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Ways  of  Meeting  Shopping  News  Threat 
Revealed  in  Nation-Wide  Survey 

Stop  Them  Before  They  Start,  Is  Advice  of  William  G.  Chandler,  Scripps-Howard  Manager — Closer 
I  Contact  Between  Merchant  and  Newspaper  Publishers  Urged — More  Than  20  Now  Printed 


^HAT  to  do  and  why  when  a  Shop¬ 
ping  News  is  threatened  is  a  warm 


By  PHILIP  SCHUYLER 

This  is  first  of  a  scries  of  articles  obtained  by  Editor  &  Pubusher  in  an 


BPic  in  newspaper  offices  today.  In  Day-  ^  ^  articles  ootamca  oy  editor  csc  ^ubusher  in  an 

tan  last  Saturday  the  Shoppers  Publica-  <'"art  to  disclose  the  fundamental  asl>ects  of  the  Shof'l'mg  \cii’s  situation  as  it 
tions,  Inc.,  issued  their  first  number  with  ^•f*<^^faday  In  this  ivcek’s  opening  article  is  printed  a 

jjisequent  results  reported  under  a  "tessage  from  Cti'ieland,  cradle  of  the  sublimated  ctrcioar  moz’ement.  Other 
cMiarnte  head  below.  This  same  firm,  chapters  coming. 


jibsequent  results  reported  under  a  "'cssage  from  tiiceiana,  craaic  of  nie 
sqiarate  head  below.  This  same  firm,  chapters  coming. 

Ejitor  &  PiBUSHER  was  informed  this -  - 

week,  plans  to  put  a  Shopping  News  into  chants.  If  the  newspaper  advertising 


HUYLER  One  paper  I  know  hadn’t  had  a  really 

.  prosperous  year  until  a  Shopping  News 

aincd  by  Editor  &  Pubusher  in  an  started.  Then  it  went  soaring, 

f  the  Shopping  Sews  situation  as  it  “When  the  Shopping  News  gets  start¬ 
up  wrefe’j  opening  article  is  printed  a  ed,  it  is  best  for  the  publishers  to  let  it 

iblimated  circular”  moz’ement.  Other  fail  through  its  own  inherent  weakness. 

If  this  plan  is  not  followed,  the  adver- 
-  --  -  ■=^  tiser  is  apt  always  to  feel  that  he  li^s 

Mr.  Chandler  declared  that  to  his  been  blackjacked  and  bulldozed  into  us- 


everv  city  where  store  advertising  is  now  rates  are  fair,  and  they  usuajly  are,  and  knowledge  no  definite  survey  has  yet  ing  the  papers,  and  that  he  has  never 
ftreioped  intensivelv.  the  merchants  understand  the  increasing  n^ade  showing  by  actual  statistics  given  the  Shopping  News  a  real  try.  Let 

A  number  of  cities  in  the  immediate  costs  of  publishing,  they  will  prefer  the  ^-hether  or  not  newspapers  have  suffered 
future  may  be  torced  to  coiie  with  this  regular  newspaper  to  the  non-readable  n^gteriallv  bv  the  inaueuration  of  Shoo-  will  be  hard  and 

additional  and,  some  say,  competitive  project.  . _ .  •  „  u  ,  .  P*  final.” 

advertising  medium.  Others  have  in  the  “The  trouble  is  the  average  merchant  doesn  t  think  they  have  Further  word  from  Cleveland  came 

last  few  weeks  successfully  forestalled  thinks  that  newspaper  publishers  are  still  ‘Lsually  the  result  is  to  stimulate  local  from  John  G.  Meilink,  business  manager 


advertising,  to  the  benefit  of  the  news¬ 
paper  and  the  detriment  of  the  big  store. 


litation  in  Editor  &  Publisher  in  this  —  — — _ _ —  -  - 

DAYTON  dailies  CONTINUE  WARFARE 


AS  ADVERTISING  BOYCOTT  WEAKENS 


what  the  publishers  call  the  merchant-  working  with  an  old  Washington  hand  selling  staffs,”  he  said.  “Small  specialty  of  the  Cleveland  Press,  who  has  given 

owned  “sublimated  circular.”  Experiences  press,  getting  news  on  a  post  card,  and  shops  are  taught  the  value  of  persistent  the  subject  considerable  study. 

(rf  the  latter  are  particularly  helpful  at  buying  a  few  quires  of  paper  at  the  sta-  advertising,  to  the  benefit  of  the  news-  “I  came  into  Cleveland  in  the  midst  of 

this  time  and  have  been  gathered  for  pub-  tionery  store  on  the  corner.”  paper  and  the  detriment  of  the  big  store,  a  warm  newspaper  situation  that  hasn’t 

litation  in  Editor  &  Publisher  in  this  —  - -  — — _ _ —  -  changed  materially  in  the  intervening 

and  forthcoming  articles,  together  with  ^  .  vn-rf-kM  rk  A  TT  liro  ti-  years,”  Mr.  Meilink  has  been  quoted  as 

ihe  advice  of  men  who  have  come  to  con-  UAY  1  vJIN  LIAILillliO  GOIN  1  IlNUtli  WAKr  AKiL  saying.  “What  changes  have  been  made 

sider  a  Shopping  News  in  their  town  as  K  c  K  A  our  favor.  I  discovered  in  that 

ntvitable  as  smoke  in  the  stacks.  Ao  ALI V  Lilx  1  lollNvja  t5vJ  I  1  I  WlltAIvllilNib  few  years  of  experience  that  the  news- 

Swne  of  the  cities  recently  approached  -  papers  did  not  keep  the  merchants  in- 

dther  by  Shoppers  Publications.  Inc.,  or  Newspapers  Are  Out  to  Win,  Says  D.  J.  Mahoney,  General  jormed  of  their  problems.  The  general 

by  other  Shopping  News  organizations  impression  that  the  average  merchant  has 

include  Columbus,  O. ;  Des  Aloines,  la.;  Manager,  Dayton  News — Federal  Court  Refuses  to  Inter-  is  that  there  is  nothing  but  profit  for  a 
Wuburgh  Pa.;  Springfield  Mass.,  and  fere  in  Injunction  Obtained  by  Publishers  newspaper  publisher  He  has  lost  sight 

Fort  Worth,  Tex.  Reports  from  Indian-  _  ^  completely  of  the  efforts  that  the  pub- 

apolis  and  Buffalo  indicate  that  an  at-  d  d  i  i  r>cM  lishers  have  made  to  keep  pace  with  the 

tempt  to  enter  the  field  there  did  nor  "Y  "•  '*•  LOSH  public  demand  for  not  only  better  news, 

meet  with  success.  (By  Telegraph  to  Editor  &  Publisher)  but  for  more  of  that  better  news. 

Today  there  are  more  than  a  score  of  c  x-  •  n  ■  •  •  .  x  ,  “Newspapers  all  over  the  country  have 


sider  a  Shopping  News  in  their  town  as 
inevitable  as  smoke  in  the  stacks. 

Some  of  the  cities  recently  approached 


either  by  Shoppers  Publications,  Inc.,  or  Newspapers  Are  Out  to  Win,  Says  D.  J.  Maboney,  General 

l)jr  other  Shopping  News  organizations  --  -x  i  i  r  . 


include  Columbus,  O. ;  Des  Moines,  la. ; 
Pittsburgh.  Pa. ;  Springfield.  Mass.,  and 
Fort  Worth,  Tex.  Reports  from  Indian¬ 
apolis  and  Buffalo  indicate  that  an  at¬ 
tempt  to  enter  the  field  there  did  nor 
j  meet  with  success. 

Todav  there  are  more  than  a  score  of 


Manager,  Dayton  News — Federal  Court  Refuses  to  Inter¬ 
fere  in  Injunction  Obtained  by  Publishers 

By  B.  J.  LOSH 

(By  Telegraph  to  Editor  &  Publisher) 


Shopping  News  papers  being  conducted  TON,  O.,  Sept.  29.  Numerically,  ed  that  they  have  been  able  to  cut  down  added  many  columns  to  their  content  at 

*1 _ u  xi.  _  \  _ —A  ti*>urc-  tnPtr  nf»WQl\antf*r  cnarA  tViof  fliisu  _ a  'T'I _ U-. _  £ _ a _ _ t 


the  opix>nents  of  the  Dayton  news-  their  news|)aper  space  and  that  they  felt 
papers  in  the  Shopping  News  war  have  advertising  in  such  media  a  fine  club  to 


throughout  the  United  States.  A  recent  the  opiionents  oi  the  IJayton  news-  their  newsjiaper  space  and  that  they  felt  high  cost.  They  have  added  features  and 
visitor  at  Honolulu  reports  one  half-  Papers  in  the  Shopping  News  war  have  advertising  in  such  media  a  fine  club  to  other  matter  to  make  the  paper  more  in- 

hortedly  operating  even  there.  dwindled  but  the  fight  has  gained  in  in-  hold  over  the  collective  head  of  the  daily  viting,'  to  keep  the  reader  more  interested 

j  Four  have  been  organized  this  year,  tensity.  This  is  the  second  week  the  pa-  press  when  increased  rates  were  dis-  in  it  for  a  greater  length  of  time,  prima- 

They  are  in  Boston,  Grand  Rapids,  Mich. ;  P<^''s  It^re  have  carried  an  offensive  war  rily,  I  suppose,  for  the  purpose  of  com- 


Ware,  Mass.,  and  Winston-Salem,  N.  C.  against  a  number  of  merchants  and  the  “The  Daily  News  has  never  asked  for 
Conspicuous  among  Shopping  News  pub-  Shopping  News.  an  increase  of  rates,  except  when  such 

Sations  started  and  later  discontinued  These  highlights  stand  out  clearly  move  was  amply  supported  by  A.  B.  C. 
ire  New  York.  New  Haven.  Conn.;  above  the  horizon  when  the  conflict  is  figures. 


liations  started  and  later  discontinued  Thesi 
ire  New  York,  New  Haven,  Conn.;  a^ve  \ 
[  Canton,  O. ;  Cincinnati,  Kankakee,  Ill.,  viewed. 
Pittsburgh  and  Rochester,  N.  Y.  First, 


T-.  •,  XT  ^  suppose,  for  the  purpose  of  com- 

The  Daily  News  has  never  asked  for  peting  with  all  the  other  things  that  take 
an  increase  of  rates,  except  when  such  our  time  and  our  interest  today, 
move  was  amply  supported  by  A.  B.  C.  “All  of  these  things  have  been  done 
fibres.  at  a  cost  that  is  beyond  the  conception 

_  Even  now,  we  are  far  from  the  of  the  average  merchant;  not  only  of  the 


Pittsburgh  and  Rochester,  N.  Y.  First,  that  while  24  merchants  lined  up  minimum.  From  the  A.  B.  C.  figures  we  average  merchant,  but  beyond  the  con- 

Qeveland,  O.,  is  the  cradle  of  this  type  with  the  Shopping  News,  all  but  11  of  are  entitled  to  a  minimum  of  $1.33  an  ception  of  all  merchants.  The  merchant 
of  advertising.  The  Shopping  News  there  them  are  back  in  the  advertising  columns  mch  and  we  are  getting  only  $1.15.  This  thinks  of  the  newspaper  advertising  dol- 
lic(?an  distribution  in  1921.  of  the  papers,  signifying  that  they  have  is  bas^on  two  and  a  half  cents  per  inch  lar  as  translated  in  his  Shopping  News 

This  week  in  New  York,  ^Yilliam  G.  withdrawn  their  support  from  the  out-  circulation.  operation.  He  has  only  one  side  of  our 

•  r  c-.j-  T,..wi  4.:  Obviously,”  _  Mr.  Mahoney  concluded,  cost  there,  a  very,  very  small  side  of  it. 


Chandler,  general  business  manager  of  side  publication. 


^  Scripps-Howard  Newspapers,  and  Se 
ionnerly  of  Geveland,  declared  in  an  in-  the  i 
ttrview  with  Editor  &  Publishfji:  state 

The  time  to  stop  a  Shopping  News  tion. 
is  before  it  starts ;  not  afterwards.  When  G 


Second,  the  advertisers  who  are  out  of  “we  can  consider  but  one  outcome  to  the  minimum  side. 


the  paper  are  hard  hit.  This  is  a  candid  Ihe  fight.” 
statement  based  upon  personal  observa-  Another 


“I  think  one  of  the  real  things  for  a 


Another  highlight  is  that  the  Dayton  newspaper  to  do  today  is  to  discourage 
papers  last  week,  obtained  an  injunction  the  establishment  of  Shopping  News.  To 


is  before  it  starts ;  not  afterwards.  When  Gearly,  they  had  a  poor  business  the  in  Common  Pleas  Court  of  Montgomery  do  that  they  must  take  the  merchant  into 
»  Shopping  News  is  started  it  is  either  past  summer  and  needed  a  big  fall  busi-  County,  restraining  the  distribution  of  their  confidence.  Bring  him  closer  to  the 
because  of  an  increase  in  rates,  or  be-  ness  to  get  themselves  on  the  right  side  the  Shopping  News.  Its  distribution  is  picture  and  bring  him  into  the  building, 
cause  the  local  newspapers  are  in  monop-  of  the  ledger  in  the  manner  they  desired,  in  direct  conflict  with  a  city  ordinance.  Let  him  see  what  sort  of  mechanical, 

oly  or  are  badly  edited  and  managed.  Their  absence  from  the  newspapers  has  In  the  meantime,  the  merchants  and  the  physical  and  mental  equipment  you  have 

I  “If  the  local  merchants  are  properly  prevented  this.  Shopping  News  went  to  Cincinnati  be-  to  supply  the  public  with  in  order  to  give 

informetl  of  the  advancing  costs  of  news-  Third,  the  fight  can  have  but  one  out-  fore  Federal  Judge  Smith  Hickenlooper  the  public  what  it  demands.  With  that 
I  piper  publishing,  they  will  realize  they  come — it  must  be  a  newspaper  victory,  where  they  sought  to  have  the  constitu-  brought  about,  I  am  quite  sure,  maybe 
tlon’t  need  what  they  refer  to  as  the  D.  J.  Mahoney,  general  manager  of  the  tionality  of  the  ordinance  tested.  Judge  not  spontaneously  or  instantly,  but  over  a 
‘Shopping  News  protection.’  Newspapers  Dayton  Daily  Xezvs,  gives  his  word  for  Hickenlooper  upheld  the  ordinance  and  period  of  time,  he  will  begin  to  under- 
ire  playing  fair  with  the  merchants.  that.  _  Ihe  city’s  right  to  pass  such  measure,  stand  that  newspapers  are  not  taking  85 

“Newspapers  haven’t  any  right  to  tell  “It  is  a  fight  we  must  win.  We  believe  but  held  as  debatable  any  city’s  right  to  or  90  per  cent  profit  out  of  the  gross 
the  merchants  not  to  start  a  Shopping  the  merchants  when  they  say  they  did  exclude  printed  matter  froni  homes  dollar  they  collect,  but  that  it  is  much 
News.  The  publishers  might  point  out  not  intend  to  reduce  their  space  in  the  where  the  residents  were  willing  to  re-  less. 

to  the  retailers,  however,  that  in  backing  daily  papers,  but  we  know  they  are  ceiye  it.  He  did  specifically  say  tl^t  his  “When  he  sees  the  consolidations  and 
i  Shopping  News,  they  are  not  replacing  wrong.  Surveys  made  in  other  cities  and  action  could  in  no  way  interfere  with  the  the  like,  he  must  understand  that  there 

»ny  existing  medium,  they  are  just  creat-  our  own  specific  experience  has  shown  injunction  granted  by  the  Common  Pleas  is  only  one  reason  for  that.  The  news- 

>ng  another  medium,  which  they  will  feel  us  that  they  were  wrong  in  the  premise.  Court.  papers  that  are  giving  up  the  fight  are 

iMiged  to  support.  We  know  that  in  the  instance  of  several  A  conference  in  open  court  here  Thurs-  doing  so  because  they  cannot  collect  suf- 

“’WTiat  is  needed  is  a  better  under-  other  publications  similar  to  the  Shop-  day  on  two  matters  filed  by  the  Shopping  ficient  revenue  to  provide  the  reading 
standing  between  newspapers  and  mer-  ping  News,  merchants  have  openly  boast-  {Continued  on  page  52)  (Continued  on  page  52) 
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Editor  Sc  Publisher  for  October  1 ,  1927 


FULLER  &  SMITH  SUBMITS  BRIEF  IN  ^ 

0\/FI?MlV4FMnr  "T  A  Y  TIT  and  the  circulation  of  magazines  and  other 

V  1  OUll  publications  have  developed  to  such  an 

-  extent  that  it  is  recognized  that  expert 

Declares  Case  Hinges  on  Whether  Agency  Is  Personal  Service  service  is  necessary  for  clients  placing 
^  1  D  r  'Ti.*  \T’  advertising  contracts.  This  agenev  service 

Corporation  and  Cites  Reasons  for  This  View  re<iuircs,  the  court  pointed  out,  trained 

U.  S.  Brief  Not  Yet  Filed  experience — requires  a  business  or  pro- 

fession  in  which  experience  and  advice 

T'HE  law  firm  of  which  former  Secre-  chanical  workers  usuallv  look  to  the  P’3>'  ?  ^'g  part.  Conover  s  expert  advice 
A  tarv  of  War  Xewton  D.  Baker  is  the  agency  clients  for  pay.  However,  it  is 
head,  has  filed  a  lengthy  brief  in  the  suit  o  ten  found  that  due  to  the  temperament 

of  the  Fuller  &  Smith  _  Advertising  ot  some  artists  direct  contact  between  Alexander  and  Garret  case,  the  Lee  Live 


to  clients,  the  court  contended,  brought 
him  his  income. 

The  brief  cites  the  Basham  case,  the 
Alexander  and  Garret  case,  the  Lee  Live 


agency,  of  Cleveland,  heard  a  few  days  them  and  clients  served  is  not  go.^  Hicy  Companv  case,  and ’the  F.  Wallis 

ago  by  Federal  Court  Judge  D.  C.  West-  -is  not  expedient  in  the  conduct  ot  ser-  Armstrong  case,  copies  of  decisions  in 

enhaver,  of  Cleveland.  '''SE-  .  i  u  u  .u  these  being  filed  w  ith  Judge  Westenhaver 

The  brief  sums  up  the  contentions  of  Tliere  were  .  18  stockholders  in  the 
the  Fuller  &  Smith  agency  m  its  suit  H'Her  and  Smith  agency  in  1918.  when 

against  Internal  Revenue  Collector  Car  the  alleged  excessive  income  taxes  were  ,a,e  wherein  the  Fuller  &  Smith  concern 

F.  Routzahan  of  the  Cleveland  district  collected.  All  of  them  were  actively  en-  i„,.e,ted  capital  but  got  no  returns.  The 
to  collect  more  than  $20,000  income  taxes  pged  iifthe  business  of  the  apney.  The  .-enture.  which  looked  promising,  was  a 
alleged  to  have  been  erroneously  exacted  income  derived  was  due  to  the  personal  failure-therefore,  it  is  pointed  out  that 
of  the  firm  by  the  collector.  ^  *  j  people.  As  new  feature  of  the  government’s  resistance 

The  brief  covers  the  whole  range  of  the  stockholders  entered  the  concern,  stock  refunding  the  taxes  did  not  affect  the 

issue  involved  in  the  suit,  which  was  tried  was  taken  by  them,  usually  on  the  pay-  daims  made  by  the  plaintiff — that  the 

without  a  jury  under  mutual  agreement  m^it  -plan.  i  capital  invested  in  the  concern  contributed 

of  the  plaintiff  and  government  attorneys.  The  brief  then  asserts.  That  the  Rev-  naught  to  the  Fuller  &  Smith  agenev 
It  sets  forth  that  the  sole  contention  is  enue  Act  covering  personal  service  cor-  income.  ' 

whether  the  plaintiff  is  entitled  to  class-  porat ions  specifically  sets  .  Finally,  the  brief  quotes  the  following 

ification  as  a  personal  service  corporation  First  Income  to  be  ascribed  primarily  section  of  the  Income  Revenue  Act  in 
within  the  meaning  of  section  200  of  the  to  the  activities  of  the  principal  owners  defense  of  the  suit: 


Revenue  Act  of  1918.  or  stockhol^rs.  , ,  , ,  .  "The  term  personal  service,  means  a 

If  so,  it  is  contended  all  the  moneys  Second  These  stockholders  must  be  coriKiration  whose  income  is  ascribed  pri- 
sued  for  must  be  repaid  by  the  collector,  regularly  engaged  in  the  active  conduct  of  niarily  to  the  activities  of  the  principal 

It  is  then  stated  that  ihe  Fuller  &  the  affairs  of  the  corporation.  owners,  or  stockholders  who  are  them- 

Smith  agenev  was  incorporated  in  Feb-  r  capital  of  the  corporation  selves  regularly  engaged  in  the  active 

ruary,  1917,  under  the  laws  of  Michigan,  (whether  invested  or  borrowed)  must  not  conduct  of  the  affairs  of  the  corporation, 
succeeding  to  the  partnership  bearing  the  be  a  material  income  producing  factor.  and  in  which  capital — whether  invested  or 
same  name  and  the  partners  all  became  Fourth  A  corporation  is  excluded  if  borrowed — is  not  a  material  income  pro¬ 
stockholders  and  active  workers  under  50  per  cent  or  more  of  its  gross  income  ducing  factor,  but  does  not  include  any 
the  new  form  of  organization.  The  busi-  consists  of  gams,  profits,  or  income  derived  foreign  corporation,  nor  any  corporation 
ness  was  started  by  Harry  Dwight  Smith  irom  trading  as  a  principal.  50  per  cent  or  more  of  whose  gross  in- 

in  1907.  Fifth— Foreign  corporations  deriving  50  come  consists  either  (1)  of  gains,  profits. 

It  is  set  forth  that  the  clients  of  the  per  cent  of  their  income  from  government  or  income  derived  from  trading  as  prin- 

firm  recognize  it  as  an  advertising  agency  contracts  are  excluded  from  this  provision,  cipal;  or  (2)  of  gains,  profits,  commis- 

— that  the  clients  recognize  the  profes-  but  this  provision  obviously  can  not  have  sions,  or  other  income  derived  from  Gov- 

sional  relationship  between  the  agency  and  an  application  in  the  present  case,  and  ernment  contracts,  or  contracts  made  be- 

themselves — recognize  that  qualifications  "*11  considered.  tween  April  6,  1917,  and  Xovember  11, 

in  rendering  service  depend  upon  long  Fuller  &  Smith  had  no  government  1918,  both  dates  inclusive.” 
and  trained  experience.  contract^  This  was  admitteel  by  counsel  The  government  counsel  is  expected  to 

It  is  pointed  out  the  agency  did  not  for  the  Collector  when  the  suit  was  tried,  file  a  brief  within  a  few  days,  and  the 

serve  competing  corporations  when  the  Rulings  by  the  United  States  Board  of  case  will  then  be  up  to  Judge  Westenhaver 

income  tax  was  collected.  Tax  Appeals  are  cited  in  the  brief.  The  for  decision. 

If  the  firm  had  sent  out  bills  regularly  _ 


as  do  lawyers,  the  suit,  it  is  contended, 
would  never  have  been  in  court — the 
government  would  not  have  claimed  the 
alleged  excessive  taxes  paid  under  protest. 

Payment  was  made  by  clients  for  per¬ 
sonal  service  rendered'.  No  technical 
argument  to  the  contrary  is  required, 
says  the  brief,  to  show  that  the  agency 
principals  earned  their  living  and  income 
through  actual  work-services  rendered 
clients. 

The  story  of  agencies  handling  national 
advertising  is  then  told,  it  being  stated 
that  originally  agencies  bought  space  in 
newspapers  and  magazines  of  the  publish¬ 
ers  and  resold  this  space  to  advertisers. 
No  pretext  was  made  of  rendering  ser¬ 
vice. 

Advantage  was  taken  of  both  advertisers 
and  publishers,  the  agency  in  those  days 
was  purely  a  brokerage  business  or  opera¬ 
tion.  The  brief  says  the  system  was 
wrong  in  principle  and  sometimes  dishon¬ 
est  methods  were  employed. 

By  natural  evolution,  it  is  stated,  a 
change  in  advertising  agency  methods 
came  about. 

These  agencies  now  render  service  based 
on  training  and  reasearch.  An  agency 
no  longer  buys  space  outright  and  resells 
it.  Agencies  reserve  space  for  clients 
and  payment  is  usually  made  through  the 
agency  for  the  space  used,  the  agency 
serving  as  a  clearing  house  in  the  trans¬ 
action.  The  price  for  space  is  known  by 
clients  in  advance;  clients  usually  deposit 
with  the  agency  funds  enough  to  cover 
the  price  paid  for  the  space.  The  agent 
pays  the  publisher  and  deducts  a  definite 
per  cent  for  services  rendered.  The  per¬ 
centage  deducted  is  fixed — does  not  vary, 
and  is  ‘he  same  to  all  clients. 

The  commission  deducted  is  known  as 
“agency  commission.”  The  Fuller  and 
Smith  concern  also  accepts  “retainer  fees" 
and,  “special  fees”  for  services  given 
clients. 

In  the  conduct  of  a  large  agency,  the 
brief  recites,  there  is  considerable  mech¬ 
anical  skill  required,  lithographing,  en¬ 
graving,  artists’  drawings,  and  these  me- 


FORREST  RETURNING  TO  UNITED  STATES 


V  '  ■ 

<5 
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Wilbur  Forrest.  Paris  correspondent  of  the  .\eu-  York  Herald  Tribune,  with 
his  family  photographed  after  a  recent  visit  to  the  United  States.  Mr.  Forrest 
is  now  returning  to  join  the  Washington  bureau  of  the  Herald  Tribune. 


FORREST  QUITS  PARIS 
FOR  WASHINGTON 

N.  Y.  Herald  Tribune  Man  Transferred 

After  Long  Service  Abroad _ 

Lee  Stowe  Now  Paris 
Chief 

W  ilbur  Forrest,  who  has  been  in  chargt 
of  the  Paris  bureau  of  the  X,~,v 
Herald  Tribune  and  formerly  the  Xea 
York  Tribune,  since  May,  1921, 
from  Paris  on  the  Tuscania  last  week, 
accompanied  by  his  wife  and  children, 
to  go  to  W’ashington  to  become  associated 
with  Carter  Field  in  the  New  York 
Herald  Tribune’s  bureau  there. 

Mr.  Forrest  went  abroad  first  in  1915 
for  the  United  Press,  and  for  a  year  and 
a  half  was '■in  its  London  bureau.  From 
there  he  went  to  Paris  to  take  charee 
of  the  U.  P.  office.  He  left  the  United 
Press  in  March,  1918,  to  join  the  suff 
of  the  Tribune,  continuing  to  'serve 
throughout  the  war.  He  was  in  Belgium 
at  St.  Mihicl,  in  Picardy,  at  the  Marne, 
in  the  .\rgonne,  in  Lorraine  and  at  other 
points  of  action. 

I'orrest  had  seen  <  Pershing  land  in 
F'rance  and  after  the  war  was  over,  beat 
him  back  to  New  Y'ork.  and  covert  the 
return  of  the  A.  E.  F.  Commander 
Subsequently  he  received  a  letter  from 
General  Pershing  in  recognition  of  his 
services  as  a  correspondent.  He  was 
also  decorated  by  the  French  govern¬ 
ment. 

.■\mong  his  most  picturesque  exploits 
was  his  attempt  in  May.  1919.  to  inter¬ 
view  the  former  Kaiser.  He  decided  to 
try  a  military  invasion  of  .\merongen. 
In  his  own  military  automobile,  wear¬ 
ing  a  uniform  himself  and  accompanied 
by  a  lieutenant  colonel,  two  captains,  a 
sergeant  and  a  corporal.  Forrest  drove 
from  Lorraine  to  the  one-time  war  lord's 
retreat.  The  Kaiser  had  been  industri¬ 
ously  sawing  wood,  but  with  the  arrival 
'  of  the  whole  American  army,  he  kept 
cooped  up  in  Count  Bentinck’s  castle 
(luring  the  three  days  that  Forrest 
stayed.  Leaving  town.  Forrest  obtained 
a  battered  Dodge  car  and  suit  of  civilian 
clothes,  in  preparation  for  a  new’  drive 
on  Amerongen.  After  camping  five  more 
days,  he  finally  wrung  from  the  Kaiser, 
through  his  personal  aide.  General  von 
Gontard,  the  information  that  His  High¬ 
ness  didn’t  want  to  talk  things  over  with 
the  New  York  Tribune  and  would  feel 
much  better  about  it  if  Forrest  would 
leave  town.  Forrest  did. 

The  most  widely  known  war  storv 
from  Forrest’s  typewriter  was  that  of  the 
I>ost  Battalion,  which  was  later  included 
in  the  “Eighth  Reader”  published  by  the 
■American  Book  Company. 

Returning  to  .America  after  a  trip  to 
the  Rhine.  Forrest  was  sent  to  Mexico 
and  Hayti. 

Mr.  Forrest  was  born  in  Peoria,  111., 
and  quit  college  to  go  to  work  on  the 
Peoria  Journal  in  1910.  He  later  joined 
the  United  Press  in  (Thicago.  became 
manager  for  the  northwest  with  head¬ 
quarters  in  Milwaukee,  w’ent  to  Wash¬ 
ington  and  covered  all  the  runs,  including 
the  White  House  during  the  change  from 
President  Taft  to  Wilson,  and  finallt 
moved  on  to  London  to  become  assistant 
general  European  manager  under  Ed.  L 
Keen. 

The  Paris  bureau  of  the  Herald  Trib¬ 
une  is  now  in  charge  of  Lee  Stowe,  who 
has  been  assisting  Mr.  Forrest  for  the 
past  year. 

.Associated  with  Mr.  Stowe  are  Joseph 
B.  Phillips,  ^formerly  of  the  New  York 
staff,  and  Victor  Glover. 


CROWELL  JOINS  ST.  LOUIS  STAR 

F'rancis  J.  Crowell,  formerly  advertis¬ 
ing  manager  of  the  Kansas  City  Journal- 
Post  and  recently  western  representative 
of  the  Neiu  York  Daily  Mirror,  has  b^ 
apjKiinted  to  the  newly  created  position 
of  advertising  director  of  the  Xt.  Louis 
Star.  Mr.  Crowell’s  appointment  in¬ 
volves  no  change  in  the  personnel  or 
work  of  the  present  organization,  accord¬ 
ing  to  T.  L.  Ryan,  general  manager  ot 
the  Star. 
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“  nCHT  BROADCASTING  HELPED  SELL  PAPERS 

That  Is  Claim  of  W.  W.  Hawkins,  Vice-chairman  of  Scripps-Howard  Chain — Reported  Cost  of  Hook¬ 
up  $100,000 — “It  Proves  Old  Contention  That  Radio  Is  No  Menace,”  Says  Aylesworth 


“The  radio  and  the  newspaper  com-  H 

plement  one  another.”  Mr.  Hawkins  said.  B  i  M 

“Each  one  will  benefit  by  the  development 

and  prosperity  A  ^ 

begets  The  more  V  A 

more 

papers 

As  as  the  the 

was 

the 

as  as  the 

pose 

to  H9Bb 

a  matter 

the  world.”  he 

as  B' 

not  undertake  proposition 

os  a  opportunity  i  ^HHpH||B^^^B 

to  the  1  |B 

we  made  i 

“Personally,  am  hrmly  I 

radio  a  menace  I  ^B 

circulation  or  to 

more  a  menace  to  than  the 

type  was  introduced 

the  composing  room.  The  linotypes  were 
fought 

I  believe. 

^reading  about  things  about 

Familiarity.  ' 

breeding  the 
to  the 

'  ^^Hb 

ment  house  on  way  to  work  this  --  ^  ^^B^ 

morning,  you  will  be  interested  in  reading 

the  details  of  that  fire  in  your  eveniiig  ^ 

paper.  On  the  other  hand,  if  you  did 

not  see  the  fire,  more  than  likely  you  will  "'  -  ^B  ^B^BM 

glance  merely  at  the  headline  and  pass  it  '^^PB[^ 

another  fire.’ 

“In  other  words,  the  broadcast  report 
of _  the  Dempsey-Tunney-  fight  tended,  I  '  ' 

think,  simply  to  create  and  direct  real  L: _ ! _ ^ ^ _ ! _ 

interest  in  the  event  on  the  part  of  mil¬ 
lions  of  people,  who  otherwise  would  have  After  arranging  for  the  record  breaking  radio  hook-np.  V.  W.  Hawkins,  vice- 
had  merely  a  mild  interest,  if  any  at  all.  chairman  of  the  Scripps-Howard  Newspapers,  (left)  and  M.  H.  Aylesworth. 
Having  heard  the  fight  reported  over  their  president  of  the  N.  B.  C.,  leave  their  Chicago  hotel  for  the  fight 


A.  P.  BOND  QUESTION  UP 


Committee  Scheduled  to  Meet  Early 
This  Month  in  New  York 

.\  meeting  of  the  committee  appointed 
at  the  last  annual  meeting  of  the  .Asso¬ 
ciated  Press  to  study  methods  of  re- 
.-'llotting  the  .A.  P.  b<inds  will  be  held 
this  month  at  New  York  headquarters. 

Members  of  the  committee  are  Frank 
B.  Noyes.  Washington  Evenhif;  Star: 
John  Francis  Xeylan,  San  Francisco 
Call:  .Addlph  S.  Ochs,  AVii*  York  Times: 
Col.  Robert  Ewing,  .Vett*  Orleans  States : 
■Arthur  H.  Vandanberg.  Grand  Rafdds 
Herald,  and  Robert  McLean,  Phila¬ 
delphia  Bulletin. 
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BLOOMINGTON  (ILL.)  PANTAGRAPH  BUYS 
AND  MERGES  DAILY  BULLETIN 


DICKEY  WRIT  DENIED 


Combined  Paper  to  Be  Issued  as  Afternoon  Paper  Monday  to 
Friday  and  as  Morning  Paper  Saturday  and  Sunday 
— To  Use  Pantagraph  Plant 


IJL'KCHASE  of  the  Bloomington  (111.) 

Daily  Bulletin  by  the  Daily  Panta- 
grafh  of  tlie  same  city  was  completed 
Sept.  26.  The  deal  involved  the  entire 
property  of  the  Bulletin,  including  real 
estate,  plant  aiul  equipment,  business  and 
good-will,  Davis  ^ierwin,  general  mana¬ 
ger  of  the  purchasing  paper,  said.  The 
price  was  not  disclosed. 

The  Bulletin  has  been  issuing  evenings 
(except  Saturday)  and  Sunday  morning. 
The  Pantagrapli  has  been  issuing  six 
week  day  mornings  (e.xcept  Sunday). 
Up  to  and  including  the  issue  of  Sunday, 
Oct.  2,  the  two  newspapers  will  continue 
publishing  as  heretofore.  Beginning  with 
the  issue  of  Monday,  Oct.  3,  one  con¬ 
solidated  newspaper  will  be  published 
evenings,  Monday  to  Friday,  inclusive, 
ainl  mornings  cm  Saturday  and  Sunday, 
with  special  predate  or  morning  edition 
to  serve  readers  in  the  Bloomington  sub¬ 
urban  territory  who  cannot  be  reached 
promptly  with  the  afternoon.  Issues  of 
.Saturday  and  Sunday  will  be  published 
and  delivered  in  the  morning  to  the  entire 
circulation  lists  on  those  two  days.  Sub¬ 
stantially,  therefore,  the  Daily  Panta¬ 
graph  is  transferring  to  the  evening  and 
Sunday  field. 

Simultaneously  with  the  issuing  of  the 
first  consolidated  edition,  all  business  of 
the  newspaper  will  be  conducted  in  the 
present  Daily  Pantagraph  building. 

The  front-page  heading  and  the  edi¬ 
torial  page  masthead  will  carry  the  signa¬ 
ture  of  “The  Daily  Pantagraph"  as  at 
present,  superimposed  on  a  half-size  head¬ 
ing  "The  Daily  Bulletin."  The  Sunday 
issue  will  carry  the  heading  "The  Sunday 
Pantagraph"  and  under  this  a  small  panel 
“and  Bulletin.”  Aside  from  these  head¬ 
ings,  however,  the  style  will  be  to  refer 
to  the  Daily  Pantagraph  only,  omitting 
any  further  reference  to  the  name  “Bul¬ 
letin.” 

The  Daily  Pantagraph,  Inc.,  will  con¬ 
tinue  as  publisher  with  its  present  of¬ 
ficers  :  Davis  Merwin.  president  and 
general  manager ;  .-^dlai  F.  Stevenson, 
vice-president ;  C.  C.  Marquis,  secretary- 
treasurer  and  business  manager. 

J  M  McMurry  will  remain  as  adver¬ 
tising  manager. 

In  the  editorial  room,  J.  L.  Hasbrouck 
will  remain  as  editor,  Hubbard  Keavy  as 
news  editor,  and  Stanley  Bishop  as  city 
'editor.  A.  E.  Davis,  the  present  manag¬ 
ing  editor  of  the  Daily  Bulletin,  will  join 
the  staff  as  assistant  news  editor  and 
Sunday  editor. 

With  a  view  to  giving  the  most  effec¬ 
tive  service  to  advertisers,  advertising 
copy  will  start  first  in  the  predate  edi¬ 
tion,  running  through  the  regular  after¬ 
noon  editions.  Edition  hours  will  be  ap¬ 
proximately  midnight,  2  P.  M.  and  3 
P.  M. 

The  Daily  Pantagraph.  passing  through 
various  changes  of  name,  dates  back  to 
the  year  1837,  when  Jesse  W.  Fell,  James 
Allin  and  Gen.  Asahel  Gridley  estab¬ 
lished  the  Bloomington  Obsen'er  and 
McLean  County  Advocate.  William  Hill 
was  installed  as  the  first  editor.  W.  O. 
Davis  bought  the  paper  in  1871  and  was 
active  manager  until  his  death  in  1911. 

The  name  “Pantagraph”  was  adopted 
in  December,  1856.  when  the  business  was 
in  charge  of  William  E.  Foote.  On  the 
death  of  Mr.  Davis,  his  son,  Hibbard  O. 
Davis,  as-  imed  active  management  of  the 


department  and  Mr.  O'Donnell  in  the  ad¬ 
vertising  department.  The  firm  of  Braley 
&  O'Donnell  remained  in  charge  of  the 
newspaper  until  the  death  of  Mr.  Braley, 
in  1919.  Then  Mr.  O'Donnell  took  over 
the  sole  management  of  the  paper,  al¬ 
though  Mrs.  Braley,  widow  of  the  former 
editor,  retained  her  financial  interests. 
On  Oct.  1.  1525,  Mr.  O'Donnell  sold  the 
Bulletin  and  all  its  interests  to  W.  Kee 
Maxwell,  who  has  had  assenriated  with 
him  his  son,  Burnett  K.  Maxwell. 

While  under  the  management  of  Braley 
S:  (J'Donnell,  the  Bulletin  took  over  in 
1890  the  other  evening  paper,  the  Daily 
[.coder,  which  had  been  published  since 
1863.  Then  again  in  19()0  the  Bulletin 
absorbed  the  Sunday  Eye,  which  had  been 
published  as  a  weekly  for  several  years. 


Missouri  Supreme  Court  Rules  Against 
Publisher’s  Application 

(.By  Telegraph  to  Editor  S:  Publisher) 

K.\xs.\s  City,  Mo.,  Sept.  27. — The 
Missouri  Supreme  Court  today  denied  the 
application  for  a  writ  of  mandamus 
against  North  T.  Gentry,  attorney  gen¬ 
eral,  sought  by  W.  S.  Dickey  of  Kansas 
City,  to  compel  Mr.  Gentry  to  lend  his 
name  to  a  suit  to  set  aside  the  sale  of  the 
Kansas  City  Star.  Mr.  Dickey  was  an 
unsuccessful  bidder  for  the  Star.  Today’s 
action  was  by  the  court  en  batic  and  was 
without  dissent. 

It  was  after  making  an  unsuccessful  at¬ 
tempt  one  year  ago  to  obtain  use  of  the 
Attorney  General's  name  that  Mr.  Dickey 
filed  suit  in  the  Jackson  County  Circuit 
Court  to  set  aside  the  sale.  The  case 
was  thrown  out  of  court.  Mr.  Dickey 
then  appealed  the  case,  now  pending  in 
the  Supreme  Court.  The  action  decided 
Tuesday  was  filed  Sept.  3. 


MINNEAPOUS  EDI  TOR  I 
SHOT  BY  GUNMEN 


DAILY  CELEBRATES  CENTENNIAL 


S.  P.  BARTLETT  PROMOTED 

S.  P.  Bartlett,  advertising  director  of 
the  Los  Angeles  Examiner  for  the  past 
13  years,  has  been  appointed  director 
general  of  the  display  advertising  forces 
of  the  W.  R.  Hearst  Pacific  coast  morn¬ 
ing  newspapers,  including  the  Los  Angeles 
Examiner,  San  Francisco  Examiner,  Oak¬ 
land  Times  and  Seattle  Post-lntelligenger. 
Mr.  Bartlett  will  continue  as  advertising 
director  of  the  Los  Angeles  Examiner. 


200-Page  Edition  Printed  Sept.  29  by 
N.  Y.  Journal  of  Commerce 


The  Neva  York  Journal  of  Commerce 
on  Thursday  of  this  week  printed  a  200- 
page  special  edition  celebrating  its  100th 
year  of  publication. 

The  paper  was  established  by  Arthur 
Tappan  in  1827.  William  Maxwell  was 
the  first  editor. 

Joseph  E.  Ridder  and  Victor  F.  Rid- 
der  are  the  present  owners,  with  Dr.  H. 
Parker  Willis  as  editor. 


MERGER  IN  DANVILLE,  ILL.,  LEAVES 
COMMERCIAL  NEWS  ALONE  IN  FIELD 


Buys  and  Consolidates  Morning  Press  Sept.  28 — Price  Undis¬ 
closed — Will  Issue  Morning,  Evening  and  Sunday — 
Will  Add  New  Press  Equipment 


(B\  Telegraph  to  Editor  &  Publisher) 
ANVILLE,  Ill.,  Sept.  28.— Purchase 
by  tlie  Danville  Commercial  Xeivs 
of  the  Morning  Press  was  announced 
_  here  today  by 


D 


J.  H.  Harrison 


John  H.  Harri¬ 
son  and  W.  J. 
Parrett  owners  of 
the  Commercial 
News,  giving  Mr. 
Harrison  and  Mr. 
Parrett  control  of 
the  local  news¬ 
paper  field.  The 
purchase  price 
was  not  made 
known. 

After  Sept.  30 
the  Morning 
Press  will  be  no 
more.  The  Com- 


H.  A.  Guilford,  Who  Started  Saturday  | 
Preis  Recently,  Had  Attacked 
Gambling  Ring — HU  Con¬ 
dition  Critical 


mercial  News,  heretofore  a  six-day  after¬ 
noon  paiier  with  a  morning  edition  will 
issue  a  Sunday  edition  and  carry  24  hour 
service  of  the  Associated  Press,  tak¬ 
ing  over  the  morning  paper  membership 
of  the  Morning  Press.  The  executive 
personnel  will  continue  to  be  that  of  the 
Commercial  Newst  John  H.  Harrison, 
editor;  W.  J.  Parrett,  manager;  H.  C. 
Gibson,  managing  editor;  J.  F.  Mc¬ 
Kenna,  city  editor;  Arthur  Price,  adver¬ 
tising  manager;  E.  C.  Hewes,  circulation 


The  Commercial,  at  that  time  the  weak¬ 
est  of  four  dailies  here  although  it  was 
the  oldest,  having  been  established  in 
1866. 

In  1903,  he  bought  the  News,  estab- 
lislied  in  1872. 

The  Danville  Press  was  established  in 
1887  and  in  1908  merged  with  the  Daily 
Democrat,  established  in  1897.  Mr.  Par¬ 
rett  came  to  the  Commercial  in  1898  as 
advertising  manager.  He  quickly  became 
business  manager  and  later  became  as¬ 
sociated  with  lilr.  Harrison  with  whom 
he  has  worked  for  30  years. 

Frank  P.  Hanafin,  who  came  to  the 
Morning  Press  five  years  ago  from  the 
Elgin  Courier  as  manager,  will  have  a 
place  in  the  Commercial  News  organiza¬ 
tion. 

In  the  announcement  today  by  the 
Commercial  News  of  the  purchase  the 
following  statement  is  made : 

“This  consolidation  of  interests  into  a 
one  newspaper  town  is  not  new.  It  has 
been  the  tendency  for  a  number  of  years. 
Consolidation  of  newspapers  has  been 
taking  place  all  over  the  country. 

“People  are  demanding  better  and 
better  newspapers  and  to  meet  that  de¬ 
mand  a  paper  must  have  greater  re¬ 
sources  which  can  only  be  managed  by 
consolidation.  Both  political  parties  will 
be  treated  fairly  and  the  news  of  each 
party  printed  in  full.  The  good  of  the 


be  retained  by  the  Commercial  News 
night  editor  will  be  named  later. 

According  to  Mr.  Harrison,  the  Com- 
newspa^er  as  head  of  the  incorporated  mercial  News  will  be  independent  in 


manager ;  and  Lester  Schultz,  classified 

manager.  The  best  men  in  the  various  public  rather  than  servility  to  party  will 
departments  of  the  Morning  Press  will  be  our  policy.” 


10,000  VISIT  MODEL  HOME 


company.  He  continued  in  that  position 
until  his  death  in  July,  1925. 

The  Daily  Bulletin  was  established 
about  the  year  1887  by  Matthew  T.  Scott 
and  a  number  of  associates.  The  first 
editor  was  John  H.  Oberly.  Mr.  Oberly 


Howard  A.  Guilford  of  Minneapolis 
Minn.,  publisher  of  a  weekly,  the  S'afBr.i 
day  Press,  was  shot  and  seriouslj 
wounded  by  gunmen  who  overhauled 
him  in  his  car  as  he  was  driving  down 
to  his  office  in  Minneapolis  Monday 
morning. 

The  automobile  containing  the  gun- 
men  drew  along  Guilford’s  car  and  four 
shots  were  fired.  Three  shots  went  wild 
but  one  struck  the  editor  in  the  abdo¬ 
men. 

The  attack  took  place  two  days  after 
the  appearance  of  the  Saturday  Press 
in  which  gambling  in  Minneapolis  was 
attacked  and  the  declaration  made  in  an 
editorial  that  Guilford  and  J.  M.  Near 
his  associate,  had  been  threaten^  witl 
death. 

“Word  has  been  passed  that  if 
persisted  in  our  expose  of  condition' 
as  they  are  in  the  city  we  would  be 
‘bumped  off,’  ”  the  editorial  read.  “Just 
a  moment,  boys,  before  you  start  some, 
thing  you  won’t  be  able  to  finish.  The 
open  season  on  editorial  writers  ended 
with  the  assassination  of  Editor  Dot. 
Mellet  of  Canton,  O.,  by  an  imponed 
gunman.” 

Accompanying  Guilford  in  his  car 
when  he  was  wounded  was  his  sister- 
in-law,  Miss  Esther  Siede.  After  beini! 
wounded  Guilford  was  able  to  drive  the 
car  a  short  distance  to  a  nearby  fillini; 
station  from  where  he  was  taken  in  an 
other  auto  to  the  St.  Barnabas  hospital. 

Although  he  did  not  recognize  his  as¬ 
sailants,  (Juilford  declared  he  knew  who 
was  “behind  the  shooting.”  He  gave  a 
description  of  the  gunmen  to  the  police 

Guilford,  as  he  lay  in  the  hospital, 
blamed  an  underworld  gambling  ring 
for  the  shooting. 

“I  was  told  when  I  refused  to  accept 
a  weekly  envelope  from  the  gambling 
syndicate  in  Minneapolis  some  time  agr 
that  I  would  be  ‘bumped.’  But  I’m  just 
started.  As  soon  as  I  get  my  shoes 
again.  I’m  going  through  with  it.” 

Guilford’s  career  as  a  publisher  oi 
sensational  newspapers  in  the  Twin 
Cities  has  been  marked  by  a  series  of 
sensational  incidents.  In  1913 
charged  the  chief  of  police  of  St.  Pan! 
with  assaulting  him.  This  charge  was 
investigated  by  the  St.  Paul  police  board 
and  the  chief  was  exonerated.  Guilford 
was  arrested  shortly  afterward  on  a 
charge  of  carrying  concealed  weapons. 

In  1917  Guilford  was  charged  with 
libel  in  Wright  county  and  fined  $100 
as  the  result  of  an  article  attacking  a 
former  probate  judge  and  a  former  clerk 
of  that  county.  _He  also  incurred  At 
hostility  of  the  Minneapolis  police  about 
that  time  and  his  newspaper  was  sup¬ 
pressed  from  the  newstands. 

In  1918,  Guilford,  after  waging  a 
fight  against  the  Minneapolis  city  ad¬ 
ministration,  filed  as  candidate  for 
rn#yor.  In  his  formal  declaration  of 
candidacy  he  criticized  Mayor  Thomas 
Van  Lear  and  Chief  Lewis  Harthill  and 
promised  a  cleanup  of  the  city  if  elected. 

In  1920  after  a  trial  in  district  court 
on  a  charge  of  extortion,  Guilford  was 
acquitted. 

.^t  the  hospital  Guilford’s  condition 
was  pronounced  critical. 


INDICTED  FOR  LIBEL 


politics.  The  circulation  managers  of 
the  two  dailies  are  at  work  checking  the 
subscription  lists,  eliminating  duplica¬ 
tions.  The  advertising  rates  will  be  ad¬ 
justed  on  the  basis  of  circulation.  Mr. 

Harrison  stated  that  a  64-page  press  _  _  _ _ 

finally  went' to  Washington,  and  the  Bui-  would  be  ordered  immediately  and  that  luncheon  at  her  Lake  Forest  home  "to 
letin  was  disposed  of  to  Owen  Scott,  the  six  linotyiie  machines  owned  by  the  speakers  at  the  dedication.  Among  the 

who  sold  his  interests  in  the  Bulletin  to  Press  would  be  added  to  the  nine  of  the  guests  were  M.  C.  Meigs,  publisher  of 

Theodore  A.  Braley  and  James  F.  O’Don-  Commercial  News.  the  Herald  and  Examiner,  and  Prudence 

nell,  both  of  whom  had  been  employed  John  H.  Harrison  came  to  Danville  Penny,  editor  of  the  Herald  and  Exami- 

in  the  office.  Mr.  Braley  in  the  editorial  30  years  ago,  buying  a  half-interest  in  ner’s  home  pages. 


Ten  thousand  persons  visited  the  model 
home  of  the  Chicago  Herald  a>id  Exam¬ 
iner  Sunday,  Sept.  25,  after  the  opening 
ceremonies  in  Highland  Park,  Highlands, 
a  new  subdivision.  Before  the  opening 
of  the  model  home  for  inspection,  Mrs. 
Edith  Rockefeller  McCormick  served 


For  an  alleged  printed  attack  on  F 
Luce,  chairman  of  the  board  of  select¬ 
men  of  Old  Orchard,  Me.,  for  which  the)' 
were  indicted  by  a  York  county  grand 
jury.  I.  N.  Ferris,  publisher  of  the  OU 
Orchard  News,  and  his  wife,  Mrs.  Laura 
N.  Ferris,  editor  of  the  paper,  were  ar 
rested  Sept.  26. 


a 


35  C 


OF 


M..„ 

writing 


I 


Fb 


hardes 
his  Hi 
small, 
advert 
the  ed 
magaz 
‘•Til 
tising 
Wish 
prever 
Son 
CiMlic 


tor  a 


Bairn 

Birch 

Camp 

by. 

Oiest 
Hero! 
Rdlir 
son,  ’ 
Rohn, 
Webs 
liams. 
Wildl 
Sh< 
sters 
cigari 
oil  or 
ton  I 
Burgi 
tor,  I 
(ieori 
W. 
Hero 
cox 
Rice, 
C.  V 
All 
throu 
writii 
in  tl 
enter 
Th 
been 
a  wc 
as  m 
But 
Wisl 
write 
camp 
verti 
capal 
more 
tan  ( 
the  ^ 
a  pe 
and : 
have 
in  pi 
verti 
It 

lish 
of  tl 
At  i 
Fred 
by  a 
writ 
ing.’ 


200  IN  MEDILL  SCHOOL 

Two  hundred  students  have  enrolled 
for  work  in  the  Medill  School  of  Jour¬ 
nalism  of  Northwestern  university  for 
the  new  semester.  Several  new  ccnirses 
have  been  added. 


Editor  &  Publisher  for  October  1  ,  1927 


CELEBRITIES  KEEN  FOR  ADVERTISING  COPY  WORK 

I  35  Cartoonists  and  30  “Big  Name”  Writers  Lending  Their  Talents  to  Selling — Advertisers  Seeking  to 
Transfer  Cartoon  Appeal  to  Paid  Space — Irvin  Cobb  Approves  Honest  Endorsements 


More  than  35  cartoonists  and  30  “big 
name"  writers  are  now  drawing  and 
writing  advertising  copy  as  a  sideline  to 
their  regular  lit- 
erary  or  art  work, 
according  to  Fred 
A.  Wish  ot  New 
York  who  han¬ 
dles  the  adver¬ 
tising  output  of 
the  majority  of 
them. 

Mr.  Wish  has 
been  handling  his 
“stable  of  celebri¬ 
ties”  for  five 
years  and  this 

_ _  week  in  an  inter- 

4  w.ciT  view  he  admitted 

FKED.X.  WISU 


By  PHILIP  SCHUYLER  Incidentally  Mr.  ('Iverstreet  disclosed 

that  although  the  Copper  v\:  P.rasS  Ke- 

— - - - - — “  ^1  >earch  AssiKriation’s  advertising  copy  is 

I  only  in  about  15  newspapers  at  present. 

The  Terrible  Tempered  Mr.  Beng  it  Determined  to  Take  Hit  Bath!  By  Fontaine  Fox.  [  a  big  Spring  campaign  is  planned  with 

^  ^  X  a  much  bigger  list,  and  with  much  of  the 

.,cv»  ^  \  copy  in  the  new  carttxm  advertising  style, 

nr*  ^  loOT  J  carteions  by  Mr.  Briggs 

Y regulation  -trip  -tyle.  with 
either  "Old  Ciold"<ir  the  -logan  men  io  ’.  'd 
go  the  halhxtns.  Mr.  Brigg.  could  no,  be 

!  ^^.^^fitrhell.  Inc.,  the  advertising  agency. 

'  "The  Briggs  copy  has  certainly  been  a 
I  1  *‘*'*^'^  stimulant  for  ‘Old  Gold'  cigarettes, 

^ 4 I  added  impetus  to  the  already  vigor- 

^  /y '  ous  campiiign  we  are  ct>nducting  for  this 

brand  in  the  newspapers." 

W  y  /  Irvin  S.  Cobb,  the  new  spaper  man  who 

^  wrote  his  way  out  4if  reporting  chiefly  by 

^  ‘^y  the  longhand  copy  he  produced  during  the 

'*  /•  /  \  ■‘'‘^tisational  Thaw  trial  in  New  York,  also 

^  //  ^  i  tt  fling  at  advertising  writing  last 

o'  /  V  ^  I  >'oar  when  he  wrote  the  text  for  Sweet 

'  I  Caporal  advertisements  placed  by  the 

m |R.  BANC  i«  righe  Hta  *rii.kiio«ii  \\  illiam  H.  Kaiikin  .\dvertising  .\gency, 

sTl  .„„id  bavr  had  no  orm-  Xew  York.  In  Xew  York  one  rarelv 

M  ;“:ip::d";h7m‘:rpfpataLTB,^^^  «f  Swee,  CaiH.rals  tmlay  and  tha't 

mnnoiruat  tact  prompted  a  iiuery  .addressed  to  Mr. 

«"iing  81S.000  ran  he  Rankiii,  wlio  replied  that  the  .-Ymerican 

’  ;^urn:  Totecco  company  wa.s  now  cotKentrating 

;  / ^  JO V\^  i/V  ofai>oui  875  aa  compared  oilhihr  in.  ^n  Luckv  Strikes,  aiid  that,  while  Sweet 

*/  y  '  itial  coat  of  the  beat  grade  of  corrodible  C  apOrals  AVerC  Still  Sold  heavilv  ill  thC 

pif^.  tnriat  on  Beam  pipe  for  aafetj  South,  the  Sale  was.  trutlifullv,  rather 

»decom«y.  spotty  elsewhere  at  present. 

|1  C...DBACC  ,  humorist,  however,  should  not  be 

E^d'l) Ul  SIP  WUrrtH  •r  DKAi»  blamed  for  this  situation.  Sweet  Caporals 

^11  ’ll'  ^  .fl-le  a  burst  of  popularity  while 

the  jovial  Mr.  Cobb  was  extolling  the 

- - - 7 - ; - ;  “  -  ~  7~  aroma  of  the  choice  tobaccos  of  the  South- 

Bursting  pipe  often  causes  serious  damage  to  your  bouse  lumisbings  Ia„(j  at  gj,  n^u^h  per  advertisement. 

- ^ - — *  Mr.  Cobb  was  sought  out  this  week  in 

This  is  a  cartoonist’s  idea  of  good  advertising.  New  \  ork.  He  is  still  an  imposing  mem¬ 

ber  ot  the  Wish  “stable  of  stars,”  and, 

as  an  advertising  copy  writer  was  illus-  “Powerful  Katrinka.”  the  “Skipper”  and  he  insisted,  he  is  an  e.xceedingly  ethical 
trated  this  summer  in  an  advertisement  other  characters  of  his  to  do.  the  artist,  member. 

written  by  Don  Herold  for  the  Boyce  interviewed  by  this  writer,  discussed  the  “No  writing  man  has  an  ethical  right 
Moto  Meter  Company  and  published  in  ethics  of  cartoon  advertising.  to  endorse  an  article  unless  he  honestly 

the  Saturday  Evening  Post.  Herold  "I  think,”  he  declared,  “that  it  is  a  big  believes  in  it,”  said  Mr.  Cobb.  “When  a 
wrote  an  amusing  article  entitled  “Why  mistake  for  syndicate  artists  whose  work  fellow  gets  in  that  frame  of  mind,  I  think 
Venus  and  I  Parted.”  explaining  why  he  is  paid  for  as  an  exclusive  feature  by  that  writing  advertising  copy  is  a  per- 
had  given  up  mere  ornamentation  on  his  newspapers  to  make  an  advertising  draw-  fectly  legitimate  and  dignified  method  of 
automobile  radiator  cap  and  substituted  a  ing  exactly  similar  in  size,  shape  and  adding  to  one's  income.” 

Moto  Meter.  It  looked  like  editorial  appearance  to  his  regular  newspaper  fea-  Still  another  member  of  the  Wish  stable 
matter.  ture.  That  is  not  fair  to  the  newspaper,  questioned  this  week  was  H.  T.  Webster, 

“The  Boyce  Moto  Meter  Company  sub-  The  cartoon  advertisements  are  run  in  cartoonist  of  the  .Veto  York  World.  His 
merged  its  own  name  and  let  Don  take  other  newspapers  than  those  paying  high  comment  was  terse. 

all  the  glory,”  Mr.  Wish  pointed  out.  prices  for  the  editorial  cartoons,  and  the  "It  is  all  right  for  a  cart'^mist  to  draw 
“When  an  advertisement  of  this  sort  is  e.xclusiveness  is  thereby  wiped  out.  for  advertisements  or  a  writer  to  write 

signed  by  a  popular  writer  and  the  name  "If,  however,  the  artist  makes  a  draw-  them,  just  as  long  as  they  do  not  per- 
of  the  advertiser  hidden  in  the  copy,  there  ing  that  is  not  exactly  like  his  regular  jure  themselves.” 

is  more  chance  that  the  public  will  read  it  cartoon,  but  is  plainly  an  illustration  or  To  Mr.  Wish  himself,  the  master  of 
through.”  an  advertisement.  I  do  not  believe  any  this  “literary  advertising  workshop,”  there 

In  the  newspapers  now  running  the  harm  is  done.  Whenever  I  do  any  work  are  few  problems  so  important  as  check- 
copy  of  the  Copper  and  Brass  Research  for  an  advertiser,  I  specify  that  type  and  ing  the  enthusiasm  of  jwpular  writers  and 
•Association  sent  out  by  Dorrance,  Sulli-  the  company’s  name  must  be  inserted  in-  cartoonists  who  are  wild  to  draw  for  or 

van  &  Co.,  and  “Old  Gold”  cigarettes,  side  the  borderline  of  the  cartoon,  in  endorse  products.  There  are  also  many 

sent  out  by  Lennen  &  Mitchell,  Inc.,  New  order  that  the  public  will  know  imme-  writers  and  artists  whose  services  for 
York  advertising  agencies,  may  be  seen  diately  that  it  is  an  advertisement  and  advertising  Mr.  Wish  cannot  obtain.  .\s 
examples  of  the  latest  in  “cartoon  adver-  not  one  of  my  regular  newspaper  draw-  far  as  possible  he  likes  to  keep  his  writers 
tising,”  as  it  is  called.  Fontaine  Fox,  the  ings.”  and  artists  hand-picked, 

noted  Bell  Syndicate  cartoonist,  is  draw-  "The  advertising  agency  attitude  toward  “It  doesn’t  follow  that  a  good  fiction 
ing  the  Copper  and  Brass  cartoons,  while  cartoon  advertising  was  expressed  by  writer  or  a  good  artist  is  a  go^  advertis- 
the  “Old  Gold”  strip,  popularizing  the  Harry  Overstreet,  of  Dorrance.  Sullivan  ing  writer  or  artist,  ”  Mr.  Wish  said. 
“Not  a  Cough  in  a  Carload”  slc^an  is  &  Co.  It  was  his  contention  that  “appro-  “We  try  to  pick  those  men  who  know 
being  drawn  by  Clare  Briggs,  famous  priate  use  of  humor  in  advertising  copy  how  to  interpret  the  merchandising  mes- 

for  the  work  distributed  to  more  than  or  illustration  is  a  guarantee  not  only  sage.  If  we  see  a  fellow  who  describes 

100  newspapers  by  the  Herald  Tribune  of  attention  but  of  friendly  response.  articles  and  scenes  well  in  "his  articles,  we 
Syndicate  of  New  York.  “Our  comic  strip  artists  and  carica-  know  we  can  probably  use  him  effectively 

Only  last  week  a  Fox  cartoon  drawn  to  turists,”  he  said,  “have  had  much  to  do  to  write  a  colorful  advertising  message.” 
promote  copper  appeared  in  newspaper  with  cultivating  this  American  character-  Mr.  Wish  is  confident  that  cartoon  ad- 
advertising  columns.  It  pictured  the  istic  by  their  human  portra>-als  of  inti-  vertising  has  arrived. 

“Terrible  Tempered  Mr.  Bang.”  a  pop-  mate  -American  life  and  .American  types.  “Newspaper  editors."  he  continued,  "are 
ular  Fox  character,  seated  in  a  bathtub  -As  a_ consequence  there  is  a  real  and  sub-  by  far  the  best  judges  of  what  the  public 
on  the  roof  top  to  catch  rain  water  for  stantial  popular  value  attached  to  the  will  react  to.  since  they  are  always  tight- 
his  nocturnal  ablutions.  The  caption  names  and  works  of  our  prominent  ing  for  circulation.  .Advertisers  can  well 
reads,  “The  Terrible  Tempered  Mr.  Bang  humorous  artists  when  their  nationally  afford  to  follow  the  judgment  of  the  edi- 
is  Determined  to  Take  His  Bath!”  and  recognized  characters  are  used  in  adver-  tors  as  to  what  apjieals  to  the  reading 
the  words  in  the  balloon  were :  “.  .  .  tising  campaigns.  public. 

.And  when  I  finish  I’m  gonna  tear  out  “We  have  produced  several  resultful  “If  editors  are  of  the  opinion  that  car- 

all  those  d -  corroded,  rusty  water  humorous  campaigns^  when  such  treatment  toons  and  comics  appeal  to  more  readers 

pipes  and  put  in  brass  so  we  can  get  could  be  aptly  applied,  using  such  emi-  than  any  other  form  of  art.  their  opinion 
clear,  pure  water  all  the  time!”  nent  artists  as  Mr.  Fox,  John  Held,  Jr.,  ought  to  be  respected  by  men  anxious  to 

-At  his  home  in  Great  Neck,  L.  I.,  where  Clare  Briggs,  McManus.  Hirschfield,  attract  readers  in  order  to  sell  them  some- 
Mr.  Fox  thinks  up  funny  things  for  the  Murphy,  De  Beck  and  Herriman.”  (Cemtimied  ent  page  ell 


The  Terrible  Tempered  Mr.  Beng  it  Determined  to  Take  Hit  Beth! 


By  Fontelne  Fox. 


hardest  tasks  he  had  to  face  was  to  keep 
his  list  of  available  artists  and  writers 
small,  so  anxious  are  they  to  capitalize  in 
advertising  space  on  reputations  made  in 
the  editorial  columns  of  newspapers  and 
magazines.  . 

"The  newness  of  the  cartoon  in  adver¬ 
tising  is  one  of  its  chief  assets,”  Mr. 
Wish  said.  “I  am  constantly  striving  to 
prevent  a  glut  of  the  market.” 

Some  of  the  available  cartoon  and 
comic  talent  that  advertisers  may  obtain 
tor  a  price  is  represented  by  Bruce 
Bairnsfather,  Ralph  Barton,  Reginald 
Birch.  Oare  Briggs,  Gene  Byrnes,  Lang 
Campbell,  Fred  G.  Cooper,  Percy  Cros¬ 
by,  Thornton  Fisher,  Fontaine  Fox, 
Giester  I.  Garde,  Rube  Goldberg,  Don 
Herold,  Ellison  Hoover,  Eldon  Kelley, 
Rollin  Kirby,  G.  B.  Inwood,  Merle  John¬ 
son,  Winsor  McCay,  C.  M.  Payne,  Ray 
Rohn,  Herb  Roth.  Dick  Spencer,  H.  T. 
Webster,  Walter  Wellman.  Gluyas  Wil¬ 
liams.  Crawford  A’'oung,  and  Robert  J. 
Wildhack. 

Short  story  writers,  poets  and  rhym- 
sters  who  are  willing  to  write  copy  fcir 
cigars,  cigarettes,  suspenders,  garters,  hair 
nil  or  what  not  include  Rex  Beach.  Ber- 
ton  Braley,  H.  Addington  Bruce,  Gelett 
Burgess,  Ellis  Parker  Butler,  Eddie  Can¬ 
tor,  Irvin  S.  Cobb,  James  H.  Collins,  J. 
George  Frederick,  Howard  R.  Garis,  H. 
W.  Hanemann,  Sam  Heilman,  Don 
Herold,  John  Allen  Murphy,  Nina  Wil¬ 
cox  Putnam,  Nellie  Revell,  Grantland 
Rice.  Ted  Robinson.  Carolyn  Wells,  H. 
C.  Witwer,  and  Edward  Mott  Wooley. 

All  these  artists  and  writers  work 
through  Mr.  Wish,  who,  at  the  present 
writing,  maintains  a  virtual  monopoly 
in  this  particular  brand  of  advertising 
enterprise. 

The  artists  and  writers  Mr.  Wish  has 
been  agent  for  have  made  as  high  as  $1.50 
a  word  for  texts  of  advertisements  and 
as  much  as  $2,000  for  a  single  cartoon. 
But  these  high  prices,  according  to  Mr. 
Wish,  are  rare.  What  the  artists  and 
writers  make  depend  upon  the  size  of  the 
campaign  and  the  importance  of  the  ad¬ 
vertiser.  Sometimes  popular  writers 
capable  of  earning  five  cents  a  word  or 
more  from  Ray  Long  of  the  Cosmopoli¬ 
tan  or  George  Horace  Lorimer,  editor  of 
the  Saturday  Evening  Post,  only  receive 
a  penny  a  word  for  advertising  copy: 
and  $15,000  a  j'ear  syndicate  comic  artists 
have  been  known  to  accept  as  little  as  $10 
in  payment  for  a  cartoon  drawn  for  ad¬ 
vertising  purposes. 

It  may  be  Ijecause  they  want  to  estab¬ 
lish  a  market  for  this  sort  of  by-product 
of  their  regular  fiction  or  cartoon  work. 
At  any  rate,  the  tiny  office  occupied  by 
Fred  .A.  Wish,  Inc.,  is  visited  almost  daily 
t>.v  a  steady  stream  of  young  artists  and 
writers  who  want  to  “break  into  advertis¬ 
ing,”  the  proprietor  said  this  week. 

"-Advertisers  are  not  yet  awake  to  the 
possibilities  of  using  popular  short  story 
authors  as  creators  of  advertising  copy,” 
Mr.  Wish  declared,  “but  cartoon  adver- 
has  arrived  with  both  feet.” 

The  ideal  way,  in  Mr.  Wish’s  opinion, 
lor  an  advertiser  to  use  the  popular  writer 
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Mr.  B.\NG  i»  right  HU  Helthnowii 
temper  ^ould  have  bad  no  oeea* 

•ion  to  be  arouted  if  hU  home  waa 
equipped  with  Bram  pipe  beeau*e  Brass 
cannot  rust  | 

A  bouse  costing  SIS.OOO  can  be 
equipped  with  Brass  pipe  at  the  slight 
additional  cost,  irriuding  instalUtion, 
of  alvout  $75  aa  compared  with  the  in¬ 
itial  cost  of  the  best  grade  of  corrodible 
pipe.  Insist  on  Brass  pipe  for  safetv 
and  economy. 

Copper  s-  Brass 

RCSEAKCM  ASSOCIATION 
25  Broadwav.  New  York 


Bursting  pipe  often  causes  serious  damage  to  your  house  furnishings 
This  is  a  cartoonist’s  idea  of  good  advertising. 
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COURT  HOLDS  OFFICIAL  WAS  LIBELLED 
BY  PUBLICATION  OF  HIS  LETTER 


Verdict  for  $50,000  Given  by  Appellate  Court  Against  Colum¬ 
bia  (S.  C. )  Record  After  Three- Year 
Legal  Battle 


re-argue. 

Uuiican’s 


DKCISIOX  was  rendered  for  the  plain-  sion  made  it  necessary  to 
tiff  in  a  reargument  of  the  suit  of  In  liis  opinion  sustaining 
T.  C.  Duncan  of  Union,  S.  C.,  against  the  complaint,  Justice  Marion  dwelt  at  length 
Record  Publishing  Company,  publisher  of  on  the  alleged  innuendo  contained  m  the 
the  Coliiwbui  ( S.  C.)  Record,  alleging  publication  of  the  letter.  He  held  that 
libel  and  asking  $50,000  damages,  the  though  the  facts  were  correct  and  the 
Supreme  Court  giving  judgment  bv  a  letter  was  Duncan  s  the  brilK-ry  inter- 

vote  of  four  to  one  on  Sept.  21.  It  is  ence  could  Ite  gathered  from  the  publica- 

probable  that  the  Record  Company  will  t'ots  and  was  damaging, 
apply  for  a  rehearing.  Justice  Lothran  took  the  iiosition  that 

.'\c*^ion  in  the  case  was  begun  in  April,  it  Duncan  was  damaged,  he  damaged 

192-4.  by  Duncan  against  the  Record  and  himself,  as  he  was  author  of  the  letter. 


Edwin  A.  Robertson,  a  local  banker. 
Duncan  sued  for  $50,000  and  the  circuit 
court  jury  in  May,  1925  rendered  a  ver¬ 
dict  for  the  full  amount.  The  Record 
an-1  Robertson  appealed,  and  were_  heard 
by  the  supreme  court  in  Xov.,  1925.  Xo 
decision  was  rendered  by  the  appellate 


He  also  held  that  Robertson  was  justified 
in  giving  the  letter  for  publication,  as  a 
defense  against  the  charges  made  against 
him  I'.v  the  senator. 


PAPERS  WIN  TAX  FIGHT 


Court  until  May  of  this  year  when  by  a  Washington,  N.  C.,  City  Officials  Re¬ 


split  decision,  the  case  was  ordered  re¬ 
argued.  The  new  hearing  was  given  last 
June,  with  the  result  just  aiuiounced. 

Duncan  sued  as  the  result  of  the  pub¬ 
lication  in  the  Record  of  a  facsimile  letter 
written  by  him  to  Robertson,  asking  for 
a  K>an  of  $25,tXX),  at  the  time  Duncan 
was  serving  on  the  state’s  canal  com¬ 
mission,  which  was  negotiating  for  a  set¬ 
tlement  of  a  legal  controversy  over  the 
Columbia  canal,  owned  by  the  Columbia 
Utilities  Company,  of  which  Robertson 
was  president.  Tlie  loan  was  refused. 
Duncan  claimed  that  the  publication  of 
the  letter  was  intended  to  convey  the  idea 
that  he  had  laid  himself  open  to  bribery. 

For  a  third  of  a  century  the  Columbia 
canal  cutting  through  a  part  of  the  city 
had  been  the  subject  of  litigation,  involv- 


scind  Higher  Levy  on  Press 

The  three  Washington  (.X.  C. )  news¬ 
papers,  the  Daily  .\  ctes.  the  Rrourcss 
and  the  Beaufort  County  Record  are 
again  at  peace  with  the  city  administra¬ 
tion.  The  city  fathers,  on  solx'r  secimd 
thought,  have  decided  not  to  antagonize 
the  local  press  by  largely  increasing  their 
ta.x  for  the  privilege  of  doing  business. 
The  city  clerk,  on  their  order,  has  handed 
substantial  refund  checks  to  each  of  the 
three  publishers,  W.  D.  W.  Bishop  of 
the  Daily  Xew's,  Carl  Goerch  of  the  Prog¬ 
ress  and  J.  J.  Johnson  of  the  Record. 
Bishop  is  a  former  newspaperman  of 
Xew  Haven,  Conn.,  and  Goerch  used  to 
edit  a  paper  in  Tarrytown.  X.  Y. 

The  three  new'spapers  threatened  re- 
pri.sal  against  the  city  administration  by 


mg  the  compktion  ofa  canal  st  combining  to  raise  the  rate  on  city  ad- 

halt  century  before.  The  canal  commi-  ye^tising  and  refusing  to  publish  any 
Sion  created  to  effect  a  seUlement  of  t  e  requested  by  it  as  news.  After 

controver.sv  over  the  ditch  was  creat^  threshing  the  matter  out  in  private  and 
by  the  legislature  of  19-3.  The  art  public  sittings,  the  aldermen  finally  de- 
creatiiig  it  was  approted  March  _6,  19-3.  capitulate.  In  a  call  meeting 

Duncan  s  letter  to  Robertson  was  written  ^ley  voted  to  put  the  tax  back  where  it 


March  2S,  1923.  The  first  meeting  of 
the  commission  was  held  April  13,  1923. 

Ill  the  legislature  of  1924.  Duncan,  in 
the  senate,  made  a  speech,  in  which  he 
denouiicc<l  the  Columhia  newspapers  and 
Rohertson.  charging  bribery  and  collu¬ 
sion  between  Robertson  and  the  press  to 
urge  a  settlement  of  the  canal  case. 
proposition  had  been  made  the  state  by 
Stone  and  Webster  to  purchase  the  canal 
and  thereby  end  the  long  controversy. 
The  canal  commission  had  refused  the 
offer,  whereas  the  Columbia  newspapers 
and  commercial  organizations  had  urged 
it.  In  his  denunciation  of  Rohertson 
Duncan,  the  records  in  the  case  set  forth 
referred  to  the  banker  and  utilities 
owner  as  a  ‘‘ghour’  and  an  “octopus." 
and  one  "feeding  on  dead  men’s  bones." 
He  declared  that  Robertson  had  <lone 
nothing  for  development  of  Columb  a 
or  South  Carolina. 

The  rejiiirt  of  Duncan’s  speech  wa- 
piiblished  on  page  one  of  the  Record  and 
Rolxrtson  gave  the  paper  the  letter  he 
had  received  from  Duncan  nearly  a  year 
Ix'forc.  with  regard  to  the  loan.  The 
Record  published  a  facsimile  copy  of  the 
letter  on  page  one  the  same  day,  and 
under  the  letter  gave  a  few  facts  con¬ 
cerning  Duncan's  appointment  to  the 
canal  commission. 

Dtincati  claimed  that  he  was  damaged 
by  the  publication.  The  suit  was  tried  in 
Columbia  in  May  1925,  before  Judge  \\  . 
11.  Townsend.  The  appeal  was  heard 
the  following  Xovember 

Two  opinions  were  prepared  by  mem- 
Iters  of  the  court,  one  b\  .\ss<Kia?e 
Justice  J.  H.  Marion  of  Chester  affirm¬ 
ing  the  lower  court,  and  in  this  Chief 
Justice  R.  C.  Watts  of  Laurens,  con¬ 
curred.  The  other  opinion,  by  .-\ssociate 
Justice  T.  P.  Cothran  of  Greenville  was 
for  a  reversal  of  the  hiwer  court  and  ni 
this  .Kcting  .Associate  Justice  R.  O. 
Purdy  of  Sumter  concurred.  There  was 
a  vacancy  on  the  court  at  the  time  the 
arguments  were  heard,  and  the  tie  deci- 


EDITOR  &  PUBLISHER 
C.\LEM)AR 

Oct.  3-4 — New  Jersey  Press 


.Assii-  sixth  annual  Newspaper 
Institute,  Rutgers  University,  New 
Brunswick,  N.  J. 

Oct.  4-8- Outdoor  .Advertising 
•Assn.,  convention,  .Atlantic  City, 
N.  J. 

Oct.  4-6 — Window  Display  .Ad¬ 
vertising  -Assn..  Pennsylvania 
Hotel,  New  York. 

Oct.  6-8  -  Tri-State  Editorial 
-Assn-  annual  convention,  Sioux 
City,  la. 

Oct.  9-11 — Employing  Printers 
.Assn,  of  America,  convention, 
French  Lick,  Ind. 

Oct.  17-18  Inlernational  Insur¬ 
ance  -Advertising  Conference,  meet¬ 
ing,  Chicago. 

Oct.  17-18 — .Agricultural  Pub¬ 
lishers  Assoriation.  annual  con¬ 
vention,  Stevens  Hotel.  Chicago. 

Oct.  17-18-  -Association  of  News¬ 
paper  -Advertising  Executives, 
meeting,  Chicago. 

Oct.  17-18 — National  .Assn,  of 
Teachers  of  Marketing  and  Ad¬ 
vertising,  annual  convention, 
Chicago. 

Oct.  17-19 — -Associated  Business 
Papers,  convention,  Drake  Hotel, 
Chicago. 

Oct.  17-18 — Mail  .Advertising 
Service  -Association,  meeting, 
Chicago. 

Oct.  19-21 — Direct  Mail  .Adver¬ 
tising  -Assn.,  meeting,  Chicago. 

Oct.  18-19 — Inland  Daily  Press 
-Assn.,  meeting,  Morrison  Hotel. 
Chicago. 

Oct.  18-19 — New  Y’ork  State  Cir¬ 
culation  Mgrs.,  -Assn.,  fall  conven¬ 
tion,  Niagara  Falls,  N.  Y’. 

Oct.  19-20 — New  York  State 
Publishers  Assn.,  fall  meeting, 
Syracuse,  N.  Y’. 

Oct.  20-21 — -Audit  Bureau  of 
Circulations,  annual  convention, 
S'evens  Hotel.  Chicago. 


INJUNCTION  AGAINST 
I.  T.  U.  UPHELD 


Federal  Court  Refutes  to  Nullify  Writ 
Against  President  Howard  in 
Mailers’  Dispute 


(By  Telegraph  to  Editor  &  I’vbi.ishei) 

Indian.^polis,  Ind.,  .Sept.  27.— The  de¬ 
cision  of  the  Circuit  Court  of  .Apjxals  in 
Chicago  yesterday  upholding  the  local 
F  e  d  e  ral  courts 


('HARLES 


Howard 


was  before  one  of  them  decided  "the  pa¬ 
pers  aren't  paying  eiumgh." 


PROF.  CUNLIFFE  ILL 


temporary  injunc- 
t  i  o  n  restraining 
Charles  P.  How¬ 
ard.  president  of 
the  International 
Typo  graphical 
Union,  from  sub¬ 
mitting  amend¬ 
ments  to  the  con¬ 
stitution  which 
were  calculated 
t  o  disfranchise 
the  M  a  i  1  e  r  s' 
division  of  the 
union  from  par¬ 
ticipating  in  the 

election  of  the  president  and  other  import¬ 
ant  officers  of  the  union,  was  anticipated 
by  action  taken  by  the  union  in  the  inter¬ 
national  convention  recently  held  in 
Indianapolis,  at  which  the  delegates  ap¬ 
proved  a  referendum  to  be  submitted  to 
subordinate  unions  on  the  question  of 
abolishing  all  district  .unions  within  the 
international  organization. 

Ths  proposal,  if  approved  by  referen¬ 
dum  vote,  would  eliminate  the  controversy 
that  has  existed  between  the  Mailers’ 
District  Union  and  the  Typographial 
Union  by  permitting  members  of  the  typo¬ 
graphical  organization  to  vote  for  all 
officers  of  the  Mailers’  organization, 
while  the  Mailers  would  not  be  permitted 
to  select  their  own  members  of  the  execu¬ 
tive  council  of  the  International  Unioa 
Members  of  the  Typographical  Union 
objected  to  Mailers’  electing,  alone,  their 
executive  council  member,  who  in  turn 
was  entitled  to  vote  on  all  questions 
affecting  the  International  Union.  The 
executive  council,  in  turn,  they  asserted, 
had  no  voice  in  the  government  of  the 
Mailers’  I’nion. 

The  injunction  was  sou.ght  by  the 
Mailers’ 


LEGAL  SERVICE  FOR  READERS 


the  Pulitzer  School  of  Journalism  of 
Columbia  Universitv,  is  on  leave  of  ab- 
h  ree  legal  services  are  being  offered  by  sence  on  account  of  illness,  it  was  learned 
the  cUbany  (\.  i.)  Suftdoy  TclcgriDn  to  this  week  when  school  opened.  Pro- 
taxpayers  who  have  grievances  against  fessor  Roscoe  C.  F.  Brown  has  been 
increased  realty  assessments.  appointed  acting  director. 


-  T  ,  ...  r-  l  it  1-  t  several  months  ago  when 

1...  Howard  sought  a  referendum  on  ousting 

the  Mailers’  Union  from  the  International 


Union.  Mailers  resisted  the  step  unless 
an  accounting  and  financial  settlement 
were  made  for  the  property  rights  the 
Mailers  declared  they  held  in  the  'Typo¬ 
graphical  Union. 


THE  SHATTERED  REMAINS  OF  “OLD  GLORY’ 


DENIES  PRICE  COERCION 


-A  section  of  the  wing  of  the  ill-fated  “Old  Glory,”  transatlantic  monoplane 
which  plunged  into  the  sea  off  Newfoundland  with  its  pilots,  J.  D.  Hill  and 
Lloyd  Bertaud  and  Philip  Payne,  managing  editor.  New  York  Mirror,  being 
transferred  from  the  S.  S.  Kyle  to  the  S.  S.  Silver  City  for  shipment  to  New 
York.  The  American  flag  painted  on  the  lower  side  of  the  wing  may  still  be 

seen  plainly. 


No  Blacklist  of  Dealers  Kept,  Ingenoll 
Official  Testifies  in  N.  Y. 

Testimony  telling  of  efforts  by  th« 
manufacturers  of  Ingersoll  watches  to 
prevent  price-cutting  was  given  this  week 
before  Examiner  Edward  .Averill  of  the 
Federal  Trade  Commission  in  Xew  'k’ork 
in  a  hearing  on  the  complaint  brought 
I'.y  the  commission  charging  illegal  urice 
maintenance. 

The  complaint  is  against  the  Waterbury 
Clock  Qimpany  of  Waterbury,  Conn.,  the 
Ingersoll  Watch  Company,  Inc.,  of  Xew 
the  Ingersoll  Watch  Company  of 
t  hicago  and  the  Eberhard  Company  of 
San  Francisco. 

The  capital  stock  of  the  Chicago  cor- 
PAiration  and  of  the  Xew  York  company 
is  owned  by  the  Waterbury  Clock  Com¬ 
pany,  it  was  testified  by  Charles  Ross, 
who  is  the  secretary  of  the  Chicago  con¬ 
cern. 

Herman  Haynes,  sales  manager  of  the 
Chicago  corporation,  testified  that  jobbers 
handling  Ingersoll  watches  were  notified 
by  the  Chicago  company  that  their  inter¬ 
ests  would  be  better  served  if  they  would 
not  sell  to  a  Chicago  retailer  who  was 
cutting  prices.  But  he  denied  that  he 
had  ever  attempted  to  coerce  the  job¬ 
bers. 

Osmond  Goge,  assistant  to  the  .Secretary 
of  the  New  York  company  testified  that 
no  blacklist  of  price-cutting  dealers  was 
kept  and  that  no  agreements  were  made 
for  price  maintenance. 
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SPEED  RECORDS  BROKEN  IN  COVERING  FIGHT 

Airplane  Rushes  Dempsey -Tunney  Photos  to  New  York  in  Six  and  One-Half  Hours — Herald  Tribune 
Sends  Edition  to  Chicago  bv  Air — Telephoto  Pictures  in  Friday  Papers 


t.CPKKI*  .  .  .  speed,”  always  the  news 
^  paper  cry,  has  been  taken  up  to¬ 
day  hy  snarling  airplane  propellers  and 
the  so'unilless  singing  of  telephone  wires. 

Rarely  has  this  fact  been  better  deni- 
onstrate<I  than  Thursday  of  last  week, 
when  Uempsey-Tunney  fight  pictures 
were  cleared  out  of  Chicago.  Telephoto 
offices  hummed  to  the  distribution  of 
news  pliotos.  while  airplanes  were  char¬ 
tered  to  bring  original  plates  to  New 
York,  and  in  one  case  to  rush  copies  of 
an  "airplane  edition"  of  the  .Yen'  Vorh 
Hentid  Trihuitc  back  to  Chicago. 

Twelve  hours  after  the  fight  decision, 
Xew  Yorker'  were  reading  the  Herald 
Tribune  in  Chicago,  where  it  was  on  sale 
with  picture'  complete  and  a  round-by¬ 
road  description  of  the  fight. 

It  was  the  first  time  in  history  that  a 
newspaper  was  sold  a  thousand  miles 
awav  iiractically  simultaneously  with  its 
delivery  m  its  own  city. 

lletween  Cliicago  and  Xew  York  a  new- 
air  speed  record  was  established  by  \\  il- 
liani  W  inston,  crack  Curtiss  Flying  Serv¬ 
ice  pilot,  who  rixle  a  blustering,  follow¬ 
ing  wind  to  make  the  9(X)-mile  air  trip  in 
six  and  one-half  hours,  a  new  Chicago- 
New  York  air  record.  Winston  brought 
with  him  in  his  Fairchild  monoplane  pic¬ 
tures  of  the  fight,  which  the  New  York 
Evening  Post  published  Sept.  23,  and  pre-  < 
pared  for  reproduction  in  a  rotogravure 
section  published  Saturday,  Sept.  24. 
His  speed  averaged  140  miles  an  hour. 
Pictures  of  the  Thursday  night  fight  oc¬ 
cupied  the  entire  front  page  of  the  Post[s 
Saturday  roto  section,  setting  what  is 
believed  to  be  a  new  speed  record  in 
roto  printing. 

While  Winston  was  bringing  in  an  air¬ 
plane  load  of  pictures,  telephoto  machines 
were  carrying  them  to  Xew  York  and 
other  cities  on  the  silent  wings  of  elec¬ 
tricity  at  an  average  rate  of  one  picture 
every  Tli  minutes.  Xo  diflficulty  was  ex¬ 
perienced  in  transmission.  Approxi¬ 
mately  50  different  pictures  were  sent 
by  this  telephoto  method  of  the  Ameri¬ 
can  Telephone  and  Telegraph  Company. 

They  were  sent  from  one  machine  in 
Qiicago  simultaneoitsly  into  T.  &  T. 
telephoto  offices  in  Boston,  Xew  York, 
Qeveland.  .\tlanta,  Chicago,  St.  Louis, 
Los  .Xngeles.  and  San  Francisco.  The 
■highc-st  cost  was  $.50  a  picture  and  the 
lowest  $15.  according  to  distance  trans¬ 
mitted. 

.\t  the  Dempsey-Tunney  fight  the  As¬ 
sociated  Press  became  a  factor  to  reckon 
with  in  the  speedy  transmission  of  news 
photos.  Seven  photographers  represented 
the  A.  P.  at  Soldiers’  Field.  They  were 
regular  staff  rep<irters  of  a  member  pa¬ 
per.  the  Chirago  Daily  News. 

.\nd  this  week  the  .\ssociated  Press 
co-operated  with  Paramount  Xews  in 
still  another  picture  speed  stunt.  .-Yn  air¬ 
plane  was  shot  down  Xew'  York  bay  and 
out  to  sea  nearly  100  miles  to  meet  the 
Leviathan  and  bring  in  first  pictures  of 
the  .Ymerican  Legion  in  Paris.  Films 
made  in  Paris,  Sept.  19,  were  published 
in  New  York  six  days  later. _ 

The  special  airplane  edition  on  the 
Dempsey-Tunney  fight  issued  by  the  Xew 
York  Flerald  Tribune  was  not  an  early 
edition,  bpt  a  complete  second  run,  How¬ 
ard  Davis,  the  Herald  Tribune’s  business 
manager,  pointed  out.  To  get  1.1.50 
copies  to  Chicago  the  Herald  Tribune 
co-operated  with  the  .Ymerican^  Railway 
Express.  Thomas  Xelson.  pilot,  left 
Hadley  field  at  2:07  on  Friday  morning. 
He  stopped  at  Cleveland  for  fuel,  but 
despite  this  delay  and  a  fog,  he  made  the 
500  miles  in  a  few  minutes  more  than 
nine  hours. 

Newspaper  circulations  in  Chicago  were 
sent  slcj'-high  by  the  fight. 

The  Chicago  Tribune  established  a  new- 
record  for  itself  in  week-day  circulation 
^t.  23,  the  morning  after  the  fight,  when 
it  printed  and  sold  1,075.000  papers.  250,- 
000  more  than  the  average  net  week  day 


In  the  early  morning  hours  at  Had'ey  Field,  N.  J.,  1150  copies  of  the  New  York 
Herald  Tribune  were  loaded  on  hoard  an  airplane  and  less  than  nine  hours 
later  they  were  in  Chicago  ready  to  be  read  by  New  York  fight  fans. 


circulation  of  the  Tribune.  .Ylthough 
there  have  been  other  high  spots  in  the 
Tribune’s  record  Sept.  23  was  the  first 
time  on  a  week  day  that  the  net  paid 
circulation  of  the  paper  exceeded  one 
million. 


and  developed  until  today  it  often  sur- 
rm.ses  the  photoradiograms  of  the  Rarlio 
Corporation  of  .Vmerica,  due  for  a  big 
impetus  when  the  Marconi  beam  system 
is  inaugurated. 

NYires  sing  the  wildest  speed  tunes  to¬ 
day.  .Yirplanes  are  becoming  an  old 
story.  W  hile  little  is  said  about  it  now, 
niurh  is  being  done  by  newsixipers  for 
their  readers  to  satisfy  this  century’s 
speed  mania. 

^  I'red  F'ergu.son,  president  of  XF'.Y 
Service,  Inc.,  which  operates  .\cme  Xews- 
pictures,  chartered  airplanes  that  dew 
.3.000  miles — practically  as  far  as  Col. 
Charles  Lindbergh  flew  to  reach  Paris, 
though  not  in  one  continuous  flight — to 
gather  pictures  of  the  Mississippi  tlo<vd 
alone  this  year.  With  the  lirst  bulletin 
of  the  Florida  cyclone  last  lall,  an  air¬ 
plane  carrying  an  .Ycme  Xewspicture  re¬ 
porter  and  photographer  was  dispatched 
by  Mr.  F'erguson  to  fly  from  Xew  Y’’ork 
to  Miami. 

Long  and  intricate  maneuvers  are  thus 
often  behind  pictures  which  catch  the 
reader’s  eye  for  a  fleeting  moment  on  a 
newspaper  page. 

In  covering  the  flight  of  Maitland  and 
Hegenberger,  which  was  the  first  success¬ 
ful  flight  to  Honolulu.  XE.\  awl  .Ycme 
Xewspictures  first  sent  a  staff  photog¬ 
rapher  from  Los  .Yngeles  to  Honolulu 
well  in  advance  of  the  flyers  to  await 
their  coming.  The  staff  man  was  in 
Honolulu  two  weeks  or  more  making  ad¬ 
vance  arrangements.  Then  came  the  start 
Owing  to  congested  condi- 


This  syndicate  delivered  a  picture  of 
the  arrival  of  Maitland  in  Honolulu  to 
its  client,  the  San  Francisco  News,  seven 
hours  after  the  plane  landed. 

“XE.Y  and  .Ycme  spent  S2S.OOO  or  more 
in  covering  the  various  transoceanic 


after  the  fight.  Only  once  before  in  its 
history  has  the  .American  printed  as  many 
as  ()8  pages. 

The  Chicago  Daily  Journal  sold  about  ^5*'^  success. 

25,000  extra  copies  of  its  paper  Friday,  tions  along  the  road  from  the  flying  field 

September  23,  and  about  6,000  or  7,000  at  which  Maitland  and  his  partner  landed. 

Sixteen  minutes  after  the  referee’s  de-  more  than  usual  on  the  day  of  the  fight,  an  airplane  was  used  for  the  simple  trip 
cision,  a  battalion  of  newsbovs  were  sell-  Neither  the  Journal  nor  the  Chicago  of  getting  from  the  army  flying  field  to 
ing  the  Tribune’s  fight  extras  in  the  Ezming  Post,  whose  circulation  also  the  radio-sending  station 

stadium.  These  had  been  dispatched  from  showed  a  decided  increase  the  day  after 
the  Michigan  boulevard  bridge  in  speed  put  out  extras.  ^ 

boats,  making  the  trip  via  the  lake  to  Herald  and  Examiner  sold 

Soldier  Field  in  about  three  minutes.  223.000  extra  copies  following  the  hght. 

There  were  fifty-two  pages  in  the  early  The  speed  cry  today  echoes  loudest  in 
fight  editions,  and  the  home  and  final  the  picture  camp,  although  as  a  result  of 
issues  carried  fifty-six  pages.  Printing  last  week’s  experiment  by  the  Xew  York  hops,”  Mr.  Ferguson  declared  this  week, 
the  more  than  a  million  copies  of  papers  Herald  Tribune.  Xew  York  papers  are ,  “In  addition  to  the  cost  of  hiring  air- 
that  size  kept  the  entire  press  battery  of  seriously  considering  either  buying  or  planes  to  follow  or  meet  the  various  fliers. 
72  units  going  at  top  speed  and  required  chartering  airplanes  for  circulation  pur-  the  cost  of  constant  use  of  telephoto  and 
more  than  515  tons — 773  rolls — of  white  poses.  Editor  &  Pi-bli.sher  learned.  radio  photos  for  speedy  distribution,  there 
paper.  .An  example  of  the  speed  efforts  of  pic-  "as  a  heavy  piling  up  of  costs  in  salaries 

The  circulation  of  the  Chicago  Daily  ture  syndicates  was  afforded  by  Pacific 
N'ezos  on  the  day  of  the  fight  reached  &  Atlantic  Photos,  Inc.  P.  &  .A.  had  17 
551,000,  an  increase  of  about  107,000.  photographers  and  15  couriers  inside  the 
More  than  100,000  copies  of  The  Xews’  stadium,  and  12  motorcycle  cops  outside, 
extra  edition  were  sold  F'riday.  The  to  speed  delivery  of  plates  to  the  P.  &  .A. 
paper  was  on  sale  in  the  loop,  with  a  offices,  a  mile  and  a  half  away.  Plates 
complete  round-by-round  account  of  the  of  the  first  round  were  rushed  from  the 
fight,  including  the  tenth  round,  eight  field  to  the  office  in  90  seconds.  Twelve 
minutes  after  the  decision.  The  gong  minutes  later  they  were  at  the  telephoto 
ending  the  tenth  round  of  the  fight  sounded  office  ready  to  be  sent.  During  the  night 
at  10:46  p.  m.  One  minute  later  the  12  telephotos  were  sent  out,  and  special 
decision  was  announced  and  at  10:55  the  photo  and  matt  services  prepared  for  each 
papers  were  being  handed  to  theatergoers  fast  train  out  of  Chicago.  .A  special 
emerging  from  the  evening  performances,  plane  chartered  by  P.  &  A.  landed  in  Xew 
Because  of  the  large  size  of  the  paper —  York  at  10  o’clock  Friday  morning,  and 

original  pictures  were  on  the  street  in 
noon  editions  of  evening  papers. 

In  the  last  six  months,  P.  &  A.  has 
spent  more  than  $25,000  on  airplanes, 
telephoto,  and  Bartlane  transmissions. 

According  to  Harry  Baker,  general  man¬ 
ager,  this  is  only  a  small  part  of  the 
expense  of  the  organization,  but  approxi¬ 
mates  the  six  months’  cost  of  carrying 
out  in  the  picture  field  the  inexorable 
editorial  edict,  “Get  the  story !”  On  the 
experimental  side  of  electrical  transmis- 


tifty-two  pages — the  work  was  slowed  up 
somewhat,  because  the  papers  had  to  be 
tied  in  bundles  of  fifty.  Had  they  been 
forty-eight  page  papers,  they  could  have 
been  tied  in  bundles  of  100. 

On  the  day  after  the  fight,  the  Daily 
Xews  circulation  was  481,000,  or  about 
35.<XX)  more  than  the  average  daily 
circulation. 

The  extras  of  the  Daily  Nezvs,  about 
100,000  of  them,  were  sold  between  11 
and  1  o’clock  at  night,  an  unusual  record 


for  an  evening  paper. 

In  addition  to  its  speed  with  its  extra 
edition,  the  Daily  Xews  established  what 
is  believed  to  be  a  record  by  getting  a 
full  page  of  pictures  of  the  fight  Thursday 
night  in  its  photogravure  section  Saturday 
morning. 

The  Chicago  Ei'cning  American's  cir¬ 
culation  on  the  day  after  the  fight  sky¬ 
rocketed  to  725.000.  There  were  sixty- 
eight  pages  to  the  paper  and  the  entire 
output  was  something  more  than  375  tons. 
The  American  carried  100  columns  of 
fight  news  and  pictures  Friday,  the  day 


sion  of  photographs,  P.  &  .A.  has  spent 
large  sums  of  money.  For  a  while  this 
organization  maintained  both  Telepixand 
Bartlane,  its  own  systems  of  transmit¬ 
ting  pictures  by  telegraph  and  cable  wires. 
For  a  while  Telepix  operated  the  longest 
single  hook-up  of  telegraph  wires  for  pic¬ 
ture-sending  purposes  in  the  world,  but 
todav  Telepix  has  been  supplanted  by  the 
-A.  T.  &  T.  Company’s  telephoto  and  the 
cost  marked  off  as  experimental. 

Bartlane,  on  the  other  hand,  with  only 
two  points  of  transmission  and  reception, 
X’ew  York  and  London,  has  been  retained 


and  expenses  of  cameramen,  awaiting 
take-offs  or  arrivals. 

“\Ye  had  two  and  three  men  stationed 
constantly  at  Curtiss  field  for  weeks  do¬ 
ing  nothing  hut  awaiting  the  take-offs  of 
Lindbergh.  Byrd,  Chamberlin  and  gen- 
erallv  covering  day-to-day  developments. 
Owing  to  the  uncertainty  in  this  country, 
additional  men  were  on  almost  constant 
duty  at  Le  Bourget  field  in  Par's. 

“.Apart  from  the  news  features,  strips, 
fiction  and  other  editorial  prcKlucts  han¬ 
dled,  XF.A  spends  directly  throtigh  .\cine 
from  $175,000  to  $200,000  annually  In  the 
gathering  and  distributing  of  news  pic¬ 
tures  alone.” 

Speed  laughs  at  cost. 

^^r.  Baker  of  P.  &  A.  happenefl  to  be 
in  London  when  Lindbergh  arrived  in 
Paris.  The  Bartlane  system  in  London 
was  in  good  working  order,  but  the  pack¬ 
age  of  exposed  P.  &  A.  plates  was  in 
Paris  and  all  the  small  planes  had  been 
gobbled  up.  The  only  airplane*  available 
was  a  commercial  14-passenger  ship,  ob- 
tain.ahle  at  a  rate  of  hire  per  trip  equal 
to  14  passenger  fares.  It  cost  Mr.  Baker 
100  pounds  sterling  to  send  this  plane 
across  to  Paris  and  back  again  with  a 
small  package  of  plates.  The  pictures 
were  in  the  morning  editions  of  Xew 
York  newspapers. 


MIEHLE  ISSUES  BOOKLET 

The  Miehle  Printing  Press  &  Manu¬ 
facturing  Company,  Chicago,  has  just 
issued  a  handsome  illustrated  bcx^let 
telling  of  the  growth  of  the  firm  and 
carrying  facsimiles  of  newspaper  and 
magazine  advertising  of  40  years  ago. 
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Editor  &  Publisher  for  October  1  ,  1927 


COMBINATION  NEWSPAPERS  DESERVE 
SUPPORT  OF  GENERAL  ADVERTISERS 


This  Is  “Special’s”  Answer  to  Motor  Firm’s  Objection  to  Buy¬ 
ing  Space  in  Hagerstown  Papers — Consolida¬ 
tion  Idea  Growing 


^  EXEKAL  ad%-ertisers,  instead  of  op- 
posing  combination  newspapers  should 
encourage  them,  since  they  generally 
lepresent  a  merger  which  has  “cleaned  up 
the  l(Kal  tiehl,”  augmenting  circulations 
and  placing  the  remaining  papers  on  a 
better  economic  plane,  according  to  E.  M. 
Burke,  of  E.  M.  Burke,  Inc.,  New  York 
special  representatives. 

Mr.  Burke  stated  this  belief  in  a  letter 
to  a  general  advertiser  recently  on  behalf 
of  the  Ilagerstoim  (Md.)  licrald-Mail, 
after  the  advertiser  had  written  that  en¬ 
forced  combinations  were  “not  entirely 
])lcasing’’  and  requested  the  privilege  of 
buying  space  in  only  one  of  the  two  news¬ 
papers.  Mr.  Burke  further  stated  that 
the  tendency  toward  consolidations  was 
growing,  which  would  undoubtedly  result 
in  more,  rather  than  fewer  enforced  com¬ 
binations.  The  letter  from  the  advertiser, 
the  Hupp  Motor  Car  Corporation  of 
Detroit,  and  Mr.  Burke’s  reply,  follow'. 

The  Hupp  Corporation  wrote : 

"In  making  our  newspaper  advertising 
plans  for  the  coming  twelve  months,  we 
arc  confronted  by  the  fact  that  in  some 
cases  newspapers  require  that  we  use 
certain  combination  of  editions  which  in 
our  opinion  reduce  the  effectiveness  of  our 
advertising  expenditure. 

“In  other  words,  our  advertising  plans 
are  based  upon  a  certain  amount  of  money 
which  is  necessary  to  reach  a  certain 
number  of  people  a  certain  number  ot 
times  during  the  year.  We  have  a  fairly 
definite  idea  as  to  about  how  many  people 
we  need  to  reach  in  each  community  and 
whenever  possible  we  desire  to  avoid 
duplication. 

“With  your  paper,  however,  we  have 
a  situation  which  is  not  entirely  pleasing 
to  us,  namely  the  fact  that  we  must  buy 
both  papers  when  in  our  opinion  our  re- 
(luiremcnts  are  amply  taken  care  of  by 
the  circulation  of  only  one  paper. 

“If  you  were  in  our  position  you  would 
realize  that  this  forced  combination  seems 
to  us  to  be  an  unjustified  rule  on  the  part, 
of  the  newspaper.  Perhaps  we  can  best 
explain  our  attitude  by  describing  a 
parallel  case. 

“Suppose  you  were  interesteel  in  pur¬ 
chasing  a  Hupmobile  .sedan  sufficiently 
so  that  you  called  at  a  dealer’s  show-room 
and  inquired  about  it.  how'  would  you  feel 
if  the  salesman  told  you  that  in  order  to 
purchase  the  Hupmobile  sedan  it  was  also 
necessary  to  buy  a  Hupmobile  Five-Pas¬ 
senger  Touring,  which  would  cost,  say, 
50  per  cent  more  and  that  it  was  impos¬ 
sible  for  you  to  buy  the  sedan  only  and 
that  you  must  have  two  cars  whether  you 
wanted  them  or  need  them. 

“We  think  your  attitude  in  a  case  like 
this  is  obvious  and  that  you  would  look 
for  an  automobile  show-room  where  this 
policy  did  not  exist. 

“It  seems  to  us  that  this  is  about  what 
has  happened  in  your  local  papers  and  in 
order  that  we  may  be  able  to  make  up 
our  plans  definitely,  as  far  as  your  city 
is  concerned,  we  would  be  interested  in 
knowing  what  your  attitude  is.  Whether 
it  is  possible  for  us  to  buy  from  you  only 
one  e<lition  and  the  amount  of  circulation 
we  want? 

“(signed)  Frederick  Dickinson.” 

Mr.  Burke  replied: 

“Your  letter  to  the  Hagerstown  (Md.) 
Herald-Mail  with  reference  to  the  com¬ 
bination  requirements,  has  been  referred 
to  our  office  as  we  represent  this  publisher 
in  the  national  field  and  handle  all  ques¬ 
tions  of  this  character. 

“There  have  been  a  good  many  argu¬ 
ments  presente<l  by  advertisers  and  agen¬ 
cies  in  reference  to  this  question  of 
forced  combinations.  Some  of  them  have 
merit  but  all  are  presented  primarily  from 
the  advertiser’s  viewpoint  without  taking 
into  consideration  the  publisher’s  problem 
or  the  particular  field  involved  where  the 
combination  exists. 

“Primarily  the  newspaper  as  an  adver¬ 


tising  medium  has  a  natural  franchise 
from  the  public  different  from  all  other 
advertising  mediums.  I  think  you  will 
agree  with  me  that  practically  every  in¬ 
telligent  person  in  the  country  would 
read  some  newspaper,  either  every  day 
or  at  least  once  a  week,  regardless  of  the 
cost  of  the  newspaper. 

“If  newspaper  competition  were  not 
so  severe  as  you  and  I  know  it  to  be, 
the  reader  would  pay  a  higher  subscrip¬ 
tion  price  for  the  paper,  advertising  rates 
might  be  lowered,  but  at  least  a  news¬ 
paper  property  would  be  made  more  prof¬ 
itable.  Competition,  however,  tends  to 
increase  circulation  and  hold  down  sub¬ 
scription  rates  to  a  point,  when  there  are 
two  or  more  papers  in  the  field,  that  it 
is  almost  impossible  for  any  of  the  pub¬ 
lishers  to  make  money.  The  publisher  o 
each  paper  in  a  field  of  two  or  more  has 
a  big  plant  investment  and  an  expensive 
operating  overhead  which  must  be  main¬ 
tained  and  constantly  increased  to  permit 
the  publisher  to  live  and  keep  going, 
frequently  at  a  loss  but  in  most  instances 
at  only  a  nominal  profit,  if  any. 

“Other  lines  of  business  in  the  same 
community  with  an  equal  capital  invest¬ 
ment  and  frequently  with  less  operating 
costs,  less  intelligence  and  less  energy, 
make  a  big  profit  while  the  newspaper 
furnishes  to  that  community  a  service 
that  is  more  vital  to  the  community,  at 
a  loss  or  at  little  or  no  profit. 

“Newspaper  publishers  have  finally  dis¬ 
covered  a  sensible  relief  from  this  situa¬ 
tion  and  the  newspaper  problems  in  a 
number  of  communities  have  been  cleaned 
up  on  an  intelligent  basis  by  merging  two 
and  sometimes  three  into  one  or  into  a 
morning-evening-Sunday  combination.  In 
practically  all  of  these  mergers,  the  com¬ 
munity  profits,  the  local  and  national  ad¬ 
vertiser  profit,  and  of  course  the  publisher 
has  an  institution  out  of  which  he  can 
make  a  reasonable  profit. 

“This  brings  about  the  question  of  this 
forced  combination  rate  which  I  don’t 
consider  is  a  real  hardship  on  the  national 
advertiser  because  on  these  merged  news¬ 
paper  properties  the  combination  rate  is 
usually  lower  than  the  individual  rates 
were,  the  publisher  in  place  of  being 
forced  to  compete  with  the  other  pub¬ 
lisher,  can  make  his  morning  and  evening 
paper  conform  with  the  requirements  of 
the  community,  and  usually  the  evening 
paper  covers  the  city  and  the  morning  pa¬ 
per  the  outlying  territory. 

“Frequently,  if  the  community  requires 
it,  the  morning  paper  is  made  to  appeal  to 
a  so-called  “quality”  circulation  and  the 
evening  paper  makes  a  mass  appeal.  In¬ 
vestigations  show  that  in  most  of  these 
combinations  there  is  not  a  great  deal  of 
duplication,  so  that  the  advertiser  at  one 
rate  absolutely  covers  tbe  field  with  less 
waste  than  would  ordinarily  be  true  in  a 
field  having  two  or  three  newspapers. 

“You  as  well  as  other  advertisers  are 
using  large  evening  papers  where  the  first 
edition  is  on  sale  as  early  as  8:30  to  9:00 
o’clock  in  the  morning  and  is  continuously 
on  sale  all  day  long.  All  of  these  editions 
go  to  make  the  combined  total  circulation 
which  is  sold  to  you  and  bought  by  vou  as 
one  evening  publication.  I  don’t  see 
where  that  differs  from  a  distinctive  morn¬ 
ing  and  distinctive  evening  combination. 
For  instance,  you  could  not  ask  the  New 
York  Journal  or  the  Pittsburgh  Press  to 
sell  you  only  certain  of  their  editions 
which  in  your  judgment  might  be  con¬ 
sidered  the  home  or  final  edition.  Never¬ 
theless  a  good  portion  of  their  circulation 
is  nominal  morning  circulation. 

“.\nother  important  point  that  I  don’t 
believe  advertisers  consider  seriously 
enough  and  that  is  that  what  is  not  good 
for  the  newspaper  itself  and  for  the  pub¬ 
lisher  of  the  newspaper  is  not  good  for 
the  advertiser.  Wherever  you  find  a 
healthy  newspaper  situation,  you  at  the 
same  time  find  healthy  returns  from  ad¬ 


vertising,  less  waste  in  the  cost  of  cov-  CANDY 
erage,  more  response  on  the  part  ot  the 
readers  and  a  general  advantage  to  all 
ccmcerned. 

"Frankly,  I  cannot  agree  with  your 
argument  comparing  your  Hupmobile 
Sedan  with  the  Hupmobile  Five-Passen¬ 
ger  Touring  Car.  That  would  be  selling 
your  prospect  two  cars,  but  what  the 
newspaper  is  selling  you  is  coverage  of 
the  field — one  complete  operation  instead 
of  two  distinct  operations.  I  think  you 
will  admit  there  is  a  difference. 

“Personally,  1  believe  advertisers  should 
encourage  newspaper  consolidations  rather 
than  to  discourage  them.  I  do  admit  that 
in  some  instances  while  the  foreign  or 
national  advertiser  is  forced  to  buy  both 
papers  and  the  local  advertiser  may  buy 
either  separately,  it  doesn't  work  a  par¬ 
ticular  hardship  on  the  national  adver¬ 
tiser  because  the  national  advertiser  can 
use  the  entire  circulation  of  the  newspaper 
while  in  many  instances  the  local  adver¬ 
tiser  does  not  get  benefit  from  the  entire 
circulation. 

“On  the  other  hand,  the  system  of  rates 
on  these  combination  papers  among  local 
advertisers  is  being  worked  out  to  a  point 
where  practically  all  local  advertisers  use 
the  combination,  and  in  the  instance  of 
combination  papers  that  we  represent,  the 


MEN  PREPARE 
FOR  SWEETEST  DAY 


Manufacturers  Anxious  to  Get  Boys  to 
Buy  Sweetmeats  for  the  Girls  on 
Oct.  8 — It’s  All  Right  If  You 
Get  Paid  for  Space 


“Sweetest  Day”  is  coining  (Jet.  8,  and 
the  candy  men  are  preparing  tor  it. 

Popularizing  "Sweetest  Day”  is  the  Na¬ 
tional  (Confectioners'  .Association,  which 
Editor  &  P runs  her  last  year  showed  as 
an  organization  with  plans  to  place  paid 
copy  in  magazines  and  get  free  space  in 
newspapers. 

That  is  one  of  the  reasons  for  "Sweet¬ 
est  Day.”  J.  F.  Hardy,  member  of  the 
advertising  department  of  Life  Savers, 
Inc.,  tells  Editor  &  Pl  blisher  alxiut  it 
lie  thought,  he  wrote,  that  Editor  & 
Publisher  readers  might  be  interested  in 
how  his  company  worked  out  a  "co-op¬ 
erative  publicity  tie-up  with  the  national 
advertising  campaign  being  carried  on 
by  the  National  Confectioners  .Associa¬ 
tion.”  His  letter  continued: 

"Instead  of  our  regular  sample  pack¬ 
age  labels.  Life  Savers  were  wrapp^ 


,  ,  .  .  ,  ,  siK'cial  labels  imprinted  with  the  sugges- 

net  local  rate  is  practically  as  high  as  the  giaj^e^s  to  others  on  Sweet¬ 


est  Day,  Oct.  8th.'’  During  the  week  ( 
Oct.  3  our  entire  sales  force  will  dis¬ 
tribute  these  special  Sweetest  Day  sam- 
purchasers 


national  gross  rate. 

“I  really  think,  Mr.  Dickinson,  that  in¬ 
stead  of  there  being  less  forced  combina¬ 
tions  there  will  be  more,  because  you  jo  prospective  candy 

know  the  tendency  is  to  cut  down  the  throughout  the  country, 
number  of  newspapers  by  consolidations  addition,  wholesalers,  retailers, 

and  by  otherwise  cleaning  up  the  news-  ^hain  stores  and  the  candy,  drug  and  to- 
paper  field,  and  from  the  success  ol  these  Lacco  trade  journals  are  being  informed 
operations  it  is  very  natural  to  assume  q{  special  co-operative  tie-up. 

that  that  tendency  will  grow  rather  than  ‘-jt  expected  that  nearly  5,000,000 
otherwise.  _  people  will  be  reminded  of  Sweetest  Day 

"I  probably  have  not  convinced  you  m  a  consequence  of  this  sampling  and 
this  letter.  However,  if  there  is  any  publicity.  -A  gotxlly  percentage  of  them 
point  you  wish  to  discuss,  I  will  be  u-ill  be  sufficiently  impressed  with  the 
pleased  to  hear  from  you.  ’ 


DEL-MAR-VA  EDITORS  MEET 


Guests  of  Local  Booster  Group  at  Din¬ 
ner  in  Salisbury,  Md. 

Dr.  G.  Layton  Grier  of  Milford,  Del., 
president  of  the  D'el-Mar-\’a  Eastern 
Shore  Association,  gave  a  dinner  at  Salis¬ 
bury.  Md.,  Sept.  24  to  publishers  and  are  not  co-operating  with  the  National 
editors  of  the  newspapers  printed  in  Confectioners’  .Association  to  actively 
Delaware  and  that  part  of  Maryland  and  support  the  association  in  its  general  ef- 
k’irginia  lietween  the  Delaware  and  forts  to  enhance  the  business  of  everyone 


significance  of  Sweetest  Day,  when  it  is 
brought  to  their  attention  in  this  man¬ 
ner,  to  buy  candy  for  friends  and  rela¬ 
tives  on  Oct.  8.  This  publicity  tie-up  by 
Life  Savers,  Inc.,  will  therefore  be  a 
factor  in  swelling  the  increase  in  candy 
sales  anticipated  for  that  day. 

“Moreover,  it  may  be  that  this  co¬ 
operative  plan  of  ours  will  stimulate 
others  in  the  confectionery  industry  who 


Chesapeake  Bays  and  the  .Atlantic  Ocean. 
The  association  desired  to  obtain  the 
views  of  the  newspaper  men  as  to  whether 
its  accomplishments  justified  its  continu¬ 
ance  at  the  expiration  of  the  two-year 
tentative  period.  Those  present  unani¬ 
mously  favored  continuance  of  the  organi¬ 
zation  and  pledged  support. 

Newspaper  men  present  were  Col. 
Theodore  Townsend  and  G.  Marshall 
Townsend,  representing  the  Milford 
(Del.)  Chronicle;  W.  G.  Stevens,  Eastern 
Shore  Neics,  Onancock,  Va. ;  Earl  Orem. 
Cambridge  (Md.)  Democrat  and  Nezvs; 
G.  H.  Rue  and  E.  D.  C.  Hegeman,  Rue 


engaged  in  the  manufacture,  distribution 
and  sale  of  candy  in  this  country.” 

O’SHAUGNESSY  MYSTERIOUS 


A.A.A.A.  Chief  Tips  Publishers  Off  on 
Coming  Report  but  Declines  Details 

James  O’Shaughnessy,  the  usually 
frank  and  outspoken  secretary  of  the 
American  .Association  of  .Advertising 
.Agencies,  talked  “mystery”  this  week. 

Through  an  Editor  &  Publisher  re¬ 
porter  he  was  willing  to  tip  publishers 


off  on  an  important  discussion  and  report 
Publishing  Company  and  Caroline  Inde-  on  newspaper  problems  to  be  indulged  in 
bendent,  Denton,  Md. ;  L.  C.  Quinn.  Jr.,  at  the  coming  .A.  .A.  .A.  .A.  convention  in 


CrisHeld  (Md.)  Times;  Charles  J.  Truitt 
and  .Alfred  Truitt.  Salisbury  (Md.) 
Times;  Robert  S.  Brock.  Laurel  (Del.) 
State  Register;  Warren  K.  Brooks. 
E.aston  (Md.)  Gasette;  Harry  C.  Mc- 
Sherry,  Dover  (Del.")  Index;  W.  O. 


Washington,  Oct.  26-27,  but  he  would  go 
no  further. 

“I  would  rather  not  say.”  was  the  way 
he  shut  off  questions  for  details.  He  did 
say.  however : 

‘We  will  talk  about  new  developments 


Hastings,  Seaford  (Del.)  Xezos;  Edward  in  the  use  of  newspapers,  particularly  in 
H.  Brown,  Jr.,  Centreznlle.  (Md.)  regard  to  certain  accounts  and  extensions 
Record:  P.  Watson  Webb,  Cambridge  accounts,  which  have  this  year  gone 
(Md.)  Daily  Banner  and  Record;  Grafton  into  newspapers  for  the  first  time, 
i-ee  Brown,  The  Marylander,  Baltimore ;  '*))  c  also  want  to  trv  to  clear  up  the 

.A.  O.  H.  Grier,  U'ilmington  (Del.)  misconception  that  advertising  agencies 


Ez'cry  Ez'ening. 


LIBEL  CASE  POSTPONED 

Because  of  serious  illness  of  H.  Bart  . .  . . . . 

Martin,  attorney  for  O.  O.  Owens.  Tulsa  paper  cominittee 


favor  magazines  over  newspapers.  That 
is  a  foolish  idea.’’ 

Henry  T.  Ewald,  of  the  Campbell- 
Ewald  Company,  big  user  of  newspaper 
space,  is  chairman  of  the  Four  .A’s  news- 


RADIO  BANS  BLATANT  ADS 


member  of  the  Oklahoma  legislature,  trial 
of  the  libel  suit  brought  by  Justice 
Fletcher  Riley,  member  of  the  state  su¬ 
preme  court,  has  been  postponed  until  Forty  cities  are  members  of  a  new 
Oct.  18,  bv  order  of  Judge  G.  W.  Clark  broadcasting  chain  to  be  operated  be- 
of  the  Oklahoma  county  district  court,  ginning  next  month  under  the  combined 
Together  with  Owens,  the  Tulsa  World  management  of  Loew’s,  Inc.,  and  the 
is  defendant  in  the  suit  brought  by  the  Metro-Goldwyn-Mayer  Picture  Corpora- 
supreme  court  justice.  The  provocation  tion.  A  representative  said,  “cheap  bla- 
was  an  advertisement  Ky  Owens  published  tant  advertising  of  any  product,  will  be 
in  the  Tulsa  paper  in  1926.  taboo.” 


Editor  &  Publisher  for  October  1,  1927 
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POLITICS  SLOWS  PROGRESS  OF  EUROPEAN  PRESS 


Newspapers  Generally,  Elxcept  in  Britain,  Are  Small  Party  Organs  Ignoring  News  for  Partis2ui  Propa¬ 
ganda,  Says  U.  S.  Editor — **Free  Expression’’  Contract  In  Germany 


PEN'KVA.  Switzerland.  Sept.  15. — A  By  HAROLD  B.  JOHNSON  land  (if  The  Hague  and  the  TcU'sraf'h  of 

V  iwo-nionths-  journey  through  Europe  Watertown  (N.  Y.)  Daily  Time.  ‘"dependent  po- 

re^gals  some  hopetal  signs  regarding  the  v  /  ^  litically.  They  present  the  news  m  an 

Continental  newspapers.  There  is  a  per-  Yhe  author  of  this  article,  Mr.  Harold  B.  Johnson,  is  a  member  of  the  party  up-to-date  way  and  they  are  prospering 
ceptible  tendency  toward  an  alteretl  pcilicy  pf  24  American  editors  xvho  toured  Europe  this  sumnwr  iw  guests  of  the  Carnegu’  probably  beyond  any  other  papers  of  the 
in  the  matter  of  news.  The  publications  Endowment  for  International  Peace.  The  editors  sailed  for  home  Sept.  24  and  country.  A  young  man,  W .  N.  van  Dit- 
over  here  are  showing  signs  of  a  changeid  -^.,7/  arrh-c  in  Xew  York  Oct.  3.  mar,  of  Rotterdam,  is  the  owner  and  edi- 

nolicy.  This  does  not  mean  that  there  is  -  - -  —  tor  of  the  Telegraph.  He  had  his  train- 

any  general  revolution  in  the  press  of  somewhat  unusual  undertaking  in  which  The  German  courts  have  upheld  the  legal-  / °'ii  ^o'ldon 

the  Continent,  but  here  aixi  there  one  newspaper  editors,  owners  and  publishers  ity  of  the  board  and  its  rulings.  ^-made  the 

sees  a  new spaper  that  is  playing  up  the  have  joined.  It  is  too  idealistic  to  seem  to  The  plan  has  been  in  operation  since  Tdegraph  since  he  assumetl  full  cc^itrol 

news  and  sulwrdinating  opinion  and  ^  interesting.  Januarv,  1926,  and  in  that  period  ten  cases  relegated  the  political  dis(:us- 

wherever  this  is  the  epe  that  particular  p,^^  ^  have  b^en  carried  to  the  arWtration  board.  a'ld  gives  prominence  to  date-line 

newspaper  is  gaming  in  circulation  in  Those  who  framed  it  say  it  is  going  to  The  weakness  in  the  plan  is  obviously  this :  dispatches  and  unbiased  news  re^rts. 

decided  way.  work.  Others  on  the  outside  say  that  it  Owners  and  publishers  are  not  enthusiastic  The  small  tabloid  newspaper  ^at  is  so 

Europe  needs  more  than  anything  else  not  practical.  Here  it  is:  Owners,  pub-  in  accepting  an  undertaking  which  binds  fn^rally  prevalent  hroughout  Continen- 

at  the  present  tune  a  press  which  wi  1  ijshers  and  editors  join  in  a  cooperative  them  to  an  agreement  for  ten  vears  under  Europe  will  not  disappear  until  Amer- 

present  the  new^s  ndly  and  tairly^  as  the  organization  to  insure  free  expression  of  which  they  virtually  turn  over’their  entire  ‘o  advertising  become  more 

newspapers  in  the  Lnited  States  do.  In-  ..oinion  hv  the  editor*  and  romnnUorv  :nv.e=tr„en;  to  the  editor  v^ithin  certain  prevalent.  One  wonders  how  some  of  the 


opinion  by  the  editors  and  compulsory  investment  to  the  editor,  within  certain 


some  of  the 


stead,  the  Continent  has  dailies  that  are  arbitration  in  case  of  disagreements.  The  limitations,  of  course.  Again,  if  an  editor  P^P^rs  support  themselves  with  the  corn- 
owned  by  political  tactions  and  devote  Government  has  even  gone  so  far  as  to  is  emploved  under  this  contract  system  he  amount  of  advertising, 

practica  ly  aU  ot  their  space  to  political  sanction  to  the  plan  and  be-  will  find' that  no  decision  of  the  board  in  Jhis  is  particularly  true  ^  one  proceeds 

editorials  and  discussions.  The  press  of  come  a  party  to  the  movement  to  the  his  favor  can  smooth  out  his  differences  Czecho-^ovak^  and 

Europe  today  is  about  where  me  Am  -  extent  of  saving  that  the  arbitration  shall  with  his  emplovers  if  he  has  no  ownership  -  Yet  the  papers  of  the  East  in 

ican  prps  was  just  betore  the  Civil  War.  compulso'ry.  in  the  paper.  'Suppose  he  wins  the  case  instances  own  their  own  paj^r  mills 

Then  the  principal  space  was  given  o%er  Here  is  the  arrangement  specificallv :  The  other  parties  to  the  agreement  can  though  they  are  political  organs 

to  editorial  discussion  and  polUical  letters  ^^hen  an  editor  is  about  to  enter  the  make  it  so  disagreeable  for  him  that  he  ‘heX  appear  to  ^  able  to  nwke  their  way 
signed  by  nom  de  plumes.  That  is  ex-  employ  of  a  daily  newspaper,  he  meets  will  be  compelled  to  get  out  if  he  is  at  all  ^  Austria  the  small  Socialistic  and 
actly  the  tyi^  ot  press  we  hnd  on  the  owners  and  the  publisher  in  a  con-  human  and  has  any  self-respect.  Again,  Communistic  newspaper  has  Income  com- 
Continent  tc^ay  with  ^casmnal  excep-  terence  in  which  they  go  over  policies,  there  is  the  matter  of  new  questions  of  r  . ’’1 

tions.  But  the  light  is  beginning  to  filter  jbev  acree  that  certain  oolicies  shall  he  noliev  arisirM?-  as  is  inevitable  in  a  ten-  2,000,000  persona  that  is  now  in  the 


Continent  tc^ay  witn  ^(.asmnai  excep-  terence  in  which  they  go  over  policies,  there  is  the  matter  of  new  questions  of  ^  r  ,  ^ 

tions.  But  the  light  is  beginning  to  filter  agree  that  certain  policies  shall  be  policy  arising  as  is  inevitable  in  a  ten-  2,(^,000  ^rsona  that  is  now  in  the 

through  and  in  the  past  two  years  there  supported,  a  particular  party,  for  instance,  year  period.  The  agreement  provides  that  Siocialism  of  a  somewhat  ex- 

has  begun  a  distinct  plaving  up  of  news  jhey  sign  a  ten-year  agreement  to  that  in  event  of  new  questions  arising  the  par-  character.  The  radical  press  pays 

an(l  a  relegating  ot  much  ot  the  opinion  effect.  If  the  editor  subsequently  follows  ties  shall  get  together  “in  confidence  and  P^’^'^tically  no  attentiOT  to  real  news  and 
,,  T,  .  T  another  policy  contrary  to  the  agreement  in  conference”  and  determine  the  position  **  throughout.  Austria  outside 

This  does  not  apply  to  the  British  Isles  owners  and  publishers  may  appeal  to  of  the  paper  on  these  new  policies.  That  is  (:onservatiye  and  in  collision 

for  the  newspapers  there  have  long  been  ^  board  of  arbitration  to  end  the  service  is  a  somewhat  indefinite  agreement,  how-  radicalisrn  of  the  c^tal  city, 

notable  for  their  tull  presentation  o  editor  or  cause  him  to  follow  the  ever,  and  one  that  has  possibilities  of  I’H*  ^  about  4,0(W,0()0  persons 

news.  Yet  in  the  city  of  London,  for  f^^^th  in  the  agreement.  If  serious  disagreement.  T  " 

instance,  several  ot  the  pa^rs  have  passed  ,hey  discharge  the  editor  before  the  arbi-  The  German  government  is  interested  were  once  50,000  000.  Altered  ^un- 

t()  the  control  ot  political  groups  or  m-  t^ation  board  reports  they  must  pay  him  to  the  extent  of  protecting  the  public’s  uf  territorial  limits 

dividual  politicians  with  the  result  that  his  salary  for  the  remainder  of  his  ten-  interest.  In  Germany  more  than  in  any  injuring  some 

the  oohtical  discussion  continues  in  them  y^ar  term.  other  country  probably  the  government  newspapers, 

although  presented  in  a  more  subtle  way.  this  cooperative  system  so-called  recognizes  the  public  L  a  party  having  Hungary  the  newspapers  are  with- 

However.  as  a  rule  the  English  news-  ^he  board  of  arbitration  consists  of  three  an  unstated  interest  in  a  n^sMper  be-  exception  strongly  nationalistic  and 
pa^rs  present  the  news  tully.  publishers  and  three  editors.  Thev  hear  cause  it  is  served  by  that  newspaper,  and  People  are  so  deeply  interested  in  their 

Berlin  has  two  newspapers  that  have  ^he  case  and  report  within  a  fortnight,  in  some  ways  the  Reich  looks  u^n  the  problems  just  now  that  they 

broken  aw-ay  from  the  ancient  classi^a-  ^ot  only  has  the  publisher  the  right  of  newspaper  much  as  we  in  Ameri^  look  aPP^rently  read  wMth  eagerness  a  political 

twn  as  publications  of  opinion.  Der  Tag  ^  corporation.  Admiral  Horthy  the  head  of  the 

and  Its  evening  edition  Sacitausgabe  have  ^^ere  with  his  grievances.  If  owner's  The  Berlin  experiment  is  extremely  in-  go^rnment  has  established  a  rigid  policy 
taken  on  .\merican  journalistic  ways  and  publishers  try  to  coerce  him  into  a  teresting  and  even  though  it  is  Utopian  and  this  extends  to  the 

they  are  prospering.  They  present  the  p<jicy  not  according  to  the  agreement,  he  the  outcome  will  be  watched  with  interest,  "^w^papers  upon  which  is  laid  down  a 

news  as  we  do  in  America  tully  ^d  with-  ,,3,  j^e  right  to  carrv  the  case  to  the  Those  who  framed  the  act  say  that  it  ''igid  prohibition  against  publication  ot 

out  editorial  bias.  They  subordinate  arbitration  board  immediately.  In  the  will  be  at  least  ten  years  before  they  can  anythmg  that  ran  be  construed  as  radical 

opinion  in  tav-or  ot  the  record  of  ac  ual  refusal  of  either  party  to  go  determine  how  successful  the  plan  will  be.  P/opaganda.  Hungary  seeks  to  recover 

happenings  an(^  their  first  pages  are  filled  ^^e  arbitration  board  the  government  The  Netherlands  provide  two  other  in-  W  provinces  and  the  g(ivemment 
with  the  date-line  <lispatches,  whereas  so  compels  the  reluctant  party  to  submit  the  stances  of  newspapers  that  have  been  ^o  the  press  to  he^.  It  knows  its 

many  dailies  in  Berlin  play  up  on  t  e  r  case  to  the  board  and  accept  its  decision,  liberalized  as  relates  to  news.  The  Vater-  before  the  rest  of  Europe  would  be 


page  the  editorial  opinion  and  letters  sup¬ 
porting  the  views  of  the  editor  and  his 
asscKiates  in  the  management  or  owner¬ 
ship  of  the  paper.  There  are  30  daily 
newspapers  in  Berlin  and  nearly  all  of 
them  are  organs. 

One  gets  a  fairly  accurate  idea  of  the 
general  condition  which  prerails  through¬ 
out  Europe  when  he  considers  the  papers 
of  Germany  as  a  whole.  There  are  3,204 
daily  newspapers  in  the  new  republic  and 
they  represent  26  different  political  par¬ 
ties.  Not  infrequently  cities  with  no  less 
than  2,000  inhabitants  have  two  daily 
newspapers,  of  different  political  opinion, 
of  course. 

The  war  brought  about  a  change  in  the 
ferman  newspaper  field  in  various  ways. 
Some  of  the  newspapers  controlled  by 
families  were  sold.  The  families  were 
no  longer  able  to  continue  ownership  be¬ 
cause  of  the  chaos  created  by  inflation. 
In  some  instances  these  papers  had  been 
owned  and  operated  by  the  same  families 
for  generations.  When  they  relinquished 
their  ownership  the  newspapers  passed  to 
new  groups  and  these  groups  have  shown 
a  tendency  to  liberalize  the  papers  in  most 
instances.  In  some  rases,  however,  the 
newspapers  were  purchased  by  capitalists 
and  there  has  been  fear  that  tht^-  might 
be(:«me  organs  of  the  capitalistic  inter¬ 
ests.  However,  in  Germany  the  standards 
of  journalism  have  always  been  high. 
That  is,  an  editor  has  usually  been  given 
broad  latitude  and  general  freedom  as  to 
policies  within  certain  limits. 

Piis  fear  in  Germany  of  a  dictation  of 
policies  by  absentee  owners  has  led  to  a 


GERMAN  RADIO  PHOTO  PROCESS  AT  WORK 


The  photograph  shows  a  demonstration  of  the  German  radio  picture  process, 
corresponding  to  the  American  photoradiogram  at  the  1927  German  Radio 
Exposition  in  Berlin.  Visitors  were  permitted  to  have  their  handwriting  trans¬ 
mitted  for  a  payment  of  two  marks. 


prejudiced  if  there  should  be  a  radical 
outbreak ;  therefore  the  insistence  that 
encouraging  propaganda  shall  not  be 
printed. 

Paris  continues  the  home  of  the  political 
organ  in  the  form  of  daily  newspapers.  It 
is  regrettable  that  there  is  not  a  liberaliza¬ 
tion  of  general  policy  as  to  news  treatment 
in  this  large  wing  of  the  French  press. 
The  .Vew  Y’ork  Herald  Tribune’s  Paris 
edition  might  well  be  followed  by  the 
French  press  as  an  example  of  a  paper 
that  handles  the  news  well.  Under  the 
direction  of  Laurence  Hills,  editor  and 
general  manager,  the  Paris  Herald  has 
become  a  remarkable  newspaper,  distinctly 
better  than  in  the  days  of  James  Gordon 
Bennett,  its  founder,  who  made  of  it  a 
personal  bulletin.  If  journalism  of  Con¬ 
tinental  Europe  would  adopt  modern 
methixls  of  journalism  it  could  select  no 
better  example  to  follow  than  the  Euro¬ 
pean  edition  of  the  New  York  Herald 
Tribune.  And  it  might  be  remarked  in 
passing  that  the  Herald  is  actually  induc¬ 
ing  merchants  to  advertise. 

The  press  of  Europe  is  making  gains. 
They  may  not  be  substantial  as  yet  but 
the  movement  is  in  the  right  direction. 
The  Italian  press  may  be  imder  the  firm 
hand  of  Mussolini  and  the  Russian  press 
is  negligible  as  a  public  agency,  but  states¬ 
men  generally  are  appreciating  that  news 
honestly  presented  is  the  greatest  agency- 
in  making  for  substantial  government. 
The  hope  for  the  future  in  European  af¬ 
fairs  rests  more  upon  the  possibilities  of 
an  honest,  news  presenting  press  than 
upon  any  other  agency. 


O^pIeT^  I.A’^Aai^R^WSbESE'^CH 
PLAfii  6i)TLINE6'  by  WALTER  STRONn  ' 


k  Y''^DVERTrsfi<G  hLbP 

•^  HOST  to- WALKER' 


adverttsihg  tecfin^iie — tnc  ^Kst  tl; 

advej^ise.  .  '  ^  •  -“‘■ 

"2.  Education  ami  promotional  tcork: 

Tri  l  T(>  ft-acn  those  engaged  in  advertis¬ 
ing  work— selling,  pjaiuiing,  ^prepadug.  ,  nnn  a».  j  w-j  -i  i. 

prndneing.  ....  1,000  Attend  Welcome  Luncheon-  to' 

Mayor  at  Astor — Japanese  Rear 
Admiral  Presents  Flag 
to  Club 


Bureau' Will  Supplement ‘Existing  Agencies  in  Assembling 
liable  Advertising  information  and  Educating  Public- 
Final  Approval  Expected  in  Boston  in  November 


"(b)  To 'reach  those  engaged  in  jither 
business  activities,  ( prodticlion, '  finance, 
pnrehasing.  etc.),  whose  views  ab«>ut  ad¬ 
vertising  often  affect  the  work  of  ad¬ 
vertising  men. 

‘■(c»  To  reach  the  general  public  who 
are  becoming  increasingly  interested  in 
the  economics  of  advertising. 

“(d)  To  reach  the  younger  generation 
now  in  sch<K)ls  and  colleges  but  sckui  to 
become  part  of  (a),  (b).  and  (c)." 

The  luncheon  was  presided  over  by 
l-'rancis  H.  Sisson,  vice-president  of  the 
(iuaranty  Trust  Company,  anrl  treasurer 
of  the  I.  A.  A.  and  was  addressed  by 
C.  K.  Woodbridge.  president  of  the  .As¬ 
sociation  and  president  of  the  Electric 
Refrigeration  Corporation  of  Detroit : 
Mr.  Strong,  publisher,  Chicaso  Daily 
Xczes,  chairman  of  the  .Association’s  new 
Committee  on  Education  and  Research ; 
and  h'.  D.  Gibbs,  advertising  director. 
National  Cash  Register  Company  of 
Dayton,  a  past  president  of  the  .Asso¬ 
ciation. 

,  Among  those  attending  the  meeting 
were:  H.  R.  Swartz,  president,  R.  Hoe 
&  Co. :  Louis  Wiley,  business  manager. 
.A'cti'  Vork  Times;  E.  S.  Eriendly,  busi¬ 
ness  manager,  \ezL<  York  Sun;  Frank 
l.eRoy  Blanchard,  director  of  advertis¬ 
ing,  Henry  L.  Doherty  Company ;  P.  L. 
Thomson,  advertising  director.  Western 
Electric  Company  and  president.  Audit 
Bureau  of  Circulations ;  Malcolm  Muir, 
vice-president.  McGraw-Hill  Company ; 
James  Wright  Brown,  publisher.  Editor 
&  PiBLiSHER,-  .Albert  E.  Haase,  news 
erlitor.  Printers  Ink;  James  O’Shaugh- 
nessy.  executive  secretary.  .American  .As¬ 
sociation  of  Advertising  .Agencies;  Fred¬ 
erick  M.  Feiker,  managing  director.  .As¬ 
sociated  Business  Papers.  Inc. ;  George 
B.  Hotchkiss,  chairman.  Department  of 
Marketing,  New  A’ork  University ;  O.  C. 
Harn,  Chicago,  managing  director  of  the 
.Audit  Bureau  of  Circulations ;  Paul  T. 
Cherington,  director  of  research.  J.  .Wal¬ 
ter  Thompson  Company ;  Rowe  Stewart, 
publisher,  Philadelphia  Record,  and  sec¬ 
retary,  I.  .,A.  .A. ;  h'rederick  W.  Hume, 
public  relations  counsel;  Bernard  I  icht- 
enlH-rg.  advertising  manager.  .Alexander 
Hamilton  Institute  and  chairman.  Edu¬ 
cational  Committee,  .Association  of  Na¬ 
tional  .Advertisers ;  Walter  Mann,  direc¬ 
tor  of  research,  .A.  N.  A. ;  R.  N.  King, 
Barton.  Durstine  and  Osborn,  New  A’ork. 


rvice”  prepared  by  the  surest  defence  against  unwarranted 
Ivertising  .Associa-  criticisms  of  advertising. 

?w  A  ork  advertis-  ".s.  To  f()rmulate  standards  for  educa- 
ing  men  I-riday,  tion  in  advertising.  incliKling  a  statement 
Sept.  23,  at  a  of  minimum  requirements  for  teaching 
luncheon  at  the  advertising,  for  practicing  advertising 
B  a  n  k  e  r  s’  Club,  and  for  the  general  use  of  arlvertising 
It  was  the  plan  knowledge  in  husiness.  I'ltimately,  it 
of  Walter  .A.  should  be  |)ossible  to  es'ablish  a  profes- 
Strong.  publisher  sional  basis  of  preparation  for  advcrtis- 
of  the  Chica:;o  ing  not  inferior  to  that  of  medicine,  law 
Daily  .Wti-.r.  and  and  accountancy. 

provided  for  es-  .y,  supplement  existing  agencies  in 
tablishment  of  a  training  people  to  use  advertising  ef- 
btireau  of  re-  fcctivelv. 

“In  developing  the  bureau  those  in 
charge  will  be  guided  by  these  policies : 

"1.  Cooperation  :  This  undertaking  will 
not  conflict  with  the  activities  of  other 
groups.  .An  important  service  can  be 
rendered  by  encouraging  and,  at  times, 
organizing  cooperation  among  existing 
agencies  of  research  and  education.  Many 
of  these  agencies  are  now  doing  work  of 
great  value  and  should  be  encouraged  in 
every  way  possible  to  continue.  In  some 
instances,  however,  results  can  he  im- 
prf)ved  or  costs  reduced  by  coordination. 

"2.  QuaJity :  .All  work  initiated  by  this 
bureau  will  be  done  in  a  substantial  way 
and  with  a  carefulness  which  will  re¬ 
quire  time.  Its  methods  should  be  scien¬ 
tific  and  its  personnel  should  be  experi¬ 
enced  in  research  and  educational  work. 
.Any  findings  published  by  the  bureau 
should  measure  up  to  the  most  exacting 
standards. 

“3.  Ecotwmy :  Duplication  of  machin¬ 
ery  anrl  effort  within  the  International 
.Advertising  .Association  is  to  be  care¬ 
fully  avoided. 

“.Although  it  is  too  early  to  outline  the 
activities  of  the  bureau  in  detail  the  work 
will  cover  the  entire  field  of  advertising 
research  and  education  except  where 


.Advertising  Club  of  New  A'nrK  was 
host  at  two  important  ceremonies  on 
Wednesday  this  week. 

.At  noon.  Mayor  James  J.  Walker, 
whom  Gilbert  T.  Hodges.  .Vete  York  Sun] 
and  club  president  has  described  as  “Ne\v 
A’ork’s  touring  advertisement,’’  was  re¬ 
ceived  back  from  abroad  with  general 
rejoicing  at  a  luncheon  given  at  the  Hotel 
.Astor  attended  by  1,000  persons. 

In  the  afternoon  a  JaiKinese  delegation 
presented  President  Hodges  with  their 
national  colors. 

Distinguisherl  New  A’orkers  attended 
both  functions.  .At  the  speakers  table  at 
the  .Astor  affair  were,  among  others, 
Kent  Cooper,  general  manager.  .Asso¬ 
ciated  Press;  James  C.  Dayton,  Sew 
York  Ei’cning  Journal,  Bernard  Gimbel 
lames  W.  Brown,  publisher  of  Kditor 
&  Publisher.  President  Hodges.  Herbert 
Bayard  Swope,  executive  editor.  Sew 
York  ll'orld,  James  O’Shaughnessy,  ex¬ 
ecutive  secretary,  American  .Association 
of  .Advertising  .Agencies.  Louis  Wiley, 
business  manager,  .Ycte  York  Times,  arid 
Francis  H.  Sisson,  vice-president.  Guar¬ 
anty  TriLst  Company. 

Mr.  Hodges  spoke  as  did  .Mayor 
Walker  and  also  Paul  Block,  president 
of  Paul  Block,  Inc.,  Lee  J.  Eastman, 
and  Grover  Whalen. 

.At  the  clubhouse  the  Japanese  flag  now 
rests  alongside  the  other  flags  of  the 
’eading  nations  of  the  world.  Presenta¬ 
tion  was  made  by  Rear-.Admiral  Osami 
.Nagano,  of  the  Imperial  Japanese  Navy. 

Other  representatives  of  the  Imperial 
Japanese  Navy  who  participated  in  the 
presentation  were  Capt.  .A.  Fuiiyoshi, 
Capt.  K.  Isumi,  Pavmaster  Commander 
K.  Kawada.  Commander  Taichi  Miki, 
l.t.  T.  Takata  and  Eng.  Capt.  A',  "rak- 
enouchi. 


Waltfr  a.  Strong  Prof.  N.  W. 

Barnes,  on  sab¬ 
batical  leave  from  the  University  of 
Chicago,  if  proper  financing  can  be  ac¬ 
complished. 

The  detailed  program  as  it  was  de¬ 
scribed  at  this  luncheon  meeting  follows : 

“Service  to  those  who  produce  adver¬ 
tising.  those  who  use  advertising  and 
those  who  for  any  reason  study  adver¬ 
tising  is  being 
developed  on  a  , 
large 
cause 

action  must 
be  based  on  trust- 
knowl- 

around 

the  dissemination 
e  s  t  a  b  1  i  s  hed 

facts  and  -  values,  - - 

and  the  vitalizing 
of  the  varKms; 
clubs  and  asso-. 

ciations  which  are  affiliated  in  its  for¬ 
mulation.  With  .  the  proper  leadership 
and  spirit  this  movenKnt  can  result  in 
great  good  for  all  concerned.  It  can 
bring  about  a  better  understanding  of 
advertising  and  a  better  use  of  the  ad¬ 
vertising  dollar.  It  should  easily  rank 
with  other  outstanding  movements  in  the 


or  to 
respor 


COAST  DAILIES  MERGED 

The  OroT’illc  (Cal.)  Mercury  has  pur¬ 
chased  the  Orcn-ille  Register  and  the 
consolidated  newspaper  will  be  published 
evenings  and  known  as  the  Orovillc  Mer- 
cury-RegLster.  M.  C.  Mogensen  fit  Go., 
Inc.,  will  represent  the  new  consolidation 
in  the  national  field. 


Geors 
execu 
the  w; 
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NEW  YORK  ADVERTISING  GOLFERS  HOLD  TOURNAMENT 


E  d  i  2  ,  •  1  7 


URGB  PAID  SPACE  FOR  1928  PARTY,  CAMPAIGNS 

Melted  Question  of  Advertising  Never  Fully  Tested  in  Presidential  Election  Says- Writer — Striking 
■  Success  Achieved  in  New  York  State'  Woman  Suffrage  Fight 


W'lTH  the  political  put  already  boiling  By  C.  S.  THOMPSON  considered  by  those  who  are  in  favor  of 

"  u>r  the  presklential  race  of  1028  the  Publicity  Director,  Republican  Ea.tern  Headquarters,  Campaign  of  1924  undulates  are  naturally 

question  naturally  arises  in  the  mind  ot  ®  averse  to  any  such  blowing  ot  their  own 

publijihers.  and  managing  etlitors,  just  how  Reid,  now  active  in  the  management  of  My  own  memorv  goes  back  to  the  time.  but  this  in  no  way  should  operate 

much  space  is  warranted  at  this  time  by  Yiyrk  Herald  Tribune.  when  as  city  editor  of  the  Shringfiehi  the  use  of  paid  space.  J  uid  ad- 

politics  in  general,  and  also,  just  how  distribution  of  literature,  in  the  (Mass.)  I'nion.  we  ran  for  a  local  can-  oners,  on  the  other  hand,  an 

much  ot  the  space  given  over  to  politics  house  to  house  canvass  of  voters,  in  public  didate  a  single  advertisement  on  his  opportunity  tor  giving  voters 

may  be  classiti^  under  the  general  head-  rneetings,  they  left  no  stone  unturned,  qiialiiicatiuns  for  public  office.  This  was  regarding  party  plattorrns. 

;ng  ot  tree  publicity.  They  also  supplied  the  New  York  state  in  I'ttK).  Since  then  I  have  seen  sporadic  P*^.'"*-'  legislation  enacted  or  to  be 

On  the  other  hand,  the  subject  is  one  a  news  information  service,  under  attempts  of  individual  candidates  to  make  enacted.  _ 

which  will  eventually  ^  considered  bv  direction  of  a  publicity  dejiartment,  u.se  of  paid  space.  But  the  efforts  in  each  ■  ^e>ne  about  paid 

the  political  managers  thernselves,  for  of  local  chairmen  in  every  city  or  town  case  were  ill-advised,  usually  calling  for  ’'P^ee  tor  lv_8,  now  is  the  time,  clearly, 

bte  years  the  subject  of  pa'd  ^vertising  ^yhich  Ixiasted  of  a  newspaper.  But  this  but  one  insertion,  and  a  last  moment  "  thought  should  be  given  to  such  a 
has  been  seriously  considered  by  our  two  yyas  not  enough.  Their  budget  also  pro-  consideration.  program.  Party  managers  are  not  averse 

I^ing  party-  organizaticms ;  seriously  con-  ^  comprehensive  paid  advertis-  In  other  words,  the  story  of  the  effective  Rearing  ideas  on  campaipitng.  I  here 

sKieresl  and  then,  at  the  tmal  moment,  campaign  in  the  final  weeks  of  the  use  of  paid  space  in  any  city,  state,  or  ^  o«‘P">^at,on  work  to 

rejected.  -  u  *1  campaign.  It  was  not  a  last  minute  job.  national  election  is  yet  to  be  written.  ,.  ^  ^ 

One  reason  in  particular  why  the  Ques.  prepared  well  in  advance  apparently,  for  the  publisher,  if  not  for  distribution  ol  a 

tion  should  cotisidered  by  jmblishers  agency  capable  of  handling  the  ac-  parly  managers.  No  doubt  the  public,  as  mount  of  literature, 

at  this  time,  less  than  ten  months  before  count.  Among  many  others  my  own  de-  usual,  will  accept  what  is  given  them —  ,  u  as  a  means  of  supplementing  these 

the  national  conventions,  IS  that  heretotore  cision  was  emphaticallv  in  favor  of  paid  pamphlets,  radio,  free  publicity  or  paid  ’f  ''V*^"ng 

no  settled  program  has  ever  been,  con-  advertising  ’  advertising  which  would  better  insure  the  election  ot 

ctived  to  pre^t  the  question  of  paid  ad-  Furthermore,  not  onlv  was  the  cam-  !n  the  campaign  of  1924.  advertising  on  fuan^a'^STnl^nn^H 

Paig"  P*«""ed  and  carried  out  by  these  a  paid  basis  was  reserved  only  for  the  P^'d  ^^ver- 

1,1*  *  •  ,4'  •  I  1  •  -f  ^  women,  and  their  effective  organiza-  negro  press.  In  every  other  instance  the  c  ,  ,  ■  ,  j  ,  i- 

jlwjiys  been  left  to  'ndividua  I"'*'  !'n?'  but  these  two  women.  Mrs.  White-  papers  were  given  merely  the  news  of  the  ^  Jfe  first  step  m  such  an  undertaking, 

haphazard  jndgmen  and  sBll  more  im-  chairman,  and  Mrs.  Reid  as  campaign.  Nothing  was  done  about  paid 

porunt.  to  ^  U  t  moment  The  treasurer,  raised  the  money  for  this  pur-  advertising,  as  usual,  because.  I  believe,  ^^bject  by  the  publishers  and  the  adver- 

Jifl  P«*e:  in  all.  if  I  am  not  mistaken,  silme-  the  question  was  left  to  the  last  moment.  .  They  have 

political  campai^s  may  well  {hing  like  $150,000.  In  the  conferences  at  Washington,  ‘be  facts  and  figures  These  figures  should 

h  The  copv  appeal  was  dignified,  well  preliminarv  to  the  actual  campaign,  the 

or  to  their  asswations  charged  with  the  the  information  Object  wks  discussed  on  one  occasion.  «P-  n  much  mis- 

responsibilitv  ot  trade  and  public  practice,  r  ,  J  _ sionary  wi>rk  vet  to  be  done,  but  there  is 

My  interest  in  starting  this  discussion  3c  that  *nf  sliffracrp  r^naiim’  were  between  now  and  next  June  when 

"  "  tl  ^  by  250.0(K>.  but  the  lesson,  however,  was  lacking.  lAatf  convention 

t  '!i*'ii  A  t  't  ’  th’  f  I'tst  on  the  other  parties.  Publishers  There  was  an  objection,  it  seemed,  to  '  ,v,  ■  f  it  i 

In  dollars  aj^  cents  it  means  nothing  to  mak^'-#4i&v  of  this  campaign  the  presentation  of  Mr.  Coolidge  in  paid  ‘"apM  out. 

f-A  r  tin.  ^  tL  Lw  of  vi-ith  a  vicw  to  ajfcg  the  moral  to  ihe  advertising,  similar  to  that  of  any  com-  ^  presented  to  pub  fishers 

hand,  interesting  m  the  held  of  political  This  point  mav  well  be  ‘broughout  the  country.  Every  state  is 

discussion,  and  should,  I  believe,  be  ^  -  represented  in  the  national  conventions, 

given  thought  bv  the  party  managers.  - - - - -  and  in  the  party  machinerv. 

My  own  observations  are  draw  WORK  TO  START  SOON  ON  NEW  PLANT  FOR  The  contributors  to  the  party  funds 


My  own  observations  are  drawn  from  WORIf  TO  ^TART  ^OON  ON  NFW  PI  ANT  FOR  The  contributors  to  the  partv  funds 

three  distinctly  different  adventures  in  ^  r\/I7 D V  ITA/P themselves  are  familiar 

political  campaigning;  first,  with  Colonel  WILMINGTON  (DEL.)  EVERY  EVENING  with  the  need  of  advertising  in  a  big 

Theodore  Roosevelt,  in  the  Progressive  ,  _  way — in  the  field  of  industry  and  com- 

Party  campaign  of  1912;  next,  with  the  p ' -  1  merce.  They  should  be  the  first  to  see  the 

Xew  York  State  Woman  Suffrage  Party  L  wisdom  of  inaugurating  the  new  policy, 

referendum  fight  of  1917,  and  finally,  with  The  problem,  as  I  have  already  said, 

the  Republican  campaign  of  1924.'  1  "  iv  '®  threefold:  national,  state  and  local. 

To  go  back  for  a  moment  to  1912,  we  I  y'  Naturally  there  will  be  different  condi- 

have  here  an  example  of  the  Way  not  j  .  I  be  faced  in  all  three  different 

to  do  it.  The  fight  of  the  Colonel,  it  fields.  But  essentially  the  problem  is  the 

will  be  remembered,  was  not  only  against  ,  ‘  '  same.  Fortunately,  both  the  publishers 

the  republican  organization,  but  equally  '""fT  and  the  advertising  agencies  are  repre- 

strong  against  Woodrow  Wilson.  I  sented  in  all  three  fields,  side  by  side 

In  the  last  days  of  the  campaign,  Mr.  ^  with  the  party  managers. 

George  W.  Perkins,  chairman  of  the  |  ^  ‘^Kwfll ■! LnifC'-  The  time  is  coming,  surely,  when  paid 

executive  committee,  resolved  to  wage  -flc  space  will  receive  due  consideration — if 

the  war  in  New  Jersey,  where  Wilson  was  :lrr  ‘b^"  afterward.  Whether 

supposed  to  have  made  a  reputation  with  .  anything  is  done,  however,  rests  largely 

his  famous  Seven  Sister  State  bills.  In  |  a  — MBP  flwP  "'‘b  'be  publishers  themselves. 

addition  to  the  batterv  of  public  speakers,  I  V*  f  '■FMHI* '' ■ - 

Mr.  Perkins  had  a 'leading  New  York  |  ?  V  f- f  HUNTING  WITH  A.  N.  P.  A. 

agency  arrange  for  the  publication  of  a  |  "  |  b  fe  if  'MBlf ~ ''  liUJI''  f?iBsS  _ 

last  minute  page  advertisement,  which  as  ;  f?  T  -5  JPI  LB^;|  1  -I  t  IWTi  iTJ*l  ClptuSS"  ’  fJ!  r\  1  ~  _ 

I  now  look  hack  on  it,  in  the  light  of  i  wJj  gjeil j  Shooting  Will  Be  One  of  Fea- 

cxpetience,  was  not  in  accord  with  the  ;  P''  i  -  tYgiii  I  tures  of  Fall  Meet  at  Virginia  Beach 

best  ideas  on  political  pro^ganda.  1 1 jS  | 

For  example,  it  was  negative  m  ap^al,  |  J  » »  features  of  the  fall  convention  of  the 

is  to  say  not  informative  receding  -- ^  American  Newspaper  Publishers  .\sso- 

Mr.  Roosevelt  or  the  splendid  platform  - /  I  "iation  to  be  held  this  vear  at  Virginia 

of  the  Progressive  Par  y  but  an  attack  ,  |  Feach.  near  Norfolk.  OcV  .M  to  Nov  .T 

«.  W.lson-and  his  failure  to  carry  1 - - Tr  Y - .  The  duck  season  opens  in  “Old  Vir- 

through  his  promised  legislation.  In  Architects  drawing  of  Every  Evening  plant  ginny”  November  1,  and  S.  L.  Slover  of 

any  event,  the  advertisement  Itself  would  ,  the  Xorfolk  (Va )  1  rdoA-r  nithntrl,  u 

hardly  meet  the  test  of  good  copy.  It  'THE  Wilmington  (Del.)  Every  Eve-  to-date  m  every  respect.  The  needs  of  j^nj'  that  canvashar^  red' 

lacked  display,  looked  heavy,  and  failed  ning,  which  for  the  past  44  years  has  Every  Evening  for  many  years  to  c^e  beads  mallards  sori^-taiU  widpeon-s  and 
to  meet  that  essential  law  of  repetition,  been  located  at  Fifth  and  Shipley  Streets,  have  been  anticipated.  The  business  office  b.?  those  with  a  pond 

The  money  might  just  as  well  have  been  has  bought  a  site  for  a  fine  new  home  at  and  advertising  departments  will  be  lo-  vveanon  \fr  «;tnvpr  iJante 

thrown  away.  Orange  and  Girard  Streets,  directly  cated  on  the  ground  floor,  with  a  garage  in  thL  ^teresJedT  .his%^^^^ 

On  the  other  hand,  in  the  Suffrage  opposite  the  postoffice.  The  paper  will  ac-  the  rear  for  handling  incoming  and  out-  once  ^ 

Party  campaign  of  1917,  conducted  by  quire  possession  of  the  property  and  work  going  consignments.  The  editorial  and  Business  nlans  for  the  ronventinn  have 

the  New  York  State  division,  there  is  will  immediately  start  on  the  new  project,  news  rooms,  as  well  as  the  library  and  completed  The  \  \  P  A 

an  illuminating  example  of  what  can  It  is  expected  to  have  the  new  building  morgue,  will  occupy  the  second  floor,  j^^g^d  of  directors  met  in  New  York  this 

be  accomplished  by  intelligent  effort,  well  completed  and  ready  for  occupancy  by  May  The  composing  room  (allowed  four  times  program  \vas  one  of  the 

planned  in  advance.  There  are  many  of  next  year.  Plans  have  been  drawn  as  much  space  as  the  present  one)  and  rjuJp-  discussed 


and  in  the  party  machinery. 

The  contributors  to  the  party  funds 
are  men  who  themselves  are  familiar 
with  the  need  of  advertising  in  a  big 
way — in  the  field  of  industry  and  com¬ 
merce.  They  should  be  the  first  to  see  the 
wisdom  of  inaugurating  the  new  policy. 

The  problem,  as  I  have  already  said, 
is  threefold :  national,  state  and  local. 
Naturally  there  will  be  different  condi¬ 
tions  to  be  faced  in  all  three  different 
fields.  But  essentially  the  problem  is  the 
same.  Fortunately,  both  the  publishers 
and  the  advertising  agencies  are  repre¬ 
sented  in  all  three  fields,  side  by  side 
with  the  party  managers. 

The  time  is  coming,  surely,  when  paid 
space  will  receive  due  consideration — if 
not  in  1928,  then  afterward.  Whether 
anything  is  done,  however,  rests  largely 
with  the  publishers  themselves. 

HUNTING  WITH  A.  N.  P.  A. 

Duck  Shooting  Will  Be  One  of  Fea¬ 
ture*  of  Fall  Meet  at  Virginia  Beach 

Duck  shooting  and  bass  fishing  will  be 
features  of  the  fall  convention  of  the 
.\merican  Newspaper  Publishers  .Asso¬ 
ciation  to  be  held  this  year  at  Virginia 
Beach,  near  Norfolk,  Oct.  31  to  Nov.  3. 

The  duck  season  opens  in  “Old  Vir- 
ginny”  November  1,  and  S.  L.  Slover  of 


things  that  went  to  make  for  the  success-  by  the  du  Pont  Engineering  Company,  of  stereotyping  department  will  be  on  the  ^  _ 

fnl  fight  for  woman  suffrage  in  New  Wilmington,  which  is  also  the  general  thifd  floor,  with  facilities  for  quick  MAvnp  ini  rc  i  ion  cm-r 

York  state.  It-w-as  a  referendum  fight,  contractor.  and  safe  handling  of  plates  between  the  lUK  MLJLb  UBEL  SUIT 

'tfirfe  evefyy  veit^  ^d  am9Pportupky  of  The  bultdiiig .  will  be  d  .three-story  and  third  floor  and  the  basement,  where  the  Charging  that  a  front  page  political 
s%-ing  yes  *0r  now.,' V  r.  -1  basetnCTt  structure,  ‘b^rig  constructed  of  pressroom  will.  be  located.  In  the  base-  editorial,  referring  to  his  candidaev  for 

TV...  a: _ 4.: _ s«_  ' _ r- _ _ .• _ _ «.;il  _ r  n _ ir._j  n 


Mrs.  Norman  deR.  Whi'tehouse,  ably  back  on  Girard  street  ll2  feet  6  inches  to  per  cent,  glass.  A  new  press  and  other  the  Bradford  Era.  He  asks  a  retraction 
assisted,  it  may  be  said,  by  another  woman  Tillman  place.  new  equipment  will  he  installed.  and  •$25,000  damages.  Mr.  Drew  is  «eek- 

of  undis^iuted  talent,  M'rs  nydfin  ~Vf (Oq  Th,.  stryejure  will  be  modern  and  up-  William  P.  Metten  is  publisher.  ing  re-election. 
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CHAIN  GROCERY  STORE  OPERATOR  TELLS 
IMPORTANCE  OF  NEWSPAPER  SPACE 

Edward  Dale  of  Safeway  Stores  Says  Present  Growth  Impos> 
sible  Without  Aid  of  Newspaper  Advertising — “Basis 
of  All  Expansion,”  He  Declares 


P’HAIX  grocery  stores,  whose  rapid  rise 
^  to  an  annual  gross  business  running 
into  hundreds  ot  millions  has  been  a  busi¬ 
ness  sensation  in  the  past  few  years,  could 
not  have  been  developed  to  their  present 
position  without  newspaper  advertising, 
Kdward  Dale,  operating  head  of  the  Safe¬ 
way  Stores,  told  the  annual  convention  of 
the  National  Association  of  Giain  Store 
Grocers  in  Washington  this  week.  The 
Safeway  Stores  is  one  of  the  largest 
chains  west  of  Chicago  and  does  an  annual 
business  of  more  than  $60,000,0(X)._  The 
company  spends  one  per  cent  of  its  net 
sales  in  newspapers. 

"It  is  my  belief  that  newspaper  adver¬ 
tising  done  by  chain  grocers  in  the  past 
15  years  has  accomplished  just  as  much 
for  us  as  any  other  feature  of  our  opera¬ 
tion,”  Mr.  Dale  declared. 

He  pictured  to  his  audience  the  chain 
store  of  the  near  future  which  will  be  a 
complete  food  market,  handling  meats  and 
produce  as  well  as  staple  groceries,  and 
said  that  paid  newspaper  space  will  hie  the 
weaiwn  which  will  win  supremacy  for 
these  chain  markets  over  the  old  line  gro¬ 
cery  stores. 

“The  basis  on  which  the  development 
that  will  soon  take  place  on  a  nation-wide 
scale,  wherein  the  grocery  store  will  fade 
out  and  the  food  market  will  get  the  spot¬ 
light,  will  be  newspaper  advertising,”  he 
stated. 

"Newspapers  have  been  responsible  for 
the  solid  development  of  our  large  enter¬ 
prises.  When  we  had  ten  stores  we  didn’t 
need  the  newspapers  and  couldn’t  afford 
them  if  we  did  need  them.  When  we  have 
a  hundred  stores  we  need  the  newspapers 
and  can  afford  to  use  them  freely.  We 
have  all  seen  in  our  own  business,  I  am 
sure,  the  changes  that  have  immediately 
come  when  we  were  able  to  go  to  the 
public  in  newsprint  and  tell  our  story. 

"The  newspapers  are  growing  with  the 
country,  and  due  to  the  excellence  of  the 
daily  press  and  its  prestige  with  the 
people,  we  have  been  able,  through  adver¬ 
tising,  to  convince  public  opinion  that  the 
chain  store  is  progressive  and  is  entitled  to 
support. 

"I  do  not  believe  the  chain  store  could 
have  been  developed  to  its  present  con¬ 
dition  without  newspaper  advertising.  I 
do  not  believe  any  further  great  improve¬ 
ment  in  our  business  is  possible  without 
good  use  of  advertising.  It  is  useless  to 
discuss  the  merits  of  one  form  of  ad¬ 
vertising  over  another  because  we  all  have 
our  own  ideas. 

"However,  no  one  can  deny  any  man 
his  own  experience  and  it  is  our  experience 
that  a  substantial  newspai)er  advertising 
program,  maintained  at  the  highest  point 
that  the  budget  will  permit,  should  be  the 
basis  of  all  expansion  and  merchandising 
effort. 

"It  is  certain  that  present  tendencies  will 
bring  the  food  market  before  the  public 
and  the  newspapers  will  be  the  place  to  sell 
this  new  development  to  the  public.  Chain 
operators  now  who  are  planning  ahead 
will,  I  am  sure,  be  considering  expansion 
into  meat  and  produce  for  all  their  stores. 
When  this  movement  gets  under  way  on 
a  national  scale,  and  I  believe  this  will 
happen  within  the  next  two  years,  then  the 
grrocer  is  doomed  to  go  out  of  business 
and  he  will  be  replaced  either  by  himself 
as  a  complete  food  market  operator,  or 
by  someone  else  who  will  have  the  profit¬ 
able  food  market  that  he  was  too  con¬ 
servative  to  open.” 

Chain  grocery  store  advertising  which 
stresses  price  alone  was  criticized  by 
H.  H.  Lestico,  publisher  of  the  Cham 
Store  Manager. 

Declaring  that  chain  store  advertising 
has  not  kept  pace  with  the  advance  made 
in  other  departments,  the  speaker  said: 

“The  same  old  idea  of  price,  cheapness 
and  ‘red  flag’  copy  prevails  through  most 
chain  advertising.  This  does  not  give  the 
chain  a  chance  to  rise  to  its  deserved  posi¬ 
tion  in  public  opioion. 


"Here  is  where  the  idea  of  selling  the 
chain  to  the  public  needs  reconstruction. 
It  needs  a  new  spirited  theme  injected  into 
the  institutional  presentation  of  each  com¬ 
pany’s  publicity  program.  It  needs  a  new, 
newsy  story,  interestingly  told,  about  op¬ 
erating  policies  and  the  character  of  serv¬ 
ice  and  personnel.  Give  the  people  a 
story  that  will,  in  itself,  over-shadow  that 
raw,  degrading,  harsh,  price  appeal  and 
mould  public  opinion  into  a  broader  appre¬ 
ciation  of  the  real  character  of  the  chain 
grocery  business. 

"No  matter  what  theories  may  be  ad¬ 
vanced,  the  merchant  at  the  actual  front 
of  battle  knows  from  experience  that 
when  everything  else  fails  to  bring  trade, 
a  low  price  will  bring  them  in.  We  know 
this  to  be  true — but,  sell  them  the  rest  of 
your  story  at  the  same  time.  The  price 
of  eggs  is  forgotten  with  the  next  edition 
of  the  paper,  but  the  effectiveness  of 
institutional  advertising  multiplies  and 
multiplies.  It  pyramids  the  mental  struc¬ 
ture  with  each  appearance  of  copy.  Price 
copy  is  necessary,  but  it  isn’t  necessary  to 
lower  the  standing  of  the  chain  in  the 
community,  by  hanging  bargain  placards 
all  over  its  back. 

“I  believe  the  purchasing  public  is 
reaching  the  point  where  it  is  suspicious 
of  the  price  appeal  when  used  alone. 
Here  is  the  danger  line  for  competing 
chain  stores  to  watch.  Unless  the  chain 
store  merchant  is  willing  to  sit  back  and 
analyze  this  condition,  this  situation  will 
result.  Competing  stores  in  highly  popu¬ 
lated  areas  will  lower  their  price  plane  to 
the  point  where  little  margin  exists.  By 
lo\yering  the  price  plane,  I  mean  they  will 
ruin  the  consumers’  estimation  of  value  in 
connection  with  each  and  all  commodities. 
In  a  given  market,  once  you  have  adver¬ 
tised  a  certain  commodity’s  value  down 
to  a  certain  point  in  the  consuming  public’s 
mind,  it  is  next  to  impossible  to  command 
a  price  over  that  point.  If  competing 
chains  advertise  Old  Dutch  Cleanser  3  for 
25c  long  enough,  it  will  be  almost  out  of 
the  question  to  expect  the  consumer  to 
pay  10c.  If  this  condition  is  worn  into 
the  public  mind  through  consistent  adver¬ 
tising  of  the  entire  line,  it  will  soon  be 
almost  out  of  the  question  to  command 
a  margin  large  enough  to  evolve  a  reason¬ 
able  profit. 

“However,  a  condition  of  this  kind  be¬ 
coming  acute,  will  force  a  merger  of  the 
competing  interests  and  that  company  will 
then  be  subjected  to  the  respo^nsibility  of 
starting  a  long  and  tedious  grind  to  raise 
the  price  plane  far  enough  that  the  re¬ 
quired  profit  is  returned.” 

SINCERITY  IN  ADVERTISING 

Probe  Promised  at  Fall  A.  N,  A.  Con¬ 
vention  in  New  York 

“Your  Money’s  \\'orth,”  recent  book 
published  by  MacMillan  which  claims  to 
debunk  advertising  has  caused  no  little 
discussion. 

The  di.scussion  will  be  reflected  at  one 
section  of  the  coming  convention  of  the 
.Association  of  National  .Advertisers  to 
be  held  in  New  York.  Oct.  31  and  Nov. 
1  and  2,  when  ‘'Sincerity  in  -Advertising” 
will  be  made  the  subject  of  one  entire 
session. 

Speakers  on  the  topic  will  include 
Ernest  Elmo  Calkins,  president  of  Calk¬ 
ins  &  Holden,  and  contributor  to  the 
Atlantic  Monthly,  Irwin  S.  Rosenfeld.  a 
Chicago  advertising  counselor  who  was 
one  of  the  authors  of  the  “truth  in  ad- 
wrtising  ^  movement ;  and  Katharine 
Fisher,  director  of  the  Good  Housekeep¬ 
ing  Institute.  Stuart  Chase,  one  of 
the  authors  of  “Your  Money’s  Worth” 
also  may  speak. 

_The  A.  N.  .A.  board  met  last  week, 
pie  following  were  elected  to  associa¬ 
tion  membership; 

Rodney  Chase,  advertising  manager  of 
the  Chase  Brass  &  Copper  Company ; 


NEWSPAPER  POETS 
By  A.  R.  Ross 

Nestling  in  a  narrou'  column 
’Midst  the  epics  of  the  day. 

Rhymed  or  rhymeless,  gay  or 
solemn 

The  poets  have  their  little  play. 

There  at  least  the  scribes  may 
revel 

In  the  sweeter  thing  of  life. 

Forgetting  world  and  flesh  and 
devil. 

Money  grubbing,  care  and  strife. 

Now  no  mute  inglorious  poet 
ff'aits  for  death  to  give  him 
fame; 

If  it’s  in  him  he  oan  show  it 
In  the  paper,  with  his  name. 

As  his  dulcet,  tuneful  singing 
Falls  upon  these  ears  of  mine, 

I  remember  that  it’s  bringing 
Just  a  quarter  for  each  line. 


Roger  .A.  Poor,  advertising  manager 
Hygrade  Lamp  Company,  Salem,  Mass.; 
D.  B.  Foresman,  advertising  manager. 
Tiffany  Studios,  New  York;  and  F.  R. 
Rogeson,  of  the  Ray  H.  Bennett  Lumber 
Company,  North  Tonawanda,  N.  Y. 

N.  Y.  SUN  VOTES  DIVIDEND 

The  Board  of  Directors  of  the  New 
Fork  Sun  on  Sept.  26  declared  a 
semi-annual  di\  idend  of  4  per  cent  on 
the  eight  per  cent  first  preferred  stock  of 
the  company  payable  Oct.  1  to  stockhold¬ 
ers  of  record  of  Sept.  30. 


NEW  SAYS  ADVERTISING 
PUTS  LIFE  IN  TRADE 

PottmMter  General  CalU  It  Prirnenly 

a  Form  of  Education,  Speaking 
Before  Postmaster*’ 
Convention 

Speaking  before  the  National  Asso¬ 
ciation  of  Postmasters  and  the  National 
Association  of  Postal  Supervisors  in 
annual  convention  at  Niagara  Falls 
Sept.  16,  Postmaster  General  Harry  s! 
New  reiterated  the  belief  of  President 
Coolidge  that  advertising  is  the  life  oi 
trade. 

.Advertising,  the  Postmaster  said,  “cre¬ 
ates  and  changes  the  foundation  of  all 
popular  action,  public  sentiment  and 
public  opinion.” 

“Modern  business,”  he  declared, 
“could  neither  have  been  created  nor  can 
it  be  maintained  without  advertising. 
It  is  on  this  foundation  of  enlarging 
production  through  the  demands  cre¬ 
ated  by  advertising  that  very  much  of 
the  success  of  the  .American  industrial 
system  rests.  It  is  basically  a  form  ot 
education  and  not  an  economic  waste. 
It  ministers  to  the  true  development  of 
trade. 

“All  that  can  be  thus  said  for  adver¬ 
tising  must  also  be  said  for  the  postal 
service,  because  advertising  would  be 
impossible  without  it.” 

Mr.  New  characterized  the  develop¬ 
ment  of  the  air  mail  service  as  a  “signal 
attainment.”  He  traced  the  improve¬ 
ments  in  this  latest  means  of  transporta¬ 
tion  used  by  the  ixist  office. 


gulling  Fower 

Cost 


N  \ 

The  effectiveness  and  economy  of  ad¬ 
vertising  in  the  Florida  Times-Union 
are  evidenced  by  the  following  state¬ 
ment  from  Roy  N.  Chelf,  president  of 
one  of  Jacksonville’s  leading  drug  stores: 

Chelf  Drug  Company,  Inc. 


of  the  main  reasons  why  we  have 
advertised  in  the  Florida  Times- 
Union  steadily  for  the  past  five  years  has 
been  due  to  the  immediate  results  ob¬ 
tained  from  the  very  first.  We  realize 
that  the  Times-Union  reaches  all  classes 
in  Jacksonville  and  the  reception  in  the 
homes  of  our  city  is  highly  favorable  to 
the  advertiser  and  his  merchandise. 

“We  consider  the  Times-Union  the 
best  medium  through  which  to  reach  the 
public  as  a  whole  because  of  its  strong 
pulling  power  and  low  cost  per  reader 
based  on  extensive  circulation.” 


JACKSONVILLE.  FLA. 
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®t!p  Nnu  fork  ©intfs 

Circulation  at  its  Peak 

Daily  over  400,000 

Increase  past  year  •  .  .  40,000 

4- 

Sunday  over  650,000 

Increase  past  year  .  •  .  70,000 

Strictly  as  a  Newspaper 
It  Prospers 


No  artificial  stimulation 
No  prizes,  puzzles,  comics 
No  unsold  copies 

The  New  York  Times  is  the  most  thoroughly 
read  newspaper  in  America. 


“ALL  the  NEWS  THAT’S  FIT  PRINT” 


V: 
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DUVALL  CONVICTION  VINDICATES  PRESS 
FIGHT,  SAY  ADAMS  AND  GURLEY 

Indiana  Editors  Who  Uncovered  Political  Corruption  Declare 
,  Super-Government  Has  Been  Killed  by  Enlightened 
V  Public  Opinion 

By  RICHARD  P.  OVERMYER 

Indianapolis  Correspondent,  EDITOR  &  PUBLISHER 

4  SECOND  definite  vindication  of  two  obtain  representative  government  in  place 
Hoosier  editors’  efforts  to  clean  up  of  the  super-government  that  unques- 
widespread  corruption  in  Indiana  politics  tionably  has  existed.  That  many  of  the 
came  in  the  Criminal  court  here  last  events  recently  published  by  the  Times 
Thursday  night  when  a  jury  convicted  occurred  months  and  even  years  ago,  did 
Mayor  lohn  L.  Duvall  of  violation  of  not  cletract  from  their  news  value,  since 
the' corrupt  practices  act.  The  Indian-  they  had  been  kept  under  cover  and 
aixil is  mayor  was  sentenced  to  the  Marion  were  just  as  fresh  as  though  they  had 

countv  jail  for  thirty  days  and  fined  happened  yesterday. 

^j_()()(3  "W’e  got  into  the  fight  in  the  interests 

Arguments  on  his  petition  for  a  new  of  clean  government  and  we  have  stayed 
trial  will  be  heard  Oct.  8.  'n  to  show  the  people  of  this  state  just 

Duvall’s  was  the  first  conviction  ob-  what  the  situation  is.  The  evidence  m 
tained  in  the  eleven  months’  probe  that  the  trial  of  Mayor  Duvall  showed  con- 
has  been  conducted  by  three  grand  juries,  clusively  that  there  has  been  no  repre- 
The  other  high-light  in  the  investigation,  -sentative  government  m  Indianapolis  or 
came  three  weeks  ago  when  Ooveriior  m  Indiana.  Evidence  m  his  trial  showed 
Ed  Jackson  and  two  of  his  close  political  that  the  chief  executive  of  this  city  made 
allies  were  indicted  for  bribery.  contracts  and  agreements  with  people  that 

“Now  the  people  will  see  justice  he  could  not  even  keep  because  their 
finally'  done,’’  was  the  comment  of  characters  were  so  bad. 

Thomas  H.  Adams,  editor  of  the  “It  is  time  for  the  rule  of  super- 
I'iftccmtt's  (Ind.)  Commercial,  whose  governments  in  Indiana  to  end,  and  two 
revelations  first  started  the  political  probe  of  the  organizations  whose  power  must 
in  Indiana,  as  to  the  trial  and  conviction  be  curtailed  to  this  end  are  the  Ku  Klux 
of  Mayor  Duvall.  _  Klan  and  the  Anti-Sakxin  League.  The 

After  paying  high  tribute  to  \V  illiam  Times  believes  that  these  two  groups 
11.  Reniy.  Marion  county  prosecutor,  and  have  exerted  a  political  influence  in  In- 
his  aids  and  the  “jury  with  a  conscience.’’  diana  that  is  detrimental  to  the  best  in- 
Adams  said ;  terests  of  the  voters,  and  for  this  reason 

"The  people  must  recognize  now  that  it  has  minced  no  words  in  its  attacks 
justice  is  at  hand  and  they  will  be  pro-  on  super-governments.  The  Anti-Saloon 
tected.  League  is  now  before  the  Supreme  court 

"The  determination  of  the  suiier-  and  both  the  L’nited  States  senators  from 
government  political  machine  to  defeat  Indiana  have  ijeen  drawn  into  the  case, 

justice  and  to  refuse  to  punish  its  friends  “As  to  Governor  Jackson,  I  wish  him 

if  it  could,  has  been  demonstrated  in  the  speediest  and  fairest  trial  possible, 
scores  of  cases.  The  third  grand  jury  I  do  not  doubt  that  it  will  be  a  fair  one 
came  into  the  box  with  a  conscience,  and  and  I  hope  it  will  be  a  speedy  one.  The 
the  conscience  of  the  people  is  exerting  court  will  bring  out  the  evidence.’’ 

its  power  now  instead  of  the  political  Governor  Jackson  was  indicted  on  a 

machine.  .  r  i  charge  of  offering  Warren  T.  McCray, 

.\dams  commented  on  the  fact  that  governor  in  1923,  $10,000 

IJuvalls  was  the  first  trial  and  conviction  ^  guarantee  of  immunity  from  prose- 
since  the  charges  of  political  corruption  cutjon  if  he  would  appoint  James  E.  Mc- 
were  tirst  instigated  almost  a  year  ago.  Oonald  prosecuting  attorney  of  Marion 
“This  is  the  outcome  of  that  general  county.  McCray  refu.sed  and  was  sub¬ 
exposure  that  _  took  place  w’hen  the  sequcntly  convicted  of  using  the  mails 
Stephenson^  jHilitical  machine  collapsed,  jq  defraud  and  sentenced  to  ten  years  in 
Stephensons  letters  that  came  from  the  Federal  penitentiary  at  Atlanta.  Ga. 

prison  paved  the  w’ay  for  the  startling  ^.gj.  pgroled  last  month  after  serving 

exposures  of  the  whole  thing  and  one  by  years  and  four  months  of  his  term, 

one  people  became  involved.  And  more  gj,(j  jj.  living  in  Indiana  with  his 

will  be  involved.  family. 

“The  txiwer  of  the  political  machine.  mV  u  i  -i  *  i-..-  i 

■he  si.iiLr  influences  referred  to  by  l^Cray  to,  l«n  s, lent  on  the  political 

Prosecutor  Kemy.  to,  been  in  motion  ^SeirToVtoJute^’in* |3' 

not  onlv  in  this  coimtrv  but  in  every  I*’-  ]  J?ck 

county  in  the  state  to  smother  every  ^ons  ^>al  aiid  when  he  appears  Indiana 

possible  development  in  the  probe.  unparal  eled 

,  ,  ,  spectacle  of  one  governor  just  out  of 

The  legislature  put  the  clamps  down  prison  testifving  at  the  trial  of  his  suc- 
on  the  work  of  the  probe  committee  and 
officers  of  that  body  openly  announce  ! 
there  was  no  evidence,  when  they  knew 
the  first  grand  jury  had  unearthed  evi¬ 
dence  that  revealed  the  most  terrible 
political  condition  that  could  possibly 
exist. 

“High  officials  tried  to  give  those  in¬ 
volved  a  clean  bill  of  health,  but  the 
people  now  are  ruling  and  the  work  of 
the  probe  committee  will,  in  time,  be 
vindicated." 

Adams  started  the  fight  but  it  remaine<i 
for  Boyd  Gurley,  editor  of  the  Indian¬ 
apolis  Times,  a  Scripps-Howard  news¬ 
paper,  to  take  up  the  gauntlet  in  the 
capital  city,  center  of  the  alleged  political 
chicanery  the  investigation  of  which  has 
brought  Indiana  unwelcome  publicity 
from  coast  to  coast. 

Gurley,  when  interviewed  by  a  repre¬ 
sentative  of  Editor  &  Publisher  this 
week  expressed  satisfaction  with  the  latest 
developments  in  the  probe  and  declared 
that  the  policy  of  the  Times  had  been 
thoroughly  vindicated  by  the  indictment 
of  Jackson  and  the  conviction  of  Duvall. 

“The  Times  did  not  get  into  this  fight 
with  the  express  intention  of  putting  any 
one  man  or  group  of  men  in  jail.”  Mr. 

Gurley  said,  “but  rather  its  sole  purpose 
was  to  see  that  the  people  of  Indiana 


'firmly  believe  that 'when  he  gets  on  the 
stand  he  will  tell  the  truth.  He  has  been 
known  as  a  truthful  man  and  I  see  no 
reason  why  he  should  not  tell  the  facts 
of  the  case  when  the  time  comes.  He 
has  nothing  to  lose  if  he  does. 

“The  Times  has  fought  for  clean 
government  in  this  state,”  Mr.  Gurley 
concluded,  “and  it  will  keep  on  fighting. 
Progress  has  been  made  and  the  achieve¬ 
ments  up  to  date  are  gratifying  but  the 
end  is  not  yet.” 


PRINTERS  MEET  OCT.  9-11 

Employers  Group  to  Hold  Sixteenth 
Convention  in  French  Lick 

The  Employing  Printers’  Association  of 
.■\merica  will  hold  its  sixteenth  annual 
convention  at  French  Lick,  Ind.,  Oct.  9,  10 
and  11.  Members  and  their  guests  will 
begin  arriving  Sunday  and  registration 
w'ill  open  at  10  a.  m.  The  remainder  of 
the  day  will  be  devoted  to  golf  and  other 
outdoor  sports  and  in  the  evening  the 
board  of  governors  will  hold  its  annual 
meeting. 

Monday  morning  will  be  devoted  to 
sports  and  the  first  business  session  will 
be  held  at  2 :30  in  the  afternoon.  Ap¬ 
pointment  of  committees  will  be  fol¬ 
lowed  by  the  reports  of  the  president  and 
secretary.  The  principal  address  will  be 
delivered  by  T.  Yoeman  Williams  on 
“The  Constructive  Policy  in  Labor  Re¬ 
lations.”  Monday  afternoon’s  program 
will  be  concluded  with  election  of  the 
new  board  of  governors. 

-At  7  p.  ni.  Monday  the  annual  dinner 
will  be  held,  at  which  time  Charles  Milton 
Newcomb  will  speak  on  “The  Psychology 
of  Laughter.”  Tuesdpy,  beginning  at 
9  a.  m.,  the  national  open  shop  employ¬ 
ing  printers’  golf  tournament  will  be  held. 
The  trophies  for  this  contest  are  con¬ 
tributed  by  President  H.  C.  Wedekemper 
and  Vice-President  T.  E.  Donnelly. 

Officers  of  the  association,  in  addition 
to  Mr.  W'edekemper  and  Mr.  Donnelly, 
are  O.  A.  Koss,  treasurer,  and  J.  M. 
X’ollmer,  secretary. 


URGES  NEWSPAPER  ADVER’HSING 

Druggists  attending  the  53rd  annual 
convention  of  the  National  Whole.sale 
Druggists  .Association  in  .Atlantic  City, 
Sept.  27,  were  urged  by  President  C.  F. 
Michaels  of  San  Francisco  to  advertise 
more  extensively  in  the  newspapers. 


NEW  HERALD  TRIBUNE 
SPORTING  EDITOR 

Harry  Cross  Takes  Title  When  McGee- 
han  Asks  Relief  to  Handle  His 
Column  and  Outside 
Writing 

Harry  Cross  has  been  appointed  sports 
editor  of  the  New  York  Herald  I  ribune 
to  succeed  W.  O.  McGeehan.  Mr.  Mj. 

jGeehan  will  con- 
tinue  to  c  o  n  - 
V  tribute  his  “Down 

Hjk  L  column,  but  has 

J  asked  to  be  re- 
lieved  of  the  de- 
involved  in 
being  sports  edi- 
tor  so  that  he 
may  devote  him- 
to  his  column 
and  outside  writ- 

Mr.  Cross  came 

Harry  Cross  to  the  Herald 

Tribune  in  July 

1926  from  the  New  York  Times. 

_He  was  born  in  New  Britain,  Cona 
45  years  ago  and  attended  the  Naugatuck 
High  School  and  Harvard  Universitj-. 
After  leaving  Harvard  in  1905,  he  joined 
the  Waterbury  (Conn.)  American  as  a 
general  news  reporter.  After  four  years 
of  varied  newspaper  work  on  the  .Ameri¬ 
can,  he  came  to  New  A’ork  and  joined  the 
sports  department  of  the  New  York 
Times.  From  1909  until  1924  he  covered 
all  branches  of  sports  for  the  Times, 
specializing  as  a  baseball  writer,  and  in 
1921,  became  sports  editor  of  the  New 
York  Ez'cning  Post.  It  was  while  hold- 
this  position  that  he  accompanied  John  J. 
McGraw  and  the  Giants  and  White  Sox 
in  their  six  weeks’  tour  of  Europe.  Mr. 
Cross  cabled  syndicate  articles  to  .America 
for  MerGraw.  He  returned  to  the  New 
York  Times  in  1924  as  a  baseball  and 
football  writer  and  remained  there  until 
he  joined  the  Herald  Tribune  in  1926. 
On  the  Herald  Tribune  he  has  covered 
all  branches  of  spr»rts.  His  most  recent 
assignment  was  the  Dempsey-Tunney 
fight  in  Chicago.  He  has  covered  every 
Dempsey  fight  since  Toledo,  in  1919. 

.Another  change  in  the  sports  depart¬ 
ment  of  the  Herald  Tribune,  is  the  ap¬ 
pointment  of  Don  Skene  as  a  member  of 
the  staff. 


When  asked  what  he  thought  about 
McCray  in  the  case.  Mr.  Gurley  said: 

“.As  far  as  I  have  been  able  to  learn 
Mr.  McCray  is  a  truthful  man.  and  I 


ZOE  BECKLEY 

starts  her 

AUTHORIZED 
INTERVIEWS 
with  famous  personages 
October  10th 
three-a-week 

Write  for  prices 

FAMOUS  FEATURES 
SYNDICATE.  INC. 

1819  BROADWAY  NEW  YORK,  N.  Y 


October  1,  1927 

STORY,  BROOKS  &  FINLEY 

will  be  the 

National  Advertising 
Representatives 


THE  ST.  LOUIS  STAR 


^ Don't  Say  Paper  Say  Star' 


J 


Editor  Publisher  for_  O  cipher  1,  19  27 


Memphis  Linage  Analyzed 


Ill  Editor  and  Publisher,  page  22,  September  17,  1927,  appeared  the  following  table 
of  linage  in  ^leinphis  newspapers,  for  six  months — Jannarv  to  June,  inclusive — 


Memphis,  Tenn.,  Commercial 

Total 

National 

Local  Classified 

Appeal  .  .  (m) 

4.595.794 

1.077,517 

2,637,138  859,040  j 

Sunday  ed..(s> 

2,625,980 

596,855 

1.575,238  449,176 

Tot.  Morn  (ms) 

7.221,774 

1,674.372 

4.212,476  1,308,216 

Evg.  Appeal,  (e) 

3,555,389 

752,220 

1.893,752  858.179 

(Totals  include  legal — 22,099  lines 

-Morning; 

49.238  lines 

Evening;  4,711  lines 

Sunday.) 

.Memphis,  Tenn.,  Pre.s.<t- 

1  Scimitar  ..(e) 

4,406,703 

.587,615 

3.204.523  581,966 

1  (32..')99  lines 

legal  included  in  total) 

Nothing  in  the  Editor  and  Pulilisher  slutws  that  NATIONAL  and  (MiASSIFIED  adver¬ 
tising  in  the  Commercial  Appeal  is  sold  in  forced  combination  with  the  Evening  A])- 
peal.  Therefore,  to  properly  analyze  the  true  Memphis  situation,  this  table  is  presented: 


CLASSIFIED 

ComM".Uon  |  ORB  Papef 

LOCAL  1 

cIS".'."’..  !  One  Pjfet  ; 

Forced 

Combination 

TOTALS 

VolontAry 

CombinAtion 

One  Paper 

8.>«,I79 

8«1 

**«78,.318 

1,0.')8,820 

1,610,200 

678,.'n8 

2,’2a4,078 

Ditto 

0 

Ditto 

1,215,4.‘{4 

Ditto 

Ditto 

1,21.5,434 

0 

581,966 

0 

3,204,532 

0 

0 

4,406.703 

•Linage  contracted  prior  to  combination.  *  •Estimate  for  6  months,  based  on  4  months’  data.  No  Sunday  linage  induced. 


From  it  one  can  understand  that  the  Press- Scimitar  is  the  ONE  Memphis  afternoon 
newsyiaper — sold  on  its  merits — while  the  Evening  A]>peal  is  not  sold  on  its  merits  as 
separate  news]iaper,  but  is  FOR(T^l)  on  national  and  classified  advertisers  who  still 
desire  to  use  the  morning  newspa[)er. 


Use  Press-Scimitar  Alone 

Local  Advertisers  Prove  Combination  Unnecessary 


No  advertiser  need  use  a  FORCED  combination 
newspaper  schedule  to  cover  Memphis  and  trade 
area. 


They  have  demonstrated  for  the  National  Adver¬ 
tiser  the  result  producing  newspaper  is  the  Press- 
Scimitar. 


Local  merchants  don’t. 

They  are  not  FORCED  to  do  so,  AND  DON’T. 


Take  a  second  look  at  the  figures  reproduced 
from  Editor  and  Publisher. 


Pi’css-Scimitar  is  the  outstanding  LEADER  IN 
LOCAL  DISPLAY. 


National  advertisers  are  FORCED  to  use  the 
Evening  Appeal  when  they  only  desire  the  Com¬ 
mercial  Appeal. 

Classified  advertisers,  ditto. 


It  has  led  all  other  Memphis  papers  consistently 
since  January,  1927.  Each  month  its  leadership 
has  increased. 


Where  FORCED  methods  do  not  prevail,  that  is 
with  local  display  advertisers,  the  Press-Scimitar 
dominates. 


Quite  naturally,  Memphis  Merchants  would  be 
FIRST  to  recognize  increased  advertising  value 
made  possible  through  large  volume  of  circidation 
in  one  newspaper. 


National  advertisers  are  following  the  lead  of 
local  advertisers. 


National  advertising  volume  is  steadily  increas¬ 
ing  in  The  Press-Scimitar,  while  its  competitor 
is  showing  a  steady  decline. 


Memphis  Press-Scimitar 

A  AO*  TX  1  TVT 


Scrlpps-Howard 


A  Scripps  ■  Howard  Newspaper 
MEMBER  OF  AUDIT  BUREAU  OF  CIRCULATIONS 


Represented  In  National  Field  by  Allied  Newspapers.  Ine. 

New  Tork.  Cblcaco.  Cleveland,  Detrbtt,  Atlanta,' Seattle.  San  FranetSM 
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Editor  &  Publisher  for  October  1,  1927 


HOW  TO  MAKE  SALES  WHEN  PRICES  ARE 
OMITTED  FROM  ADVERTISING 

Elaborate  Telephone  Selling:  Technique  Used  by  Philadelphia 
Storage  Battery  Company  When  Prospects 
Ask  Price 

By  ARTHUR  JOYCE 


CHOULD  the  price  of  a  product  be  ' 

mentioned  in  the  manufacturers’  1 
liational  advertising?  There  can  be  no 
general  answer  to  this  query  that  would  ' 
apply  in  a  specific  way  to  all  advertised 
liroducts,  since  conditions  surrounding  the  i 
merchandising  of  each  differ  materially 
from  the  others. 

However,  the  attitude  of  the  Philadel¬ 
phia  Storage  Battery  Company  is  signifi¬ 
cant,  reflecting,  as  it  does,  the  feeling  of 
an  advertiser  who  is  spending  this  season  i 
nearly  $1,1)00,000  in  a  national  advertising  ; 
campaign  featuring  the  Philco  Socket 
Power. 

This  company  never  publishes  the  price 
of  its  product,  either  in  its  magazine, 
newspaper  or  direct  mail  advertising. 

“The  reason  prices  are  omitted,”  says 
the  company,  “is  to  get  as  many  people  as 
possible  to  write  or  telephone  the  retail 
dealer  and  ask  the  price.  If  we  put  prices 
in  our  advertising,  then  the  advertising 
would  contain  all  the  information  wanted. 

1  herefore,  there  would  be  no  reason  why 
prospective  customers  should  telephone  or 
write  or  call  on  the  retail  dealer  for 
further  details.  Without  knowing  the 
price,  the  readers  of  the  advertisements 
cannot  very  well  come  to  a  definite  con¬ 
clusion  as  to  whether  or  not  they  will 
buy. 

“For  that  reason,  the  retailers  will  find 
that  most  of  their  telephone  inquiries  will 
ask  first :  ‘What  does  the  Philco  Socket 
Power  sell  for’?” 

1  hen  the  company,  in  its  sales  manual 
to  its  12,000  retail  dealers,  devotes  one 
whr;le  chapter  to  a  practical  lesson  on 
answering  the  telephone,  on  the  basis  that 
answering  the  ’phone  requires  a  certain 
amount  of  salesmanship  on  the  part  of 
retail  store  salesmen,  which  salesmanship 
ability  many  manufacturers  find  is  sadly 
lacking.  For  that  reason,  the  typical 
lesson  outlined  by  the  Philadelphia  Stor¬ 
age  Battery  Company  should  be  of  interest 
to  manufacturers  generally,  especially 
those  using  the  daily  newspapers  in 
national  advertising  campaigns. 

“Let  us  give  you  a  telephone  dialo^e 
to  illustrate  the  proper  method  of  handling 
telephone  inquiries,”  the  company  says  to 
its  retail  dealers.  And  then  it  goes  on 
with  this  conversation : 

“Prospect:  Is  this  the  Smith  &  Brown 
Store ’ 

“Salesman :  Yes,  this  is  Smith  & 
Brown. 

“Prospect:  I  read  your  advertisement 
in  the  newspaper  regarding  the  Philco 
Socket  Power  that  does  away  with  all 
battery  bother.  What  does  this  Philco 
Socket  Power  sell  for? 

“Salesman :  What  kind  or  make  of 
radio  set  have  you  and  what  kind  of  tubes 
are  in  it?  The  reason  I  ask  you  this 
question  is  so  that  I  can  tell  just  what 
type  of  Philco  Socket  Power  you  n^ 
for  that  set  and  then  I  can  give  the  price. 

Note  to  the  Dealer:  Very  frequently  your 
prospects  will  not  know  what  kind  of  set  they 
own.  They  will  not  know  whether  it  is  a  5-volt 
tube  set  or  a  3-volt  tube  set.  They  won’t  even 
know  if  it  is  operated  with  dry  cells  or  an  A 
storaftc  battery.  However,  by  asking  them  the 
name  of  the  set  and  having  them  describe  it  to 
you,  you  can  very  shortly  learn  whether  it  is  a 
Yvolt  tube  set  or  a  5-volt  tube  set.  It  may  be 
necessary  to  tell  the  prospect  that  5 -volt  tubes 
are  pear-shaped  and  about  the  size  of  the  ordi¬ 
nary  25-watt  electric  light  bulb,  while  3-volt 
tubes  are  cylindrical  and  smaller  in  diameter. 
Your  conversation  should  then  proceed  as  fol¬ 
lows: 

“Salesman;  Yes,  I  see  that  you  have 
what  is  known  as  a  5-volt  tube  set.  The 
Philco  AB  Socket  Power  to  operate  your 
set  retails  for  $59.50,  but  right  now  we 
are  making  a  very  special  offer  for  a 
short  time  only  and  I  will  be  very  glad  to 
give  you  the  full  details  of  this  offer  over 
the  telephone  now ; 

Note  to  the  Dealer:  Bear  in  mind  that  if 
the  prospect  asks  you  the  price  of  a  Philco 
Socket  Power  and  you  Rive  this  price  as  $59.50 


IT  whatever  the  retail  price  is.  if  you  'hen  say 
nothing  further,  your  prospect  will  say.  “Thank 
you.”  and  hang  up  Bear  in  mind  that  the  rea¬ 
son  the  prosi-ect  called  up  is  to  get  the  retail 
1  rice,  because  that  is  the  only  information  as  far 
as  the  terms  and  c<nditions  are  concerned  that 
the  pro'pect  does  not  have.  Naturally  when  you 
give  this  price  and  say  nothing  more  the  pros¬ 
pect  says,  "Thank  you,”  and  that  ends  the  con- 
\ersatM  n. 

Therefore,  you  will  not  have  received  the 
name  and  address,  which  are  very  important. 
Hence  the  smart  thing  for  you  to  do  is  not  to 
stop  for  an  instant,  hut  to  continue  your  con¬ 
versation  as  above  after  giving  the  price,  in 
order  that  you  may  get  the  name  and  address 
and  have  your  outside  salesman  call  and  make 
the  sale.  Do  not  try  to  dodge  giving  the  price. 
Below  we  are  repeating  part  of  the  previous 
conversation  and  continuing. 

“Salesman ;  The  retail  price  of  the 
Philco  Socket  Power  that  you  will  require 
is  $59.50,  but  right  now  we  are  making  a 
very  special  offer  for  a  very  limited  time 
— one  that  certainly  will  interest  you.  I 
will  give  you  the  details  of  it  over  the 
telephone  right  now. 

“Prospect :  Yes,  I  would  like  to  know 
about  your  offer. 

“Salesman:  In  the  first  place  you  have 
an  old  storage  battery,  ancl  if  you  decide 
to_  purchase  a  Philco  Socket  Power  we 
will  make  you  a  very  liberal  allowance 
for  your  ‘A’  storage  battery  because  you 
will  not  need  it  any  longer  and  because 
you  will  want  to  get  something  out  of  it. 

“In  addition  to  making  you  this  very 
liberal  trade-in  allowance  we  are  offering 
a  limited  number  of  Philco  Socket  Powers 
on  the  very  easy  payment  plan.  You  need 
make  only  a  small  payment  to  begin  with 
and  then  you  can  pay  the  balance  in  very 
easy  monthly  payments. 

“And  besides  this,  if  you  decide  to  take 
advantage  of  our  special  offer  before  it 
ends,  we  will  be  verj’  glad  to  deliver  the 
Philco  Socket  Power  to  your  home  and 
will  install  it  on  your  radio  set  at  no 
additional  cost  to  you  whatsoever.  Before 
you  pay  us  a  single  penny,  even  before 
you  pay  us  the  small  first  payment,  we 
will  see  to  it  that  your  Philco  Socket 
Power  is  operating  perfectly  on  your 
radio  set  to  your  complete  satisfaction. 

“This  special  easy  payment,  trade-in 
offer  ends  within  the  next  four  or  five 
days.  We  are  able  to  make  such  an  offer 
to  a  limited  number  of  people  because  of 
special  arrangements  with  the  manufac¬ 
turers.  This  is  a  real  opportunity  for  a 
few  people  to  get  Philco  Socket  Powers 
on  a  real  proposition. 

“Salesman:  (without  stopping)  :  What 
is  your  address  ? 

“Prospect:  268  E.  8th  street. 

“Salesman;  And  the  name? 

“Prospect :  John  Jones. 

“Salesman :  All  right,  Mr.  Jones,  and 
if  }ou  don’t  mind  I'll  have  one  of  our  men 
at  your  house  tomorrow  evening  about  7 
o’clock  to  show  vou  the  Philco  Socket 
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Power  and  to  tell  you  just  what  trade-in 
allowance  we  can  give  you  for  your  old 
storage  battery.  Whether  you  decide  to 
buy  a  Philco  Socket  Power  or  not  we 
want  to  show  it  to  you  and  to  show  you 
just  how  it  can  be  connected  to  your  set 
and  how  neatly  it  will  look. 

“Prospect :  W  ell,  your  proposition 

seems  fair  enough,  but  I  am  not  sure  that 
I  want  to  buy  one  yet.  I  will  call  at  your 
store  to-day  or  tomorrow  if  I  get  a  chance 
and  look  it  over. 

“Salesman :  It  just  happens,  Mr.  Jones, 
that  one  of  our  men  is  going  to  be  out  in 
your  neighborhood  tomorrow  and  it  will 
be  very  convenient  for  him  to  call  on  you 
at  the  same  time.  He  will  stay  only  a 
minute  or  two  and  then  you  can  find  out 
just  what  the  Philco  Socket  Power  looks 
like  and  just  what  trade-in  allowance  we 
can  give  you.  Will  7  or  7 :30  tomorrow 
evening  be  all  right? 

“Prospect:  Yes,  I  guess  that  is  all  right 
if  you  want  to  do  it. 

“Salesman :  We  are  only  too  glad  to 
have  the  man  call  because  lie  is  going  out 
there  anyway,  and  you  can  expect  him 
alxmt  7  tomorrow  evening. 

Note  to  Dealer:  If  the  time  you  first  sug¬ 
gest  does  not  meet  with  the  approval  of  the  pros¬ 
pect,  then  get  together  with  him  on  a  certain 
hour  and  a  certain  day  when  your  representa¬ 
tive  can  call.  This  is  not  a  difficult  thing  to  do. 

If  the  prospect  has  a  dry-cell  set  and  there¬ 
fore  no  “A”  storage  battery,  hold  your  conver¬ 
sation  accordingly  and  eliminate  the  talk  about 
the  tr-'de-in  allowance  and  dwell  upon  the  fact 
that  he  can  then  see  what  the  I'hilco  Socket 
Power  looks  like  and  how  neatly  and  smoothly 
it  can  be  connected  to  his  radio  set.  Tell  him 
the  representative  will  answer  all  his  questions 
and  give  him  the  fullest  information.  Tell  him 
that  whether  he  buys  a  Philco  Socket  Power  or 
not  you  at  least  want  him  to  know  all  about  it. 
so  that  if  he  decides  to  buy  one  in  the  future 
he  will  have  all  the  information.  Tell  him  that 
this  is  your  idea — to  get  advertising,  whether  a 
sale  is  made  or  not. 

“The  following  conversation  should  be 
held  if  you  positively  cannot  make  an 
appointment  for  your  representative. 

“Prospect :  I  would  much  rather  that 
your  representative  does  not  call.  I  will 
come  into  your  store  personally  and  look 
at  these  Socket  Powers. 

“Salesman :  That  is  perfectly  satis- 
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facorj-,  but  in  the  meantime  we  wo 
like  very  much  to  mail  you  full  deserS 
tive  literature  telling  all  about  the  PhiiS 
Socket  Power  and  giving  you  the 
details  regarding  it.  Can  we  mail  this 
literature  to  you  today? 

“Prospect ;  Yes,  I  would  be  glad  to 
get  it. 

“Salesman;  What  is  your  address? 

“Prospect :  268  E.  8th  street. 

“Salesman  :  .\nd  the  name  ? 

“Prospect :  John  Jones. 

‘‘Salesman :  All  right,  Mr.  Jones,  w* 
will  mail  you  tliis  literature  right  aw» 
and  you  will  probably  receive  it  toicorn 
morning.  Our  special  offer  does  not  e  _ 
until  5  p.  m.  Saturday,  Oct.  16,  but  if 
possible,  try  to  be  at  our  store  before  t 
time  because  we  have  only  a  limi 
number  of  these  Socket  Powers  on  ha 
and  they  art  selling  fast,  and  we  do 
want  you  to  be  disappointed  if  you 
planning  on  taking  advantage  of  t 
special  offer.” 

The  company  then  goes  on  to  expl 
how  the  retail  dealer  should  keep  a  rec 
of  the  inquiries  he  gets  and  it  tiirnis 
the  dealer  a  copy  of  a  suggested  Rec 
Sheet  for  his  convenience. 

“You  will  get  the  names  and  addrea!®! 
of  many  prospects  by  mail  and  also  byi 
telephone.”  the  company  explains,  “and  i 
is  also  true  that  many  people  will  call  at 
your  store  who  will  leave  their  name  ao|ji 
address  upon  request  whom  you  may  n#  ' 
be  abe  to  sell  on  that  particular  visit. 

“These  inquiries  are  very  valuably 
Consider  that  each  one,  if  properly  fok; 
lowed  up,  is  worth  more  than  $25  in  saleti 
You  will  want  to  keep  a  good  record  of 
them.  You  are  going  to  turn  these  pro**] 
pects  over  to  your  outside  salesmen  to 
sell  on  a  commission  basis. 

“You  will  want  to  know  that  the« 

:  prospects  are  properly  followed  up.  Yon 
I  will  want  to  know  which  ones  are  sold, 
and  which  ones  have  not  been  sold,  and 
why.  You  will  want  to  know  whethai 
I  they  answered  your  direct  mail  or  yow 
:  newspaper  advertising.  For  these  vario*: 

reasons  you  will  keep  a  record  of  yoor 
•  inquiries.” 


There  are  728,624^  people 
in  Oklahoma  who  depend 
upon  the  state’s  biggest  two 
newspapers  for  reliable 
news  and  advertising  mes¬ 
sages. 

*Population  of  trading  radius  as  defined  by 
A.  B.  C. 

Daily  Circulation,  150,323;  Sunday,  91,141 

^Daily  Oklahoman 
Oklahoma  City  Times 

Represented  by  E.  KATZ  SPECIAL  ADVERTISING  AGENCY 
New  York.  Chicago,  Detroit.  Kansas  City,  Atlanta  and  San  Francisco. 
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KEY  TO  CONSUMER  BUYING  ABILITY 


itistical  Rating  of  Tennessee  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  TENNESSEE 

Note;  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  lace  capitals— Cities  in  capitals  and  lower  case 


CL  No.  1 

CL  No.  2 

CL  No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

ennessee  . 

20107 

17669 

15230 

12791 

10352 

10195 

ANDERSON  . 

150 

121 

93 

65 

36 

24 

BEDFORD  . 

171 

138 

104 

72 

39 

30 

BENTON  . 

93 

73 

54 

34 

14 

10 

BLEDSOE  . 

61 

48 

35 

22 

9 

7 

BLOUNT  . 

269 

221 

173 

125 

78 

47 

BRADLEY  . 

162 

135 

107 

81 

54 

73 

CAMPBELL  . 

232 

191 

149 

109 

68 

47 

CANNON  . 

79 

62 

45 

27 

10 

9 

CARROLL  . 

197 

159 

121 

84 

46 

29 

CARTER  . 

179 

142 

104 

68 

31 

23 

CHEATHAM  . 

78 

61 

45 

29 

12 

9 

CHESTER  . 

80 

64 

48 

32 

16 

9 

CLAIBORNE  . 

182 

146 

109 

73 

37 

20 

CLAY  . 

74 

58 

42 

25 

9 

8 

COCKE  . 

173 

139 

105 

72 

38 

43 

COFFEE  . 

148 

121 

95 

68 

41 

23 

CROCKETT  . 

145 

115 

86 

56 

26 

34 

CUMBERLAND  .. 

85 

68 

51 

34 

17 

20 

DAVIDSON  . 

1596 

1657 

1716 

1776 

1836 

1931 

Nashville  . 

1262 

1389 

1516 

1643 

1770 

1863 

DECATUR  . 

82 

65 

48 

31 

14 

9 

DE  KALB . 

119 

93 

68 

42 

16 

13 

DICKSON  . 

152 

123 

94 

65 

36 

24 

DYER  . 

253 

209 

164 

120 

76 

80 

FAYETTE  . 

257 

204 

150 

98 

45 

28 

FENTRESS  . 

97 

77 

57 

36 

16 

18 

FRANKLIN  . 

169 

142 

115 

89 

62 

29 

GIBSON  . 

356 

287 

217 

148 

80 

70 

GILES  . 

242 

194 

146 

99 

51 

30 

GRAINGER  . 

104 

82 

60 

38 

16 

19 

GREENE  . 

271 

218 

165 

114 

61 

50 

GRUNDY  . 

85 

68 

52 

35 

18 

13 

HAMBLEN  . 

129 

108 

88 

67 

46 

36 

HAMILTON . 

1141 

1172 

1201 

1231 

1261 

1368 

Chattanooga  .... 

646 

765 

884 

1003 

1122 

1210 

HANCOCK  . 

81 

63 

45 

27 

9 

9 

HARDEMAN  .... 

173 

138 

102 

67 

32 

19 

HARDIN  . 

134 

105 

76 

47 

18 

15 

HAWKINS  . 

180 

145 

110 

76 

41 

23 

HAYWOOD  . 

199 

161 

123 

86 

48 

29 

HENDERSON  ... 

153 

122 

90 

58 

27 

21 

HENRY  . 

229 

193 

156 

121 

85 

60 

HICKMAN  . 

126 

99 

73 

47 

20 

21 

HOUSTON  . 

48 

37 

27 

17 

6 

5 

HUMPHREYS  .. 

106 

85 

64 

43 

22 

15 

JACKSON  . 

115 

90 

65 

40 

15 

16 

JEFFERSON  .... 

138 

110 

82 

53 

25 

15 

JOHNSON  . 

95 

75 

33 

34 

14 

11 

KNOX . 

1079 

1067 

1053 

1039 

1026 

1100 

Knoxville  . 

854 

881 

909 

937 

964 

1034 

LAKE  . 

75 

61 

48 

34 

20 

23 

LAUDERDALE  . 

176 

145 

114 

83 

52 

47 

LAWRENCE  .... 

216 

172 

128 

85 

41 

27 

LEWIS  . 

44 

35 

26 

16 

7 

5 

LINCOLN  . 

202 

164 

125 

87 

49 

26 

LOUDEN  . 

142 

115 

88 

61 

34 

23 

McMINN  . 

225 

193 

161 

128 

96 

51 

McNAIRY  . 

155 

122 

89 

56 

23 

17 

MACON  . 

120 

93 

67 

41 

14 

17 

MADISON . 

389 

351 

312 

274 

237 

121 

Jackson  . 

176 

177 

179 

180 

181 

83 

MARION  . 

138 

115 

92 

69 

46 

26 

marshall  . 

142 

115 

88 

61 

34 

23 

MAURY  . 

283 

242 

200 

158 

117 

79 

MEIGS  . 

47 

37 

27 

16 

6 

5 

MONROE  . 

183 

147 

111 

75 

39 

35 

MONTGOMERY 

258 

219 

181 

143 

104 

146 

MOORE  . 

35 

27 

20 

12 

4 

4 

MORGAN  . 

115 

94 

73 

52 

31 

20 

OBION  . 

223 

182 

141 

100 

59 

39 

Counties  in 

bold  face  capitals 

—Cities  in 

capitals 

and  lower 

case 

CL  No.  1  CL 

No.  2  CL 

No.  3  CL 

No.  4  CL 

No.  S  CL 

No.  e 

OVERTON  .... 

148 

117 

86 

54 

23 

16 

PERRY  . 

61 

48 

35 

22 

9 

7 

PICKETT  . 

41 

32 

23 

14 

5 

5 

POLK  . 

117 

98 

79 

60 

41 

20 

PUTNAM  . 

189 

152 

116 

79 

42 

21 

RHEA  . 

108 

87 

66 

45 

24 

12 

ROANE  . 

209 

177 

146 

114 

82 

57 

ROBERTSON  . 

208 

172 

137 

101 

65 

75 

RUTHERFORD 

262 

217 

172 

127 

82 

84 

SCOTT  . 

no 

89 

69 

48 

27 

19 

SEQUATCHIE 

28 

22 

16 

10 

4 

7 

SEVIER  . 

178 

139 

100 

61 

22 

20 

SHELBY  . 

...  2167 

2259 

2350 

2440 

2532 

2967 

Memphis  . 

. . .  1634 

1831 

2028 

2225 

2422 

2849 

SMITH  . 

133 

104 

76 

48 

19 

22 

STEWART  .... 

114 

89 

65 

40 

15 

13 

SULLIVAN  .... 

336 

293 

250 

205 

162 

127 

SUMNER  . 

231 

186 

141 

% 

51 

33 

TIPTON  . 

246 

197 

149 

100 

51 

31 

TROUSDALE  . 

48 

38 

28 

18 

8 

9 

UNICOI  . 

100 

91 

82 

73 

64 

18 

UNION  . 

93 

72 

52 

32 

11 

14 

VAN  BUREN.. 

21 

16 

12 

7 

2 

2 

WARREN  . 

142 

115 

87 

59 

32 

44 

WASHINGTON 

306 

271 

235 

197 

162 

144 

Johnson  Citv  . 

125 

124 

122 

120 

119 

104 

WAYNE  . 

106 

83 

60 

37 

14 

15 

WEAKLEY  .... 

243 

196 

148 

100 

53 

30 

WHITE  . 

127 

102 

77 

52 

27 

14 

WILLIAMSON 

186 

155 

124 

93 

62 

59 

WILSON  . 

214 

172 

130 

87 

45 

34 

This  chart  shows  the  relative  variation  of  the  State  of  Tennessee  above 
or  helow  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  Stat'*  of  each 
merchandising  class. 
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TRUST  IDEA  DOMINANT  IN  GROWTH 
OF  GERMAN  NEWSPAPER  CHAINS 

Big  Daily  Groups  Closely  Linked  with  Banking,  Movies, 
Magazines  and  Book  Publishing — Hugenberg 
Influences  Entire  Country 


paper,  the  Berliner  Allgemeine  Zeitung,  lines,  and  o£  Die  Dame,  a  sort  of  Fantty 
another  vast  enterprise  has  developed,  fair. 

Its  builder,  the  old  Herr  Ullstein,  began  “The  brothers  Ullstein  are,  primarily, 
with  a  paper  shop.  Today  his  five  sons  business  men  without  political  ambition! 
own  the_  second  largest  publishing  busi-  but  the  tendency  of  their  publications  is 


A  STUDY  of  the  present  day  German 
press  written  by  Dorothy  Thomp¬ 
son,  Berlin  correspondent  of  the  New 
York  Ez’ening  Post,  was  published  in 
that  newspaper  recently  as  a  copyright 
dispatch.  In  the  article  the  corre- 


passed  through  the  channels  of  an  ad¬ 
mirable  administration  to  the  last  Ger¬ 
man  village.  And  all  of  this  material 
was  free !  It  would  be  a  valuable  poli¬ 
tical  service  to  find  out  in  detail  who 
Hugenberg’s  financial  supporters  are,  but 


ness  in  Germany.  Their  greatest  success, 
the  Illustrerte,  is  a  popular  weekly,  con¬ 
sisting  almost  exclusively  of  news  pic¬ 
tures,  in  content  and  quality  not  unlike 
our  own  daily  tabloids,  although  larger 
in  format.  It  costs  5  cents,  uses  old- 
fashioned  reproductioft  methods,  pub¬ 
lishes  serials  by  the  Harold  Bell  Wrights 
and  Ethel  Dells  of  Germany — by  Ludwig 
Wolff  and  Hedwig  Courths-Mahler — and 
has  a  circulation  of  2,000,000  in  a  coun¬ 


in  line  with  the  more  modern  German 
spirit.  Vossiche  Zeitung  is  one  of  the 
most  ardent  supporters  of  the  republic: 
the  whole  spirit  of  the  publications  is 
definitely  post-war. 

“A  large  part  of  Ullstein  success  de¬ 
rived  from  the  realization  that  sport  was 
about  to  be  trumps  in  Germany.  Theirs 
were  the  first  publications  to  push  all 
forms  of  sport,  in  articles,  pictures  and 
competitions.  They  have  a  superb  mod- 


spondent  shows  how  the  trust  idea  of  the  no  one  has  yet  succeeded  in  discovering  try  with  a  population  less  than  half  as  ern  plant,  but  more  than  any  publi.shing 
post-war  era  has  spread  to  journalism  in  this.  large  as  that  of  the  United  States.  _  use  trenchant,  colorful,  pointed. 


the  new  Central  European  republic,  en¬ 
abling  a  growing  control  of  public 
opinion.  Her  article  was  headed  “Chain 
Newspapers  Enchain  Germany.”  Per¬ 
mission  to  reproduce  it  in  part  was 
granted  Editor  &  Publisher. 

“The  German  press  is  far  from  free,” 
Miss  Thompson  wrote.  “For  that  mat¬ 
ter,  it  never  pretended  to  be.  In  theory 
most  newspapers  in  Germany  represent  a 
political  faith  the  propagation  of  which 
is  their  primary  reason  d’etre;  only 
secondarily  are  they  purveyors  of  news. 

“But  of  late  years  the  same  great  con¬ 
centration  movement  which  has  been  go¬ 
ing  on  in  all  important  industries  has 
extended  to  the  field  of  newspaper  and 
periodical  publication. 

“Newspaper  magnates  have  developed 
whose  program  combines  the  propaga¬ 
tion  of  political  theory  with  the  busi¬ 
ness  of  making  money. 

“Newspaper  magnates  are  not  likely 
to  be  as  public  or  picturesque  figures 
in  Germany  as  they  are  in  America.  It 
is,  for  instance,  probable  that  the  aver¬ 
age  German  knows  more  about  Mr. 
Hearst  than  he  does  about  Mr.  Hugen¬ 
berg,  although  Hugenberg  influences  the 
average  German  in  more  ways  tliau  he 
can  possibly  know. 

“Hugenberg  is  the  almighty  ruler  of 
the  Scherl  Company,  the  biggest  pub¬ 
lisher  of  newspapers  and  periodicals  in 
Germany,  the  institution  which  probably 
more  than  the  German  Nationalist  Party 
or  the  various  racialist  political  groups 
keeps  alive  the  old,  militaristic,  mon- 
archistic  and  feudal  spirit. 

“His  most  distinguished  organ,  the 
Lokal-Anzeiger,  is,  ostensibly,  the  organ 
of  the  German  Nationalists,  but  its 
tendency  is  to  denounce  where  the  party 
itself  compromises,  to  force  the  party 
rightward,  and  failing  this,  to  bolt.  I 


this. 

“Hugenberg  himself,  like  President 
Hindenburg  a  native  of  Hanover,  was 
born  in  1865.  From  1894-1899  he  was 
Commissioner  for  Settlements  in  Posen, 
and  as  such,  executor  of  the  Kaiser’s 
unfortunate  policy  against  the  Poles.  He 
carried  out  vigorously  the  law  which 
permitted  him  to  drive  Poles  from  their 
landholds  and  settle  German  peasants  in 
their  places.  Hugenberg’s  name  is  there¬ 
with  associated  with  a  sad  chapter  of 
Wilhelmia  history. 

“During  the  war  he  was  in  the  Finance 
Ministry,  but  left  the  State  service  in 
1917  and  became  in  1918  a  director  in 
Krupp’s.  In  1919  he  was  a  member  of 
the  National  Assembly ;  in  1920  of  the 
Reichstag — he  is  still  a  deputy.  He  is 
never,  however,  personally  conspicuous, 
but  is  reputed  to  be  a  great  wirepuller. 

“His  association  with  the  rich  East 
Prussian  junkers  dates  from  his  Posen 
days. 

“The  roof  over  the  whole  Scherl  con¬ 
cern  is  the  Eiast  German  Pri\'ate  Bank, 
and  out  of  what  means  this  bank  draws 
its  primary  subsistence  no  one  appears  to 
know.  Great  industrialists  with  whom 
Hugenberg  established  connections  when 
he  was  with  Krupp  and  great  estate 
owners  jointly  support  the  publishing 
house  which  defends  their  interests. 

“The  extent  of  Hugenberg’s  activities 
is  imposing. 

“There  is,  first  of  all,  the  concern  Au¬ 
gust  Scherl  A.  G.,  which  publishes  an  al¬ 
manac,  a  number  of  periodicals,  including 
the  very  lucrative  Die  IVoche,  and  which 
manages  the  Wipro. 

“Secondly,  the  concern  includes  the 
Vera  Publishing  House,  which  owns  the 
greatest  Nationalist  newspapers ;  the 
Lokal-Anzeiger  and  the  Hamburger 
Naehriehten,  for  instance. 

“Third,  is  the  Telegraph-Union,  one  of 


do  not  think  it  an  exaggeration  to  say  the  largest  news  services  of  Germany. 


that  Mr.  Hubenberg  is  a  far  more 
dangerous  and  influential  Nationalist 
leader  than  Count  Westarp  or  Admiral 
Tirpitz.  But  Hugenberg’s  name  is  never 
mentioned  in  international  despatches. 

“The  great  Scherl  company  grew  out 
of  the  little  Berlin  Lokal-Anzeiger, 
which  started  as  a  non-partisan  sheet, 
although  it  was  regarded  as  the  house- 
organ  of  Kaiser  Wilhelm  II.  It  made 
its  reputation  and  gained  its  first  cir¬ 
culation  by  its  minute  reporting  of  court 
news  and  its  copious,  though  lo3ral,  court 
gossip. 

“Alfred  Hugenberg  bought  the  Scherl 
Publishing  Company  after  the  war, 
through  the  East  German  Private  Bank. 
He  gave  the  paper  a  sharper  orientation 
toward  radical-onservatism,  and  used  the 
economic  distress  of  the  provincial  press, 
during  the  inflation  period,  to  extend  his 
power  and  begin  a  chain  of  papers. 

“He  founded  the  Wipro,  a  curious  or¬ 
ganization  which  furnished  predigested 
editorial  matter  to  the  larger  part  of 
the  small  provincial  newspapers,  trade 
paper,  etc.,  all  of  which  were,  theoreti¬ 
cally,  politically  non-partisan.  Day  by 
day  his  editorials,  articles  and  features 
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iDUCATIONAL  publisher 
wanted  to  undertake  the 
sale  in  the  whole  of  Amer¬ 
ica  of  a  readily-sold  teaching  de¬ 
vice  (suitable  for  all  schools)  for 
object  lessons.  Commission  basis 
or  own  account.  Write  fully  to 
A.  G.,  324,  c/o  Rudolf  Mosse, 
Madgeburg,  Germany. 


Whenever  you  see 
a  dispatch  signed  by 


John 

B. 

Foster, 

baseball. 


you  know  the  paper  that  prints 
it  has  the  exclusive  city-of-pub- 
lication  rights  of  the  sports 
service  of 

CONSOLIDATED  PRESS 


“Ullstein’s  second  greatest  moneymaker 
is  a  series  of  cheap  editions  of  novels  pur¬ 
chasable  at  all  newsstands  and  railroad 
stations.  And  in  the  third  place,  Ullstein 
has  made  vast  profits  from  a  sort  of  pub¬ 
lication  unknown  to  us — special  one  or 
two  number  pamphlets  in  magazine  form, 
which  are  kept  on  the  market  for  months, 
each  devoted  to  one  subject :  Beauty  and 
health,  bobbed  hair  or  salads. 

“Ullstein  possesses  at  once,  one  of 
the  best  serious  liberal  newspapers  of  the 
country,  the  Vossiche  Zeitung,  and  the 
most  successful  ‘boulevard  sheet,’  B. 
Z.  am  Mittag.  The  ‘Voss’  is  easily 
one  of  the  five  or  six  most  influential 
newspapers  in  Germany.  It  has  perhaps 
the  best  European  spot  news  service  of 
any  Berlin  newspaper  and  its  circulation 
is  only  25,000.  On  the  other  hand,  the 
Morgenpost,  a  cheap,  empty  newspaper, 
has  the  largest  circulation  of  any  Berlin 
daily— 600,000— and  it  also  belongs  to 
Ullstein. 

“Ullstein  owns  the  second-largest  Ger¬ 
man  film  company:  Terra. 

“Ullstein  was  also  the  first  to  get  into 
the  magazine  field,  and  in  the  last  two 
years  has  made  a  success  of  Uhu,  a 
monthly,  made  somewhat  on  American 


plentiful  and  ‘Americanized’  advertising 
copy. 

“in  contrast  to  both  these  concerns  is 
the  third  great  German  publishing  house 
— Mosse.  Mosse’s  success  lies  in  adver¬ 
tising.  Its  code-books,  almanacs  and  an¬ 
nouncement  bureaus  spread  throughout 
the  world.  Its  newspaper  is  the  Berliner 
Tageblatt,  democratic  in  tone,  cosmopoli¬ 
tan  in  spirit,  perhaps  more  nearly  a  world 
newspaper  than  any  in  Berlin.  Its  char¬ 
acter  is  made  by  the  editor-in-chief,  the 
nephew  of  the  founder,  Theodor  Wolff, 
who  resembles  in  appearance  the  French 
encyclopedists  and  is  surely  one  of  Eu¬ 
rope’s  most  eminent  journalists,  writer  of 
trenchment  and  brilliant  editorials— a 
stylist  of  the  old  manner. 

“Schooled  in  France,  eminently  Euro¬ 
pean  in  outlook,  by  nature  a  fighter, 
Wolff  with  his  paper  is  a  fortress  of 
German  liberalism  and  one  of  the  most 
effective  workers  for  Franco-German  un¬ 
derstanding.  Since  the  republic  Wolff 
has  several  times  been  mentioned  as  a  po¬ 
tential  Ambassador  to  France,  but  has 
always  refused  an  official  post,  although 
on  at  least  one  occasion  he  has  ‘unof¬ 
ficially’  undertaken  a  delicate  diplomatic 

task.” 


\  WHAT  EYE  SPECIALISTS 


SAY  ABOUT 

Ionic  No.  5 

(...«LINOTYPE"»«0 


“Fourth,  the  Ala,  a  great  advertising 
bureau. 

“But  this  is  by  no  means  all.  The 
Scherl  concern  controls  a  number  of 
smaller  banks,  which  are  believed  to  have 
financed  various  national  militaristic  or¬ 
ganizations,  such  as  the  Steel  Helmets. 
And,  finally,  Mr.  Hugenberg  has  reached 
over  into  films  and  has  recently  acquired 
a  large  interest  in  the  greatest  continental 
film  company,  the  Ufa. 

“Hugenberg  is  the  representative  man 
of  the  German  reaction. 

“Out  of  another  small  Berlin  news- 


Mergenthaler  Linotype  Co. 

Brooklyn,  New  York  .  •* 

Gentlemen  : 

It  was  my  good  pleasure  to  congratulate  the  Rocky 
Mountain  News  and  Evening  News  upon  the  change 
they  made  about  six  months  ago  in  the  use  of  their 
type  to  the  seven  point  Ionic  No.  5.  There  is  no  ques¬ 
tion  in  my  mind  that  it  will  tend  to  save  the  readers' 
eyes. 

One  big  advantage,  as  I  see  it,  from  the  newspaper’s 
standpoint,  is  that,  with  the  type  now  in  use,  the  read¬ 
ers  will  prefer  reading  the  paper  with  the  larger  type. 

I  am  glad  to  see  this  improvement,  and  welcome 
any  good  for  the  betterment  of  human  eyesight. 

Herbert  A.  Zick 


No.  3 

OF  A  SERIES 


Past  President,  Colorado  State 
Board  of  Optometrie  Esaitiiners 
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MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

NEW  ORLEANS  CHICAGO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LTD.,  TORONTO 
Repr€tt»tativ€$  in  tht  friwripal  CitUf  •/  tht  VortJ 
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of  Plenty 


OUT  of  the  soil  springs  wealth!  Wealth 
for  Kansas  City!  Wealth  for  the  whole 
Southwest!  Wealth  accruing  to  this 
fortunate  territory  from  a  corn  crop  exceeding 
by  far  all  recent  previous  yields ! 

Every  day  increasingly  optimistic  returns 
come  in  from  the  corn  lands.  Present  esti¬ 
mates  predict  1,067  million  bushels  for  the 
territory  as  against  881  million  bushels  last 
year.  The  combined  yield  of  Missouri, 
Kansas,  Nebraska  and  Oklahoma  exceeds  all 
records  for  the  past  fifteen  years. 

Nor  is  this  all!  A  kind  fate  has  decreed  that 
high  prices  for  com  shall  stride  hand  in  hand 
with  the  magnificent  yield.  Big  yield — high 
prices !  Magic  words  which  summon  the  genii 
of  prosperity  to  turn  a  golden  flow  of  wealth 
into  the  Southwest.  This  combination  of  cir¬ 
cumstances  soon  will  unleash  more  than  800 
million  dollars  of  buying  power  in  the  terri¬ 
tory! 

Tap  the  Corn  Wealth  of  the 
Southwest  Through 
THE  KANSAS  CITY  STAR 
and  The  Weekly  Kansas  City  Star 


The  Kansas  City  Star  and  The  Weekly  Kansas  City  Star  saturate  the  prosperous  Southwest  with 
amazing  thoroughness.  The  Kansas  City  Star,  with  nearly  a  quarter  of  a  million  circulation  twice  daily, 
completely  covers  Greater  Kansas  City  and  suburban  territory.  The  Weekly  Kansas  City  Star,  with  nearly 
half  a  million  circulation,  reaches  the  rural  two-thirds  of  the  Southwest  not  reached  by  metropolitan  daily 
newspapers.  In  combination  these  two  great  newspapers  have  nearly  a  million  circulation  throughout  the 
seven  states  surrounding  Kansas  City.  This  vast  circulation  is  available  at  the  lowest  advertising  rate,  con¬ 
sidering  circulation,  in  America. 

Plan  your  campaigns  now — 

Get  your  share  of  the  com  money ! 

THE  KANSAS  CITY  STAR. 

tCte  ^eefelp  ilansas  Citp  ^tar. 

New  York  Office,  15  East  40th  St.  Lexington  10122.  Chicago  Office,  1418  Century  Bldg.  Wabash  1067. 
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NEW  MEASUREMENT  UNITS  FOR  FINDING 
COST  OF  ADVERTISING  SPACE 


Author  of  the  Milline  System  Explains  Three  New  Terms  Giv¬ 
ing  More  Flexible  and  Easily  Under¬ 
stood  Standards 


SIMPLIFICATION  and  expansion  of 
^  the  Milline  system  of  advertising 
measurement,  recently  effected  by  Ben¬ 
jamin  Jefferson,  author  of  the  ^lilline, 
were  explained  by  him  in  the  following 
statement  to  Editor  &  Publisher. 

“It  will  be  welcome  news,  I  am  sure, 
to  newspaper  men  that  I  have  found  a 
way  to  increase  the  usefulness  of  the 
Miiline.  When  the  Milline  first  revealed 
the  fact  that  newspapers  were  content 
with  from  about  $2  a  Milline  to  about 
$4.  while  certain  other  classes  of  publi¬ 
cations  were  charging  as  high  as  $60 
per  Milline  I  was  overwhelmed  with 
lirickbats  and  bouquets.  And  because  the 
Miiline  seemed  practical  to  all  the  space 
buyers  and  was  approved  as  it  stood  by 
such  newspapers  as  the  Chicago  Tribune, 

I  deferred  working  out  certain  refine¬ 
ments  that  I  saw  must  come  in  the  in 
terest  of  clearness.  But  now  I  have  ar¬ 
ranged  that  in  connection  with  the 
Miiline  three  new  terms  will  be  employed. 

“These  arc:  1.  Printline.  2.  Millin- 
dex.  3.  Millinrate. 

"These  terms  with  their  fields  of  use¬ 
fulness  I  shall  define  as  briefly  as  pos¬ 
sible. 

“The  term  ‘Printline’  is  almost  self- 
explanatory.  A.  Printline  is  one  agate 
line  of  advertising  printed  one  time.  It 
fills  the  gap  in  computations.  Thus  one 
aiiate  line  in  a  newspaper  of  one  million 
circulation  is  1.000.000  printlines.  There¬ 
fore  it  follows  that  1.000.000  printlines 
makes  one  Miiline.  The  Printline  inci¬ 
dentally  gives  an  idea  of  the  amount  of 
work  that  must  be  done  to  carry  out  even 
a  small  advertising  contract. 

“.\nyone  who  compiles  or  studies  costs 
will  perceive  the  utility  of  the  Printline 
offhand.  But  to  make  it  very  clear  let 
me  give  one  further  example.  Let  us 
say  that  we  wish  to  ascertain  for  the 
mirpose  of  estimation  or  comparison  the 
Milline  weight  of  an  advertisement  in  a 
newspaper  of  50.000  circulation — the  ad 
vertisement  being  of  50  agate  lines.  50 
times  50.000  gives  us  2,500,000  what? 
The  answer.  2.500.000  printlines.  As  we 
know  that  1.000,000  printlines  make  a 
Miiline  we  reduce  this  at  once  to  2^2 
Millines. 

“The  Millindex.  or  Idex  of  Millines, 
will  give  at  a  glance  the  Milline  con¬ 
tents  of  every  newspaper.  No  more  the 
.groping — the  somewhat  uncertain  figur¬ 
ing  by  those  who  are  not  called  upon 
often  to  work  in  this  field.  The  Millindex 
is  based  upon  a  space  of  100  agate  lines 
in  order  to  amplify  the  answer,  so  to 
speak.  Thus  an  answer  of  2  Millines  is 
at  once  understood  by  everyone,  while 
in  hundreds  of  communications  I  have 
found  that  an  answer  of  .02  presented  a 
stumbling  block.  Here  are  a  few  Mill- 
index  figures — you  will  observe  that  they 
are  the  same  thing  as  the  circulation  with 
four  figures  pointed  off.  And  each 
Millindex  gives  the  number  of  Millines 
in  an  advertisement  of  100  lines  appear¬ 
ing  one  time  in  the  journal  specified. 

Circulation  Newspaper  Millindex 

534,753  Boston  Snndav  Ads’erttser . . .  53.47 

.32,000  Chattanooga  Evening  News..  3.20 

80,000  Dallas  Morning  News .  8. 

330.000  Detroit  Sunday  Times .  33. 

537,974  Philadelphia  Evening  Bulletin  53.79 

“The  unit  of  space — 100  agate  lines — is 
ideal  for  calculations.  In  fact  the  Mill- 
index  will  make  mental  or  lightning  tab¬ 
ulations  the  rule. 

“Let  us  look  at  the  Millindex  of  a  few 
more  newspapers  that  come  readily  to 
mind : 

Circulation  Newspaper  Millindex 

414.990  New  York  Times — d&s  aver..  41.49 

254,962  Baltimore  Sun — daily .  25.49 

686,740  Netv  York  Evening  Journal..  68.67 

44,476  Bridgeport  Post-Telegram.,..  4.44 

82.000  Birmingham  Ncau— Jaily . . . .  8.20 

93,562  Memphis  Press-Scimitar .  9.35 

267,520  New  York  Sun .  26.75 

“The  Millinrate  is  the  new  term  for 
the  rate  per  Miiline.  The  Millindex  and 
the  Millinrate  work  together — are  Ixiund 


together.  They  are  not  offered  as  sub¬ 
stitutes  or  successors  of  the  agate  line 
rate  and  the  circulation,  which  always  go 
together,  but  rather  as  measures  of  pe¬ 
culiar  importance  and  interest  to  those 
who  are  called  upon  to  make  many  esti¬ 
mates  and  comparisons. 

“Let  us  suppose  an  advertiser  who  no 
longer  uses  the  thought  of  an  advertise¬ 
ment,  but  visualizes  his  ‘message’,  is  ask¬ 
ing  pertinent  questions.  Let  us  say  his 
message  calls  for  1,000  agate  lines.  As 
we  lay  before  him  the  Millindex  and  the 
Millinrate  he  has  the  weight  and  the 
price — all  he  has  to  do  is  to  multiply  one 
by  the  other  and  then  multiply  that  an¬ 
swer  by  10  (since  his  schedule  calls  for 
ten  times  our  Millindex  unit  of  KX) 
lines).  Thus: 

“Newspaper  A — Millindex  40;  Millin¬ 
rate  $2.  Cost  $80  (for  100  agate  lines). 
For  1,000  agate  lines  $800. 

“I  take  it  that  my  readers  already 
understand  that  to  find  the  Miiline  Rate, 
or  the  Millinrate.  as  we  will  now  term 
it,  it  is  only  necessary  to  divide  the  agate 
line  rate  by  the  circulation.  Thus: 

“Newspaper  B.  Circulation  250,000; 
.\gate  line  rate  30  cents.  Dividing  30  by 
250,000  gives  us  $120.  Which  is  the  Mill¬ 
inrate.  I  puriKisely  omit  mention  of  the 
decimal  point  as  that  is  self-evident  and 
soon  becomes  automatic.’’ 


EDITOR  WALKS  ELEVEN  .MILES 
TO  CONVENTION 

'Y^HEN  the  Western  Colorado 
”  Editorial  .Vssociation  late  this 
summer  at  Ouray,  Col.,  member4 
discovered  that  .M.  O.  Ballard,  edi¬ 
tor  of  the  Norwood  (Col.)  Post, 
had  walked  eleven  miles  to  attend 
the  convention.  Mr.  Ballard's 
automobile  was  out  of  commission. 

“It  was  worth  the  eleven  mile 
hike  to  meet  my  fellow  publish¬ 
ers  and  talk  shop  with  them,”  he 
said.  “I'd  do  it  again  if  I  had 
to.” 

Presidents  and  secretaries  of 
other  newspaper  associations  are 
wishing  that  all  their  members 
were  Mr.  Ballards. 


DAILY  PRESENTS  MOTOR 
AMBULANCE  TO  CITY 


Norristown  (P*.)  Times-Herald  Now 
Giving  Free  24-Hour  Service  to 
Residents — ^Public  Dedication 
Exercises 


WASHINGTON  PRESS  ELECTS 

S.  H.  Lewis,  of  Linden,  Wash.,  for 
11  years  treasurer,  was  elected  president 
of  the  Washington  Press  Association  at 
the  41st  annual  convention  held  at 
Wenatchee  recently.  More  than  100 
members  from  all  parts  of  the  state  at¬ 
tended.  H.  E.  V'anommeren,  publisher  of 
the  Cashmere  Record,  was  named  treas¬ 
urer,  and  Roy  Rosenthal  of  the  Seattle 
L'nh'ersity  District  Herald,  secretary. 


The  Norristouhi  (Pa.)  Times-H craU 
on  Sept.  24  at  public  ceremonies  held  in 
front  of  the  Times-Herald  plant  dedi¬ 
cated  a  new  high-powered  automobile 
ambulance  which  the  daily  and  its  pub¬ 
lisher,  Ralph  Beaver  Strassburger,  pur¬ 
chased  and  presented  to  the  city.  Five 
thousand  citizens  attended  the  exercises, 
at  which  city  officials  spoke. 

The  newspaper  was  given  high  praise 
for  its  contribution  to  the  welfare  of  the 
community.  The  ambulance  will  be  avail¬ 
able  for  free  public  use  day  and  night, 
with  headquarters  at  the  Times-Herald 
plant. 

The  car  was  specially  designed  and 
constructed,  and  is  elaborately  equipped. 


CLUB  WOMEN  STUDY  DAIUES 

Club  women  of  Milwaukee  are  devoting 
one  meeting  each  year  to  the  study  of 
newspapers.  Representatives  of  each  news- 
I»aper  are  invited  to  address  the  Milwau¬ 
kee  County  federation  and  questions  are 
askel.  This  year  addresses  were  made  by 
John  R.  Robert,  Jr.,  managing  editor  of  the 
Il'tscotusin  Neu's,  the  Rev.  J.  P.  Janett, 
religious  editor  of  the  Sentinel,  and  Basil 
L.  Walters,  telegraph  editor  of  the 
Journal. 


FROWNS  ON  ANTI-SPEED  PLEA 

Officials  of  the  American  -Automobile 
Association  announced  Sept.  24  in  De¬ 
troit  they  would  not  support  the  move¬ 
ment  started  in  Pittsburgh  by  the  Better 
Traffic  Committee  to  have  motor  car 
manufacturers  refrain  from  emphasizing 
speed  in  their  newspaper  and  other  ad¬ 
vertisements. 


DAILY  BUYS  OFHCE  BUILDING 

The  Springfield  (Mass.)  Republican 
has  purchased  the  office  building  formerly 
owned  and  occupied  by  the  Massachusetts 
Mutual  Life  Insurance  Company  at  State 
and  Main  streets,  in  the  business  section 
of  Springfield.  The  building  is  an  eight 
story  structure,  housing  the  Springfield 
Safe  Deposit  and  Trust  Company  on  its 
main  floor,  and  is  considered  one  of  the 
finest  office  buildings  in  the  city.  Present 
plans  are  to  remodel  the  interior  for  offi¬ 
ces,  especially  for  lawyers.  The  build^ 
and  its  accompanving  land  are  asstsseJ 
for  $1.373,0(X). 


VAN  LEAR  BLACK  RETURNING 

Van  Lear  Black,  chairman  of  the  board 
of  the  Baltimore  Sun,  will  return  to  this 
country  shortly,  after  having  flown  50,000 
miles,  more  than  twice  the  equatorial  dis¬ 
tance  around  the  world.  Of  these  miles, 
flown  in  a  large  b'okker  monoplane  with¬ 
out  a  single  mishap,  20,000  were  con¬ 
sumed  in  a  leisurely  39-day  round  trip 
between  Holland  and  Java. 


HAITIAN  EDITORS  FREED 

Three  Haitian  newspaper  men  arrested 
Sept.  19  for  the  publication  of  a  sensa¬ 
tional  article  charging  that  the  United 
States  was  negotiating  secretly  with  the 
Haitian  government  for  establishment  of 
a  powerful  naval  and  military  base,  were 
released  at  Port-au-Prince,  Sept.  27. 
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“Appreciation  for  Prompt  Service” 

“By  this  letter  we  wish  to  express 
our  appreciation  for  the  prompt 
service  you  gave  us  on  our  order 
for  the  delivery  slide  long  fingers 
which  came  this  morning  with 
your  letter.” 

THE  NOSSETT  BROTHERS, 
PRINTERS 


Muncie,  Ind. 


-LINOTYPr^ 


OPENINGS 

for 

ADVERTISING 

SALESMEN 


The  Public  Ledger  of  Philadelphia  has  openings 
for  salesmen  of  advertising  space,  which  offer 
opportunity  for  men  of  ability  and  the  right 
habits  of  thought. 

These  men  need  not  be  salesmen  with  years  of 
experience  and  tong  records.  In  fact,  younger 
men  are  more  desired. 

We  are  adding  to  our  present  organization,  men 
who  can  learn  the  modern  way  of  selling  news¬ 
paper  advertising  space  by  being  of  service  tv 
the  advertiser — 

1.  In  presenting  facts  in  rela¬ 
tion  to  his  business 

2.  In  offering  sound  advice  re¬ 
garding  the  market,  and 

3.  The  best  ivay  to  develop 
sales  in  that  market 

Young  men  from  25  to  35  years  of  age,  having 
had  a  college  education  or  technical  merchan¬ 
dising  or  marketing  education  of  some  sort,  and 
a  year  or  two  of  experience  in  advertising  agency 
work,  or  newspaper  space  selling,  or  in  merchan¬ 
dising,  or  in  actual  wholesale  merchandise 
selling,  or  experience  as  factory  salesmen,  could 
qualify. 

Apply  by  letter,  giving  an  outline  of  your  qual¬ 
ifications,  as  you  see  them,  paralleling  our 
requirements. 

I.  R.  PARSONS 

Advertising  Director 

PUBLIC  LEDGER 

PHILADELPHIA 
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Buffalo  the  Wonder  City  of  America 

GROWTH! 


1920—93,341 

1921—101,918 

1922—106,061 

1923—113,748 

1924—123,039 

1925—128,502 

1926—144,040 

- 1927—152,867 

Average  daily  circulation — All  except 
August,  1927,  are  A.  B.  C.  Audit  figures 

The  average  daily  circulation  of  the  Buffalo  Evening  News 
is  the  largest  in  New  York  State  outside  of  Manhattan. 


Cover  the  Buffalo  Market  with  the 

Buffalo  evening  News 


EDWARD  H.  BUTLER 

Editor  and  Publisher 
National  Representatives 

KELLY-SMITH  COMPANY 

Graybar  Building  Waterman  Building  Atlantic  Building 

New  York  City  Boston,  Mass.  Philadelphia,  Pa. 


Tribune  Tower 
Chicago,  Ill. 


KLEIN  TO  ADDRESS  A.  B.  P. 


CORNERSTONE  OF  HUGE  NEWSPRINT 
MILL  LAID  AT  KAPUSKASING,  ONT. 


TWO  LOSE  LICENSES  FOR 
“SPEED”  ADS 


Director  of  Foreign  and  Domestic 

Commerce  Obtained  for  Program 

ThrouKli  the  co-operation  ot  Secre¬ 
tary  Herbert  Hoover,  Dr.  Julius  Klciil, 
director  of  the  Bureau  of  Forci>»n  and 
Domestic  Commerce,  has  been  obtained 
for  the  program  of  tlie  Associated  Busi¬ 
ness  Papers  at  the  Drake  Hotel.  Chi¬ 
cago,  October  17-19.  He  will  address  a 
banquet  Tuesday  night,  October  IS.  At 
a  luncheon  meeting  Monday  Max  Mason, 
president  of  the  University  of  Chicago, 
will  talk  on  “Business  and  Scholarship — 
a  Xew  Unity.”  Speakers  scheduled  for 
Tuesday  include  George  Woodruff,  chair¬ 
man  of  the  board.  Bank  of  the  Repub¬ 
lic,  Chicago,  "The  Business  Paper  and 
the  Next  Business  Depression,”  and  O.  C. 
Harn,  managing  director  of  the  Audit 
Bureau  of  Circulations.  Circulations 
will  occupy  an  entire  afternoon  session 
aixl  editors,  publishers  and  advertising 
representatives  have  been  invited  to  at¬ 
tend.  E.  I.  Mehren,  vice-president 
McGraw-Hill  Publishing  Company,  is  to 
address  a  joint  luncheon  of  the  A.  B.  P. 
and  the  Chicago  .\ssociation  of  Com¬ 
merce  Wednesday  noon. 

The  theme  of  the  convention  will  be 
“Higher  Goals  for  Business  Under  Xew 
Conditions — A  Xew  Summons  to  the 
Business  Press.” 

Between  250  and  300  delegates  are  ex¬ 
pected. 


Plant  of  New  York  Times  and  Kimberly  Clark  Company  Will 
Produce  550  Tons  Daily — City  of  8,000  to  Rise  at 
Site — Premier  Welcomes  Enterprise 


XTERE  are  two  instances  when 
advertising  really  didn't  pay. 

J.  F.  O’Connor,  Syracuse,  N.  Y., 
automobile  dealer,  tried  out  a  new 
model  and  then  put  an  advertise¬ 
ment  in  the  newspapers,  stating 
that  he  had  made  a  “test  run  of 
.4merica’s  fastest  car”  through  the 
streets  of  Syracuse  at  a  speed  of 
80  miles  an  hour. 

Among  those  who  read  the  ad¬ 
vertisement  were  officials  of  the 
state  motor  vehicle  department. 
They  took  O’Connor’s  license  away 
from  him.  charging  that  he  had 
operated  an  automobile  at  an  ex¬ 
cessive  rate  of  speed,  endangering 
human  life. 

An  .41bany  auto  salesman,  whose 
name  was  not  made  public,  was 
similarly  disciplined  after  he  had 
ailvertised  that  he  had  driven  from 
Buffalo  to  Albany  at  an  average 
speed  of  56.24  miles  an  hour. 


PREMIER  HOW,4RD  FERGUSON  the  health  and  welfare  of  their  employes 
of  Ontario,  on  Sept.  26,  laid  the  with  the  same  care  as  their  own  invest- 
cornerstone  of  the  Spruce  I'alls  Power  ments  would  be  carried  out  in  the  Kapus- 
and  Paper  Company  Mill,  owned  bv’  the  kasing  plant. 

Xew  York  Times  aiid  the  Kimberlv  Clark  The  Premier  spoke  of  the  importance 
Company  at  Kapuskasing,  Out.  of  the  paper  industry  and  pointed  out  that 

A  special  train,  consisting  of  the  private  this  company  had  bought  practically  all  of 
oars  of  Premier  I'erguson  and  George  its  equipment  in  Canada,  and  would  create 
Lee,  Chairman  of  the  Temiskaming  &  a  great  market  for  Ontario  labor. 
Northern  Ontario  Railway,  brought  the  Practically  all  of  the  equipment,  he 
party  from  Toronto  to  Smoky  Falls,  noted,  had  been  bought  from  such  con- 
arriving  Sunday  night.  cerns  as  the  Canadian  Westinghouse  Com- 

.\  receiition’  was  held  there  by  the  pany,  the  Canadian  General  Electric  Corn- 
Morrow  &  Beattv,  Ltd.,  Construction  pany,  the  Canadian  Allis-Chalmers  Corn- 
Company.  The  party  was  received  by  pany,  the  Dominion  Engineering  Company 


Early  Monday  morning  a  tour  was  Company  industries  throughout  the  United 
made  of  this  enormous  work,  which  will  States,  he  went  on,  and  only  10  per  cent,  of 
develop  75,000  horsepower.  A  concrete  them  had  failed  to  qualify  for  key  posi- 
dam  is  being  constructed  1.700  feet  long  tions.  All  key  positions  would  be  filled 
across  the  Mattagami  River,  with  a  by  Canadians  where  available, 
maximum  height  of  100  feet,  and  an  earth  Dr.  Finley  said  that  the  laying  of  the 
dam  2,000  feet  in  length.  cornerstone  of  the  paper  mill  was  eventu- 

There  will  be  four  units  18,750  horse-  ally  the  laying  of  the  cornerstone  of  a 
power  each  and  a  head  development  of  new  city  on  the  edge  of  the  forest  in  the 
1,400  feet.  ^ull  panoply  of  modern  civilization  with 

It  was  necessary  to  built  a  railroad  fifty  a  beautiful  central  park,  a  fine_  school 

miles  long,  passing  through  the  timber  building,  a  perfectly  planned  hospital  and 

limits  of  the  Spruce  Falls  Company  be-  all  the  conveniences  of  long  established 

tween  Kapuskasing  and  Smoky  Falls,  cities. 

carrying  two  aluminum  circuits  for  trans-  It  promised  to  be  the  most  attractive 
mission  at  110,000  volts.  little  city  in  the  north  country,  though  on 

.4  citv  of  8,000  is  arising  in  the  wilder-  the  frontier.  This  was  something  more 
ness  at  the  site  of  the  plant,  and  complete  than  a  financial  venture;  it  was  a  new 
plans  for  the  community  are  being  made,  expression  of  confidence  and  an  added  - 

No  small  amount  of  the  capital  in-  bond  of  friendship.  It  emphasized  also  ^  ’  'V 

vested  in  the  undertaking  is  being  cx-  the  interdependence  of  the  two  countries.  IGa.J  1  elegrapit. 

pended  in  the  development  of  the  town.  There  was  hardly  a  home  in  the  United  This  committee  is 

.4  fireproof  hotel  is  being  erected  and  States  which  a  Canadian  product  did  not  about  a  reduction  in 

plans  for  a  hospital  and  a  large  com-  enter  daily.  Dr.  Finley  concluded,  and  rates. 

munity  centre  have  been  approved.  .4  the  Xew  4  ork  Times  was  proud  to  be  _ 

park,  with  rock  gardens,  tennis  courts  and  part  of  this  great  enterprise.  | 

curling  rink,  now  lies  between  the  river 
and  the  rows  of  new  houses.  .4  fine 
public  school  is  nearing  completion  and 
streets  of  new  houses  are  pushing  their 

way  back  from  the  river  front  into  the  Arkansas  City  Makes  It  Unlawful  to 
large  clearing.  Advertise  More  Than  10  Days 

Altogether  1,800  men  are  employed  on  . 

the  various  constructions  of  this  enter-  ordinance  fixing  10  days  as  the 

prise  at  the  present  time.  The  material  Rngth  of  time  any  sale  may  be  advertised 
used  includes  18,500  cubic  yards  of  con-  recently  passed  hy  the  board  of 

Crete,  16,000,000  pounds  of  structural  steel,  alderman  of  Fayetteville,  .4rk.,  and  is 
3.500,000  pounds  of  reinforcing  steel,  10.-  Relieved  to  be  unique  in  city  legislation. 

000,000  square  feet  of  timber  and  an  equal  ordinance  reads : 

amount  of  lumber.  Section  1.  That  it  shall  be  unlawful 

It  was  necessary  to  excavate  130.000  for  any  person,  firm  or  corporation  doing 
cubic  yards  of  rock  and  1,000,000  cubic  business  in  the  City  of  Fayetteville  to 
yards  of  earth.  advertise  any  sale  under  the  name  of  a 

This  water-power  development  is  the  ‘Bankrupt  Sale’  or  other  sales  for  a 
most  northerly  in  Ontario  and  is  100  miles  longer  time  than  ten  days, 
south  of  James  Bay.  Section  2.  ^  That  any  person,  firm  or 

The  party  included  Premier  and  Mrs.  corporation  violating  the  term  of  this 
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INTERTYPE  IDEAL  NEWS  FACE 


Old  Style  Roman 


Modern  Roman 


What  is  the  Correct  Shape 
For  a  News  Face? 


A  pleasing  effect  is  usually  obtained  by 
using  elements  that  are  in  harmony  with 
each  other. 

A  newspaper  page  is  nearer  a  square 
shape  than  any  other  standard  shape. 
Not  perfectly  square;  neither  is  it  per¬ 
fectly  oblong;  but  nearer  square  than 
oblong. 

All  newspaper  columns  are  built  on 
straight  lines  —  lines  that  have  no  wave 
or  irregiilarity  —  and  there  are  no  mar¬ 
gins  to  a  newspaper  column.  Therefore, 
type  that  will  look  well  on  book  pages, 
circulars,  etc.,  will  not  always  do  for  a 
newspaper  page. 

Any  one  of  the  group  of  Modem  Ro¬ 
man  type  faces  will  always  look  better  on 
a  newspaper  page  than  will  any  one  of 
the  Old  Style  Roman  group  of  type  faces, 
because  the  squarely  designed  Modem 
Roman  type  faces  are  in  harmony  with 


the  squarely  designed  newspaper  pages. 

The  basis  of  Intertype  IDEAL  News 
Face  is  the  Modem  Roman  group  of 
type  faces.  In  the  development  of  this 
face,  however,  we  have  made  the  light 
lines  of  each  letter  a  bit  heavier  for  bet¬ 
ter  results  in  stereotyping,  but  the  let¬ 
ters  are  still  balanced.  We  have  not 
ruined  the  letters  by  making  the  same 
color  all  over  —  making  them  unnatural 
to  the  normal  eye.  Also  each  letter  has 
the  proper  amount  of  white  space  aroimd 
it  as  well  as  the  proper  balance  in  it. 

The  New  York  Times,  The  Cleveland 
Plain  Dealer,  Dallas  Times-Herald,  Seat¬ 
tle  Times  and  nearly  two  hundred  others 
have  found  that  their  readers  like  Inter¬ 
type  IDEAL  News  Face  better,  and  they 
have  found  that  Intertype  matrices  wear 
longer.  This  makes  for  more  economy  as 
well  as  more  legibility. 


Intertype  matinees  will  work  in  the  slug-casting  machines 

you  are  now  using 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  130  North  Franklin  St.;  Neiv  Orleaiis  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Text  set  in  10  Point  Intertype  N»*v.*s 
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HEADLINES  ARE  THE  DRUM  MAJORS 
LEADING  ADVERTISING  PARADE 


Their  Duty  Is  to  Fix  Attention  of  Readers  and  Awaken  In¬ 
terest  in  the  Complete  Message,  Says  Financial 
Advertising  Man 

By  UTTLETON  FITZGERALD 

Advertising  Manager,  American  National  Bank,  Richmond 


Following,  in  part,  is  the  text  of  an 
address  delivered  by  Mr.  Fitzgerald  before 
the  convention  of  the  Fhusncial  Adver¬ 
tisers’  Association  in  West  Baden,  Ind., 
last  week. 

\  HEADLINE  in  my  mind  is  the  drum 
major  that  leads  tlie  parade. 

Headlines  not  only  excite  curiosity, 
but  in  long  ads  many  may  be  used  to 
sustain  it.  You  may  use  one  word  or 
three  lines.  You  may  dress  them  up  with 
pictures  or  use  only  type.  The  type  may 
be  all  caps  and  lower  case,  or  italics,  or 
hand-lettered,  and  the  lay-out  may  vary  to 
suit  your  whim. 

If  you  ask  where  to  get  these  headlines, 
the  answer  is  everywhere,  but  be  sure 
that  they  attract  by  exciting  curiosity  and 
compelling  readers  to  think  “What  is  that 
bird  driving  at.” 

For  instance,  an  inquiry  about  a  rail¬ 
road  employe  for  credit  information  got 
this  response — “Why  he’s  so  worried  with 
debt  that  every  time  the  phone  rings  he 
jumps.”  The  next  day  the  headline  for 
our  savings  ad  was  Every  Time  the 
Phone  Rings,  He  Jumps.  It  is  easy  to 
see  what  copy  would  follow  that  headline. 

A  speaker  at  the  Denver  I.  A.  A.  con¬ 
vention  used  this  illustration  “If  you  take 
a  tin  cup  to  Niagara  you  get  only  a  cup 
full  although  there  are  sixteen  gallons  of 
water  a  second.”  This  sugge.sted  the 
headline  You  Get  What  You  Put  In, 
which  was  followed  with  copy  urg¬ 
ing  people  to  begin  to  save,  and  compound 
interest  would  increase  the  size  of  the  tin 
cup  to  a  bucket,  the  bucket  to  a  tub,  the 
tub  to  a  tank,  etc. 

A  source  of  interest  compelling  head¬ 
lines  will  be  found  in  pertinent  questions 
put  straight  to  the  reader  such  as : 

What  Are  You  Worth? 

Have  You  a  Sense  of  Values? 

Does  Your  Husband  Tell  You 
Everything? 

Did  You  Ever  Live  In  a  Weather 
Beaten  House? 

Do  You  Own  Your  Home? 

When  Business  Men  Discuss  You, 
What  Do  They  Say? 

How  Will  You  Trade? 

How  Old  Are  You? 

Ever  Been  So  Deep  In  Dept  You 
Couldn’t  See  Daylight? 

All  of  these  questions  can  be  used  to 
liead  copy  that  tells  of  the  advantage  of 
saving  money  and  of  the  increase  in  sav¬ 
ings  by  compound  interest. 

The  question — Is  It  Fair? — followed 
by  such  copy  as  “Measured  by  the  Golden 
Rule,  is  it  fair  for  any  of  us  during  the 
earning  period  of  our  lives,  say  from  30 
to  55  years  of  age  to  spend  all  we  make 
and  from  necessity  allow  our  children  or 
others  to  use  their  earnings  to  take  care 
of  us.”  I  think  such  an  ad,  if  read  by  a 
fair  minded  person,  will  make  him  think 
of  the  value  of  savings. 

To  my  mind  a  challenge  makes  a  good 
headline  and  often  gets  under  the  skin. 
Here’s  an  unusual  one  which  created  some 
comment;  in  fact,  there  was  discussion 
in  the  bank  as  to  whether  it  was  a  good 
ad.  I  thought  so  and  ran  it — If  You  Like 
A  Fight — Try  To  Save.  The  copy  read 
“All  your  desires  and  impulses  will  rise 
agpinst  you.  You  get  a  start  and  some 
overwhelming  inclination  will  knock  you 
down.  Every  window  on  the  street  will 
offer  something  you  are  bound  to  have. 
Saving  the  first  $1,000  takes  grit.  If  you 
are  weak,  you  will  lose.  If  you  are 
strong,  it  won’t  take  you  long  to  make  up 
your  mind  that  the  best  thing  to  do  is  to 
open  up  a  savings  account  and  save  sys¬ 
tematically  a  part  of  each  income. 

Another  challenge — Try  and  Beat  It — 
then  show  the  results  of  compound  in¬ 
terest. 

The  current  news  offers  at  times  ex¬ 
cellent  subjects  for  headlines  and  for  copy 


which  compels  interest,  but  when  we 
speak  of  “newsy  ads”  1  hold  that  the  news 
should  be  of  your  service  rather  than 
happenings  of  the  day. 

Many  copy  writers  make  this  mistake 
and  will  use  a  headline  such  as  Elbert  H. 
Gary,  President  Coolidge,  The  Chamber 
of  Commerce,  and  Lindbergh  Got  .Across, 
I  hold  that  the  news  of  the  day  shiiuld 
only  be  used  when  it  can  be  adapted  natur¬ 
ally  and  without  straining  leads  into  the 
news  of  your  service. 

Contrast  the  headlines. 

Lindbergh  Got  Across  with  Lind¬ 
bergh’s  Air  Mail  Pay  Created  His 
Chance. 

Wherever  it  is  possible,  use  headlines 
with  orginality. 

Finally  these  rules,  if  applied,  will  help 
in  the  selection  of  result  producing  head¬ 
lines. 

Don’t  be  too  clever;  never  be  dull. 

Don’t  be  too  obvious ;  never  be  obtuse. 

Don’t  “high  hat”  and  never  beg. 

Don’t  insist  too  much  and  never  be 
indifferent. 

Don’t  brag  and  don’t  be  uncertain. 

Talk  straight  to  a  selected  individual 
to  visualize  the  type  of  whom  you  appeal, 
and  the  crowd  will  respond. 

Be  sure  if  your  headline  compels,  that 
the  interest  is  sustained  in  the  opening 
paragraph  of  your  copy. 

Don’t  let  people  feel  that  they  have 
been  fooled  into  reading  your  ads. 


PAPER’S  OFnCES  RAIDED 

The  offices  of  the  Chicago  Republican, 
117  North  Dearborn  street,  a  political 
newspaper,  were  raided  Sept.  27,  by  a 
squad  of  detectives  acting  under  the 
orders  of  Assistant  States  .Attorney 
Joseph  Nicolai.  Charles  C.  Roe,  editor 
of  the  paper,  and  twenty  employes,  most 
of  them  advertising  solicitors,  were 
taken  into  custody  but  were  later  re¬ 
leased.  The  raid  was  made  after  com¬ 
plaints  by  business  men  about  the 
methods  said  to  have  been  used  to  ob¬ 
tain  subscriptions  and  advertising  for 
the  newspaper. 


RAPID  PROGRESS  ON  PLANT 

The  steel  work  has  already  been 
started  on  the  new  building  of  the 
Chicago  Evening  Post,  at  Wacker  Drive 
and  Fork  street,  which  will  stand  19 
stories  high.  The  caissons  have  been 
sunk  and  work  is  progressing  rapidly. 
The  building  will  be  ready  for  occupancy 
May  1,  when  the  Post  will  move  and 
occupy  the  first  four  floors  of  the  sky¬ 
scraper. 


MAGAZINE 

SECTION 

Front  cover  in  four  colors 
Back  cover  in  two  colors 
Ten  black-and'white  pages 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 


for  October  2,  1927 

CURTIS  aVES  $50,000 

Cyrus  H.  K.  Curtis  is  continuing  his 
plan  of  being  a  living  benefactor,  rather 
than  one  whose  gifts  are  distributed  after 
death.  On  Sept.  27  he  presented  $50,000 
to  the  Milwaukee-Downer  College  board 
of  trustees  in  Milwaukee  to  be  used  for 
equipment  for  the  $300,000  science  build¬ 
ing  under  construction. 

SUNKIST  ADS  BRING 
BILUON  IN  SALES 

California  Fruit  Growers  Spent  $8,914,- 
837  in  Advertising  in  20  Years 
Report  Shows — “Acidosis” 
Stressed 


California  Fruit  Growers  Exchange 
has  spent  $8,914,837  in  advertising  in  20 
years,  and  during  that  period  a  gross  sale 
of  $1,089,859,351  has  resulted,  according 
to  the  annual  report  rcently  made  to  the 
directorate  by  W.  B.  Geissinger,  adver¬ 
tising  manager.  The  return  to  Califor¬ 
nia  in  the  same  score  years  is  estimated 
at  $783,000,000. 

“With  higher  wages,  shorter  hours,  and 
more  leisure,  the  luxuries  of  yesterday 
have  become  the  necessities  of  today  and 
we  have  a  new  and  keener  competition 
for  the  consumer’s  dollar,  hence  a  greater 
advertising  problem  than  ever  before,” 
said  Mr.  Geissinger.  “Twenty  years  ago 
Sunkist  was  the  first  perishable  food 
product  advertised.  Today  there  are  a 
dozen  or  more  directly  competing  fruits 
with  us  on  the  advertising  pages.  Com- 

More  Powerful 
Advertisim 

ADVERTISERS  know  that  the  attractively-printed, 
well-edited  newspaper  is  the  best  for  them  to 
use.  It  is  significant  that  a  majority  of  the  great 
newspapers — great  editorially  and  most  powerful  as 
advertising  media — use  the  Ludlow  system  of  compo¬ 
sition  for  setting  ads  and  heads,  and  find  it  more  valu¬ 
able  than  they  had  at  first  believed  possible. 

Many  statements  on  file  at  this  office  clearly  prove 
that  Ludlow  display  is  an  important  part  in  the  pro¬ 
duction  of  sales-stimulating  advertising;  a  fact  that  is 
not  at  all  surprising  to  those  familiar  with  the  beauti¬ 
ful  design,  clear  printing  qualities,  and  wide  range  of 
Ludlow  typefaces.  And  users  every-where  find  that 
advertisers  show  a  very  tangible  appreciation  of  the 
power  in  Ludlow-set  ads. 

You  can  extend  the  same  benefits  of  Ludlow  ser¬ 
vice  to  your  advertisers  at  no  increase  in  the  cost  of 
production.  In  fact,  the  Ludlow  system  is  so  efficient 
that  you  can  readily  provide  better  advertising  and 
operate  your  composing-room  more  economically. 

Complete  Details  Sent  on  Request 

Ludlow  typelines  are  slug-cast  from  hand-set 
matrices  in  sizes  up  to  full-width  72  point,  caps 
and  lower-case,  and  even  84  point  caps,  deliver¬ 
ed  at  the  front  of  the  machine.  No  machine  or 
mold  changes  are  required. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 

New  York:  63  Park  Row  San  Francisco:  5  Third  Street 
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LUDLOW  quality  SLUG  COMPOSITION 


ADVXRTIS1N6  PAGES  REMOTlf 

petition  .s  judged  to  be  keenest  among 
t'oixl  commodities.  W'e  can  possess  more 
clothes,  automobiles,  or  a  better  home,  as 
we  can  afford  them  but  the  human  stom¬ 
ach  will  hold  only  3,600  calories  of  food 
per  day,  regardless  of  earning  power. 
W’e  can  eat  tio  more  on  $10,000  a  year 
than  we  can  on  $2,000,  but  we  caii  be 
more  selective  in  our  foods.” 

“W'e  believe  that  we  have  an  exception¬ 
ally  well  rounded  campaign  in  prospect 
and  that  in  ‘.Acidosis,’  a  subject  fresh 
from  the  research  lalwratory  and  with 
real  news  value  we  can  capture  public 
interest  and  bring  real  results.” 

Mr.  Geissinger  explained  that  the  Ex¬ 
change  had  first  touched  upon  “.Acidosis" 
in  its  advertising  in  1920,  since  which 
time  the  alkaline  reaction  of  citrus  fruits 
has  been  continuously  stressed. 

“Since  that  time  we  have  advertised  on 
the  defensive  explaining  how  our  acid 
fruits  have  an  alkaline  reaction,  but  we 
now  propose  to  take  the  offensive,  and 
proclaim  the  value  of  citrus  fruits  as  a 
preventive  and  corrective  of  ‘.Acidosis,’” 
said  he. 

“The  extensive  spring  and  summer 
newspaper  campaign,  billboards  in  eastern 
rrarkets  and  elevat^  station  posters  m 
New  York,  Boston,  Philadelphia  and  Chi¬ 
cago  will  again  bring  California  Sunkist 
oranges  before  the  public.  A  portion  of 
the  car  card  advertising  during  Decem¬ 
ber  and  January  will  also  be  devoted  to 
oranges. 

“The  California  Fruit  Growers  Ex¬ 
change  is  primarily  a  marketing  agency 
and  as  such  Sunkist  advertising  each  year 
plays  on  important  part  in  the  entire 
plan.” 


Editor  &  P  u  b  I  i  s  h  r  :■  for  October  1  ,  1^27 


■ 


WHAT  OUR  READERS  SAY 


i 


“JESSE  JAMES”  ADVERTISING 


To  Editor  &  Plblishkr:  In  your  cur- 


^tanllard  !>>•  eiiiphasizinj;  the  fact  that  criminals 
are  caught  and  that  |>enalties  follow. 

The  Milzvaukee  Jourtial  strongly  features  in 


*  ■  ..1,  „  many  of  its  crime  stories  the  facts  pertaining  to 

rent  issue  you  have  a  story  relative  to  , he  apprehension  of  the  criminal. 


the  inauguration  of  a  Shopping  News  at 
Dayton. 


The  Chicago  Tribune  followrs  a  unique  policy 
of  placing  a  box  at  the  head  of  crime  stories 


On  page  60— among  the  self  Stvled  are  enumerated  convictions  and  penal- 

t  »»  /T  1  f  M  j  !♦  "  covering  recent  crime  cases.  This  is  an 

“Hunches  (I  have  failed  to  ^discover  one  which  should  merit  almost  universal  adop- 

that  wasn’t  in  vogue  some  25  vears  ago)  tion.  It  unquestionably  acts  as  a  deterrent  to 
you  print  one  with  a  Jesse  James  idea  of  criminals,  especially  in  the  amateur 

advertising,  suggesting  Extra  Rate.  _  2.  Some  newspapers  are  prone  to  give  a  lot 

To  my  mind  there  is  a  direct  connection  of  free  space  to  the  acts  of  criminal  lawyers, 
between  the  one  and  the  other.  If  >*  »as  in  some  other  field  1  believe  you 

VVVion  npvvcrvarvrs  nfrinit  tlipir  calpempn  Press  agentry.  Newspapers  are  con- 

\N  hen  new  spaj^rs  permit  their  salesmen  trihuting  many  thousands  of  dollars  in  extra 

to  go  out  and  sell  advertising  on  its  merits  practice  to  these  criminal  lawyers — to  the  seri- 
— without  the  aid  of  gas  pipe  or  shooting  ou*  detriment  of  the  general  public,  and  to  busi- 


jmi-  onoppmg  News  ana  uoss  m  3  Shoplifting  is  subject  to  its  ups  and  downs, 
linage  reports  will  be  a  thing  of  the  past,  and  we  know  that  newspaper  articles  telling  of 
My  experience,  only  25  years,  con-  arrests  and  convictions  immediately  have  the 
vinces  me  that  the  arbitrary  stand  taken  of  curtoihng  the  amount  of  such  crime. 

-  Newspapers  by  reporting  of  such  news  would 


-  _  a.1.  t-  a-  a.  i^cwspapcFs  uy  rcporiing  oi  sucn  news  wouiu 

by  newspapers  throughout  the  country  are  save  th^u^nds  of  ddlars  to  their  local  stores. 


responsible  for  the  dearth  in  linage. 


and  from  the  social  viewpoint  would  prevent 


Cut  out  vour  “Hunch”  column  and  de-  individuals  from  ever  attempting  this  type 

_ v... _ of  crime. 


vote  it  to  “Salesmanship  Talks”  by  men 
who  know  something  about  selling  ad¬ 
vertising. 

Shopping  News  publications  will  spring 
up  in  many  territories  where  newspapers 
are  out  for  just  one  thing — MONEY. 


Retail  Merchants  Association,  Columbus,  O. 

T.  D.  SiCKELS,  Manager. 


RED  INK  UNAGE 


To  Editor  &  Publisher:  I  read  with  keen 
interest  Mr.  Schuyler’s  interview  with  Mr. 


There  is  no  Mystery  about  Loss  of  Victor  H.  Ridder  on  the  need  of  more  atten 


Linage.  It  is  inevitable — in  many  com-  to  revenue  from  circulation  and  a  halt  in 


LaSalle  (Ill.)  Post  Tribune. 


the  mad  race  for  linage  regardless  of  its  profit 
to  the  paper. 

Many  good  and  reputable  papers,  it  seems 
to  me.  are  failing  to  realize  that  it  is  dollars 
and  not  lines  of  advertising  that  pay  paper 
liills  and  salaries  and  dividends. 

But  as  long  as  a  paper  is  judged,  as  it  is 
today,  almost  solely  on  linage,  I  admit  that 


THir  nAVTOM  r'ACC  *  paper  is  judged,  as  it  is 

I  nr.  I  I  U  Asb  today,  almost  solely  on  linage,  I  admit  that 

Tn  FniTciD  a-  PiTDt  icuvn  •  improvement  in  conditions  seems  far  off 

10  HpiTOR  &  PUBLISHER.  Your  lead-  —unless  it  be  brought  about  by  necessity. 


ing  article  this  week  on  the  Dayton  The  race  for  linage  is  leading  to  what 


“Shopping  News”  situation,  bv  Mr.  ‘«>  substantial  cuts  in  advertising  rates 

.u-  „  even  by  papers  which  would  scorn  openly  to 

Philip  Schuyler,  is  one  of  the  best  ex-  cut  their  rates.  1  refer  to  the  lavish  use  of 

amples  of  interesting  and  accurate  report-  free  publicity  with  display  space.  I  know  of 

ing  that  I  have  seen  in  a  long  time.  *1* 

^  “  A*  1  columns,  will  be  sold  with  the  understanding 

iVithout  wasting  space^  on^  non-essential  that  the  other  two  columns  of  the  eight  column 
facts,  and  without  slighting  any  im-  I>®R®  will  be  filled  with  publicity  for  pr^uct 

portant  detail,  Mr.  Schuvler  has  pre-  “r  “mpany  paying  for  the  display  space. 

-  i-i  j'  there  is  only  one  fair  way  to  figure  this — 

Sented  an  impartial  and  very  readable  a  page  ad  sold  for  the  price  of  three-quarters 
outline  of  this  unfortunate  situation.  *  f>aRe- 


Pi^rsnnallv  T  am  in  rnmnlpti*  ztarpe  ^  "’°®f  striking  illustration  of  this  came  to 
rersonaily,  l  am  in  complete  agree-  „,y  attention  the  other  day.  A  paper  published 


ment  with  your  editorial  comment  in  a  special  section  devoted  to  a  certain  product, 
the  same  issue.  I  have  always  enjoyed  This  section  was  wholly  in  addition  to  the 

TpaHincr  FniTnij  Rr  Pitriush™  fnr  thp  fwl^r  paper.  It  consisted  of  a  total  of  1.200 

reaaing  C-DITOR  &  rUBLISHra  tor  tne  mches  of  space.  In  It  were  80  inches  of  mat- 

Quality  It  a^ain  has  shown  in  handling^  ter  which  it  seemed  to  me  was  legitimate  news 


this  Dayton  situation:  Your  courage  in  protebly  would  have  been  used  by  the 

_ i _ _  _ 2  editor  of  that  particular  paper  regardless  of 

speaking^  out  in  meeting  when  these  so-  the  special  section.  The  section  carried  650 
sallet.  ticklish  situations  develop.  inches  of  display  space.  The  rest.  470  inches. 


George  V.  Sheridan, 
Executive  Director,  Ohio  State 
Council  of  Retail  Merchants. 


AVOIDING  “PEAK”  DAYS 


To  Editor  &  Publisher:  I  have  been  very 
much  interested  in  the  article  bv  Hammond 
Edward  Franklin  in  your  issue  of  Sent.  10 
in  which  be  points  out  that  national  advertisers 


was  publicity  for  this  particular  product.  I 
was  enough  interested  to  inquire  and  learned 
that  only  the  650  inches  were  paid  for. 

That  section  got  the  paper  some  added  lin¬ 
age.  But  on  any  fair  basis  of  computation,  the 
total  transaction  was  in  red  ink. 

M.  V.  Atwood. 

Managing  Editor,  Utica  Observer-Dispatch. 


POSTAGE  STAMP  HONORS 


are  coming  into  the  newspaper  on  peak  days,  der  “Postage  Stamp  Honors”  in  the  Sept.  24 


when  competition  is  keenest. 


issue  of  Editor  &  Publisher,  is  intriguing. 


is  not  so  much  carried. 


tribution  delivered  by  their  own  carriers.  _ 

Some  advertisers  think  that  Saturday  issues 
of  afternoon  publications  do  not  have  the  pull¬ 


ing  power  of  other  days,  but  a  careful  survey  Mazzini;  Portugal  has  recalled  Camoens  and 


will  show  that  they  do 


IS  particularly  true  of  Mondays  and  Wednes¬ 
days. 

.  When  proper  attention  is  given  to  the  sub- 
l^  of  what  days  in  the  week  would  be 
better  for  national  advertisers,  we  shall  see  a 


TRIBUTE  TO  PAYNE 


change  in  their  schedule;  better  balanced  pub-  editorial  tribute  to  Phil  Payne 

lications  and  better  paying  mediums.  fouCJ'^rs.  toth  on  the  New  York 


CRIME  REPORTING 


To  Editor  &  Publisher:  The  article  you  ve- 
cently  published  in  regard  to  the  report  of  the 


PROBING  BASEBALL  LOTTERY 


To  Editor  &  Publisher:  Your  comment,  un- 


when  competition  is  keenest.  issue  ot  i-.ditor  &  Publisher,  is  intriguing. 

If  an  advertiser  will  study  the  issues  of  the  The,  London  Newspaper  IVorld  cites  James 
smaller  field  newspaper  especially,  he  will  find  David  Bourchier  and  T.  D’Arcy  McGee  as 


that  Mondays.  Tuesdays,  Wednesdays  and  journalists  honored  with  their  portraits  having 
Saturdays  are  usually  days  when  every  ad-  appeared  on  postage  stamps.  You  add  Benja- 
vertisement  gets  good  position  because  there  min  Franklin  and  Warren  G.  Harding. 


Assuming  that  a  journalist  is  not  necessarily 


I  can  appreciate  the  fact  that  many  ad-  one  who  has  been  a  newspaper  reporter,  _  but 
vrrtisers  think  that  Saturday  issues  in  par-  that  the  term  includes  a  man  who  has  written 


ticuiar  do  not  have  the  distribution  other  days  for  the  journals  of  his  time,  it  is  then  possible 
do.  but  this  is  not  true  in  the  smaller  com-  to  extend  the  list. 


The  circulation  in  towns  of  that  Theodore  Roosevelt  wrote  extensively  for 


class  varies  little  from  day  to  day,  especially  magazines,  and  Woodrow  Wilson  did  to  some 
on  publications  that  have  the  bulk  of  their  dis-  extent.  Teddy’s  picture  is  on  the  current  U.  S. 


5c  stamp,  and  Dr.  Wilson’s  on  the  current  17c. 

Hungary  has  similarly  honored  Jokai  and 
Petofi;  Italy  has  remembered  Manzont  and 


Branco,  all  with  commemoratives  in  recent 


But.  for  argument’s  sake,  grant  they  do  not.  years;  while  a  Greek  stamp  a  few  years  ago 
The  national  advertisers  will  find  other  days  portrayed  Lord  Byron.  The  list  could  be  ex- 
when  the  local  demand  is  not  so  heavy.  This  tended.  Kent  B.  Stiles. 


Editor  &  Publisher:  Accept  my  sincere 


my  boss  for  four  years,  both  on  the  New  York 
Daily  News  and  the  Daily  Mirror. 


Let’s  an  try  to  speed  the  day.  , 

T  Tj._— „  You  are  right  when  you  say  of  him  that  a 

President.  P^uc^h  (Ky  )  iteming  Sun.  'y' 

-  A  man  who  loved  justice  and  fair  play,  this 

"‘I*  P^il  Paytie.  SiVON  SCH.tCHTER. 


tenuy  published  in  regard  to  the  report  ot  tne  it  e  .i.  a  tt. 

New  York  Crime  Commission  was  very  inter-  AullUSt  C.  Meyer,  Owner  OI  JhC  .4lp(my 


citing — also  the  comments  on  it  in  your  editorial  (X.  Y.)  Sunday  Telegratn,  is  assisting 

tohimns.  ....  .-  federal  authorities  in  Boston  with  their 

Ine  question  has  provoked  considerable  dis-  .  r  .l  ii  j  a  ii _  i _ 

catsion,  so  perhaps  one  more  opinion  will  not  investigation  of  the  so-called  Albany  ^base- 
be  unwelcome.  It  comes  from  a  practical  con-  ball  pool.  He  is  to  be  principal  Witness 
1^.  with  certain  types  of  criminal  cases— shop-  for  the  government  at  the  trial  of  30  men 
The  conclusfOTs  who  have  been  indicted  in  connection  with 

1.  Some  newspapers  are  setting  a  splendid  the  alleged  lottery. 


The 

Metropolitan 
DRY  Mat 


is  the  cheapest  for  the 
large  plant 


The  same  sterotyping  force  needed 
for  wet  mats  comfortably  handles  the 
METROPOLITAN  dry  mat.  It  re¬ 
quires  no  more  packing  than  the  wet 
mat,  if  as  much.  It  saves  more  time 
than  any  other  mat.  Seldom,  if  ever, 
is  it  necessary  to  remold  (using  two 
or  more  mats  for  a  single  page) 
when  the  METROPOLITAN  mat  is 
used. 


For  a  given  number  of  pages  fewer 
METROPOLITAN  mats  will  be  re¬ 
quired  than  any  other  dry  mats. 


Facts  that  can  easily  be  verified. 
Just  visit  a  big  plant  using  METRO¬ 
POLITANS  and  one  using  dry  mats 
of  another  make.  Compare  the  force 
of  men  employed  to  pack  the  mats, 
the  time  required  to  get  mats  to  the 
Autoplates,  and  the  number  of  mats 
consumed.  Watch  for  remolds. 


It  will  be  apparent  to  anyone  that 
the  METROPOLITAN  is  not  only 
the  cheapest  mat  to  use  but  also  the 
most  durable  and  dependable. 


Wood  Flong  Corporation 


Stillwater,  New  York 
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E  D  I 

A 

CHAIN  STORE  ADVERTISING 

ROPllECY  is  hazardous  and  comparisons  are 
odious,  but  we  feel  inclined  to  risk  the  chance 
and  the  odium  involved  in  asserting  that  the 
greatest  undeveloped  volume  of  local  newspaper  ad¬ 
vertising  in  the  next  few  years  will  come  from  the 
chain  food  stores.  Here  is  a  field  that  has  been  occa¬ 
sionally  scratched  by  enterprising  newspaiK'r  adver¬ 
tising  men,  and  results  have  sometimes  been 
surprisingly  fruitful.  Independent  retailers  have  been 
organized  to  combat  the  chain  menace  and  under 
newspaper  leadership  have  been  induced  to  abandon 
the  old  cracker-barrel  methods  of  buying  and  selling. 

As  efficient  merchants,  with  avenues  of  quantity  pur¬ 
chase  comparable  to  those  of  the  chains,  they  have  been 
enabled  to  meet  the  price  competition  of  big  groups. 

Naturally,  therefore,  price  has  been  the  backbone, 
flesh  and  blood  of  most  chain  store  advertising  and 
its  competition.  They  have  shouted  “three  for  10 
cents”  at  Mrs.  Consumer  to  the  point  of  deafness. 
The  “A  Stores”  “big  bargain”  has  been  counted  and 
neutralized  at  once  by  the  “B  Group.”  The  results 
of  such  advertising  in  the  long  run  can  be  nothing  else 
than  zero. 

Certainly,  the  chain  store  merchandising  idea  lends 
itself  to  other  arguments  than  those  of  the  price- 
cutter.  The  consumer  must  be  able  to  derive  other 
benefits  than  the  saving  of  a  cent  or  two  on  a  dollar’s 
purchase.  Yet  a  reader  of  the  ordinary  chain-store 
copy,  with  its  bill-poster  price  type,  hears  nothing  of 
these  other  advantages.  Newspaper  solicitors  who  can 
develop  the  institutional  idea,  locally  and  nationally, 
among  the  chain  retail  stores  will  open  a  new  vein  of 
unguessed  richness. 


"Why  is  the  newspaper  business  so  hard  to 
break  into  and  so  precarious  after  you  are  in 
itP"  asks  a  youth.  Because  it  is  a  desirable 
work,  offering  rewards  that  transcend  mere 
dollctr  z-alue. 

EXPERT  EFFICIENCY  UPSTAIRS 

NEWSP.\PER  has  one  hundred  thousand  read¬ 
ers.  A  reporter  on  that  paper  pads  a  first-page 
storv.  which  all  will  want  to  read,  to  the  extent 
of  500  words — ^that  is,  writes  500  non-essential  words 
to  relate  a  set  of  facts.  The  copy  desk  passes  the 
story  into  print.  A  swift  reader  requires  1  minute 
and  15  seconds  to  read  500  words.  If  the  whole  read¬ 
ing  family  of  the  newspaper  is  thus  forced  to  waste 
time  on  the  500  non-essential  words  so  carelessly  writ¬ 
ten,  the  aggregate  time  loss  to  the  community  is ; 
120,000  minutes,  or  2,083  hours,  or  86  days  of  24  hours, 
or  more  than  12  weeks,  or  a  quarter  of  a  year — time 
enough  to  rebuild  Rome  with  steam-shovel,  steel-beam 
and  concrete. 

Editor  &  Publisher  is  not  in  favor  of  applying  ex¬ 
pert  efficiency  methods,  now  so  generally  practised  in 
industry,  to  the  editorial  room,  nor  does  it  advocate 
any  standardizing  method  calculated  to  regulate  the 
free  art  of  writing.  However,  brevity  and  simplicity 
in  news  writing  are  desirable,  not  only  to  conserve  the 
reader’s  time  and  the  paper’s  space  but  to  yield  the 
highest  form  of  literary  style. 

LIGHT  ON  THE  LAW 

HAND  to  the  lirooklyti  Eagle  for  enterprise 
and  courage !  While  press,  pulpit,  public  and 
bar  pour  priceless  energy  into  bewailing  the  low 
estate  of  jurisprudence,  the  Eagle  assigned  a  re- 
ixirter  to  learn  the  details  of  the  gross  and  inhuman 
abuse  of  public  confidence  and  legal  ethics  inherent 
in  the  “ambulance-chasing”  industry.  The  series 
has  been  a  remarkable  expose  of  the  hypocrisy 
among  lawyers  on  and  off  the  bench.  It  has  been 
demonstrated  that  the  activities  of  some  attorneys 
specializing  in  accident  suits  have  provided  almost 
half  of  the  cases  on  the  New  York  calendars,  that 
litigation  is  fomented  without  regard  to  legal  or 
moral  considerations,  that  clients  of  the  “go-getter” 
law  offices  have  been  defrauded  of  even  a  half-share 
in  damage  settlements,  that  liability  insurance  com¬ 
panies  are  by  no  means  blameless.  The  Eagle’s 
revelations,  startling  as  they  are  leave  many  dark 
spots  in  the  legal  arena  unlighted,  but  the  beginning 
is  excellent. 


Lead  me,  0  Lord,  in  thy  righteousness  be¬ 
cause  of  mine  enemies;  make  thy  way  straight 
before  my  face. 

For  there  is  no  faithfulness  in  their  mouth; 
their  inward  part  is  very  wickedness;  their 
throat  is  an  open  sepulchre;  they  flatter  with 
their  tongue.— Psalms,  V;  8,  9. 


TELEPHONE  PUBLICITY 

NE  of  the  most  astounding,  perhaps  dangerous, 
documents  that  has  been  given  to  print  since 
Machiavelli  codified  and  card-inde.xed  the  dark 
and  vain  tricks  of  the  heathen  Chinee  has  just  been 
issued  by  the  Ohio  Bell  Telephone  Company  under 
the  authorship  of  A.  E'.  Hardman,  assistant  to  the 
general  manager.  It  is  astounding  because  it  is  the 
confession  of  a  public  utility  press  agent,  positively 
indecent  for  naked  “facts.”  It  might  be  dangerous 
were  it  to  fall  into  the  hands  of  some  old-fashioned 
public  utility  rascal  who  would  use  the  Ohio  concern’s 
methods  of  putting  an  able-bodied  editor  to  sleep  at 
his  desk  as  a  cover  for  nefarious  practice.  The 
Ohio  Bell  Telephone  Company  is,  of  course,  wJthout 
a  blemish,  chaste,  virtuous  and  above  reproach  in 
all  private  and  political  relations.  Its  motives  are 
so  good,  we  are  led  to  believe,  that  any  newspaper 
may  blindly  print  the  offerings  of  its  press  agent  as 
if  they  were  the  copy  of  staff  reporters.  So  there  is 
nothing  to  fear.  Mr.  Hardman  says  the  newspapers  of 
Ohio  are  generally  willing  to  run  handouts  as  news.  One 
great  paper  was  measured,  he  declares,  and  a  third 
of  its  local  stuff  w'as  found  to  be  the  offerings  of 
corporation  press  agents. 

The  business  of  the  Ohio  telephone  company’s  pub¬ 
licity  department,  it  seems,  is  to  convince  the  public 
through  the  newspapers  that  “we  are  honest,  frank, 
efficient  and  human  and  are  not  trying  to  put  over 
something  or  conceal  som.ething.”  How  well  it  has 
succeeded  is  testified  to  by  Mr.  Hardman  in  the 
following  language:  (1)  “In  rate  cases  at  Columbus 
the  newspapers  and  press  associations  generally  do  not 
send  reporters  to  cover  hearings,  but  accept  our 
stories  as  written.”  (2)  “In  dial  system  campaigns 
in  three  cities,  newspapers  have  depended  on  the 
company  for  all  stories  and  pictures.”  (3)  “Letters 
to  the  editor  (from  readers)  are  frequently  shown 
to  our  managers  before  published  and  names  and 
addresses  of  the  writers  given.  In  many  cases  the 
letters  are  never  printed  after  our  story  is  told.”  (4) 
“Stories  submitted  to  the  newspapers  over  the  state 
generally  are  run  without  rewriting.  One  small-town 
editor  says  he  reads  only  the  first  paragraph  of  a 
telephone  story  so  as  to  get  something  on  which  to 
build  a  headline.”  (5)  “In  recent  legislation  relative 
to  raising  the  excise  tax  rate  to  Ohio  utility  corpora¬ 
tions  the  newspapers  generally,  without  suggestion 
on  our  part,  took  up  the  fight  against  the  proposed 
raise.”  (6)  “W  hen  some  news  develops  in  which  the 
telephone  company  is  involved  with  unfavorable  pos¬ 
sibilities,  the  newspapers  get  in  touch  with  us  before 
the  story  is  printed.  W’e  are  able  to  get  the  true  facts 
to  them  and  thus  prevent  unfavorable  mention.”  (7) 
“Newspapers  have  stopped  soliciting  us  for  special 
editions  on  the  argument  that  tliey  give  generous  space 
to  telephone  matter.  They  are  coming  to  us  with 
straight  selling  arguments  and  we  are  not  suffering 
any  unfavorable  reaction  when  we  decline  to  overstep 
our  policy  against  use  of  such  mediums.” 

Such  are  among  the  blessings.  Be  assured  there 
is  a  deep  art  lying  behind  all  this.  That  everything 
the  telephone  company  hands  out  is  “news”  and  the 
solid  truth  is  absolutely  basic.  No  agent  of  the 
company  should  try  roughly  to  force  an  item  into  or 
out  of  any  paper.  Never  should  an  agent  argue  that 
the  company’s  advertising  is  contingent  upon  editorial 
favors.  It  is  important  also  to  let  the  newspapers 
understand  that  the  telephone  company  does  not  con¬ 
sider  it  is  receiving  a  favor  from  any  paper  that 


I  A  L. 


prints  its  stuff  and  the  “thank  you”  should  come 
from  the  editor,  not  the  company.  One  of  Mr.  Hard¬ 
man’s  inflexible  rules  is  to  handle  an  editor  gently 
when  there  is  a  complaint  story — don’t  rush  him,  he 
has  a  right  to  his  opinion.  Just  show  him  the  error 
of  his  way! 

“If  we  have  succeeded  in  impressing  the  newspapers 
with  the  fact  that  we  are  not  trying  to  conceal  or  put 
over  something  we  will  have  little  to  fear  in  the  way 
of  unfavorable  stories,”  is  one  Hardman  axiom. 
Never  mix  advertising,  publicity  and  politics,  is 
another.  I'hat  combination  might  blow  up  in  ones 
face.  Finally,  Mr.  Hardman  hands  to  his  co-laborers 
m  the  telephone  industry  this  information:  “There 
was  a  time  when  it  was  thought  necessary  to  estab¬ 
lish  standing  with  the  newspapers  by  arranging 
■parties’  for  newspaper  men.  We  will  not  permit 
the  use  of  liquor  in  any  contact  with  newspaper  men. 
We  do  not  think  it  will  help  the  company  to  maintain 
its  reputation  as  an  honest,  upright,  law-abiding  cor¬ 
poration,  which  has  nothing  to  conceal,  if  its  publicity 
people  or  others  are  acting  as  unofficial  bootleggers 
of  the  press.  However,  when  the  press  asks  for  favors 
it  is  wise  policy  to  go  further  than  was  asked  in 
granting  them.” 

Now,  isn’t  that  nice?  On  the  whole  we  have  found 
Mr.  Hardman’s  brochure  a  rare  document.  But  we 
have  not  the  slightest  idea  that  it  reflects  a  true  con¬ 
dition.  Our  familiarity  with  Ohio  newspaper  prac¬ 
tice  is  long  and  if  editors  there  print  news  without 
so  much  as  reading  copy,  if  they  sneak  readers’  com¬ 
plaints  concerning  public  utilities  around  to  the 
managers  and  then  suppress  them,  and  if  they  are 
generally  under  the  influence  of  a  dope  stronger  than 
pre- Volstead  booze  we  have  been  badly  deceived.  It 
is  our  contrary  experience  that  when  so-called  public 
relations  experts  get  to  bragging  about  their  exploits 
nothing  satisfies  until  the  tallest  peaks  have  been 
scaled. 


Perhaps  no  critical  story  can  be  wholly  fair, 
but  at  least  it  can  be  written  without  consciotu 
prejudice. 

A  WISE  DISSENTER 

HERE  does  not  seem  to  be  perfect  agreement 
in  England  that  the  divorce  censorship  which 
Parliament  recently  instituted  to  restrain 
the  publication  of  unfavorable  social  news  is  a 
good  thing.  Of  course,  the  lawyers  think  it  is.  .\nd 
the  soiled  doves  enjoy  the  immunity.  And  the  folks 
who  adhere  to  the  principle  that  nothing  is  wrong 
which  isn’t  found  out  are  full  of  approval.  But  we 
know  of  one  objector.  He  is  Judge  Atherley  Jones, 
K.C.,  of  the  Old  Bailey,  most  famous  of  London’s 
police  courts.  The  judge  heard  a  case  there  re¬ 
cently  that  presented  a  state  of  affairs  fit  to  amaze 
civilized  men.  The  case,  if  published,  would  warn 
the  public  of  a  moral  menace.  But  the  veil  is  drawn 
in  England.  Divorce  testimony  is  taboo.  “To  my 
mind,”  said  Judge  Atherley,  “there  is  nothing  more 
Pharisaical  than  to  suppress  newspaper  reports  by 
legislation.  It  is  much  better  that  the  public  should 
know  the  facts  which  are  brought  to  light,  whether 
in  divorce  court  or  in  criminal  courts.”  Any  other 
course,  in  the  long  run,  is  a  social  menace,  we  believe. 


Great  unsolved  news  riddle  of  the  day — why 
did  Coolidge  choose  not  to  runf  The  man  who 
lands  the  low-dmen  authoritative  ansiver  will 
lorite  to  a  large  audience. 

DAZZLING  PROGRESS 

ONSIDER  the  progress  in  the  field  of  com¬ 
munications.  The  airplane  is  now  considered 
practically  obsolete  as  a  carrier  of  news  pic¬ 
tures,  at  least  between  points  where  they  may  be 
wired,  as  in  the  case  of  last  week’s  fight  photographs 
between  Chicago  and  New  York.  Off  in  Australia 
some  of  the  larger  newspapers  were  equipped  with 
short  wave  radio  receiving  sets  to  pick  up  the  de¬ 
scriptions  of  the  Tunney- Dempsey  fight.  All  the 
Australian  papers  maintain  long  wave  sets  for  local 
reception,  particularly  from  ships  at  sea. 


Gh’e  ’em  national  politics — they  are  talking 
them  at  the  breakfast  table! 
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- - '  Ldv.arU  K.  Whiting,  writer  of  a  col- 

PFRSONAL  Boston  (Mass.)  Herald  until  FOUCS  WORTH  KNOWING 

recently,  has  been  appointed  trustee  of  _ 

■  ■*  the  Boston  Elevated  Street  Railway  Com-  tt  •  j-. 

7ILL1S  J.  ABBOT,  editor  of  the  pany  by  Governor  Alvan  T.  Fuller. 

Christian  Science  Monitor  ac-  Donald  H  MacIvor,  for  _the  past  four  iast°  of  the  faLuT  Burners 


”  Christian  Science  Monitor,  ac-  Donald  H.  Macivor,  for  the  past  four 

companied  by  Mrs.  Abbot,  sailed  for  years  oil  editor  of  the  Wichita  (Kan.) 
Europe  on  the  Majestic,  Sept.  24,  for  Beacon,  has  resigned  to  enter  the  oil 
j  two  months’  stay.  Mr.  Abbot  will  lease  business.  Richard  H.  Richards, 
nake  an  inquiry  into  the  methods  police  reporter,  has  been  named  oil  editor, 
jnd  ethics  of  international  news  cor-  £^^1  Mushlitz,  assistant  managing  edi- 

respondence.  the  result  of  which  will  be  tor  of  the  Indiana/folis  Star,  addressed 
tiTibodied  in  a  report^  to  the  Foreign  the  Indianapolis  Kiwanis  Club  recently 
Policy  Association  of  Xew  lork.  on  "The  Function  of  the  Fourth  Estate.” 

Herbert  Bayard  Swope,  executive  edi-  Ayton  E.  Smith,  city  editor  of  the 
tor  of  the  Actt'  York  ll  ortd,  and  his  ll'orccstcr  (Mass.)  Gazette,  was  one  of 
party  went  to  ^icago  for  the  Tunney-  jq  passengers  who  had  narrow  escapes 
Denip>ey  light  in  a  private  car  attached  on  Sept.  26,  when  the  big  passenger 
to  the  Twentieth  Century  Limited.  plane  in  which  they  were  riding  from 

John  H.  Fahey,  publisher  of  the  Wor-  Le  Bourget,  France,  to  London,  was 
ctsler  (Mass.)  Etvning  Post,  has  re-  forced  down  by  engine  trouble  30  miles 


turned  from  Europe. 

Dan  R.  Hanna,  president  of  the  Clet'e- 


from  Paris.  Smith  has  been  attending 
the  American  Legion  convention  and  cov- 


tively  associated 
with  and  partici¬ 
pated  in  the  dar¬ 
ing  exploits  of 
Capt.  David  L. 
Payne  in  his  ef¬ 
forts  to  colonize 
in  the  Indian 
Territory  in  the 
early  ’80s. 

Harris  was  19 
years  old  when 
he  joined  Capt. 
Payne’s  party  in 
Caldwell,  Kans., 

Grant  H.arris  *^'5^ 

not  get  to  work 
long  for  Payne  in  his  printing-editing  job 
on  the  Captain’s  colony  organ  for  six 


land  Xczes,  entertained  Ciene  Tunney,  ering  it  for  his  paper.  long  for  Payne  in  his  printing-editing  job 

heavvweight  champion,  at  his  Mentor  Hugh  M.  PTister  has  resigned  as  secre-  the  Captairis  colony  organ  for  six 

Park  country  home  following  the  big  tary  of  the  Xew  York  Wholesale  Gro-  companies  of  \egro  troops  arrivM  at 

light  in  Chicago.  cers’  Association  to  become  grocery  edi-  *hcir  camp  at  Rock  Falls,  south  of  Hun- 

\\  M.  Glenn,  publisher  of  the  Orlando  tor  of  the  AVtc  Vork  Jm.rnal  of  Com- 

a  , . .  ...  .One^f  throfheers,  approaching  Har- 


his  pndidacy  for  delegate  to  the  Demo-  Cleo  A.  Opon^nell,  head  coach  of  the  ris.  noticed  his  youth  and  asked,  ”How 
cratic  national  convention.  Holy  Cross  f.Nitball  team,  will  join  the  jong  will  it  take  you  to  get  your  ponv 

\\ illiaiTi  F.  HallstCcid,  president  of  the  sports  stsu  of  the  li  orccstCK  (Aiass.)  and  get  across  the  line?** 

Scranton  (Pa.)  Sun,  is  chairman  of  a  F.Z’entng  I  ost  this  coming  season,  writing  Harris  put  his  answer  into  words  of 
committee  of  the  chamber  of  commerce  a_  .senes  of  articles  covering  the  football  action  and  in  a  short  time  was  back  in 
in  that  city  which  is  striving  to  get  an  situation  throughout  the  Lnited  States.  Kansas.  He  joined  the  staff  of  the 
air  field  for  Scranton.  '»V  alter  E.  Virhelson,  identified  with  Wichita  Beacon  for  a  while  before  be- 

William  Peck,  editor  and  owner  of  the  the  Norfolk  (Va.)  Ledger-Dispatch  and  ginning  his  period  of  25  years  of  edit- 
Pittston  (Pa.)  Gazette,  was  recently  I’irginian-Pilot  and  the  Richmond  (Va.)  ing  country  newspapers  in  Oklahoma, 
honored  with  the  presidency  of  the  New  Times-Dispatch,  both  as  news  writer  and  This  one-time  staff  member  of  Capt. 

England  Society  of  Northeastern  Penn-  advertising  man,  has  been  made  business  Payne’s  party  has  passed  the  60-year 
svlvania.  manager  of  Tides  and  Strides,  a  pub-  mark. 

W  C  Simons,  editor  and  publisher  of  'jeation  of  the  Norfolk-Portsmouth  (Va.)  ^ 

the  Losjorence  (Kan.)  Journal-World,  Chamber  of  Commerce.  C/iromc/e,  has  been  named  manager  ot 

has  been  elected  president  of  the  Douglas  Arthur  W.  Stace,  former  managing  Elation  \\  OKT,  which  is  being  moved 
County  (Kan.)  Old  Settlers  Association,  editor  of  the  Grand  Rapids  (Mich.)  from  Rochester  to  Binghamton. 

Tames  B  Nevin  editor  of  the  Atlanta  Press,  and  later  a  special  writer  for  the  Jack  Bladine,  editor  of  the  Daily 

Georgian  and  s'tmday  American  was  Booth  newspapers,  has  resigned  to  be-  lozcan,  the  University  of  Iowa  daily,  has 
tinnnr  at  a  luncheon  civen  in  come  director  of  the  Michigan  Commit-  joined  the  reportorial  staff  of  the  Des 
Sso^ville  Fla  sV  19,  by  the  “Be-  tee  on  Public  Utility  Information.  His  Moines  Tribune-Capital. 
lievers  in  Jacksonville”  Club.  headquarters  will  be  at  Ann  Arbor.  Richard  Skinner,  formerly  a  member 

J  H  Martin,  publisher  of  the  HT7-  -Marty  McDonagh,  sports  editor  of  the  of  the  staff  of  the  Poughkeepsie  (N.  Y.) 
mmgton  (Del.)  Xfor,  sailed  for  Europe  -Albany  (N.  Y.)  Times-Union,  has  been  Eagle-Neios.  is  to  be  a  member  of  the 
Sept  8  to  remain  until  November.  confined  to  the  Troy  hospital  for  the  last  repertory  company,  headed  by  Basil  Sid- 

week,  suffering  from  severe  burns  re-  ney  and  Mary  Ellis,  at  the  (jarrick  The- 
■  '  ceived  when  kettle  of  boiling  water  upset  atre  in  New  York  City  this  season. 

IN  THE  BUSINESS  OFFICE  in  his  home.  R  R  Gnmhcrtr  -.nd  R  A  R;i1in<rtr«i 


Chronicle,  has  been  named  manager  of 


IN  THE  BUSINESS  OFFICE 


1  his  home.  £  R  Gomberg  and  R.  A.  Billing^on, 

Huljert  G.  Qark,  who  has  been  editor  Ann  .\rbor  correspondents  of  Detroit 


A  L.  FISH,  general  manager  of  the  .\rDor  correspondents  ot  Uet^.t 

A'  c-;*  T  le  nn  the  U  elch  (W.  Va.)  Daily  Nezvs  for  newspapers,  have  entered  Harvard  Lni- 

^  i  fn?hi’s  ‘hree  years,  has  accepted  the  post  versify. 

William  L  Ettinger  Jr  has  been  Williamson  Robert  Herbert,  assistant  in  the  bio- 

(M .  \  a.)  Dai/y  Vrau.  graphical  department  of  the  Dallas 

I  .  ®  ®  Louis  Gomberg  is  covering  University  (Tex.)  Morning  Nezes  for  the  last  year, 

„■  ,,,  r-  .  ,  t  ...  J  z-  •  -  Michigan  sports  at  .Ann  Arbor  for  the  has  resigned  to  enter  the  Texas  .Agricul- 

Herbert  W.  Smith  of  the  advertising  jy^froit  Times.  tiiral  and  Mechanical  (College  at  College 

been  appointed* assistam'"in-  Cornelius  Verplugh,  an  employe  in  the  Station, 
structor  in  advertising at  Southern  Meth-  office  of  the  de^  of  the  Iowa  Supreme  Arch  Robinson,  former  Unhersity  of 
odist  University  at  Dallas.  Mr.  Smith  Vr""  ’  d  .1/ic/iiga.i  Daffy  columnist  is  now  report- 

will  continue  on  the  News.  Moines  Register.  mg  on  the  Royal  Oak  (Mich.)  Tribune. 

Donald  McDonald  has  joined  the  staff  J’  "" 

of  the  Itasco  (Tex.)  Item,  and  will  have  Rochester  (N.  Y.)  Democrat  and  (Contuiucd  on  page  38) 

charge  of  advertising. 

Porter  Colvig,  associated  with  his  i  j 

mother  in  the  management  of  the  Lake  1  -  ml  •  t  I 

Ci/y  (la.)  Gra/>/ifc.  has  joined  advertising  V  €ClttlT€S  iHClt  tlClVC 

staff  of  the  Washmgtcm  (la.)  Democrat.  i 

Dean  Andrews,  who  has  been  conduct-  1 

ing  an  advertising  agency  of  his  own  in  t'’  C/CCJ-  l/VKjr  , 

Seattle,  has  joined  the  staff  of  the  r*  ki  c  j-  i  i  i-  r  r 

Seattle  Post  Intelligencer  in  the  adver-  McNaught  Syndicate  always  has  outstanding  new  features  for 

tising  department.  For  14  years  he  was  y®”*”  consideration. 

with  the  Seattle  Star.  It  also  has  a  fine  selection  of  tried  and  proven  features.  Features 

W,  J.  Pollack  has  been  transferred  that  have  made  good  in  many  newspapers, 

from  the  Business  Survey  of  the  C/iiVago  Po,  instance,  if  you  like  animal  features,  consider  two  weekly 

Tribune  to  the  national  advertising  staff.  achieved  notable  success, 

where  he  will  act  as  western  representa¬ 
tive  for  eastern  accounts.  “TALES  OF  REAL  DOGS,”  by  Albert  Payson  Terhune,  is  a  series 


IN  THE  EDITORIAL  ROOMS 

T  S.  GRAY,  former  managing  editor 
“*  of  the  Adrian  (Mich.)  Daily  Tele¬ 
gram,  has  moved  to  Monroe,  where  he 
has  assumed  the  managership  of  the 
Monroe  Ez’ening  News,  recently  pur¬ 
chased  by  Mr.  Gray  and  Stuart  H. 
Perry,  editor  of  the  Telegram. 

William  H.  Zerbe,  photographer  on 
the  New  York  Herald  Tribune,  will  teach 
a  course  in  photography  this  fall  and 
winter  at  the  Brooklyn  Institute  of  Arts 
and  Sciences. 


Features  that  have 

proved  their  worth 

McNaught  Syndicate  always  has  outstanding  new  features  for 
your  consideration. 

It  also  has  a  fine  selection  of  tried  and  proven  features.  Features 
that  have  made  good  in  many  newspapers. 

For  instance,  if  you  like  animal  features,  consider  two  weekly 
series  that  have  achieved  notable  success. 

“TALES  OF  REAL  DOGS,”  by  Albert  Payson  Terhune,  is  a  series 
that  is  hard  to  beat.  Weekly,  with  two-column  art.  Terhune  is  the 
world’s  foremost  dog  writer. 

“WILD  ANIMAL  INTERVIEWS,”  by  Dr.  William  T.  Homaday, 
weekly,  with  two-column  art.  This  is  the  crowning  work  in  the 
long  career  of  the  world’s  greatest  animal  authority.  Fine  for  boys 
and  girls,  as  well  as  for  adults. 

Write  or  wire  for  information  about  these  and  other  well-tried 
and  successful  features. 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


Times  Bldg. 
New  York 


“THAT  GAY 
YOUNG  SET“ 


Lucille 
Van  Slyke 


A  Favorite  t'eature 
with  many  editors 
because  it  comprises 
complete  weekly 
short  stories  (2,000 
to  2,500  words)  that 
maintain  the  sus¬ 
tained  interest  of 
the  serial  through 
characters  that  are 
old  friends  and  a 
locale  that  is 
familiar. 


Stirring  Situations 
Sparkling  Conversations 
Superb  Illustrations 


Metropolitan  Newspiaper 
Service 

Maximilian  Elser,  Jr.,  Earl  J.  Hadley, 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 


Charles  V.  Mc.Xdams 
Vice  President 
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the  staff  of  the  Laredo  (Tex.)  Daily  -7. 


forty-fourth  anniversary  edition,  Tuesday, 


Times,  during  16  years  of  which  he 
.served  as  city  editor  under  J.  S.  Penn’s 
management,  has  resigned  to  become  as- 


IP'orcester  (Mass.)  Post,  Xew  England 
Fair  edition.  Sept.  26. 

Boston  Simday  Post,  100-page  Boston 


sociated  with  T.  W.  Lillie  in  the  pub-  radio  and  aero  show  number.  Sept.  25. 
lication  of  the  Laredo  (Tex.)  Weekly.  Boston  Sundav  Globe.  llS-nage  Bostoi 


Thomas  R.  Curran  has  joined  the  San  have  its  own  magazine,  to  be  known  as  the 
Francisco  business  staff  of  the  United  Arkansas  Publisher.  Clio  Harper  of 
Press.  Little  Rock  is  editor. 

C.  A.  Grumish  has  been  appointed  As-  Fletcher  W.  Taft,  advertising  director 
sociated  Press  correspondent  at  Colum-  of  the  Carter’s  Ink  Company  of  Boston, 
bia.  Mo.,  succeeding  T.  R.  Gill.  spoke  on  "Cooperation  in  Advertising" 

F'ffective  Oct.  16  and  17,  respectively,  before  the  Ai)vt:RTisiNG  Club  of  Worces- 


.Nathan  11.  Arnold,  for  seven  years  radio  and  aero  show  number.  Sept.  25. 
Sunday  editor  of  the  ll'oreester  (Mass.)  Boston  Sunday  Herald,  112-page  Bos- 

Telegram,  has  resigned  to  take  a  rest  radio  and  aero  show  number,  Sept, 

and  to  devote  more  time  to  magazine  25,  including  16  page  rotogravure  radio 
work.  He  is  succeeded  by  George  Fox-  section. 

hall,  who  has  been  Sunday  staff  writer  Boston  Sunday  Advertiser,  92-page 
and  dramatic  critic  for  several  years, 

James  H.  Xewton  is  transferred  from  the 

city  to  Sunday  staff.  Thomas  P'rancis  P  •  -  •  _ _ 

Power  has  resigned  as  day  police  re-  MARRIED 

porter  and  is  succeeded  by  Thomas  Phil¬ 
lips.  Joseph  Kunitz  has  resigned  to  go  IVTASON  B.  HOOD,  reporter  lor  the 
to  New  York  City.  Joseph  Kelley,  for-  Charlotte  (N.  C.)  Observer,  to 

mcrly  with  the  Boston  Sunday  Adver-  Miss  Nan  Gordon,  music  instructor, 
tiser,  John  F.  Tagan,  formerly  of  Har-  Sept.  24. 

risburg.  Pa.,  and  Mary  B.  Rogers  are  Robert  H.  Anderson,  reporter  on  the 
new  city  staff  members.  Halifax  (N.  S.)  Chronicle,  to  Margaret 

Gene  Cooper,  former  city  editor  of  the  Craik  of  London,  Eng.,  recently. 
IPa.rahachie  (Tex.)  Daily  Light,  has  re-  Roswell  G.  Armstrong,  secretary-treas- 
signed  to  join  the  staff  of  the  Austin  urer  of  the  Armstrong  Advertising  Ser- 
CTex.)  American-Statestnayv,  one  of  tfie  vice,  Des  Moines,  la.,  to  Miss  Lola  Run- 
Marsh- Fentress  papers  in  Texas.  He  yon  in  Des  Moines,  Sept.  17. 
has  been  succeeded  at  Waxahachie  by  Lieut.  Col.  Charles  Wellington  Furlong 
Lester  Jordan.  of  Boston,  Mass.,  writer  of  special  articles 

John  T.  MacBride,  ship  news  editor  for  the  Boston  (Mass.)  Globe,  to  Miss 
of  the  Halifax  (N.  S.)  Herald-Mail, has  Eleanor  May  Guthrie,  at  the  Municipal 
left  the  staff  and  is  replaced  by  Michael  Building  chapel.  New  York  City,  Sept.  16. 
Ryan  of  the  city  staff.  Miss  Esther  C.  Pape,  society  editor  of 

Harold  Bowman,  mining  editor.  Salt  the  Sheboygan  (Wis.)  Press  for  13  years. 
Lake  City  Deseret  News,  is  back  from  to  Fred  C.  Herche,  of  Parkers  Landing, 
the  Pacific  Coast,  where  he  has  been  Pa.,  recently. 

spending  his  honeymoon.  Ray  Nehmer  of  the  Business  Survey 

Paul  Cotton  has  resigned  from  the  ^  Jh^  ^-Afeogo  Tribune  to  Margaret 
staff  of  the  Des  Moines  Register  to  re-  ^cAdam  of  the  auditing  department, 
sume  his  studies  at  Drake  University,  Caryl  Francis  of  the  hotel  and  school 
where  this  year,  he  will  be  editor  of  the  advertising  department,  Chicago  Tribune, 
Delphic,  the  college  paper.  to  Qarence  J.  Brickman. 

George  Murray,  municipal  courts  re-  Angelo  I^emonte  oi  the  purcha^ng  de- 
porter  on  the  Des  Moines  Register,  has  partment,  Chicago  Tribune,  to  Theresa 
resigned  to  become  assistant  Sunday  edi-  “OP^- 

tor  of  the  Los  Angeles  Examiner,  Lucille  Maurer  of  the  circulation  de- 

Albert  S  Bryan  of  London,  O..  has  partment  of  the  Chicago  Tribune  to  Clark 
jieen  named  city  editor  of  the  Fostoria  Mallder  of  the  galley  room. 

(O.)  Daily  Times.  Gyde  Zimmerman  of  the  auditing  de- 

Vincent  M.  Carroll,  former  Jefferson  partment,  Chicago  Tribune,  to  Theresa 
City  (Mo.)  correspondent  of  the  St.  Blask. 

Louis  Post-Dispatch,  has  been  made  as- 

sistant  to  E.  D.  Nims,  president  of  the  PRESS  ASSOCIATION  NOTES 
Southwestern  Bell  Telephone  Company  in  p  DOWNING,  formerly  of 

charge  of  publicity  Carrolls  headquar-  Lr.  york  news  staff  of  the 

ters  will  be  a  .  .  ^  United  Press,  has  been  made  manager  of 

Edw'ard  B.  Allen,  formerly  on  the  city  Pittsburgh  bureau,  succeeding  W.  H. 
staff  of  the  Sprtngneld  {Mzss.)  Uni<m,  Lander,  who  will  be  transferred  to  the 
has  joined  the  faculty  of  the  University  Xe^v*  York  office  as  wire  editor  of  the  new 
of  Southern  California  as  a  member  of  Eastern  two-wire  service  inaugurated 
the  English  Department.  Mr.  Allen  at-  ^cpt.  26. 


.  i"  J  /'I  I  110  „  WLi.  lu  aiiu  i/,  i  ,  ociuic  iiic  rati  isi. 

Boston  Sunday  Globe,  118-page  Boston  Associated  Press  will  open  new  bu-  ter.  Mass.,  Sept.  28. 


tended  Oxford  University  as  a  Rhodes 
Scholar  and  received  a  degree  with 
honors. 


James  Green,  of  the  Des  Moines  bureau 
of  the  Associated  Press,  has  joined  the 
staff  of  the  Des  Moines  Evening  Tribune- 


A  daughter  was  bom  recently  to  Mr.  Capital  as  political  editor.  Wilbur  C. 
and  Mrs.  .\mico  J.  Barone,  of  Chicopee,  Peterson,  who  has  been  night  editor  for 
Mass.  Mr.  Barone  is  a_  member  of  the  the  A.  P.,  succeeds  Green  as  state  editor, 
copy  desk  of  the  Springfield  Evening  j  £  Greig  of  Indianapolis  has  joined  the 


HOLDING  NEW  POSTS 


wire  staff. 

C.  H.  Bennett  of  San  Francisco  has 
been  made  night  manager  of  the  United 
Press  bureau  at  Portland,  Ore.,  succeed- 


T  C.  YATES,  from  staff,  Lubbock  ing  Hector  Fox,  who  has  been  transferred 
(Tex.)  Azalanche  to  staff,  Dallas  to  the  San  Francisco  night  staff  of 
Morning  News,  U.  P. 

\  Y.  Blackman,  from  reporter,  Texar-  Robert  L.  Gilbert,  for  two  and  a  half 
kana  (Tex.)  Four  States  Press,  to  staff,  years  state  editor  at  the  New  Haven 
Dallas  Morning  News  bureau  of  the  Associated  Press,  has  re- 

James  H.  Haberlin,'from  telegraph  edi-  to  become  assirtant  to  the  executive 

tor,  the  Binghamton  (N.  Y.)  Press,  to  v.ce-presidem  of  the  Connecticut^amber 
copv  desk,  Springfield  (Mass.)  Union.  Commerce,  headquarters  at  Hartford. 

•  N.wVork.Pen„„lva„iaandNew].r»y 


Carleton  Giddings,  from  copy  desk,  United  Press. 

Portland United  Press  opened  a  bureau  at  Salem, 
desk,  Portland  News. 

-  service  was  started  to  the  Salem  Capital- 

SPECIAL  EDITIONS  Journal. 

V  T-x  M  XT  T-  t.  J*  S.  Sheehy  has  been  appointed  man- 
^HATHAM  (Ont.)  Daily  News,  Fash-  ^  United  Press  bureau  which 

_ _ J  C* _ a.  1  -a,  T"»1 _ I _  4 


was  inaugurated  Monday,  Sept.  26,  by 


SPECIAL  EDITIONS 


ion  Supplement,  Sept.  22. 

Binghamton  (N.  Y.)  Press  ran  two 


was  opened  Sept.  19  at  Phoenix,  .\riz. 

I.  I.  Femrite,  formerly  manager  of  the 


special  advertising^  sections  the  same  day,  f)es  Moines  bureau  of  the  United  Press, 
Sept.  20,  one  consisting  of  two  pages  _  for  has  been  appointed  Southwest  Division 
National  Radio  Day,  and  the  other,  eight  manager,  with  headquarters  at  Kansas 
rages,  for  the  opening  of  the  new  Capitol  City.  Femrite  succeeds  D.  E.  MacFadden, 
Theatre.  who  has  been  transferred  to  the  Chicago 

Plant  City  (Fla.)  Courier,  special  staff. 


reaus  m  Davenport,  la.,  and  Centralia,  Board  of  directors  of  the  Boston 
111.  E.  E.  Buchner  will  be  m  charge  of  (Mass.)  Better  Business  Bure.m-  has 

the  former  post,  and  Giles  N.  Findley,  named  the  following  executive  committee- 
the  latter.  George  B.  Johnson,  of  the_R.  H.  White 

Company ;  Louis  Kirstein,  Filene’s ;  Wil- 
CHANGES  OF  OWNERSHIP  liam  LeFavre,  F'irst  National  Bank;  Wil- 

pONSTANTINE  (Mich.)  .\dvertiser  Ham  Rogers,  Poj/on  £z-mmg 

Vj  13  J  11  %u  «  ™  •J  ^^d  Robert  E.  Weeks,  Hams  Forbes  A 

JaTchased  by  Kenne.h  B  Bu.ler,  to,  .h.  g 

past  two  years  editor  and  manager  of  the  .’  ,  ,,  ,  ,  , 

Mendota  (Ill.)  Sun-Bulletin.  „  ‘ajl  luncheon  of  the  season  for  the 

n  r-i  u  c  4.U  Cl  „  BOSTON  .A.DVERTISING  Club  took  place  at 

(wasfj  sttrhSVrkSdlfs  t";? 

Roy  D.  Cat,  the  McOeary  S.i^ulaur, 

D  ^'i-  /-  \  T  a  •  Interesting.”  Arthur 

Bou’hng  Green  (Mo  )  Jeffcrsonia»i,  Crockett,  the  new  president,  presided. 

S:  fo!?^^r‘irof^ondSll^^^^  has'^en  „  ^z^fth^f 

sold  to  J.  H.  Brewer  of  Manhattan,  Kan.,  Pwj-Clevelam 

who  recently  was  graduated  from  the  Club  contest  to  select  the 

University  of  Kansas 

T  J  %  fit  /Til  \  T  ,J  -r-  Press.  The  prize  is  a  $105  scholar- 

Lo^on  Mills  (Ilk)  Londm  Times,  ^^ip  in  the  Advertising  School  of  the 
which  has  been  owned  by  the  Vose  family  club.  He  picked  an  advertisement  we- 

gTo'ss  Oak 'park”  Iir''Dee  K»Vo,e 

son  of  Willis  T.  Vose,  founder,  has  con-  _ •  ,  iir-n  .  c  . 

tinned  the  paper  in  lat^  years.  The  Vose 

family  will  leave  soon  for  Florida.  *  Ohio  Railroad  was  chief  speaks 

T  T,  TT-  J  TJ  T.'  Txr  ■  Ua  “  luncheon  given  to  more  than  90 

Jesse  R.  Hinman  ^d  R.  K.  Wright  Washington  correspondents  and  several 
have  sold  to  Vernon  Pain^  (o/^^rly  on  hundred  members  of  the  Baltimore  Press 
the  staff  of  the  Pojad^  (Cal.)  Post,  tht  Club,  Sept.  22,  at  the  Southern  Hotel 
Inglezwod  (Cal)  Favrview  Gazette.  Al-  under  the  auspices  of  the  club 

tred  Jermy  will  be  the  advertising  man-  _  a-  r  ai.  /- 

^  ^  ®  .Annual  convention  of  the  Californu 

C  ’  TA  nr  I  U  au  D  ;•  --Advertising  Service  Association  will  be 

D  Merk  has  sold  the  Burlmgaine  held  in  the  Samarkand  Hotel.  Santa  Bar- 
(Cal.)  Adzi^e-Star  to  A.  B.  Cargill,  bara,  Oct.  20-23  inclusive.  H.  C  Bem- 
recently  with  the  advertising  department  sten.  of  the  Lockwood-Shackelford  Com- 
of  the  San  Francxsco  Chromcie,  pany,  is  president  of  the  Association 

•  The  ninth  annual  school  of  the  Cleve- 

the  Dcmmg  (N.  Mex.)  Headlight  to  land  Advertising  Club  opened  its  ses- 
C.  G.  Sage.  sions  at  the  club  quarters  in  the  Hotel 

Bloomfield  (la.)  Messenger,  weekly,  Allerton,  Cleveland,  September  21. 
has  been  absorbed  by  the  Davis  County  George  E.  Mills,  secretary-manager,  an- 
Rcpublican  and  the  Bloomfield  Democrat,  nouncing  the  courses  will  run  nine 
Purchase  of  the  paper  was  announced  by  months  every  Monday  and  Wednesday 
K.  D.  Melcher,  publisher  of  the  Republi-  evening.  The  school  is  under  the  direc- 
can  and  by  Baldridge  and  Allender,  own-  tion  of  its  founder  and  dean,  Charles  W 
ers  of  the  Democrat.  Mears,  widely  known  councillor  in  mar- 

B.  B.  Brown  has  sold  the  Escalon  heting,  and  he  is  being  assisted  by  Frank 
(Cal.)  Times  to  Perry  B.  Stickles  of  Wulf  of  the  W.  S.  Tyler  Company,  and 
Taft,  Cal.  U  E-  Honeywell,  advertising  manager  for 

George  B.  Stoker  has  purchased  the  Sterling  Manufacturing  Company. 

Ashville  (O.)  News  from  S.  D.  Fridley,  ^ - - - 

who  helped  to  found  the  paper  45  years  FLASHES 

Thomas  Ficon  has  sold  the  Geyserifille  — — — — — i 

(Cal.)  Trojijcri/if  to  J.  Ernest  Murphy  of  JT  would  clarify  things  a  little  in  In- 
Tacoma,  Wash.  diana  if  it  were  merely  made  a  felony 

-  to  be  elected.— De/roiV  News 

SCHOOLS  . - ^ - 

c^\  \  A  w  •*.  f  ai  The  daily  grind  is  harder  when  it  is 

PHE  Cleveland  College,  a  unit  of  the  V  v 

L  xxr  .  T>  TT  •  -x.  AC-  aevoten  to  sharpening  someone  elses 

Western  Reserve  University  and  Case  axe.— Florence  (Ala  )  Herald 

School  of  Applied  Science,  is  conducting  ^  _ 

a  night  school  in  which  a  course  of  jour-  Americanism  No  241  •  Biting  a  25- 
ri  Tp  cent  piece  and  dropping  it  on  the  counter 

^  J"’  its  ring.  Placing  implicit  faith 

Hublic^LhSs"*^  education,  Qeveland  the  allegations  on  any  label.-Drtrotl 

Paul  F.  Terrill,  sales  and  publicity  .  - 

manager  of  the  Houghton  &  Dutton  Com-  It  is  proverbial  that  the  rain  falls  on 
pany,  Boston,  Mass.,  department  store,  the  just  and  the  unjust  alike  but  all  too 
will  conduct  the  retail  advertising  courses  frequently  the  unjust  man  purloins  the 
in  both  the  day  and  night  divisions  of  the  just  man’s  umbrella.— Ycott/c  Times. 

Boston  University  College  of  Business  - 

;  .\dministration  this  year.  Many  run  into  debt,  says  a  writer, 

Washington  State  College  will  give  a  but  getting  out  is  mostly  a  crawl.— .Vor- 
course  in  poetry  in  Spokane,  Wash.,  this  folk  Ledger-Dispatch. 

fall  under  the  auspices  of  the  Spokane  ''  - 

Chronicle  and  the  Spokane  alumni  chap-  As  we  understand  the  manly  art  of 
ter  of  Theta  Sigma  Phi.  women’s  national  self-defense,  Mr.  Dempsey  will  have  to 
:  literary  fraternity.  Following  the  course  defeat  Mr.  Tunney  three  straight  to  win 
the  Chronicle  and  the  fraternity  will  put  the  series. — F.  P.  A.  in  Nezv  York  IVorld. 

on  a  poetry  writing  contest.  The  instruc-  - 

tor  has  not  been  selected.  Conceit  is  deceptive,  but  it  is  rarely 

I  -  perceptive. — Chicago  Daily  Neziis. 

ASSOCIATIONS  „  .  , -  .  .. 

W‘  ^  ,  r  .  Politics  make  strange  bedfellows— 

C.  J.ARN.AGIN,  publisher  of  the  for  instance,  rum-mates. — .dtlanta  Con- 
,  '  Storm  Lake  (la.)  Pilot-Tribune,  stitution. 

.  was  elected  president  of  the  northwestern  j  - 

^  district  of  the  Iowa  Press  Association  at  Perhaps  they  are  called  bungalows  be- 
)  a  recent  meeting.  cause  so  many  of  them  are  designed  by 

.\rkansas  Press  .Association  is  to  bunglers. — Florence  (Ala.)  Herald. 


5.S 


N  A 


INTERNATIONAL 

SUPEROTO 

is  used  by  these  important 
publications 


herald 


tUlMIfiM 


Intern^onMi  ^er  Company  ^ 


Main  Sales  Office 

100  East  42nd  Street,  New  York  City 

Branch  Sales  Offices 

CHICAGO  PITTSBURGH  ATLANTA 


BOSTON 


PHILADELPHIA 


40 


Editor  &  Publisher  for  October  1,  1927 


W.  C.  DOWD,  CAROLINA 
PUBUSHER,  DIES 


Owner  of  Charlotte  New*  Succumb*  to 
Heart  Attack  Sept.  23 — Promi- 
Politic*  and 


nent 


Local  Affair* 


Nebraska  with  his  mother  and  filing  on 
a  homestead  in  Hall  county. 

1  le  first  entered  the  newspaper  business 
in  a  country  print  shop  at  Beloit,  Kan.,  in 
November,  1873,  and  with  the  e.xception 
of  two  years  spent  at  as  a  railn>ad  em¬ 
ploye,  had  been  in  the  printing  business 
until  his  death. 

His  first  venture  as  an  editor  was  at 
(irand  Island,  Neb.,  in  1897.  .Ns  he  him¬ 
self  expressed  it,  “I  assumed  the  editorial 
■\Ve'  and  started  to  save  the  world 


ASHES  OF  A.  P.  MAN 
STREWN  FROM  PLANE 


Unu*ual  Funeral  of  Walter  C.  Whiffen 
Wa*  in  Accordance  with  Hi*  Wi*h 
— Ru**ian  New*  Man 
A**i*t* 


ceeds  of  the  sale  of  400  shares  of  tht 
Newark  Star  Publishing  Company,  and 
an  additional  $86,000,  said  to  have  been 
paid  to  Mr.  Buggie  as  dividends,  salary 
etc. 

N.  C.  Wright  was  associated  with 
H.  S.  Talmadge  in  publication  of  the 
Blade  and  other  newspapers  prior  to  his 
death,  May  13,  1923. 


W.  C.  Dowd,  62,  publisher  and  general 

manager  of  the  Charlotte  jN.  C.)  Aciw.  September,  1879,  with  the  old  Xebraska 
died  at  his  home  on  Queen  s  Road,  Alyers  plutocrat.”  Later  he  published  a  weekly 


Park,  Friday  morning.  Sept.  23,  from  a 
heart  attack.  , 

.Although  he  had  suffered  irom  heart 
disease  for  more  than  four  years,  Mr. 
Dowd’s  condition  was  not  considered 
serious  until  a  few'  moments  prior  to  his 
death.  Even  the  members  of  his  im¬ 
mediate  family  had  not  been  notified,  so 
sudden  was  his  passing. 

Funeral  services  were  conducted  Sun¬ 
day  afternoon  at  3  o’clock,  at  the  First 
Baptist  Church,  Dr.  Luther  Little,  pastor 
of  the  church,  and  Rev.  Joseph  .\.  Gaines, 
pastor  of  St.  Paul’s  Baptist  Church,  offi¬ 
ciating. 

Mr.  Dowd  was  born  in  Moore  county, 
March  21,  1865.  When  he  was  a  mere 
boy  his  family  moved  to  Mecklenburg 
county.  After  receiving  his  preliminary 
education  at  the  old  Carolina  Military 
Academy,  from  which  he  was  graduated 
in  1889  with  the  degree  of  A.B.,  he  entered 
Wake  Forest  College,  from  which  he  was 
graduated.  At  that  institution  he  was  a 
member  of  the  football  team  that  won  the 
championship  of  the  South. 

Following  his  graduation,  Mr.  Dowd’s 
first  business  experience  w'as  as  an  in¬ 
structor  in  the  Carolina  Military  Acad¬ 
emy.  While  thus  engaged  he  found  oppor¬ 
tunity  to  purchase  a  democratic  weekly 
newspaper  here,  the  Mecklenburg  Tittups, 
which  he  obtained  in  1892.  In  1895  he 
purchased  from  Wade  H.  Harris,  now 
editor  of  the  Charlotte  Observer,  the 
Charlotte  News,  which  Mr.  Harris  had 
been  publishing  for  eight  years.  It  was 
at  that  time  a  four-page  publication. 
Subsequently,  Mr.  Dowd  also  obtained  the 
Charlotte  Denuyerat,  and,  consolidating  it 
with  the  Mecklenburg  Times,  his  first 
journalistic  venture,  published  it  under  the 
name  of  the  Times-Democrat,  which  for 
years  afterward  he  continued  to  operate  as 
the  semi-weekly  product  of  the  News. 

Mr.  Dowd  was  first  married  to  the  late 
Miss  Eloise  Jordan  Butt,  Nov.  23,  1892, 
and  to  this  union  his  three  children  were 
born.  William  Carey  Dowd,  Jr.,  Mrs. 
Morehead  Jones,  both  of  Charlotte,  and 
James  Edward  Dowd,  the  latter  of  Rich¬ 
mond,  Va.  Mrs.  Dowd  died  April  26, 
1916. 

In  July,  1917,  Mr.  Dowd  was  married 
to  Miss  Ellen  Furness  Gayle,  of  Mont¬ 
gomery,  Ala.,  from  whom  he  was  later 
divorced.  In  July,  1924,  he  was  married 
to  Mrs.  Thomas  Turner,  of  High  Point, 
who  survives  him. 

Mr.  Dowd  served  as  a  state  senator  in 
1895.  In  1896  and  1900  he  was  a  delegate 
to  the  democratic  national  conventions, 
and  in  1900  he  was  named  presidential 
elector  from  the  sixth  congressional  dis¬ 
trict.  He  was  in  the  state  house  of  rep¬ 
resentatives  from  1907  to  1911,  and  in  the 
last  assembly  in  which  he  served  he  was 
chosen  as  speaker. 

Among  the  civic  organizations  with 
which  Mr.  Dowd  was  connected  were  the 
Goodfellows  Club  and  the  Rotary  Club. 
He  was  a  charter  member  of  the  latter  or¬ 
ganization.  He  also  was  a  director  of 
the  Chamber  of  Commerce  at  the  time  of 
his  death.  Mr.  Dowd  was  also  president 
of  the  Continental  Trust  Company,  hav¬ 
ing  been  instrumental  in  its  founding. 


paper  at  Scribner,  Neb.,  before  moving  to 
Norfolk. 

He  is  survived  by  his  wife,  Mrs.  Marie 
Weeks,  editor  of  the  Norfolk  News  and 
former  president  of  the  Nebraska  State 
Press  Association,  and  one  son,  Bryan 
Weeks,  publisher  of  a  paper  at  Marys¬ 
ville,  Kan. 


Obituary 


JOHN'  J.  Dunlop,  28,  telegraph  editor 
of  the  St.  John  (N.  B.)  Tivies-Globe, 
died  recently  at  Grand  Manan,  N.  B., 
after  a  lingering  illness. 

Cromwell  G.xlpin,  76,  formerly  tele¬ 
graph  editor  on  the  Loj  Angeles  (Cal.) 
Times,  died  in  Eagle  Rock,  Cal.,  recently. 

Kenneth  C.  Kerr.  59,  railroad  editor 
of  the  Salt  Lake  Tribune  during  the 
stirring  years  of  Harriman  railroad  con¬ 
struction,  from  which  position  he  devel¬ 
oped  into  an  authority  on  transportation 
matters,  and  became  publisher  of  the  Rail- 
tiwy  and  Marine  Xen's,  and  Motor  Trans¬ 
portation.  died  Sept.  21  at  his  home  in 
Seattle. 

Mrs.  M.\rth.\  E.  Hogue,  63,  mother  of 
J.  D.  Hogue,  Jr.,  editor  of  the  Vincennes 
(Ind.)  Sun,  died  in  a  Vincennes  hospital 
last  week  from  injuries  received  in  an 
automobile  accident. 

William  F.  Berry,  71,  former  librarian 
for  the  Christian  Science  Monitor,  Bos¬ 
ton,  Mass.,  died  at  his  home  in  Lexing¬ 
ton,  Mass.,  Sept.  20. 

Mrs.  Harold  Goff,  36,  wife  of  the 
managing  editor  of  the  Sedt  Lake  City 
Deseret  Xi'ics,  died  at  her  home  on  the 
night  of  Sept.  19,  from  heart  trouble.  Mr. 
Goff,  who  was  touring  Europe  with  the 
group  of  editors  selected  by  the  Carnegie 
Peace  Foundation,  was  immediately  noti¬ 
fied  by  cable. 

Walter  G.  Fuller,  46,  editor  of  The 
Radio  Times,  the  weeklj'  journal  giving 
the  official  programs  of  broadcasts  of  the 
British  Broadcasting  Corporation,  died  on 
Sept.  16.  Mr.  Fuller  was  born  in  Dorset 
and  took  up  medicine  as  a  profession, 
which  he  later  abandoned  for  journalism. 
For  some  time  he  was  acting-editor  of 
the  Freeman,  in  New  York,  but  came  to 
England  to  join  the  staff  of  the  London 
Daily  Herald.  Later  he  became  acting 
editor  of  the  Weekly  Westminster  (Lon¬ 
don),  and  was  the  first  journalist  to  treat 
radio  broadcast  programs  as  the  subject  of 
regular  artistic  criticism. 

Walter  M.  Tapley,  former  editor  of 
the  Rockland  (Me.)  Daily  Star,  died 
recently. 

Charles  Ferdinand  Taylor.  83,  at  one 
time  owner  and  publisher  of  the  Ft.  Wayne 
(Ind.)  Daily  Xezvs,  died  in  Los  Angeles, 
Cal.,  recently. 


Strewn  from  a  military  airplane,  the 
ashes  of  Walter  C.  Whiffen,  late  Mos¬ 
cow  correspondent  of  the  Associated 
Press  and  for  many  years  its  representa¬ 
tive  in  various  world  capitals,  were  scat¬ 
tered  over  the  highways  and  byways  of 
the  city  of  his  last  assignment.  Sept.  26. 

The  funeral  was  the  first  of  its  kind  in 
the  history  of  Moscow  and  the  ceremony 
was  watched  by  a  large  group  of  specta¬ 
tors,  in  accordance  with  one  of  the  cor¬ 
respondent’s  last  wishes. 

The  ashes  were  carried  in  a  flower 
covered  urn  and  were  scattered  over  the 
city  by  N.  Kotoff,  a  Russian  newsi>aper 
comrade  and  assistant,  when  the  plane 
had  reached  a  height  of  about  5(X)  feet. 

The  ceremony  took  place  after  a  re¬ 
ligious  and  civil  service  attended  by  the 
entire  -\merican  colony  as  well  as  by 
representatives  of  the  Soviet  Foreign 
Office,  the  Soviet  news  agency  Tass,  the 
Soviet  press  and  an  attache  of  the  Japa¬ 
nese  Embassy. 


FURTHER  ESTATE  UTIGA’nON 


Suit  to  Recover  $280,000  Filed  by 
Nathaniel  C.  Wright  Admini*trator 

More  litigation  regarding  settlement  of 
the  estate  of  the  late  Nathaniel  C.  Wright, 
one  of  the  publishers  of  the  Toledo  (O.) 
Blade,  was  started  last  week  with  the 
filing  of  a  suit  in  the  Toledo  courts  by 
Charles  Howard  Wright,  administrator  of 


KAUFFMANN  ESTATE  TO  FAMILY 

Rudolph  Kauffmann,  vice-president  and 
managing  editor  of  the  M 'a.t/imgfo* 
(D.  C.)  Evening  Star,  who  died  last 
week,  left  the  bulk  of  his  estate  to  his 
family,  according  to  the  will  filed  in  pro- 
bate  court  Sept.  23.  The  interest  of  the 
testator  in  the  Evening  Star  Newspaper 
Company  is  to  be  held  in  trust  by  his  son, 
Rudolph  Max  Kauffmann,  and  Henry  g! 
Hanford,  assistant  to  the  business  man¬ 
ager  of  the  Star,  and  the  income  paid  to 
the  son  and  his  sister,  Mrs.  Barbara 
Kauffmann  Murray  of  Dunkirk,  N.  Y. 

FRANK  O’CONNELL 

Frank  O’Connell,  60,  copyreader  on  the 
staff  of  the  Xeiv  York  World,  was  found 
dead  in  a  Turkish  bath  on  Sept.  23. 
Three  prisoners  are  being  held  for  ques¬ 
tioning  in  regard  to  an  alleged  fight  with 
O’Connell  in  which  he  received  a  blow, 
which,  it  is  believed,  caused  the  newspaper 
man’s  death.  Mr.  O’Connell  was  formerly 
a  city  editor  of  the  New  York  Mornm^ 
Telegraph.  Before  joining  the  staff  oi 
the  World  he  was  well  known  as  a  turi, 
tennis  and  golf  writer  of  the  New  York 
Eveiting  Telegram. 


WRITES  SON’S  OBITUARY 


His  only  son,  six  years  old,  dead  from 
infantile  paralysis,  Wallace  L.  Robinson, 
managing  editor  of  the  Lancaster  (Pa.) 
the  estate  of  N.  C.  Wright,  against  Fred-  News  Journal  and  Sunday  News,  informed 
erick  S.  Buggie;  Mary  M.  Buggie,  his  his  office  by  telephone  and  wrote  stories 
wife:  Margaret  Buggie,  his  daughter;  for  his  i»per  and  the  Associated  Press' 
Mary  M.  Buggie,  trustee,  and  Frank  S. 

Lewis. 

The  action  is  to  recover  $280,000,  pro- 


The  child — named  for  his  father,  was  tk 
fifteenth  victim  of  the  malady  in  Lancaster 
within  a  month. 


NEBRASKA  VETERAN  DIES 


W.  H.  Week*  Began  New*paper  Career 

In  1873 — Publi*hed  Norfolk  New* 

W.  H.  Weeks,  oldest  newspaper  man  in 
point  of  service  in  Nebraska  and  pub¬ 
lisher  of  the  Norfolk  News  for  the  last 
20  years,  died  late  Sunday  afternoon,  in 
his  home.  Death  was  caused  by  compli¬ 
cations.  Mr.  Weeks  was  72  years  old. 

Mr.  Weeks  was  born  at  Broklyn,  N.  Y., 
October  29,  1855.  His  early  boyhood  was 
spent  at  Philadelphia  but  he  joined  the 
great  w'estward  trek  in  1872,  coming  to 


JOHN  S.  CRATE 

John  S.  Crate,  50,  managing  editor  of  the 
Ottawa  Journal  dailies,  died  suddenly  at 
twenty  minutes  to  nine  Monday  evening 
in  his  room  at  the  King  Edward  Hotel, 
Toronto.  Death  was  ascribed  to  heart 
failure.  well-known  Canadian  news¬ 
paperman.  he  was  cable  editor  of  the 
Toronto  Globe  for  some  years  and  later 
was  with  both  the  Toronto  Ncros  and 
Toronto  Star,  and  then  with  the  Moix- 
trcal  Star.  He  began  his  newspaper  ca¬ 
reer  on  the  Weekly  Stm  in  Owen  Sound. 
Ont.,  w'here  he  was  born  and  passed  his 
early  life. 


JOHN  C.  KERRIGAN 

John  C.  Kerrigan  of  the  advertising 
department  of  the  New  York  World, 
died  suddenly  at  his  .\tlantic  City  Apart¬ 
ment.  Sept.  26.  He  supervised  resort 
advertising  for  the  World. 


FOR  SALE— 

DUPLEX  HIGH  SPEED 
TUBULAR  PRESS,  5  Unit, 

present  eapaeity  20  pages  or 
40  Tabloid,  with  high  speed 
folder  and  cutter  complete. 
Westinghouse  40  H.P.  and 
5  H.P.  Motor  drive,  Cline 
Electric  control  equipment 
complete. 

Press  used  a  short  time. 

Address, 

Record,  350  West  38th  St., 
New  York,  N.  Y. 
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The  Cline  System  of  Press  Control 
has  given  Complete  satisfaction,  says 

THE  PROVIDENCE  NEWS 


The  Cline  Electric  Mfg.  Co.  furnish 
Motors  and  Control  Equipments  for 
Printing  Presses  and  Auxiliary  Machinery 
for  Newspaper  and  Job  Presses. 


Cline  Electric  Mfg.  Co. 

MAIN  OFFICE,  CONWAY  BUILDING,  111  WASHINGTON  ST.,  CHICAGO,  ILL. 

EASTERN  OFFICE 
MARBRIDGE  BLDG. 

47  WEST  34th  ST. 
NEW  YORK  CITY 


WESTERN  OFFICE 
FIRST  NAT’L  BANK  BLDG. 
SAN  FRANCISCO 
CALIFORNIA 


, SYSTEM  I 
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Editor  &  Publisher  j  or  October  1  ,  1927 


CLASSIFIED  ADVERTISING 


Classified  Promotion  Should  Sell  the  Brand  of  Advertising  Not  a  Single 
Ad,  Gwaltney,  Milwaukee  Journal,  Believes — Classified 
Swindler  Sentenced 


Pi)\vers  &  Stone,  Inc.,  New  York,  has 
been  appointed  to  represent  the  new  Port¬ 
land  (.Me.)  livening  Xezes  nationally. 

The  Geo.  B.  David  Company  has  been 
appointed  national  advertising  representa¬ 
tives,  both  in  the  Eastern  and  Western 
territories  for  the  publishers  of  tlie 
Laredo  (Tex.)  Times. 


N.  Y. 


tJAKRY  GWALTXEY  of  the  Mik^niu- 
kce  Journal  believes  that  a  classified 
promotion  advertisemeni  should  sell  classi¬ 
fied  advertising  as  a  whole  and  not  a 
classified  ad.  He  explained  why  he  held 
this  belief  recently. 

“We  have  sold  ‘Help  Wanted’  advertis¬ 
ing  to  industrial  America — and  we  are 
getting  exactly  what  we  sold,  employment 
advertising,”  he  explained.  “Why  didn’t 
we  sell  these  men  classified  advertising  in¬ 
stead  of  a  classified  ad?  It  would  have 
been  easier  to  sell  than  help  wanted  adver¬ 
tising  was  (it  was  easier  to  sell  it  to  them 
then,  than  it  is  now)  and  had  we  sold 
them  right  in  the  first  place — they  would 
be  using  it  for  dozens  of  things  today 
instead  of  only  one. 

“We  have  sold  used  car  advertising  to 
automobile  dealers,  but  how  many  of  them 
would  think  of  advertising  in  the  classified 
section  if  they  wanted  to  borrow  or  lend 
$10,000?  We  have  sold  real  estate  adver¬ 
tising  to  brokers,  but  how  many  of  them 
would  think  of  trying  to  sell  their  old 
shotgun  or  golf  outfit?  It  is  a  proven 
fact,  that  when  a  man  accepts  a  product 
as  useful  for  a  certain  given  purpose,  it  is 
more  difficult  to  convince  him  that  it  is 
useful  for  other  things  as  well.  So  I  feel 
the  fundamental  basis  of  our  promotion 
should  be  to  sell  classified  advertising.  I 
think  it  should  sell  classified  advertising; 
not  the  product  or  service  found  in  a  par¬ 
ticular  classification. 

"Our  salesmanship  is  on  a  par  with  our 
promotion. 

Tn  the  foreign  field  classified  advertis¬ 
ing  has  great  opportunities,  but  the  sales 
resistance  is  more  than  ordinary.  There  is 
a  total  ignorance  of  the  great  market 
places  as  found  in  the  classified  section. 
There,  prejudice  is  most  profound  and 


deep  rooted.  To  cultivate  this  business  it 
is  necessary  to  sell  ourselves,  our  news¬ 
paper  representatives,  advertising  agencies, 
advertising  managers  and  in  most  cases 
the  advertiser  must  accept  a  new  policy. 
That  is  indeed  a  long  road — but  it  will  be 
traversed.  It  should  be  easy  to  sell  our¬ 
selves  and  demand  the  support  of  our 
foreign  representatives.” 

Through  the  quick  work  of  Xorman  B. 
Tobey  of  the  Boston  (Mass.)  Herald- 
T raveler,  classified  department,  Arthur  K. 
Metivier  was  arrested  in  that  city  Sept. 
16  and  sentenced  to  six  months  in  jail  on 
each  of  the  two  counts  of  larceny  of 
money  and  misrepresenting  his  connec¬ 
tion  with  a  Hub  radio  concern.  Metivier 
had  been  giving  the  Herald-Traveler  con¬ 
siderable  trouble  for  some  time  as  a  “want 
ad”  faker,  victimizing  those  advertising 
for  positions. 

He  was  finally  trapped  when  one  per¬ 
son  advertising  for  a  job  telephoned  the 
Herald-Traveler  and  Tobey  notified  two 
inspectors  who  went  with  him  to  meet 
Metivier.  The  latter’s  game  was  to  call 
on  the  advertiser,  promise  him  work,  and 
then  claim  that  his  pocket  had  been  picked 
and  that  he  needed  carfare  to  get  home. 

H.  W.  Connell,  formerly  of  the  Miami 
(Fla.)  Herald  automobile  advertising  de¬ 
partment,  is  the  new  classifit'd  manager  of 
the  San  Antonio  E.rpress  and  Evening 
.Vezes. 


Effective  at  once,  Howland  &  How¬ 
land  of  Xew  York  and  Chicago,  are  ap¬ 
pointed  special  representatives  of  the 
Corning  (X.  Y.)  Ezrning  Leader. 


AD  TIPS 


K.  L.  Krough,  formerly  of  the  Hart¬ 
ford  Courant  classified  advertising  de¬ 
partment,  has  left  the  newspaper  to  enter 
the  University  of  Vermont  and  also  free 
lance  for  a  number  of  newspapers  in 
Xew  England. 


ADVERTISING  AGENCY  AFFAIRS 


Bryant  Joins  Homer  McKee  in  Research  Department — Geyer  Com¬ 
pany  Appoints  Boyd  and  Brattin — Reed  G.  Landis 
Handling  “Black  Patti” 


A  S  the  first  step  in  an  extensive  expan- 
sion  program,  Homer  McKee,  presi¬ 
dent  of  the  Homer  McKee  Company,  Inc., 
Indianapolis  advertising  agency,  has  an¬ 
nounced  the  addition  to  his  staff  of 
George  T.  Bryant,  who  will  be  associated 
with  G.  Vance  Smith  in  the  agency’s  de¬ 
partment  of  research  and  market  analysis. 

Mr.  Smith,  who  has  been  with  the 
McKee  company  six  years,  was  recently 
changed  from  the  mechanical  production 
department,  of  which  he  was  head,  to  the 
research  department.  George  Mc.\vin, 
formerly  assistant  to  Mr.  Smith,  suc¬ 
ceeds  him  as  head  of  that  department. 

Mr.  Brj-ant  from  1913  to  1918  was 
connected  with  advertising  agencies  in 
Baltimore  and  Indianapolis.  In  1918  he 
became  sales  manager  of  the  Hide, 
Leather  and  Belting  Company,  and  while 
with  this  firm  made  two  trips  to  Europe 
to  study  market  conditions. 

From  this  position  Mr.  Bryant  went 
with  Robert  H.  Hassler,  Inc.,  as  direc¬ 
tor  of  sales.  From  1924  to  1926  he 
served  as  general  manager  of  sales  for 
the  Meyer- Kiser  Corporation  of  Indian¬ 
apolis,  handling  automobile  finance. 


.•\yer  &  Son  and  the  Perry-Hanly  .\d- 
vertising  Company,  has  joined  the  staff 
of  Walraven  Bros.,  Inc.,  of  Dallas. 


The  Meadow  Brook  Xurseries,  Inc.,  of 
Englewood,  N.  J.,  has  appointed  Qiarles 
W.  Hoyt  Company,  Inc.,  to  direct  its 
advertising.  Localized  campaigns  will  be 
conducted  to  develop  the  landscape  gar¬ 
dening  and  cut  flower  departments. 

REPRESENTING  THE 
NEWSPAPERS 

^HE  NoblesvUle  (Ind.)  Ledger  has 
been  added  to  the  membership  of  the 
Indiana  League  of  Home  Dailies  through 
the  appointment  of  Scheerer,  Inc.,  as  its 
representative,  effective  Sept.  20.  This 
brings  the  League  membership  up  to  25. 


PUBLISHER  RETURNS 
FROM  EUROPE 


John  L.  Boyd,  formerly  of  N.  W.  Ayer 
&  Son,  and  Dudley  H.  Brattin,  formerly 
of  the  Minis  .Advertising  Company,  In¬ 
dianapolis,  have  joined  the  staff  of  the 
Geyer  Company,  Dayton,  O.,  as  account 
e.xecutives. 


William  C.  Henning,  who  recently  re¬ 
signed  as  manager  of  the  Weaver  Stuart 
Company,  and  E.  Crosby  Vining  of  the 
Chicago  office  of  Potts-Turnbull  Company, 
have  been  appointed  to  the  Chicago  staff 
of  Woodward  &  Kelly,  national  repre¬ 
sentatives  of  the  Chicago  Daily  Xeu's. 


Reed  G.  Landis  Company  of  Chicago, 
formerly  Arnold  Joerns  Company,  has 
been  selected  to  handle  the  advertising  of 
the  (Thicago  Record  Company,  manufac¬ 
turers  of  “Black  Patti”  phonograph 
records. 

Don  Watts,  for  ten  years  with  X.  W. 


R.  B.  Deane  has  joined  the  staff  of 
George  M.  Kohn,  Inc.,  publishers’  repre¬ 
sentatives,  Atlanta,  Ga.  He  was  formerly 
national  advertising  manager  of  the  Miami 
Herald.  Previous  to  that  he  served  as 
promotion  and  merchandising  manager  for 
the  Syracuse  Journal. 


Paul  Ray  has  been  transferred  from 
Chicago  to  the  Detroit  branch  of  E.  Katz 
Special  Advertising  .Agency,  (j.  J.  Diet- 
rich,  formerly  with  the  Farm  Journal,  has 
been  added  to  Katz  Chicago  staff. 


Aitldn-Kynett  Company,  1430  Walnut  street, 
Philadelphia.  Again  placing  orders  with  news- 
Iiapers  in  various  sections  for  the  Sylvania 
Proilucts  Company,  radio  tuEes,  Emporium.  Pa. 

Buchen  Company,  28  East  Jackson  Boule¬ 
vard.  Chicago.  Will  place  account  for  the 
Metal  Ware  Corporation,  Chicago. 

George  Batten  Company,  McCormick  Build¬ 
ing,  Chicago.  Placing  orders  with  newspapers 
in  various  sections  for  the  French  Battery  Com¬ 
pany.  Madison,  Wis. 

B.  S.  Bowerman  Agency,  121  Commerce  st., 
Baltimore,  Md.  Placing  10-time  orders  with 
r.enspapers  in  various  sections  for  Lyon,  Conk¬ 
lin  &  Company.  Baltimore. 

Ccnnpbetl-EwrJcl  Company,  General  Motors 
Building.  Detroit.  Now  handling  account  of  the 
Silent  .Automatic  Corporation,  heater,  Detroit. 

CeciL  Warwick  &  Cecil.  247  Park  avenue. 
New  York.  Now  handling  account  for  Roeth- 
lislierger  S:  Company,  Inc.,  Tigre  Gruyere 
Cheese,  New  York. 

Churchill-Hall,  Inc.,  SO  Union  Square,  New 
York.  Now  placing  account  for  the  Multibestos 
Comiiany,  Waliiole.  Massachusetts. 

CllurchiU-H^Jl,  Inc.,  50  Union  Square,  New 
^'ork.  Reiwrted  to  have  secured  account  of  the 
Flaku  Products  Company  “Jiffy  Jems,”  New 
Brunswick,  N.  J. 

Collins-Kirk,  Inc.,  750  North  Michigan  ave¬ 
nue.  Chicago.  Making  contracts  with  news- 
jiapers  in  various  sections  for  the  Reisch  Brew¬ 
ing  Company,  S-'ringtield,  Ill. 

D’Arcy  Advertising  Company,  Missouri  State 
Life  Building,  St.  Louis.  Placing  orders  with 
newspapers  in  selected  sections  for  the  Missouri 
St.atc  Life  Insurance  Company,  St.  Louis. 

Erwin,  Wasey  &  Q*..  8+4  Rush  street,  Chi¬ 
cago.  Placing  account  for  the  Wahl  Company, 
Chicago,  manufacturers  of  Eversharp  pencils, 
Wahl  pens  and  Wahl  spring  brake.  Again  plac¬ 
ing  orders  with  newspapers  in  various  sections 
for  the  A.  C.  Spark  Plug  Comiany,  Flint, 
Michigan. 

Gardner  Advertising  Company,  1627  Locust 
street,  St.  Louis.  Renewing  newspaper  contracts 
generally  for  the  Ralston  Purina  Company, 
cereal,  St.  Louis. 

Charles  C.  Green  .\dvertising  Agency,  45C 
4th  avenue.  New  York.  Placing  orders  with 
newspapers  generally  for  the  International  Pro¬ 
prietaries,  Inc.,  tanlac,  Dayton,  Ohio. 

Green,  Fulton,  Cunningham  Company,  360 
North  Slichigan  avenue,  Chicago.  Placing  ac¬ 
count  for  Spear  &  Company,  Pittsburgh,  house¬ 
hold  furniture. 

Hazard  Advertising  Corporation,  7  East  42nd 
street.  New  York.  Placing  account  for  the 
-Murray  Hill  Trust  Company,  New  \ork. 

Charles  W.  Hoyt  Company,  Inc.,  11  East  36th 
street.  New  York.  Placing  account  for  the 
Shirtcraft  Company,  Inc.,  of  New  York. 

C.  W.  Jackson  Company,  175  5th  avenue.  New 
York.  Placing  orders  with  newspapers  in  vari¬ 
ous  sections  for  the  Buffalo  Lithia  Springs  Cor- 
Iioration,  Va. 

Koch  Company,  432  Broadway,  Milwaukee, 
Wis.  Now  handling  account  of  the  Mint-O-Lax 
Comiiany,  candy  laxative,  Milwaukee. 

L(^  A  Thomas  and  Logan,  400  North  Michi¬ 
gan  avenue,  Chicago.  Placing  orders  with 
newspapers  in  various  sections  for  the  Pines 
Winterfront  Company,  Chicago. 

H.  K.  McCann  Company,  Skinner  Building, 
Seattle,  Wash.  Now  handling  account  for  the 
Pioneer  Packing  Company,  “Pioneer  Minced  Sea 
Clams,”  Seattle. 

John  F.  Murray  Advertising  Agency,  Inc., 

578  Madison  avenue.  New  York.  Handling  ac¬ 
count  for  the  A.  S.  Boyle  Company,  Cincinnati, 
Ohio,  manufacturers  “Old  English”  wax,  etc. 

Picard,  Bradner  &  Brown,  16  West  46th 
street.  New  York.  Placing  orders  with  news¬ 
papers  in  selected  sections  for  the  Acme  Ap¬ 
paratus  Corporation,  radio,  Cambridge,  Massa¬ 
chusetts. 

John  O.  Powers  Company,  247  Park  avenue. 
New  York.  Has  secured  account  of  the  Pausin 
Engineering  Company,  Newark,  N.  J. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York.  Now  handling  account  for  the  Dex¬ 
ter  Poultry  Company,  “Sunnyfood.”  New  York. 

Sehl  Advertising  Agency,  360  North  Michi¬ 
gan  avenue,  Chicago.  Placing  orders  with  news¬ 
papers  generally  for  the  J.  M.  White  Mfg. 
Company,  radio,  Sioux  City,  Iowa. 

A.  J.  Silberstein,  Inc.,  310  5th  avenue.  New 
York.  Making  reservation  orders  with  news- 
jiapers  that  have  rotogravure  sections  for  the 
Silverstritie  Company,  men’s  clothing.  New 
York. 

J.  Walter  Thompson  Company,  420  Lexing¬ 
ton  avenue.  New  York.  Placing  orders  with 
some  Western  newspapers  for  the  Andrew 
Jergen  Company.  WocKibitry’s  facial  soap,  Cin¬ 
cinnati.  Also  placing  orders  with  newspapers  in 
various  sections  for  the  Corning  Glass  Works. 
Pyrex  Bottles.  Corning.  N.  Y. 

World  Wide  Advertising  Corporation,  303 
5th  avenue.  New  York.  Placing  account  for 
I.ebolt  &  Company. 


Jose  Camprulii,  publisher  of  La 
Prensn,  Spanish  language  daily  of 
New  York  City,  photographed  on  the 
S.  S.  Paris  upon  his  return  to  New 
York  from  Europe  recently. 


BUTMAN  GETS  POST 


Made  Director  of  News  for  Interna¬ 
tional  Telegraph  Conference 

Carl  H.  Butman,  editor  of  the  Wash¬ 
ington  Radio  Xews  Service,  and  a  widely 
known  newspaper  correspotident,  has  been 
assigned  as  director  of  news  service  for 
the  International  Radio  Telegraph  con¬ 
ference  which  opens  Oct.  4,  at  the  national 
capital.  Butman  formerly  did  publicity 
work  for  the  War  Department  and  the 
Smithsonian  Institute.  Xewspaper  repre¬ 
sentatives  from  all  parts  of  the  world  will 
attend  the  conference,  the  members  of 
which  will  be  received  by  President  and 
Mrs.  Coolidge  at  the  White  House  on 
October  7. 

The  plenary  sessions  of  the  conference 
are  expected  to  extend  until  about  Xov.  16. 


TO  USE  NEWSPAPERS 


Hurley  Company  Will  Advertise  Thor 
Washers  Extensively 

The  Hurley  Machine  Company,  manu- 
facturers_  of  the  Thor  washing  machine, 
will  begin  a  widespread  newspaper  ad¬ 
vertising  campaign  because  of  the  effi¬ 
ciency  of  newspapers  in  reaching  the 
women  in^the  home,  it  was  announced  by 
Edward  X.  Hurley,  Jr.,  president  of  the 
Hurley  company. 

Newspaper  advertising  was  praised  as 
the  most  effective  method  of  stimulating 
business,  at  a  meeting  of  dealers  in  the 
Bismarck  Hotel.  Hurley  outlined  the 
newspaper  advertising  plans  for  the  com¬ 
ing  year,  and  explained  that  the  dealers 
would  be  affiliated  with  the  campaign. 


PUBLISHER  RE-ELECTED  MAYOR 

In  the  most  decisive  election  Greens¬ 
boro  has  ever  had.  Mayor  E.  B.  Jeffress, 
publisher  of  the  Greensboro  (X.  C.) 
-\  ezt's,  and  Councilmen  E.  R.  Ford, 
W.  M.  Ridenhour  and  David  White  were 
returned  victors  Monday  over  the  four 
candidates  which  a  recall  faction  had  ad¬ 
vanced  in  opposition. 


RESCUES  INJURED|  M^N 

John  J.  Jesse,  an  eni'ploye'  ot  the  Chi¬ 
cago  Herald  and  Examiner,  went  to  the 
rescue  of  Benjamin  Toubes,  a  chemist, 
when  Toubes,  in  trying  to  board  an  Illi¬ 
nois  Central  train,  fell  under  the  wheels 
of  the  car.  His  right  leg  was  cut  off. 
While  hundreds  stood  alxiut,  Jesse 
dragged  the  unconscious  man  to  the  plat¬ 
form,  took  a  rope  from  a  package  of 
newspapers,  and  applied  a  crude  tourni¬ 
quet. 
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Taking  the  guess 

Out  Gas 


SCIENTIFIC  research  is  one  important  method 
adopted  by  the  gas  industry  to  bring  about  uni* 
versal  use  of  gas  for  industrial  heating  purposes; 


Scientific  study  is  being  pursued  at  such  institU' 
tions  as  the  University  of  Illinois,  University  of 
Michigan,  Johns  Hopkins,  Massachusetts  Institute 
of  Technology,  American  Institute  of  Baking, 
American  Gas  Association  testing  laboratory,  and 
in  many  other  institutions,  besides  the  laboratories 
maintained  by  individual  gas  companies. 


Science  takes  nothing  for  granted.  The  gas 
industry  believes  that  its  product  will  eventually 
serve  for  every  heat  needed,  and  the  purpose  of  all 
this  investigation  is  to  bring  about  the  universal  use 
of  gas  in  the  most  assured  manner  with  the  least 
possible  loss  of  time. 

Industrial  concerns  in  all  lines  of  business  should 
keep  themselves  informed  on  the  recent  adaptation 
of  gas  to  their  own  industries. 

Write  to  your  gas  company  for  information,  or  to 


American  Gas  Association 

420  Lexington  Avenue,  New  York  City 


YOU  CAN  DO  IT  BETTER  WITH  GAS 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Elthel  Hays  Signs  New  NEA  Contract  —  Mildred  Barbour  Book  to  Be 
Published — Secretary  Is  Reporter  on  Trip  to  U.  S. 
from  France 


0 1  927«  Imperial  TypeMetalCo. 


Trapper  of  Men,”  by  Mildred  has  returned  friiin  a  vacation  at  Lee, 
Barbour,  as  syndicated  by  the  Mass. 

Metropolitan  Newspaper  Service,  is  soon 
to  be  published  as 

na  book  by  Gros- 
set  &  Dunlap. 

Miss  Barbour 
has  for  several 
>•  e  a  r  s  devoted 
herself  e.xclusive- 
ly  to  writing 
serials  for  the  Marjorie  Mills  of  the  Boston  (Mass.) 
M  e  t  r  o  p  olitan  Herald  staff  is  now  conducting  a  page 
Newspaper  Serv-  of  her  own,  entitled  “The  Forum,  .\ 
ice,  but  was  pre-  Tage  for  New  England  Women,”  in  the 
viously  nut  only  Herald  every  day. 

a  writer  but  also  — - 

-  an  e.xecutive  of  Ethel  Hays,  artist,  has  signed  a  new 

Mii-dbed  B.^kbour  the  Wheeler  Syn-  long  term  contract  with  \E.\  Service, 
dicate.  Inc.  In  addition  to  continuing  her  "Flap- 

lier  Fannies”  and 
“Ethel”  cartoons, 
she  will  also  draw 
a  cover  each  week 
for  the  forthcom¬ 
ing  XE.A.  Sundav 
A  lit- 


Miss  Clara  H.  Zeillessen,  assistant  ad¬ 
vertising  manager  of  the  Philadelphia 
Electric  Company,  was  the  winner  of 
the  $250  prize  offered  for  the  best  es¬ 
say  submitted  at  the  20th  annual  con¬ 
vention  of  the  Pennsylvania  Electrical 
.\ssociation  at  Bedford  Springs. 


porter  on  the  II  ashington  Herald.  Mie 
wrote  one  serial  as  an  experiment  and 
has  since  become  a  successful  writer  of 
novels  of  e.xcitement  and  emotion. 

Miss  Barbour  regularly  writes  four 
serials  a  year.  “Jealous  Hearts”  is  the 
title  of  her  serial  now  being  released  and 
"One  Suitor  Too  Many”  has  been  com¬ 
pleted.  It  will  follow  “Jealous  Hearts." 

Miss  Renee  Brasier,  secretary  to  Lau¬ 
rence  Hills,  editor  of  the  Paris  Herald. 
foreign  editimi  of  the  Nev-'  Yark  Herald 
Tribune,  arrived  in  this  country  for  a 
visit  on  the  He  de  France  Sept.  28.  Miss 
Brasier  sent  daily  cables  to  the  Herald 
Tribune  on  the  activities  of  Mayor 
Walker,  who  returned  to  New  York  on 
the  same  ship.  On  Thursday  evening. 
Sept.  29,  Miss  Brasier  was  the  guest  of 
honor  at  a  party  given  by  the  French 
Line. 


magazine, 
tie  less  than  three 
years  ago.  Miss 
Hays  becamecon- 
n  e  c  t  e  d  with 
NE.\.  Previously 
she  had  been  an 
artist  on  the 
Clez'eland  Press. 

Mrs.  Simms — 
in  private  life  she 
is  Mrs.  Ethel  Hays  Simms— started  to 
draw  when  she  was  going  to  High  School 
in  Billings,  Mont,  .\fter  graduation  she 
went  to  Los  .\ngeles,  where  she  studied 
in  the  Los  .-Kngeles  School  of  Art  and 
Design.  Later  she  went  to  New  York 
and  took  a  course  for  three  years  in  the 
school  of  the  Art  League.  During  the 
war  she  served  as  a  “reconstruction  aide,” 
teaching  wounded  soldiers  how  to  draw, 
at  the  base  hospital  at  Camp  Lewis,  Wash. 

Scarcely  were  her  classes  under  way, 
before  Ethel  realized  that  in  humorous  pen 
and  ink  sketches  lay  her  own  route  to 
success.  She  spent  all  her  time  in  line 
drawings,  and.  after  two  years  in  Wash¬ 
ington  and  at  the  government  hospital  at 
,,  ,  „  ,  ,  Davton.  Tenn.,  she  received  an  offer  from 

Miss  Helen  Havener  and  Miss  Ina  Cleveland  Press. 

Badger  of  the  Portland  (Me.)  Press- 
Herald  and  E.xpress  staffs,  were  guests 
of  honor  at  a  party  given  by  their  as.so- 
ciates  of  the  newspapers.  Miss  Havener 
leaves  to  edit  the  Independent  U'oman. 

M  iss  Badger  goes  on  leave  of  absence 
to  study  at  Boston  University. 


Ethel  Hays 


The  Toledo  Blade 
Sticks  To  Imperial  r 


/HE  magnificent  new  home  of  the  Toledo  Blade, 
shown  above,  is  splendid  evidence  of  the  success  and 
prestige  enjoyed  by  this  great  northern  Ohio  Daily. 

An  interesting  incident,  to  which  Imperial  points 
with  considerable  pride,  attended  the  Blade’s  moving 
into  the  new  plant.  In  nearly  every  particular,  new 
presses  and  machines  had  been  bought  to  replace 
those  used  in  the  old  plant.  But  one  important  item 
was  transferred  unchanged. 

The  old  supply  of  Imperial  Type  Metal,  due  to  con¬ 
tinuous  Plus  Plan  servicing,  was,  of  course,  in  perfect 
condition  and  there  was  no  need  to  replace  it  with 
a  new  supply.  Accordingly,  the  same  type  metal  was 
carried  into  the  Blade’s  new  shop  in  company  with 
an  additional  stock  of  Imperial  to  care  for  the  new 
plant’s  larger  needs. 

The  Blade’s  experience  offers  one  more  convincing 
proof  of  Imperial’s  long-lived  economy.  It  indicates 
why  thousands  of  papers  today,  ranging  from  small 
town  weeklies  to  metropolitan  dailies  of  tremendous 
power,  swear  by  Imperial  and  the  Plus  Plan  to  save 
the  expenses  and  delay  of  machine  troubles  and 
cut  metal  costs. 

Qet  a  copy  of  the  Plus  Plan  now. 


CARILLON  CAMPAIGN  SUCCEEDS 


50,000  Hear  First  Albany  Concert — 
Dailies  Raised  Purchase  Fund 

.\n  attendance  estimated  at  50,000  at 
the  initial  recital  crowned  the  two-year 
efforts  of  the  .4ll>any  (N.  Y.)  Knicker¬ 
bocker  Press  and  livening  News  to  install 
a  municipal  carillon  in  the  City  Hall.  At 
the  urging  of  the  two  newspapers,  a  fund 
was  raised  to  purchase  a  carillon  of  30 
bells.  The  city  later  was  called  on  to 
defray  the  cost  of  installation.  For  the 
first  concert  the  two  newspapers  again 
raised  a  fund  to  pay  the  expenses  of 
bringing  Josef  Denyn,  noted  carilloneur 
of  Malines,  Belgium,  to  Albany.  He 
played  two  concerts,  the  first  attended  by 
a  crowd  that  filled  all  available  space  in 
City  Hall  park  and  Capitol  park. 

Dedicated  to  the  newspapermen  who 
assisted  in  the  campaigns.  Col.  William 
Gorham  Rice,  widely  known  .\lbany  au¬ 
thority  on  carillons,  is  donating  a  gallery 
of  paintings. 


Miss  .-Xiina  Nicholas,  literary  editor  of 
the  Indianapolis  Star,  has  returned  to 
her  work  after  spending  the  summer  in 
Eun>]ie. 


Louise  Glackemeyer  has  left  the  staff 
of  the  Des  Moines  Register  to  enroll  in 
the  school  of  journalism  at  Missouri 
L'niversity,  Columbus,  Mo. 


Marie  .Xvery  Myers,  society  editor  of 
the  .Albany  (N.  Y.)  Times-Union,  is 
now  writing  her  page  under  the  name  of 
Nancy  Van  Dyck. 


Miss  Mina  Caswell,  church  editor  of 
the  Portland  (Me.)  E.rpress,  has  joined 
the  Portland  Xezvs  staff. 


son  has  been  born  at  Columbus,  O., 
to  Mr.  and  Mrs.  Claude  Jay  Bartlett. 
Mrs.  Bartlett  is  a  newspaper  woman, 
having  been  employed  at  the  time  of  her 
marriage  on  the  Columbus  Ohio  Slate 
Journal. 


Manufacturing  the  following  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


Philadelphia 

Cleveland 


New  York 
Chicago 


BEST  BY  ACID  XESTr 
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“Tell  Me  How  to  Get  More 
National  Advertising” 


When  one  newspaper  publisher  says  to  another  newspaper  pub¬ 
lisher:  ”Tell  me  how  to  get  more  national  advertising,”  what  is 
the  answer? 

The  natural  reply  would  be:  ”Let  us  study  the  methods  of  those 
newspapers  which  notably  succeed  in  selling  space  to  national  ad¬ 
vertisers.” 

And  when  the  subject  is  investigated,  it  is  invariably  seen  that  those 
successful  newspapers  buy  advertising  space  on  their  own  account. 

Newspapers  which  advertise  in  EDITOR  8C  PUBLISHER 
regularly  and  consistently  record  regular  and  consistent  gains  in 
national  advertising  linage. 

Compare  the  figures  of  those  newspapers  which  regularly  advertise 
in  EDITOR  8C  PUBLISHER  with  the  figures  of  newspapers  which 
do  NOT.  Isn’t  the  answer  right  there  before  your  eyes? 

The  national  advertiser  wants  to  know  about  your  Market — is  it 
promising  and  profitable?  And  he  wants  to  know  about  your 
Medium — is  it  a  necessary  one  for  coverage  of  that  Market? 

Present  your  case  in  the  advertising  columns  of  EDITOR  8C  PUB¬ 
LISHER.  Advertisers  and  agents  on  EDITOR  8C  PUBLISHER’S 
paid  subscription  lists  placed  more  than  a  HUNDRED  MILLION 
DOLLARS  of  national  advertising  in  1926.  Isn’t  that  the  audience 
you  want? 


EDITOR  &  PUBLISHER 

Central  Service  Station  for  Newspaper  and  Advertising  Men 

1700  Times  Building  42nd  St.  and  Broadway  New  York  City 
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WITH  THE  GENERAL  ADVERTISERS 


Henry  Ford  Says  “Economic  Conditions  Are  Sound’’ — Pluto  Is  How 
Testimonialing — Small  Copy  That  Pulls  in  Newspapers — 
Frigidaire  Appointments 


condition  of  the  country  is 
sound,”  Henry  Ford  said  Sept.  26. 
He  declared  he  had  no  fear  that  economic 
conditions  may  not  justify  volume  pro¬ 
duction  of  the  new  automobile  now  in 
the  making  and  to  be  advertised  with  a 
reported  $15,000,000  appropriation,  han¬ 
dled  by  X.  \V.  .Ayer  &  Son.  Philadelphia. 

“The  wild  fluctuations  of  the  stock 
market  are  no  indication  of  the  real  eco¬ 
nomic  condition  of  the  country,”  the 
manufacturer  declared.  “The  stock  mar¬ 
ket  is  just  wild  anyhow.  When  it  gets 
to  blowing  too  hard  it  will  blow  itself 
out.” 

In  the  past  10  days  Ford  plants  have 
taken  on  4,000  new  employes,  bringing 
the  total  to  more  than  62.80().  Mr.  Ford 
indicated  this  did  not  necessarily  mean 
that  production  records  were  being 
.sought. 

“No  less  than  4(X).000  of  the  new  cars 
will  be  required  for  the  trade  as  rapidly 
as  we  can  furnish  them,”  Mr.  Ford  said. 

He  added  that  he  did  not  know  when 
the  first  would  come  from  the  assembly 
line. 

“Advertising  copy  that  newspaper  head¬ 
line  reader  can  take  in  at  a  glance.” 

That  is  how  11.  C.  Claridge,  advertis¬ 
ing  manager  of  the  Salada  Tea  Company, 
Rosfon,  describes  the  advertising  his  firm 
clears  to  300  newspapers  three  times  a 
week  the  year  round  through  the  Kenyon 
Company,  Boston  advertising  agency. 

“The  space  most  freciuently  used  is 
two  columns  wide  and  35  agate  lines  in 
preferred  jiosition,”  Mr.  Claridge  ex¬ 
plained.  “It  is  ‘reminder’  advertising  of 
the  poster  type,  a  smashing  eyeful  of  the 
characteristic  Salada  logotype  and  only  a 
line  or  two  of  terse,  trenchant  copy.  The 
reader’s  eyes  flitting  across  a  newspaper 
page  cannot  help  hut  take  it  all  in  at  a 
glance.  It  has  been  found  that  this  typ)e 
of  copy  has  created  the  impression  in 
many  minds  of'  every-day  advertising. 
Certainly  this  is  a  striking  illustration 
of  the  result  obtaine<l  by  small  but  bold 
copy  used  frequently  and  regularly.” 


Pluto  Water,  bottled  at  the  springs  at 
French  Lick.  Ind.,  is  following  the  cur¬ 
rent  popular  style  of  testimonial  adver¬ 
tising  copy.  .‘\  recent  advertisement 
quotes  Royal  S.  Copeland.  M.D.,  endors¬ 
ing  mineral  waters. 


II.  \V.  .Arnold  of  Baltimore  and  R.  F. 
Callaway  of  Detroit  have  been  appointed 
assistants  to  E.  G.  Biechler,  president 
and  general  manager  of  the  Frigidaire 
Corporation  of  Dayton.  O. 

Mr.  Arnold  will  have  active  manage¬ 
ment  of  the  Delco-Light  end  of  the  busi¬ 
ness  and  Mr.  Callaway  will  be  connected 
with  Frigidaire  activities.  Mr.  Biechler 
will  continue  as  president  and  active  head 
of  the  Delco-I.ight  Company,  as  well  as 
general  manager  of  the  Frigidaire  Cor¬ 
poration. 

.Advertising  of  the  Silent  .Automatic 
Corporation  of  Detroit,  oil  burner  manu¬ 
facturer.  is  now  being  placed  by  the 
Campbell-Ewald  Company.  The  corpora¬ 
tion  has  factory  branch  offices  and  display 
rooms  in  Detroit,  Philadelphia,  Boston 
and  Chicago  and  an  extensive  dealer  or¬ 
ganization  throughout  the  country. 


Wheatsworth.  Inc.  Some  newspapier 
space  is  being  used  to  tell  the  women 
f<  lk.s  about  it. 


1'.  Dwight  Conner.  Cleveland  financial 
advertising  man  who  was  president  of  the 
National  Financial  .Advertisers’  .Associa¬ 
tion  in  1921,  has  been  engaged  by  the 
Brotherhoixl  of  Locomotive  Engineers’ 
Co-operative  National  Bank,  in  Oeve- 
land.  This  bank’s  personnel  among  the 
executives  was  recently  reorganized  and 
an  aggressive  campaign  for  new  business 
is  to  be  started.  Mr.  Conner  served  as 
advertising  manager  of  the  Guardian 
&  Trust  Company  of  Cleveland  for  13 
years  and  served  on  the  publicity  com¬ 
mittee  of  the  American  Banking  Asso¬ 
ciation. 


NEW  TENNESSEE  PRESS 
GROUP  ORGANIZED 


Virgil  Adams  of  Lenoir  City  News 
Elected  President  at  Nashville 
— Seeking  to  Merge 
State  Bodies 


Organization  of  a  provisional  Tennes¬ 
see  Press  Association  to  take  the  place  of 
the  inactive  group  formed  last  year  was 
the  outcome  of  a  recent  meeting  of  ap¬ 
proximately  20  editors  of  Tennessee  pa¬ 
pers  meeting  in  Nashville. 

Virgil  .Adams,  editor  of  the  Letwir 
City  Xeu's,  was  elected  president,  while 
John  C.  Rodgers  of  the  Dycrsburg  State 
Gazette  was  selected  as  secretary  and 
treasurer.  George  H.  .Armistead,  Sr., 
of  the  A'ashz’Ule  Banner,  was  elected 
chairman  of  membership. 

.A  board  of  governors,  representing 
each  of  the  ten  congressional  districts  of 
the  state,  was  also  elected.  They  are : 
J.  .A.  Holston  of  Rogersville,  first;  H. 
Fowler,  Rockwood  Times,  second;  T.  F. 
Peck.  Etoimh  Enterprise,  third;  E.  A. 
.Albright,  Sumner  County  Nezvs,  fourth” 
J.  N.  McCord,  Marshall  County  Gacette, 
fifth;  James  L.  Finney,  Nashtdlle  Ten¬ 
nessean,  sixth ;  L.  D.  McCord,  Giles 
County  Record,  seventh;  J.  D.  Rison, 
Jr.,  Paris  Parisien,  eighth;  J.  L.  Hol¬ 
brook,  Dresden  Enterprise,  ninth;  T.  B. 
Sharp,  Memphis  Press-Scimitar,  tenth. 

It  was  decided  to  invite  the  three  sec¬ 
tional  press  associations  of  the  state  to 
become  a  part  of  the  central  organization 
formed.  The  Middle  Tennessee  Press 
association  members  present  accepted. 

Plans  for  the  meeting  in  Memphis  next 
year  when  the  National  Editorial  -Asso¬ 
ciation  is  there.  May  28,  29  and  30,  were 
also  discussed.  The  associations  of  Mis¬ 
sissippi,  .Arkansas  and  Alabama  will  be 
invited  to  meet  in  Memphis  at  the  same 
time. 


FRUIT  CAMPAIGN  SUCCESSFUL 


Twelve  cities  are  paying  for  a  bi¬ 
weekly  radio  broadcast  over  Station 
WOR  and  others  by  Alfred  W.  McCann, 
the  pure  food  exp)ert  who  made  his  repni- 
tation  on  the  old  .Vetf  York  Ezming 
Mail,  under  Henry  L.  Stoddard.  Mc¬ 
Cann  talks  every  Monday  and  Thursday. 

Advertisers  paying  the  cost  are  Borden’s 
Farm  Products  Company.  Inc.,  the  Cox 
t'elatine  Company,  R.  B.  Davis  Company, 
Dutran  Brothers.  J.  M.  Horton  Ice  Cream 
C omnany,  C.  F.  Mueller  Company,  Otto 
Stahl.  Inc..  Phoenix  Cheese  Corptoration. 
P>e  Bakeries  of  America,  Inc.,  Washing¬ 
ton  Coffee  Refining  Company,  and 


British  Federation  Appropriates  $200,- 
000  for  Coining  Year 

The  $200,000  newspaper  advertising 
campaign  conducted  in  the  past  year  by 
the  British  Fruit  Trade’s  Federation  to 
popularize  fruit  eating  in  Britain  was  so 
successful  that  a  similar  sum  has  been 
appropriated  for  the  coming  year. 

Gordon  Boggon,  organizer  of  the  cam¬ 
paign,  said  that  during  the  past  three 
years  more  than  a  quarter  of  a  million 
pounds  has  been  spent  on  advertising  and 
in  that  time  the  public  has  increased  its 
purchases  of  fruit  more  than  £5,000,000, 
a  gain  of  25  pier  cent. 


ADDS  RADIO  PAGE 

The  Bridgeport  (Conn.)  Times-Star  is 
now  running  a  daily  radio  page  with 
Ralph  G.  Hurd  as  radio  editor. 


Indii 


nn® 


Good  Newspapers  in  a 
Good  Market--- 


^  ery  few  markets  offer  so  many  outstami- 
ing  advantages  to  the  national  advertiser 
as  the  Hoosier  State.  It  can  be  truly 
classed  as  an  ideal  market  for  national 
products. 

Here  you  have  a  small  territory,  situated 
in  the  heart  of  industry  and  agriculture, 
where  the  earning  and  buying  power  of 
the  people  are  recognized  as  among  the 
highest  in  the  nation.  Combined  with 
that  important  factor  yon  have  a  group  of 
newspapers  located  in  the  central  distribu¬ 
ting  points,  that  enjoy  unusual  prestige 
among  the  readers. 

\ou  don’t  have  to  tell  about  the  value  of 
the  advertised  brand  to  the  Indiana  con¬ 
sumer.  He  knows  and  appreciates  it. 
This  combination  of  good  newspapers  in 
a  good  market  means  that  the  national  ad¬ 
vertiser  can  come  into  Indiana  and  get  his 
distribution  with  little  cost  and  little  ef¬ 
fort.  for  the  moment  you  advertise  the 
merit  of  your  product  to  the  Hoosier.  you 
enlist  the  aid  of  the  jobber,  dealer  and 
consumer  as  well. 


Rate  for 

Ciicu- 

5.000 

lation 

lines 

**Colunibus  Republican  . 

5,027 

.03 

**Fort  Wayne  Journal-Gazette 

. (M» 

38,539 

.08 

•*Fort  Wayne  Journal-Gazette 

30,255 

.08 

**Fort  Wavne  News-Sentinel  . 

. (E> 

44,217 

.10 

.  ..  .tMASt 

8,231 

17,002 

.04 

.06 

**Gary  Evening  Post-Tribune  . 

. (Ef 

**Huntington  Press  . 

. (M&S) 

5,058 

.03 

**IndianapoIis  News  . 

. (E) 

130,079 

.25 

•‘Lafayette  Journal  &  Courier- 

.(M)  7,9311 
(E)13,813  f 

21,744 

.06 

tTLa  Porte  Uerald-Argus  . 

. (Et 

6,839 

.04 

••Marion  Leader  Tribune  . . . 

. (M&S) 

9,898 

.04 

tfShelbwille  Democrat  . 

. ....(E) 

4,063 

.025 

••South  Bend  News-Times  .... 

..(M)  9,858  ) 
(E)18,288  i: 

28.146 

.07 

••South  Bend  News-Times  -  - . 

. (S) 

26,421 

.07 

••South  Bend  Tribune. ..  (S) 

23,482...  (E) 

24,351 

.07 

••Terre  Haute  Tribune  . 

22.973 

.06 

1  **A.  B.  C.  Publisher’s  Statement,  March  31.  1927. 

tGovernment  Statement,  October  1,  1926. 
tfCovemment  Statement,  March  31,  1927. 

1 

Ed  itor  &  Pmbli$h»r  /•r  Ortober  1927 
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o 

Can  you  find  greater  concentrated 

Buying  Power 


New  England  is  the  market  for  the  advertiser 
with  the  limited  appropriation.  With  small 
investment  he  reaches  the  greatest  number 
of  people  in  the  most  thickly  populated  sec¬ 
tion  of  the  country.  Just  think,  over  six 
million  people  living  in  about  2%  of  the 
country’s  area,  who  are  all  gainfully  engaged 
in  practically  the  richest  industrial  district 
of  the  United  States. 

Naturally  the  buying  power  is  unusually 
high.  Yes,  and  if  you  will  look  to  your 
statistics  you  will  find  it  surprisingly  high. 
This  concentrated  buying  power  can  be 
easily  reached  thru  New  England’s  local 
papers  with  very  little  cost. 


Another  feature  to  consider  is  the  item  of 
sales  expense.  Working  New  England  re¬ 
quires  no  expensive  sales  organization. 
Usually  one  or  two  salesmen  can  do  all  the 
missionary  work  quickly.  The  dealer  and 
jobber  always  co-operate,  because  you  don’t 
have  to  sell  them  the  value  of  advertised 
goods.  They  are  doing  it  right  along,  and 
they  have  done  it  for  years. 

An  analysis  of  this  market  will  show  that 
New  England  offers  every  advantage  for 
quick  and  economical  distribution,  and  no 
market  offers  such  possibilities,  particularly 
where  the  size  of  the  appropriation  is  the 
important  consideration. 


HASSACHVSETTS— Population.  3.852.356 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

••Attleboro  Sun  . . 

. (E) 

5.786 

.03 

.03 

••Boston  Olobe  . 

.  .(M&E) 

286.361 

.60 

.50 

••Boston  Olobe  . 

. (S) 

333.462 

.65 

.55 

t+Boiton  Transcript  . 

. CE) 

38.246 

.20 

.20 

••Boston  Post  . 

- (M) 

394.851 

.60 

.60 

••Boston  Post  . 

. (8) 

350.627 

.55 

.56 

••Fitchbury  Sentinel 

. (E) 

12.069 

.06 

.045 

••Haverhill  Gazette  . . 

. (E) 

16.415 

.065 

.06 

••Lynn  Item  . 

. (E) 

17.004 

.066 

.06 

ttLowell  Courier-Citizen  and 

Evening  Leader  . . 

..(M&E) 

20.961 

.07 

.07 

Bedford  Standard  Her* 

cury  . . . 

..(M&E) 

32.607 

.10 

.10 

**Kew  Bedford  Sunday  Standard 

(8) 

29.262 

.10 

.10 

••North  Adams  Transcript. (E) 

10.427 

.06 

.04 

••Pittsfield  Eayle  ... 

. (E) 

18.264 

.06 

.05 

••Salem  Mews  . 

. (E) 

21.496 

.09 

.07 

••Taunton  Gazette  .. 

. (E) 

9.414 

.046 

.036 

••Worcester  Telearam  Gazette 

(M&E) 

99.207 

.28 

.26 

••Worcester  Sunday  Teleyram 

(8) 

59.740 

.21 

.18 

CONNECTICUT— Population.  1.380.631 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

••Bridgeport  Post-Telegram 

(E&M) 

44.370 

.15 

.15 

••Bridgeport  Post  . (8) 

23.171 

.10 

.10 

••Hartford  Courant  . (M) 

33.017 

.09 

.09 

••Hartford  Courant  . (S) 

58.674 

.13 

.13 

ttHartford  Times  . (E) 

58.077 

.13 

.13 

••Middletown  Press  . (E) 

8.560 

.05 

.03 

4tNew  Haven  Begister. .  (E&S) 

48.507 

.145 

.136 

••New  London  Day . (E) 

12.293 

.06 

.046 

ttNorwich  Bulletin  . (M) 

12.842 

.07 

.05 

••Norwalk  Hour  . (E) 

6.429 

.04 

.04 

tt8outh  Norwalk  Sentinel. .  (E) 

5.320 

.04 

.03 

••Stamford  Advocate  . (E) 

••Waterbury  Republican-American 

10.937 

.05 

.04 

(M&E) 

25.234 

.08 

.08 

••Waterbury  Bepublican. . .  (S) 

15.903 

.08 

.08 

MAINE— Population.  768.014 

••Portland  Press-Herald  Express. 

Sun  &  Telegram _ (M&E) 

59.366 

.20 

.16 

NEW  HAMPSHIRE— Population. 

443.683 

••Concord  Monitor-Patriot.  .(E) 

6.773 

.0375 

.026 

ttKeesie  Sentinel  . (E) 

••Manchester  Union-Leader 

3.960 

.036 

.023 

(M&E) 

32.686 

.16 

.12 

RHODE  ISLAND— 'Population, 

604.397 

(Srcu- 

2.500 

10.000 

lation 

lines 

lines 

••Pawtucket  Times  . . . 

...(E) 

28.449 

.08 

.08 

••Providence  Bulletin  . 

...(E) 

71.443 

.20 

(B).27 

••Providence  Journal  . . 

...(M) 

38.599 

.12 

(B).87 

••Providence  Journal  . . 

...(8) 

74.009 

.20 

.20 

••Providence  News  _ 

...(E) 

28.021 

.08 

.08 

•♦Providence  Tribune  . . 

...(E) 

21.162 

.10 

.09 

••Westerly  Sun  . 

(E&S) 

5.273 

.03 

.03 

••Woonsocket  Call . 

...(E) 

14.880 

.05 

.05 

VERMONT- PopuUtion.  352.428 

••Barre  Times . 

...(E) 

7.282 

.03 

.025 

ttBrattleboro  Reformer 

...(E) 

3.520 

.035 

.02 

••Burlington  Free  Press 

...(M) 

14.266 

.06 

.06 

••Rutland  Herald  . 

...(M) 

11.816 

.06 

.05 

t-fSt.  Johnsbury  Caledonian- 

Record  . 

...(E) 

4.061 

.03 

.02 

**  A.  B.  C.  Publiaher’a  Statement.  March  31.  1927. 
tt  Ooremment  Statement.  March  31,  1927. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 


Suggestions  for 
Newspaper 
Make-Up 


as '  well  as  examples  of  advertise^ 
ments,  new  borders,  new  ornaments, 
and  many  other  inter^ting  things 
are  shown  in  the  NEW  book  of 
Intertype  Faces.  Just  off  the  press. 

Newspaper  men,  especially,  will  find 
much  in  this  new  book  that  will  offer 
suggestions  for  improving  newspa¬ 
per  display  —  both  news  columns 
and  advertisements. 

Your  copy  is  ready  at  the  nearest 
Intertype  sales  office,  and  you  will 
be  glad  that  you  obeyed  that  impulse. 

Remember 

Intertype  Matrices  are  standard  for 
slug  casting  machines 


INTERTYPE  CORPORATION 

1440  Broadway.  New  York 


Chicago  1  JO  North  Franklin  St.:  New  Orleans  816  Howard 
Ave.;  San  Francisco  152  Fremont  St.;  Los  Angeles  1240’ 

,  .,  South' ^viain  St.; Boston  80  Federal  St.;  Lotnlon;  Berlin 


SET  IN  KtNNTONIAN  AND  CLOISTER  tOLO 


JAMES  M.  K.-VCjEN,  circulation  man-  aroused  in  their  community  undertak- 
airer  oi  the  Chicago  Herald  Ex-  inus. 


"  ager  of  the  Chicago  }Ierald  &  Ex-  ings. 
amiacr  fur  live  year.s,  has  been  appointed  _  Florence  Slown  Hyde,  Good 

to  the  position  of  circulation  counselor  Times  Club  and  Community  Editor  of 
for  Hears!  newspapers  with  headquarters  the  Janesville  Gazette,  has  been  actively 
in  the  Hearst  building,  Chicago.  John  M.  engaged  in  the  work. 

Schmid,  director  of  circulation  of  Hearst  - 

newspapers,  has  taken  charge  of  the  daily  many  as  eigli 

and  Sunday  circulation  of  the  Herald  &  ojven  in  the  same°c 
Examiner  in  addition  to  his  other  duties,  service  was  started  bi 


“As  many  as  eight  shows  have  been 
given  in  the  same  community  since  the 
service  was  started,  but  the  average  is  one 


Kay  South,  formerly  of  Birmingham,  per  year,”  says  Mrs.  Hyde.  “The 

Ala.,  has  been  added  to  the  circulation  service  does  not  compete  with  theatrical 
department  of  the  Herald  &  Examiner,  pictures  in  any  way. 


The  department  has  been  generally  re¬ 
arranged. 

In  announcing  the  changes,  M.  C. 


"The  principal  aims  of  the  film  service 
is  to  give  pleasure  to  the  children  who 
lielong  to  the  Gazette  Good  Times  Club, 


Meigs,  publisher  of  the  Herald  &  and  to  get  the  people  of  the  community 
Examiner,  wrote  dealers  and  agents  in  together  in  the  rural  schoolhouses  and 


part  as  follows : 

“Under  this  new  regime,  w’e  look  for¬ 
ward  to  the  most  amicable  of  relations 
with  our  dealers.  In  fact,  the  sole  aim 
and  purpose  of  this  change  is  to  estab- 


other  centers.” 

James  T.  Dunbar,  65,  an  employe  of  the 
Salt  Lake  City  Deseret  News  for  37 
years,  has  been  retired  on  a  pension.  Mr. 


hsh  the  fairest  and  friendliest  of  feelings  j)u„i3ar  joined  the  paper  at  the  time  the 
with  our  agents,  so  that  your  connection  pioneer  newsprint  mill  owned  by  the 
with  this  newspaper  will  be  profitable  and  Xews  was  in  operation.  His  first  posi- 
happy.  ^  y  .  jiop  jg  manager  of  city -circulation, 

■  but  in  addition  he  was  called  upon  .to 

Henry  G.  Shirley,  chairman  of  the  help  carry  papers  to  the  homes  of  sub- 
Virginia  state  highway  commission,  has  scribers.  He  was  city  circulation  mana- 
written  to  several  newspapers  in  Wash-  gf  most  of  the  time  he  was  vvith  the 
ington,  Baltimore  and  Richmond  request-  News.  Dunbar  will  spend  h.s  time  on 
ing  that  the  practice  of  placing  newspaper  1”®  ^^rm  near  the  City. 

holders  bearing  the  name  of  the  news-  - 

paper  along  the  state  highways  be  discon-  Lester  Blain,  circulation  manager  of 
tinned.  ....  the  Plant  City  (Fla.)  Courier,  and  Mrs. 

He  says  that  the  practice  of  placing  g^e  parents  of  a  son. 

these  containers  with  the  papers  names 
on  them  is  a  distinct  infraction  of  the 

rules  and  regulations  of  the  commission  Frank  \V .  Emery,  in  charge  of  the 
which  forbids  the  erection  of  any  adver-  foreign  circulation  department  of  the 
tisiiig  signs  along  the  state' highways.  i  or k  Times,  is  sailing  for  Europe, 


Frank  W.  Emery,  in  charge  of  the 
foreign  circulation  department  of  the 
New  York  Times,  is  sailing  for  Europe, 


“The  commission  carefully  considered  Tuesday,  Oct.  4,  accompanied  by  Mrs. 
this  condition  and  for  the  convenience  of  Emery.  They  will  visit  France  and  Etig- 
your  patrons  are  willing  to  allow  con-  land. 

tainers  to  remain,  provided  all  names  or  - 

written  matter  are  removed  from  the  The  Roanoke  (Va.)  Times  (morning) 
same,”  Mr.  Shirley  said  m  the  letter.  and  its  afternoon  edition,  the  lYorld- 

“They  also  are  of  the  opinion  that  the  Xews.  has  installed  a  fleet  of  three  new 


written  matter  are  removed  from  the  The  Roaiwke  (Va.)  Times  (morning) 
same,”  Mr.  Shirley  said  m  the  letter.  and  its  afternoon  edition,  the  lYorld- 

“They  also  are  of  the  opinion  that  the  Xews,  has  installed  a  fleet  of  three  new 
mail  boxes  could  be  used,  for  this  purpose  trucks,  and  three  truck  lines  have  been 
or  the  containers  be  attached  to  the  mail  establi.shed  to  serve  rural  readers, 
box  or  the  mail  box  stand  and  no  addi¬ 
tional  stand  should  be  erected.  We  hope  .  . 

you  will  co-operate  with  the  commission  entire  page  devoted  to  satety  propa- 

and  avoid  a  condition  that  is  fast  ap-  sanda  has  beeri  resumed  as  a_  weekly  fea- 


proaching.  namely,  a  multiplicity  of  boxes  Albany  (X.  \.)  Ez’aiin 


and  stands  along  the  state  highways.” 

There  will  be  no  objection  to  any  color¬ 
ing  or  numbering  for  the  purpose  of  iden¬ 
tification,  only  no  names  or  lettering  of 
anv  kind  are  to  be  placed  on  the  same, 
he  said. 


.Votv.  The  page  was  started  last  winter. 

The  Chicago  Tribune  will  distribute 
$10,{XX)  in  cash  prizes  among  the  winners 
of  its  new  “patriotic  game  of  flags,” 


The  'newspaper,  will  be  piven  30  days  “ip??  ..!*- , 


to  comply  with  the  request. 


week,  for  fourteen  weeks,  a  set  of  com¬ 
posite  flags  of  three  different  nations  will 
be  printed  in  full  colors  in  the  rotograv¬ 
ure  magazine  section  of  the  Sunday  Trib- 


Elabora  e  plans  are  being  made  at  Xi-  The  contestants  are  to  cut  apart  the 

apra  Falls  for  the  entertainment  of  the  ^  j  her  properlv  and 

New  \ork  State  Circulation  Managers 


Association  which  meets  there  Oct.  18 
and  19.  with  headquarters  in  the  Hotel 
Niagara. 


name  them.  To  simplify  the  problem,  “a 
series  of  clues  will  be  printed  with  each 
.set  of  flags.  The  cash  awards  will  go  to 
those  who  send  in  the  nearest  correctly 


.An  evening  dinner  will  take  place  on  b,e..u  lu  u.e  i.earesi  eo.reei.v 

Oct.  18.  sponsored  by  the  Niagara  Falls  complete 

Gacette.  under  the  direction  of  Frederick  ® 

S.  Obrts.  circulation  manager.  There  will  - - 

be  a  special  night  illumination  of  the  falls  HEIRBERT  PETERSON  RETIRES 

for  the  newspaper  men  and  several  ex-  _ 

peditions  into  Ontario.  A  special  pro-  cdu  m 

gram  of  entertainment  has  been  ar-  Publisher  of  New 

ranged  for  the  ladies,  also  sightseeing  Haven  Journal-Courier 


Herbert  Peterson  has  retired  as  pub- 
lisher,  treasurer  and  vice-president  of  the 
.\  happv  way  of  making  friends  among  PuWishing  Company,  owners 

country  kids  is  being  followed  bv  the  ((Jonn.)  Journal- 

Janesz'dlle  (Wis.)  Gaaette.  which  for  some  f  't  was  announced  this  week._fol- 

time  has  been  showing  motion  pictures  ^  meeting  of  the  board  of  direc- 


in  remote  rural  di.stricts  where  there  are 
no  movie  theaters. 


Scores  of  children  and  adults  who  bad  board. 


prs.  He  retains  a  substantial  interest 
in  the  newspaper  and  remains  a  niernber 


never  viewed  motion  pictures  before  have 
been  reached. 


Everett  B.  Harvey,  heretofore  business 
manager,  was  elected  publisher,  vice- 


Tn  addition,  the  motion  picture  has  president  and  representative  in  the’  Ass'o- 
served  as  the  pivotal  point  about  which  ciated  Press,  succeeding  Mr.  Peterson, 
community  acti\mies  baye  centejed  and  TIerbert  M.  Peterson,  secretary-,  was 
bebJiiJse  of  it,’ “'new  InteresT* has”  '"‘fleeted  treas'iifer  alTd^lTfanager.’  ' 


Editor  &  P'iiblish*e^ 


BUILDING  NEWSPAPER  CIRCULA'^pN 

Newspaper  Containers  Ruled  Off  Virginia  Highways  as  Advertisements 
— Plan  for  New  York  Meet  at  Niagara  Falls — Wisconsin  Daily 
Takes  Movies  to  Country  Kids 
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Ed  i  t  or  &'  Publisher  for  O  c  t  oh  e  r  1 ,  19  27 


MARKET  GUIDE 


is  tremendously  accentuated  in  its  valiie 
to  the  Daily  Newspaper  Publisher 

By  the  fact  that  it  is  part  of  a  great 
service  to  the  Advertising  Agency 
and  the  General  Advertiser 

A  Service  which  cannot  be  duplicated  elsewhere — a  Service  which 
both  Agency  and  Advertiser  must  have  and  must  use  in  working 
'  out  their  major  problems  in  Markets  and  Media. 

It  is  not  like  a  Dictionary  or  an  Atlas,  to  be  referred  to  only  when 
in  a  pinch;  or  a  business  book,  to  be  read  and  then  tossed  aside 
like  a  novel.  .  •  > 

Rather  it  is  a  Handbook — a  Source  Book — a  TOOL — in  constant 
--■use,  whenever  and  wherever  national  markets  are  to  be  exploited 
or  local  media  for  covering  them  are  to  be  decided  upon,  as  live 
'  .  .  questions  with  the  Agency  and  the  Advertiser  in  September  and 

October  as  they  are  in  January  and  February. 

Thus  it  is  an  ALL-YEAR  MEDIUM 

Yet  space  in  it  costs  no  more  than  for  a  single  issue. 


Forms  close  for  the  1928  edition 
in  less  than  a  month 


There  is  still  room  in  it  available 
for  YOUR  advertisement 


'  ■  •;  •  :  o' 


FI  LL  IT  ! 


•»  »  r 


.  •  f.'i  •  •. 
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GEORGE  B.  PARKER  GIVES  EDITORIAL 
VIEW  OF  GENEVA  ACCOMPLISHMENTS 

Editor>in>ChIef  of  Scripps-Howard  Newspapers  Returning  from 
Europe  Says:  “I  Think  the  U.  S.  Ought  to  Quit  Dead- 
Heading  on  the  League” — Robert  Scripps  Is  Back 


Robert  P.  Scripps,  president  of 
tlie  Scripps-Howard  Newspapers, 
and  George  It.  Parker,  editor-in-chief, 
returned  this 

week  from  Eu-  ^  ^  ~ 

rope,  >  ’ 

attended  tlie  In-  . 

ternational  Press  MS 

Conference,  held 
under  the  aus- 

pices  of  the  -.31’ 

League  of  Xa-  ^ 

tions,  Mr.  Parker  « 

consented  to  dis-  ^ 

cuss  in  an  inter- 
tlie 

the 

accomplishnien  t  s 

at  Geneva.  He  Gf.o.  B.  Parker 

was  emphatic  in 

his  belief  that  the  press  conference  will 
prove  of  lasting  ^n'liefit. 

"You  cannot  get  a  crowd  like  tuai 
together."  he  said,  "without  something 
of  value  coming  out  of  it.  The  inter¬ 
national  give  and  take  of  such  confer¬ 
ences  represents  about  the  best  thing  re¬ 
sulting  from  League-si>onsored  affairs. 

"In  addition  to  this  benefit,  the  press 
conference  had  a  really  constructive  rec¬ 
ord.  A  rest.)luMon  against  censorship  in 
peace-time  offered  by  Mr.  Scripps  was 
unanimously  adopted.  Italy  refraining 
frfmi  the  vote,  and  the  ctmference  agreed 
concerning  tlie  matter  of  projx'rty  right 
in  news. 

"But  these  things  have  been  recorded. 
What  has  m-’t  been  told  is  the  friendly 
spirit  displaye«l.  not  only  between  indi¬ 
viduals  but  also  between  other  countries 
and  the  varying  problems  represented. 

"This  same  spirit  is  characteristic  of 
the  whole  League  of  Xations,  and  it  is 
becoming  so  m<ire  and  more  all  the  time. 
Through  Geneva  goes  an  international 
parade  almost  all  the  time,  with  a  friend¬ 
ly  interchange  of  thought  predominating 
along  the  line  of  march. 

“Those  of  us  who  stay  in  our  own 
.\nierican  home  towns  are  apt  to  fail  to 
understand  the  importance  of  such  inter¬ 
change.  We  do  not  realize  that  one  of 
the  chief  functions  of  the  League,  and 
one  that  is  increasing  all  the  time,  is  that 
of  international  meeting  ground  for  a 
growing  tuimber  of  different  subjects. 
More  world  acquaintances  are  being  made 
today  than  ever  before  in  history. 

“I  firmly  believe  that  international  mis¬ 
understandings.  and  even  war.  arise  more 
often  out  of  the  Tower  of  Babel  than 
from  any  other  cause.  That  even  goes 
down  into  the  mysteries  of  enunciation 
and  pronunciation.  This  phase  of  inter¬ 
national  friction,  coupled  with  tariff,  cus¬ 
toms.  passp^trts  and  other  rocks  in  the 
road  to  making  these  world  acquaintance¬ 
ships.  is  not  one  that  the  League  of 
Xations  can  cure  by  jiassing  resolutions. 
Rut  in  effect,  ''.eticva,  being  in  neutral 
territory,  is  tending  today  to  relieve  the 
friction. 

“I  have  come  home  thinking  that  the 
United  States  ought  to  quit  deadheading 
on  the  League.  We  are  going  in  there 
on  a  pass  today,  instead  of  paying  for 
our  ticket.  We  are  sitting  in  as  un¬ 
official  observers,  playing  but  not  paying 
our  part. 

“At  the  same  time.  1  have  no  idea  that 
the  League  of  Xations  is  any  immediate 
answer  to  future  war  or  peace.  Doubt¬ 
less  that  is  beyond  the  bounds  of  possi¬ 
bility  One  of  humanity's  chief  charac¬ 
teristics  and  an  institution  of  many  cen¬ 
turies  cannot  be  washed  away  in  a  few 
years.  War  and  desire  to  fight  are  too 
deeply  liedded  in  the  human  frame. 

“Yet  the  idea  of  splendid  isolation  died 
when  steamships  first  began  to  churn 
their  way  across  the  .\tlantic  in  a  week’s 
time,  bringing  as  many  as  10,000  Ameri¬ 
cans  in  one  load.  Hundreds  of  thousands 
of  .\mericans  tour  Europe  now  every 
year.  This  fact,  together  with  other 
phases,  such  as  speedier  communications. 


and  dependence  in  a  great  degree  upon 
e.xportation  and  importation,  makes  the 
thought  of  self-sufficiency,  once  true,  a 
silly  notion  today.  While  we  might  con¬ 
ceivably  be  able  to  build  a  Chinese  Wall 
around  America  and  live  on  the  fat  of 
our  own  land  and  on  self-complacency, 
we  are  not,  as  a  matter  of  fact,  doing 
that.  That  we  should  play  a  part  in  the 
international  show  and  pay  for  our  ticket 
seems  obvious  to  me. 

“How  we  should  play  a  part  is  a  mat¬ 
ter  for  statesmen,  if  we  have  any.  to  de¬ 
cide.  So  far  as  my  own  belief  is  con¬ 
cerned.  I  think  that  as  long  as  we  have 
asked  for  a  hand  in  the  international 
game  and  have  already  taken  it,  we  ought 
not  to  be  playing  with  free  chips.” 

With  Mr.  Scripps,  Mr.  Parker  did 
considerable  automobile  touring  in  France 
and  Germany  during  his  stay  on  the 
Continent. 

"In  an  economic  sense.  Germany  seems 
to  me  to  be  coming  back  at  a  mile-a- 
minute,”  Mr.  Parker  continued.  “Berlin 
Uh  »ks  as  prosperous  as  Chicago  and  a 
\ear  ago  one  was  slvocked  there  by  preva¬ 
lence  of  rickets  and  other  signs  of  mal¬ 
nutrition. 

“The  impression  we  got  of  present  con¬ 
ditions  was  that  German  money  has  now- 
become  stabilized ;  that  Germany  appears 
to  be  in  fine  shape  economically  and  has 
achieved  a  wonderful  momentum  which, 
if  continued,  is  going  to  make  her  safe, 
not  in  10  years  but  in  two.” 

Mr.  Parker  said  that  in  all  his  travels 
he  did  not  see  any  bitter  hate  outwardly- 
expressed  between  individuals  of  different 
nationalities. 

On  his  return  to  Xew-  York,  he  formal¬ 
ly  opened  his  headquarters  here,  which  he 
is  maintaining  w-ith  William  G.  Chandler, 
general  business  manager  of  the  Scripps- 
Howard  Newspapers,  at  250  Park  ave- 


SPORTS  WRITER  LAVISHES 
$20  WORD  ON  READERS 

CPORTING  editors  scurried  to 
dictionaries  Sept.  22,  when  the 
following  paragraph  was  sighted 
in  an  A.  P.  report  of  the  New 
Y'ork-Pittsburgh  baseball  game: 

“Larry  Benton,  red-headed  right¬ 
hander,  carried  the  oriflamme  of 
Giant  ambitions  to  the  mound  in 
the  opener.” 

The  only  satisfaction  Webster 
gave  the  professors  of  sports  was: 
"Oriflamme — the  banner  of  St. 
Denis.”  They  had  to  look  far 
down  in  the  definitive  columns  to 
learn  that  the  word  might  also  in¬ 
dicate  “standard”  or  “banner.” 
And  so  the  story  appeared  in  most 
papers. 


FASCIST  JOURNALISTS 
QUIT  GENEVA  GROUP 

Six  Resign  from  Association  of  Writers 
When  They  Are  Unable  to  Un¬ 
seat  a’Prato  Opponent  of 
Fascism 

By  Albin  E.  Johnson. 


Association,  ruling  through  its  past  presi¬ 
dent,  George  Bernhard,  editor  of  the 
Vossiche  Zeihmg  of  Berlin  and  through 
its  new  president,  that  the  election  was  in 
order,  accepted  the  resignations  but  ex¬ 
pressed  a  hope  that  the  Italians  would 
reconsider  their  hasty  action  and  remain 
amongst  the  ranks  of  other  journalists  of 
more  than  a  score  of  nations  who  are 
members. 

Barnhard  even  went  so  far  as  person¬ 
ally  to  appeal  to  his  Italian  colleagues  to 
reconsider  their  resignation,  pointing  out 
that  the  other  200  journalists,  while  they 
were  not  enthusiastic  over  Fascist  methods 
of  suppressing  journalist’s  privileges,  har¬ 
bored  no  resentment  against  their  col¬ 
leagues  who  found  themselves  forced  to 
w-ork  under  the  censorship. 

“The  response  I  received  from  the 
Italians”  said  M.  Bernhard,  in  reporting 
on  a  resolution  to  accept  forthwith  the 
resignations,  “convinced  me  that  the  sys¬ 
tem  of  Italian  censorship  was  even  worse 
than  I  imagined  if  it  so  affected  those 
who  worked  under  it.  It  appealed  purely 
as  a  fellow  journalist  for  the  good  of  the 
organization.  I  have  my  doubts  whether 
the  organization  will  profit  by  such 
examples.” 

The  attempt  of  the  Italians  to  bring 
pressure  to  bear  upon  the  .Association 
through  the  League  officials  aroused  a 
storm  of  protest  with  a  demand  even  for 
the  expulsion  of  the  Fascists.  The  Asso¬ 
ciation,  which  has  existed  since  the  found¬ 
ing  of  the  League,  has  always  been 


{Geneva  Corrcsp&ndent,  Editor  &  Publisher)  entirely  independent  of  the  League  in 

Genev.v. — The  extent  to  which  Fascist  ™®st 

powerful  association  of  its  kind. 


I talv  seeks  to  dominate  not  only  the  press  tu,.  itoi; _ -  u  j  - i  .. 

ot  Italy  bu,  also  foreign  jousLustsLnd 


INGUSH  HEADS  TEXAS  GROUP 

SO  Editor*  Attend  Northwest  Texa* 
Press  Meet  at  Wichita  Falls 

The  thirty-eighth  annual  session  of  the 
Northwest  Texas  Press  Association  vvas 
held  at  Wichita  Falls  last  week,  with 
nearly  half  a  hundred  northwest  Texas 
erlitors  in  attendance.  Questions  of  inter¬ 
est  to  the  small-tow-n  newspapers  were 
discussed. 

.At  the  closing  session  the  following 
officers  w-ere  elected :  George  L.  Inglish, 
editor  of  the  Stamford  Jones  County 
Banner,  president :  C.  C.  Hudson.  Ios.i’a 
Park  Herald,  vice-president ;  R.  H. 
Nichols,  I'enion  Record,  secretary  and 
treasurer,  re-elected  for  the  fourth  con¬ 
secutive  time. 

The  new-  president  appointed  an  execu¬ 
tive  committee  as  follows;  George  T. 
Stears,  Jr.,  Graham  Leader;  Grady  Rob¬ 
erts,  Chillicothe  J ’alley  Neu’s. 

It  w-as  decided  to  extend  an  invitation 
to  the  West  Texas  Press  .Association  to 
hold  its  next  convention  in  Wichita  Falls, 
meeting  jointly  with  the  Xorthw-est 
Texas  group,  which  will  meet  there 
again  in  1928. 

Mayor  R.  E.  Sheppard  extended  the 
w-elcome  on  behalf  of  the  city  to  the 
visiting  etlitors,  while  w-elcome  on  behalf 
of  the  local  press  was  extended  by  J.  H. 
.Allison  of  the  Wichita  Falls  Daily 
Times.  Response  was  made  on  behalf  of 
the  association  by  Deskins  Wells  of 
Wellington  Leader. 

Sam  .A.  Roberts  of  Haskell  presided. 

KEELER’S  HOME  ROBBED 

Burglars  ransacked  the  home  of  O.  B. 
Keeler,  golf  w-riter  of  the  Atlanta  Jour¬ 
nal,  it  was  learned  this  week  while  he 
w-as  absent  on  the  motorcade  to  Canada 
with  Bobby  Jones,  golf  star.  Every  golf 
ball  in  the  house  was  taken,  but  the  clubs 
were  passed  up. 


wiinin  me  international  .-association  oi  \f  j;  'j,  „ 

Journalists  accredited  to  the  League  of  x  '  t 

Xations  and  the  subsequent  acceptance  of  xr'  Tprranai  r-A  ^  °  Car/ino,  and 
the  re,igna.ion  of  six  of  the  12  Italian 

members.  ^  _ 

Dis.satistied  at  the  election  of  an  Italian 
journalist.  Carlo  a’Prato,  Geneva  corre-  BONDS  FOR  GATINEAU 

spondent  of  the  Westminister  Gacette  of  The  Gatineau  Power  Company  sub- 
London.  and  Popnlatre,  of  Pans,  to  the  sidiary  of  the  International  Paper’ Cora- 
Committee  of  the  Association,  the  Italians  pany,  will  soon  issue  bonds  for  $18  500000 
resigned  enbloc  in  an  attempt  to  force  through  a  group  headed  bv  the’  Chase 
a  new  election.  The  opposition  to  a’Prato,  Securities  Corporation,  the  Bankers  Trust 
formerly  private  secretary  of  Count  Company,  and  Harris  Forbes  &  Co.  Con- 
Storza  and  of  Francesco  Xitti,  when  they  tracts  for  more  than  90  per  cent  of  the 
were  toreign  ministers  of  Italy  before  the  power  generated  have  been  executed  with 
Mussolini  coup,  has  been  evident  ever  the  Ontario  government,  the  Canadian 
since  a  Prato,  as  a  political  refugee  International  Paper  Company  and  the 
escaped  from  Italy  and  took  up  his  jour-  Canada  Cement  Company,  Ltd 

nalistic  work  m  Switzerland  and  France.  _ ^ 

Efforts  by  Rome  to  have  him  expelled 

from  Switzerland  because  he  had  no  pass-  MONTREAL  VETERAN  RETIRES 
port  failed,  fellow-  journalists  protesting  After  35  years  service  Roroner  Mc- 


from  Switzerland  because  he  had  no  pass-  MONTREAL  VETERAN  RETIRES 
port  failed,  fellow-  journalists  protesting  After  35  years  service  Roroner  Mc- 
to  the  League,  to  Federal  and  Cantonal  Mahon  of  Montreal,  who  in  his  earlv 
officials,  and  finally  putting  up  a  bond  years  was  a  reporter  on  the  staff  of  La 
for  him.  His  election  to  the  Committee,  Minerve  and  editor  of  La  Revue  Musicale 
which  came  at  the  same  time  Wythe  has  retired.  He  has  been  succeeded  bv 
Williams,  of  the  New  \  ork  Times,  was  his  assistant  Lorenzo  Prince,  forraer 
elected  president,  was  an  indication  of  managing  editor  of  Lo  Presse  Mr 
the  confidence  his  colleagues  had  in  him.  Prince  was  for  some  years  a  Oiicago 
The  same  election  failed  to  give  office  newspaperman.  W’hile  on  La  Presse  he 
to  a  single  Fascist  Italian  member  of  had  the  distinction  of  being  the  first  man 
the  organization.  to  be  sent  around  the  world  in  80  davs. 

Exerting  pressure  through  Italians  offi-  recalling  Jules  Verne’s  hero. 


dally  connected  with  the  League,  through 
the  highest  secretariat  officials  and  the 


Chapter  I :  W’all  Street  lands  a  loan. 


Information  Section,  the  Fascist  bloc  Chapter  H:  The  Marines  land.— l/iiinr- 
sought  to  have  the  election  nullified.  The  apolis  Star. 

“Tfc«  Largest  Business  of  Its  Kind  in  America" 
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rCaD  Lon^erm  464») 

Any  daily,  Stmday  or  wMkly  nowapaper  in  tko  world  eoairod.  Low 
prieas  qnotad  on  quantity  and  ataa&g  ordaia. 

Back  numbote  of  Now  York  and  out-of-town  aawepapota  enniod-ia  -* — *• 


4 


Editor  &  Publisher  for  October  1 ,  1927 


51 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


Song  Will  “Plug”  Ella  Cinders  Comic  Strip^United  Feature  Signs  Will 
Durant  to  Cover  Political  Conventions — Irvin  S.  Cobb 
Is  on  the  Wires 


SOMETHING  somewhat  new  in  comic 
strip  promotion  was  announced  this 
week  by  the  Metro^litan  Newspaper 
Service.  New  York,  of  which  Max  Elser 
is  president. 

Jerome  H,  Remick  &  Co.,  music  pub¬ 
lishers,  will  shortly  issue  an  “Ella  Cin¬ 
ders"  song.  Words  are  by  Bill  Consel- 
maii,  author  of  the  Ella  Cinders  strip  and 
paa:e,  in  collaboration  with  Ren  Bernie. 
dance-orchestra  leader  of  the  Hotel 
Roosevelt,  New  York.  Bernie  is  also  a 
radio  broadcaster.  Music  for  the  song  is 
by  Sid  Lanfield. 


the  Metropolitan  Newspaper  Service,  is 
in  Seattle  visiting  his  parents.  Judge  and 
Mrs.  Hiram  Elwood  Hadley.  Judge 
Hadley  was  formerly  Chief  Justice  of 
the  Supreme  Court  of  the  State  of 
Washington. 


The  Ellis  -Service.  Swarthmore,  Pa., 
was  erroneously  omitted  from  the  re¬ 
cent  syndicate  directory. 

COLUMNIST  IN  “PROBE” 


Howard  Wheeler,  I’nited  Feature  Syn¬ 
dicate.  this  week  announced  he  had  signed 
contracts  with  Will  Durant,  who  wrote 
the  Story,  of  Philosophy,  to  write  the 
ston-  of  ne.xt  year’s  Democratic  and  Re- 
piibican  conventions.  Durant  will  write 
a  total  of  six  pieces,  three  on  each  con¬ 
clave.  The  last  big  newspaper  work 
Durant  did  was  to  cover  the  Snyder-Gray 
trial  for  Scripps-Howard  newspapers. 

Irvin  S.  Cobb  is  laughing  his  stuflf 
over  the  telegraph  wires  to  newspapers 
now,  following  the  footsteps  of  Will 
Rogers,  the  McNaught  Syndicate  celeb¬ 
rity. 

Cobb  has  been  signed  by  Bell  Syndi¬ 
cate,  Inc.,  New  York,  which  is  sending 
out  daily  comments  on  the  news  to  the 
extent  of  about  75  words  written  by  the 
Kentucky  humorist. 


Harry  Staton,  general  manager  of  the 
New  York  Herald  Tribune  Syndicate, 
who  was  seriously  ill  a  short  time  ago, 
is  better  now.  Staton  at  present  is  some¬ 
where  on  the  Atlantic,  taking  the  trip 
from  New  York  to  England  chiefly  for 
the  sea  voyage.  While  he  is  away  Philip 
Dietz  is  in  charge  of  the  syndicate. 


Russel  Crouse  of  New  York  Evening 
Post  Discovers  Book  Tunney  Read 

No  less  a  star  than  Franklin  P.  .■\dams. 
the  F.  P.  -A.  of  the  Xew  York  World's 
“Conning  Tower”  has  for  years  hounded 
reporters  for  defi¬ 
nite  facts,  partic¬ 
ularly  as  the  y 
pertain  to  literary 
matters  in  the 
current  news. 

Russel  Crouse, 
columnist  of  the 
AVti*  York  Eve¬ 
nin'^  Post,  went 
F.  P.  A.  one  bet¬ 
ter  this  week,  and 
conducted  his 
own  private  probe 
to  discover  what 
book  James  Jo¬ 
seph  Tunney  was 

reading  on  the  afterncKUi  of  the  great 
championship  battle  in  Chicago. 

Dispatches  from  Chicago  had  merely 
stated:  “Tunney  spent  the  day  reading.” 
Crouse  wanted  to  know  what  he  read, 
and  asked  the  champion  the  minute  he 
arrived  back  in  New  York. 

The  title  of  the  book  was  Somerset 
Maugham’s  “Of  Human  Bondage.” 


Russel  Ciocse 


Betty  Brainerd,  “We  Women”  writer 
for  Associated  Newspapers,  is  entitled  to 
a  new  distinction.  She  has  at  last  been 
quoted  by  the  Bar  Tenders  Journal.  She 
received  a  clipping  this  week  which 
formed  positive  proof  of  the  fact.  Name 
of  the  paper  is  “The  Mixer  and  Server.” 
Despite  prohibition  it  prospers. 


l.atin-.American  Press  Syndicate  has 
been  formed  in  Havana,  with  A.  T. 
Moreau  X  as  general  manager. 


Roy  Crane  and  his  comic  character 
“Washington  Tubbs,”  a  NEA  feature,  is 
back  in  New  York  from  several  weeks 
spent  in  Mexico  City.  Crane  is  starting 
new  continuity  in  the  strip,  flavored  with 
scenes  from  the  “bull  fight”  country.  He 
journeyed  there  himself  to  get  “atmos¬ 
phere.” 

Edward  Selzer,  office  manager  of  the 
-Associated  Newspapers,  returned  this 
week  from  a  honeymoon  spent  at  Schroon 
Lake  and  .Atlantic  City.  He  was  mar¬ 
ried  a  month  ago  to  Laura  Cohn. 

“Your  Health.”  a  new  kind  of  health 
feature  developed  by  the  Chicago  Daily 
News,  with  a  one-column  cartoon  picture 
and  epigrammatic  text,  by  Dr.  Herman  N. 
Bundersen.  Chicago’s  health  commis¬ 
sioner,  is  now  being  distributed  by  .Asso¬ 
ciated  Newspapers. 


Matthew  Prior  Adams,  superintendent 
of  Mooseheart  boys’  and  girls’  school  at 
Mooseheart.  Ill.,  is  syndicating  his  own 
feature,  called  “The  Care  and  Training 
of  A'our  Child.”  a  daily  psychology  and 
child-training  column  with  a  question  and 
answer  tie-up.  .Adams  gives  his  syndic 
cate  address  as  Station  C,  Box  44^  Pasa¬ 
dena.  Cal. 


•  Earl  J.  Hadley,  one  of  the  partners  of 


CELEBRITIES  KEEN  TO 
WRITE  ADS 


iContinucd  from  gage  7) 


thing.  Certainly  it  seems  that  the  editors 
hold  this  opinion.  The  popularity  of  the 
cartoon  and  the  comic  strip  seems  to 
justify  the  belief. 

“.At  the  present  time  too  many  adver¬ 
tisers  are  using  .meaningless  but  beautiful 
illustrations  for  their  advertising  copy,  it 
seems  to  me.  This  type  of  art  has  become 
so  much  a  part  of  the  advertising  scenery 
that  it  is  no  longer  seen. 

“If  you  want  to  get  a  man’s  attention 
in  this  day  you  must  entertain  him.  This 
may  sound  bromidic  to  the  editors,  but  it 
is  not  entirely  understood  by  people  with 
something  to  sell.  Those  who  do  under¬ 
stand  it  are  reaping  a  golden  harvest. 
Consider,  for  instance,  the  night  clubs  and 
the  suckers  they  appeal  to. 

_  “.An  increasing  number  of  interests  are 
bidding  for  the  24  hours  of  a  man’s  day. 
To  time-honored  pleasures  have  been 
added  in  recent  years  the  radio,  the  auto¬ 
mobile,  the  airplane,  and  the  stolen  apple 
enjoyments  of  bootleg  liquor.  Humanity 
has  become  so  schooled  that  what  it  ac¬ 
cepts  most  readily  is  entertainment.  If  a 
newspaper  didn’t  entertain  me  today,  I 
would  throw  it  away  unread. 

“Thus  the  best  advertising,  it  seems  to 
me,  is  that  which  entertains  as  well  as 
sells. 

“Through  the  constant  viewing  of  news¬ 
paper  and  magazine  cartoons,  readers  of 
all  ages  and  classes  have  cultivated  a  sense 
of  humor,  an  understanding  of  the  gro¬ 
tesque,  and  I  firmly  believe  that  advertis¬ 
ing  cartoons  form  a  friendly  and  enter¬ 
taining-  story  which  will  sell,  because  the 
public  will  read,  and  see  them  as.  readily 
as  they  liow  read  hews  cartoons  and  comic 
strips.” 


A  NEW  ALL  DAY  COVERAGE 
WITHOUT  DUPLICATION 

Delivering  a 

$37,000,000  Market 
In  Central  Illinois 

The  Daily  Pantagraph,  having  purchased  The  Daily  Bulletin, 
beginning  Oct.  3  will  offer  a  combined  paper  to  appear 
EVENINGS  (except  Saturday  and  Sunday),  and  Saturday 
and  Sunday  mornings,  with  a  special  pre-date  or  morning  edi¬ 
tion  to  serve  that  portion  of  The  Daily  Pantagraph’s  present 
large  suburban  reader  following  which  cannot  be  reached 
promptly  by  afternoon  deliveries.  On  Saturdays  and  Sun¬ 
days  the  entire  circulation  will  be  published  and  delivered  in 
the  morning. 

THE  DAILY  BULLETIN 

Bloomington,  Ill. 

Home  Contact  With  City, 
Suburban  and  Rural 
Buyers — 

The  HOME-DELIVERED  circulation  of  this  combined 
newspaper  will  cover  94%  of  the  homes  in  the  twin  cities  of 
Bloomington  and  Normal,  and  68%  of  the  homes  in  the  out¬ 
lying  trading  area, — a  region  of  30,000  typical  American 
homes  maintained  at  an  annual  expenditure  of  more  than 
Thirty-seven  Million  Dollars. 


NOW!  Just  ONE  Paper 

Covering  the  Richest 
Spot  in  Illinois! 


REPRESENTATIVES: 

CHAS.  H.  EDDY  COMPANY.  24  7  Park  Avenue. 
New  York  City:  294  Washington  Street.  Bos¬ 
ton,  Mass.  F.  E.  W'ALES.  Room  1501,  140  S. 
Dearborn  Street,  Chicago. 
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MEETING  THE  SHOPPING 
NEWS  THREAT 

- 

(Co>itmui’J  from  3) 


pages  weekly  with  125,000  circulation.  These  resolutions  '  have  been  ■  prnited; 

An  unstated  number  of  merchants  in  ,\o  one  cares  to  venture  a  prediction  on 
Portland,  Ore.,  with  400,000  in  trading  the  length  of  the  tight,  but  the  newspaper 
area,  issuing  10  to  12  pages  weekly,  with  owners  and  executives  are  frank  in  their 
(j0,000  circulation.  Established  Dec.,  1924.  confidence  of  an  ultimate  victory. 

Merchants  of  Quincy,  Ill.,  with  150,tKX)  ~  , 


HELD  ON  EXTORTION  CHARGE 

Fake  Reporter  Demanded  $700  of  Ra> 
tired  Sea  Captain 


in  trading  area,  issuing  8  pages  weekly, 


1  r  .1  with  circulation  of  20,000.  Established  tinancial  or  other  connection  with  the 

public  with  the  t>pe  ot  newspaper  the  1927.  Detroit  Shopping  News,  bred  C.  Veon, 

public  demands  and  tor  that  reason  they  Merchants  in  San  Jose,  Cal.,  with  160,-  General  Manager  of  the'  latter  informed 


have  to  give  up. 

“There  is  another  thing  that  I  am  sure 
is  in  the  merchant's  mind.  The  average 
merchant  has  abused  newspaper  adver¬ 
tising.  He  has  abused  it  horribly.  He 
knows  that  himself.  He  isn’t  ready  to 


000  in  trading  area,  issuing  8  images  Editor  &  Pcm.isER  this  week.  The  Day- 


T-.  ^  fi  •  '  X'  u  Charged  with  attempting  to  extort 

The  Darton  Shopping  News  has  no  ^  ^  ^ 

iinancial  or  other  connection  with  the  by  representing  himself  as  a  re- 

Detroit  Shopping  News,  bred  C.  \eon  ^ter  for  the  International  News  Serv- 
oeneral  \Ianager  of  the  latter  informed  threatening  to  print  in  New  York 

Editor  &  Pi  Bi  isur  this  week.  The  Day-  newspapers  an  alleged  scrape  in  which 


weekly  with  20,000  circulation.  Estab-  »on  Shopping  New.s  controls  no  copyright  involved,  Edward  Terrence 

lished  in  Nov.,  1922.  and.  therefore,  collects  no  royalty.  The  Thomas,  of  New  York  City,  on  Wednes- 

Eifteen  merchant-owners  m  San  bran-  name  Shopping  News  is  copyrighted  bv  arraigned  before  County  ludge 

cisco.  Cal.,  with  1,200,000  in  trading  area,  the  Cleveland  Shopping  News  and,  accord-  j  j  gt  Mineola,  L.  I.',  and 

issuing  10  to  16  pages  twice-a-week,  with  mg  to  Sam  B.  .\nson  of  the  Cleveland  j^eld  without  bail  for  trial. 


Thomas,  of  New  York  City,  on  Wednes¬ 
day  was  arraigned  before  County  Judge 


■iHndt  it  to  lU'wsmrer  miblisliers  He  is  '=>■''“'"8  m  lo  lo  pages  iwice-a-w cck.  wiui  ....  u.  .  v..xvt.a.... 

trviner  to  cut  back  and  turn  around  trv-  circulation.  Established  June,  paixr.  its  use  is  permitted  by  .cense  to 


trying  to  cut  back  and  turn  around,  try¬ 
ing  to  correct  the  mistake  he  has  made 
for  mativ  vears. 


Fourteen  merchatU-owtiers  in  Seattle,  land  Company’s  requiremetits 


paixr,  iis  use  is  perm.iiea  oy  ..cense  to  Thomas  was  paid  $700  in  marked  bills 

groups  ot  merchants  who  meet  the  Cleve-  Bunce  and  was  immediately  arrested 
p  Iniid  ( ommnv  refiniremeiits.  »*  .  . 


tor  manv  vears.  .  i-  • 

-Such' correction  is  a  major  oiieration.  with  400. (KX)  m  trading  area  issu- 

He  is  afraid  to  bring  it  about  instantly.  tw.cc^a-week  with 

In  back  .If  it  he  is  putting  a  different  circulation.  Established  Nov., 

tvpe  of  advertising  program  and  he  is  .  i  .  •  c  •  .  i 

doing  it  in  a  metlium  that  his  own  dol-  Twenty-six  merchants  m  SpringOeld. 

lars  arc  wrapix-d  up  in;  a  medium  he  ^  r 

owns  and  controls  himself.  1  think  that  circulation. 

he  is  going  t,.  continue  to  experiment  ^d.- 

with  thUind  of  advertising  that  runs  in  '“»«•>}  pPf  n® 

r  monthly  with  6,(K)0  circulation.  Estab- 

bhopimig  News,  regardless  ot  what  we 

■‘’^••It  has  one  verv  distinct  value  that  is  ,  Company  in  Warren.  O  with  85,000  in 
an  asset,  and  that' is  that  it  is  the  char-  7-n 

acter  of  advertising  that  holds  the  in-  /f.ZoO  circulat.om  This  is  not 

terest  of  the  people  This  is  true  because  merchants.  Established  Nov., 


PRAISES  COOPERATIVE  COPY 

Other  Cities  Urged  to  Adopt  Amster¬ 
dam,  N.  Y.,  Merchants’  Plan 


by  police  who  accompanied  Bunce  to  the 
rendezvous. 

Barry  Paris,  associate  editor  of  Inter¬ 
national  News  Service,  stated  that 
Thomas  had  never  been  connected  with 
that  organization  and  that  I.  N.  S.  was 


Ware,  Mass.,  with  25,-  Y.  in  newspapers  published  within  a 
000  m  trading  area,  issuing  16  pages  radius  of  25  miles  is  being  advocated  in 
monthly  with  6(K)0  circulation.  Estab-  o,her  cities  by  Milo  R.  Frisbie.  new 
lished  in  May,  U27.  oc  noo  •  chairman  of  the  second  district  of  the  In- 

Company  in  W  arren,  O.,  with  85,000  in  ternational  Advertising  Ass.iciation,  in 
trailing  area,  issuing  eight  ^ges  weekly,  speeches  before  civic  clubs. 

With  10,2d0  circulation.  This  is  not  Amct^rHam  cfnriac  fr\r  crxm#»  tim*» 


Community  advertising  such  as  has  investigating  how  Thomas  obtained  the 
been  done  by  merchants  of  .\msterdam,  police  card. 


LINAGE  REVISIONS 

Changes  in  Statistical  Reports  of 
First  Six-Months’  Advertising 


acter  of  advertising  that  holds  the  in-  """  ,  circu.anom  i  n.s  is  nor  Amsterdam  stores  for  some  time  have  ...x-monm.  «over...mg 

terest  of  the  people.  This  is  true  because  mercnants.  r.staoiisnea  -\ov.,  j^een  grouping  their  copy  in  full  page  ad-  The  following  corrections  and  additions 

the  merchant  in  his  ow  n  circular  has  set  Tvvcntv  mprrhpnt®  in  Winetnn  s;a1f>Tn  'crtusem^ts  in  other  city  and  town  news-  should  be  made  in  the  linage  tables  pre- 

up  as  a  fundamental  operating  principle  ..  ^ 7  papep.  Space  is  given  in  the  page  for  an  rented  in  Editor  &  Publisher  for  Sept, 

the  things  that  we  ourselves  should  have  V'  isU.UUt)  in  trading  ar^issu-  article  calling  attention  to  the  adv'antages  17 

insisted  uixin  his  doing."  shopping  in  Amsterdam.  The  Baltimore  Suit  should  be  listed 


the  things  that  we  ourselves  should  hav. 
insisted  ui>on  his  doing." 

^Ir.  Meilink  was  referring  to  the  ethi 


culation.  Established  July,  1927. 


snopping  in  Amsterdam.  The  Baltimore  Suit  should  be  listed 

As  part  ot  a  community  growth  plan,  twelfth  under  "Leaders  in  National-Morn- 


Jir.  IVICIIIIIR.  was  ic.c.i.iis  UIC  Cl...-  Fi„hteen  merrha.its  in  Vr..inirctr,wn  - tweiltn  Unaer  l.eauers  111  *\atlOnai-.MO 

cal  standards  which  the  majority  of  n  ^^275  (^1  in ^  Mr.  Frisbie  announced  that  the  Advertis-  ing  and  Sunday."  with  1,956.082  lines. 

Shopping  News  circulars  follow.  They  7"..  '"8  Association  will  campaign  for  con-  The  Buffalo  \'(nvs  should  be  lis 


Shopping  News  circulars  follow.  They 
are  rules  and  regulations  drawn  up  by 
the  Better  Business  Bureaus,  and  are 
stricter  than  most  newspapers  dare  to 
enforce.  Stronger  newspapers  every- 


eight  pages  weekly  with  40,000  circula¬ 
tion.  Established  in  March,  1925. 

Next  week.  Editor  &  Publisher  will 


mg  Association  will  campaign  tor  con-  The  Buffalo  N(nvs  should  be  listed 
struction  of  a  lOO-foot  highway  between  eleventh  under  "Leaders  in  National — 


Schenectady  and  Syracuse. 


-  7r7  sccofid  article  in  this  series 

flicrt  src  insistitiff  iiDOii  hicri  stdnclArcls  ,i  »»  «  •  •  . 

of  advertising,  anj  to  comixde  with  the  the  ^>?oPhng  \e7vs  Under  the  he<uU 

Shopping  News,  tlie  second  papers  must 

folkiw  their  lead,  according  to  the  rea-  sez'eral  true  mstanees  w,l  he 

t  ,1...  I'lJ.  cited  where  tact  and  inquiry  hazy  sohrd 

From  thi  aevebn?  beginning.  Shop-  -^'‘^^tion  of  the  merchani-oztmed  pager. 

ping  News  has  grown  with  spotty  sue-  - ; - 

cess.  Springfield.  Mass.,  is  all  prepared  _ _  _  .  .  _ 

for  one  of  the  circulars  to  start  there  DAYTON  DAILIES  CONTINUE 
next  month.  SHOPPING  NEWS  WAR 

This  month  20  merchants  of 'Boston,  _ 

Mass.,  started  a  12-page  Shopping  News.  (Continued  from  page  3) 

with  a  free  circulation  ot  l^O.OtX). 

.\  compilation  of  other  existing  Shop-  ...i 

ping  New  s  organizations  show :  News  and  the  several  merchants  war- 

Thirty-seveii  merchant  owners  in  ring  with  the  newspapers  on  advertising 


ISHER  unit  WHAT  CRITICS  LAUGH  AT 
this  series  —  -  - 

■  the  head-  N.  Y.  Telegram  Columnist  Thinks 
Kill  They  Chuckle  at  Planned  Wisecracks 

‘a'y^ol-ed  It  puzzled  Robert  Garland,  new  col- 


Evening.  Six-Day”  with  1,651,638  lines. 
.,j.  This  newspaper  should  also  be  credited 
with  4,179,055  agate  lines  of  local  display 
.  ,  advertising.  A  typographical  error  cut 
*  1,000,000  lines  from  this  total  in  the  report 

iracks  on  page  18  of  the  Sept.  17  issue. 


The  Waco  (Tex.)  News-Tribune  sub- 


Cleveland.  with  trading  area  of  L5(X),000,  resulted  in  simply  a  postponement  of 


he  situation  of  the  merchani-ozt'ned  paper.  wmn>st  of  the  Arte  I  orfe  £z-c»img  Te/e-  puts  revised  figures  as  follows:  Total 

gram,  tor  some  time.  linage,  2,781,548  lines;  National  display, 

- : -  He  went  to  the  first  nights  on  Broad-  750,372  lines;  Local  display,  1,640,912 

riAYTTON  riAil  iFg  f^ONTiNiiF  way  and  watched  the  celebrated  Mr,  N  lines;  (Tlassified,  390,264  lines. 

cunDDiKic'  xicu/c  WAD  paper  watching  the  The /«dia»a/>o/w  .Venv  should  be  listed 

SHOPPING  NEWS  WAR  show.  Finally  he  concluded  that  critics  ninth  under  "Leaders  in  Classified,  Eve- 

-  are  “better  read  than  seen,”  because  Mr.  ning,  Six-Day,”  with  1,694  379  lines. 

.  .  (Continued  from  page  3)  ^  invariably  seemed  to  enjoy  the  show  The  Coffeyville  (Kan.)  Journal  should 

■  and  just  as  certainly  panned  it  on  the  be  listed  under  “Newspapers  in  Cities  of 

morrow.  He  confessed  in  his  column  the  15,000  to  19,999  Population,’’  instead  oi 
News  and  the  several  merchants  war-  other  day:  the  5,000  to  9,999  class, 

ring  with  the  newspapers  on  advertising  “So,  premiere  after  premiere,  it  goes.  The  Glendale  (Cal.)  News,  according 
resulted  in  simply  a  postponement  of  Then,  after  a  time,  the  stranger  within  to  S.  G.  McClure,  its  proprietor  and  pub- 
actual  business  which  would  bring  the  the  Manhattan  gates  learns  his  lesson,  lisher,  should  be  listed  among  cities  of 
'■''‘Mi?  closer  to  settlement.  The  lesson  he  learns  is  that  the  cele-  50,()0()  to  74,999  population,  rather  than 


issuing  12  piiges  twice-a-week  with  actual  business  which  would  bring  the  the  Manhattan  gates  learns  his  lesson,  lisher,  should  be  listed  among 

2ol.tX)0  circulation  and  charging  >4.90  a  issue  closer  to  settlement.  The  lesson  he  learns  is  that  the  cele-  5<).<)0()  to  74.999  population,  ra 

column  inch  to  non-owner  advertisers  The  Shopping  News  tiled  a  demurrer  brated  Mr.  So-and-So  isn’t  laughing  at  the  2(),(XK)  to  24,999  class. 

1  wenty-six  merchant  owners  in  De-  to  the  injunction  petition  of  the  pub-  ,bp  show  at  .all.  What  Mr.  So-and- 

troit,  Mich.,  with  trading  area  of  1,500.-  lishers  association  saying  that  the  jx-tition  s,,  jj  lau<'hing  at  arc  the  wise  cracks 

0(K).  issuing  12-pages  weekly  with  310,(^  did  not  constitute  a  cause  of  action,  be’s  planning  to  pull  on  the  morrow."  ERROR  IN  DENVER  LIN 


circulation,  and  expecting  to  issue  twice  Common  Pleas  Judge  Patterson  before 
weekly  this  fall.  This  circular  carries  whom  the  matter  came  set  Friday  as  the 
no  non-owner  advertising.  First  number  time  to  hear  argument  on  this  legal 
was  in  Feb..  1926.  phase.  The  Shopping  News  filed  also  a 


ERROR  IN  DENVER  LINAGE 


’•SING”  TROPHIES  AWARDED  telegraphic  trans- 

mission,  of  the  report  of  the  Denver 
1  he  Mihi.*ijukcc  Journals  community  Posls  August  advertising  linage  was  pre- 


Kightcen  merchant  owners  in  East  motion  to  dismiss  the  restraining  order  content,  conducted  during  the  sum-  sented  several  hundred  lines  short  in  the 

Liheriy.  Pa.,  issuing  a  tour-page  weekly  granted  by  Judge  Patterson  against  the  ot  the  hgures  compiled  by  the  New  \ork  Eve- 

tabloid  with  10,000  circulation  and  dis-  distribution  of  the  publication.  S  recentl>  mng  Post  Statistical  Department  Editor 

tributed  by  first  class  mail.  Cost  to  mem-  Should  the  demurrer  be  overruled  at  whc"  residents  of  the  Washington  Park  &  Publisher  last  week.  The  correct  tig- 
bers  is  $25  a  week.  This  tabloid  carries  the  hearing  Friday  argument  on  the  mo-  i ^ 


no  non-owner  advertising.  It  was  estab-  tion  to  dismiss  the  restraining  order  will 
lished  in  Aug..  1920.  tx  heard  by  Judge  Patterson  Monday. 

Twenty-three  merchant  owners  in  The  first  distribution  of  the  paper  was 
Grand  Rapids,  Mich.,  with  325.(X)0  in  a  very  haphazard  affair.  Some  went  by- 
trading  area,  issuing  12-pages  weekly  mail,  some  by  hand  and  the  city  was  very 
with  a  circulation  of  60,000.  poorly  covered.  .At  least,  the  first  at- 

.\  16-page  monthly  having  10,000  cir-  tempt  to  plaster  the  city  with  the  paper 
dilation  issued  in  Green  Bay.  W'is..  with  can  fairly  be  called  a  failure, 
a  trading  area  of  70.000.  Alembers  pay  The  four  leading  stores,  still  out  of  the 
$.15  a  page  and  non-members  $50.  This  papers,  are  making  use  of  billboards, 
was  started  in  July.  1926.  handbills  which  they  pass  out  in  the 

.\  12-page  weekly  of  31,700  at  Hollv-  store,,  w'indow  displays,  calling  attention 
wood.  Cal.,  with  a  trading  area  of  120,-  to  the  fact  that  they  are  out  of  the  pa- 
000.  jxrs,  direct  mail,  and  about  every  other 

Twenty-five  merchant-owners  in  Long  means  possible  to  get  to  the  people. 

Beach,  Cal.,  with  175.000  in  trading  area.  The  efficacy  of  these  methods  arc 
issuing  45.000  12-pages  weekly.  Estab-  doubted  in  the  instance  at  hand.  The 
lished  in  Nov..  1924.  papers  have  tightened  up  a  bit  and  have 

Twenty  merchant-owners  in  Los  .An-  cut  down  size, 
geles.  Cal.,  with  2,1X10,000  in  trading  area.  No  attempt  has  Ixen  made  to  fight  the 
issuing  16-pages  twice-a-week.  with  330,-  stores  by  publicity  and  the  entire  pro- 
000  circulation.  Established  Oct..  1922.  cedure  is  being  kept  out  of  the  press. 

Eighteen  merchant-owners  in  Milwau-  Union  printers,  pressmen  and  allied 
kce.  AVis.,  with  1.000.000  in  trading  area,  crafts  have  called  attention  to  the  fact 
issuing  10-pages  w’eeklv  with  108,(XK)  cir-  that  the  first  issue  of  the  Shopping  News 
culation.  Established  Nov..  1925.  was  run  off  at  Wilmington,  a  small  town 

.An  unstated  number  of  merchants  in  a  short  distance  from  Dayton,  and  have 
Minneapolis,  Minn.,  with  600,000  in  trad-  drafted  resolutions  against  the  stores 
ing  area  direct  Shopping  News  10  for  their  support  of  such  activity. 


conducted  in  cooperation  with  the  Park  1.065.232  lines ;  Aug.,  1926,  1,21 7,8W  lines; 
Board.  Loss,  152.568  lines. 


^FOR  PROMPT  service- 


borders  *  ORNAMENTS  *  BRASS  RULE 

Printers  Supplies 

KELLY  PRE5SES  ♦  KLYM.AX  FEEDERS  ♦  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

C  urrieJ  in  sUtek  far  prompt  shipmtnt  at  the  following  Selling  Houset  of 

American  Type  Founders  Company 

Boston  Baltimore  PittsLur^li  Cincinnati  Kansas  City^  San  Francisco 

New  York  RicKmoml  ClerelanJ  5t.  Louis  Des  Moines  Ptwtlanil 

PKiladelphia  Atlanta  Detroit  .Milwaukee  Denve*  Spokane 
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negligence  law  abuses  revealed 

IN  BROOKLYN  EAGLE  BY  INSIDER 

‘‘Ambulance  Chasing”  Expert  Tells  Secrets  of  Unethical  Pro¬ 
cedure,  as  Editor  Summons  Bench  and  Bar  to 
Reform  Evils 


'T’HE  corrupt  and  unlawful  practices  of 
"ambulance-chasing”  lawyers,  who 
leave  in  their  wake  the  evils  of  bribery, 
perjury  and  often  swindling,  are  now  be¬ 
ing  exposed  daily  in  the  columns  of  the 
Brooklytt  Daily  Eagle.  In  bringing  the 
acts  of  this  class  of  lawyers  to  the  at¬ 
tention  of  the  public  and  members  of  the 
bench  and  the  bar,  the  Eagle  has  pub¬ 
lished  a  series  of  twelve  articles  daily  on 
the  front  page. 

The  revelations  appeared  with  the  by¬ 
line  of  one,  Abraham  Gatner,  with  an 
“as  told  to  Joseph  Lilly”  line  under  it. 
Gatner,  the  Eagle  explained,  was  an 
avowed  expert  in  the  ambulance-chasing 
industry  for  18  years,  and  is  now  ready 
to  give  his  memoirs  on  the  subject. 

.\t  the  outset,  Gatner  offered  an  intro¬ 
ductory  list  of  100  lawyers  and  law  firms 
into  whose  affairs  he  recommended  that 
a  most  searching  inquiry  be  made.  He 
then  told  of  a  second  introductory  list 
which  he  compiled  naming  25  active  “am¬ 
bulance  chasers”  through  whom  the  100 
illegally  procure  their  business.  The 
Eagle  states  that  the  names,  addresses 
and  specific  cases  of  illegal  operations 
will  be  given  to  any  appropriate  body  that 
wil'  take  action. 

The  publication  of  Gatner’s  story  has 
brought  widespread  support  from  twenty- 
six  organizations  to  date,  including  the 
Grand  Jurors  Associations  of  both  Kings 
and  New  York  counties.  Railroads,  lia¬ 
bility  insurance  companies,  theatrical 
groups  and  civic  organizations  also  have 
taken  up  the  drive  against  the  “ambu¬ 
lance  chasers,”  vvho  constantly  cause 
faked  and  unjust  claims  to  be  brought 
against  them.  Besides,' many  letters  have 
received  from  individuals  who  claim 


they  have  been  swindled  by  crooked  law- 
vers.  It  is  from  the  individual  that  the 
“ambulance  chaser”  e.xacts  an  exorbitant 
fee,  extorting  exaggerated  expenses  and 
wheedling  out  of  him  “gratuities.” 

The  Eagle  is  running  a  two-column 
box  on  page  one  in  which  it  asks  for 
“one  or  more  lawyers  who  are  willing  to 
petition  the  Appellate  Division  to  name 
a  referee  to  hear  the  Gatner  charges  and 
sta'ements  from  others  who  have  evi¬ 
dence  of  violations  of  law  by  ambulance¬ 
chasing  lawyers.”  Each  day  the  tiagle 
receives  letters  from  organizations  who 
offer  to  co-operate  by  presenting  affida¬ 
vits,  some  made  by  injured  persons, 
which  swear  to  illegal  practice  by  spe- 
citically-namerl  lawyers,  giving  dates  and 
places  where  “ambulance-chasers”  solicit¬ 
ed  them  for  litigation  in  violation  of  Sec¬ 
tion  274  of  the  Penal  Code,  the  statute 
on  which  the  campaign  is  based.  Since 
the  start  of  its  e.xpose,  the  Eagle  has 
printed  each  day  in  bold  type  a  letter 
from  some  prominent  citizen,  who  urges 
that  immediate  action  be  taken  to  wipe 
out  the  illegal  practice. 

In  suggesting  a  remedy  to  the  situation, 
the  \ew  York  Evening  World  on 
W  ednesday  recommended  that  the  court 
should  fix  the  fee  of  the  lawyer  in  such 
cases. 

According  to  an  announcement  made 
by  the  Eagle  this  week,  there  was  to  have 
been  a  meeting  held  on  Friday  night  at 
the  Town  Hall  Club,  New  York,  at 
which  plans  were  to  have  been  presented 
to  the  score  of  organizations  which  are 
forming  themselves  into  one  bixly  for  the 
prime  purpose  of  forcing  the  issue. 

Harris  M.  Crist  is  managing  editor  of 
the  Eagle. 


GENERAL  MOTORS  HOST 
TO  AUTO  EDITORS 

250  From  All  Parts  of  Country  As¬ 
semble  in  Detroit — Sloan  Says  No 
Price  War  with  Ford 
Contemplated 

(By  Jelegtaph  to  Editor  Si  Publisher) 

Detroit.  Sept.  28. — Before  250  auto¬ 
mobile  editors  from  newspapers  in  all 
parts  of  country,  Alfred  P.  Sloan,  Jr., 
president  of  General  Motors,  today  de¬ 
clared  that  the  rumors  of  an  impending 
price  war  between  his  organization  and 
the  Ford  Motor  Company  are  utterly 
false. 

The  newspapermen  spent  the  last  three 
days  here  as  guests  of  General  Motors 
and  were  taken  today  to  inspect  the  giant 
proving  grounds  at  Milford  40  miles, 
from  Detroit,  where  Mr.  Sloan  delivered 
his  address.  The  editors  left  for  their 
homes  Wednesday  night. 

.\dmitting  that  the  new  Ford  car  “will 
undoubtedly  appeal  to  the  great  mass  of 
the  people,”  President  Sloan  said  that 
there  is  still  room  in  the  lower  priced 
car  field  for  two  cheap  machines  and  said 
that  Oievrolet,  his  company’s  contender 
in  this  realm  will  continue  to  offer  a  car 
with  greater  refinements  than  the  Ford. 

“It  has  always  been  our  aim  to  build 
a  car  of  greater  luxury  than  the  Ford, 
and  we  shall  continue  to  do  that.  .\ny 
manufacturer  that  will  give  the  public  a 
definite  number  of  dollars  worth  of  value 
ai^  do  this  constructively  and  honestly, 
will  always  get  a  certain  proportion  of 
the  market  that  belongs  to  that  number 
of  dollars. 

“There  is  plenty  of  opportunity  for  Mr. 
Ford  to  give  the  public  honest  value  and 
he  will  certainly  do  this.  He  will  un¬ 
doubtedly  sell  an  enormous  number  of 
oars,  but  General  Motors  will  undoubt¬ 
edly  do  likewise.  Both  of  us  are  gov- 


What! 


erned  by  exactly  the  same  economic  prin¬ 
ciples,  but  we  are  in  different  price 
classes.  To  make  tlie  greatest  amount 
of  money  each  of  us  has  only  to  adhere 
strictly  to  these  principles. 

“I  say,  upon  careful  analysis,  that  there 
is  no  reason  why  General  Motors  cannot 
give  the  greatest  per  dollar  value  of  any 
company  in  the  world.  -■Ml  in  all.  I  do 
not  think  the  future  sales  problem  is  any¬ 
where  nearly  so  complicated  as  you  men 
and  your  papers  have,  in  some  instances 
at  least,  been  trying  to  make  it  appear.” 

Tuesday  was  spent  in  inspection  of  the 
vast  General  Motors  plants  in  Flint  and 
Pontiac. 

Then  followed  a  banqqet  at  the  Book 
Cadillac  Hotel  in  Detroit,  at  which  B.  G. 
Koetter,  sales  director  of  General  Mo¬ 
tors,  presided.  R.  H.  Grant,  vice-presi¬ 
dent  of  Clievrolet,  as  toastmaster,  intro¬ 
duced  the  speakers,  chief  of  whom  was 
Charles  F.  Kettering,  noted  inventor  and 
a  General  Motors  vice-president  in 
charge  of  'research  laboratories. 

Mr.  Kettering  described  the  aims  of 
research  activities  carried  on  by  the  cor- 
IHiration  in  its  laboratories  and  provin.g 
ground  to  which  a  large  share  of  prog¬ 
ress  in  the  design  and  operation  of  auto¬ 
mobiles  is  due. 

-Among  the  corporation  officials  who  at¬ 
tended  the  banquet  were  John  L.  Pratt 
and  Donaldson  Brown,  vice-presidents ; 
Cady  B.  Durham,  vice-president  of  the 
Buick  Motor  Company ;  .\.  R.  Glancy. 
president,  and  A.  J.  Brandt,  vice-president 
of  the  Oakland  Motor  Car  Company ; 
Paul  W.  Seiler,  president  of  the  Yellow 
Truck  and  Coach  Manufacturing  Com¬ 
pany.  and  E.  G.  Biechler.  nresident  of  the 
Frigidaire  Corporation.  Dayton. 


DISCONTINUES  A.  M.  PAPER 

The  Tallahassee  (Fla.)  State  Xezvs 
has  discontinued  its  morning  edition  and 
is  now  publishing  evening  and  Sundav 
morning  only. 


offer  a  course  in  journalism 
to  ADVERTISING  MEN! 

Well,  why  not  ?  Here  goes  : — 

WF.  realize  that  we  are  making  our  l)Ow  before  a  hard-boiled 
audience — men  not  to  l)e  taken  in  by  a  few  giddy  adjectives  like 
“fascinating,”  “unique”  or  "new” — men  accustomed  to  look  dubious¬ 
ly  on  ads  with  sly  little  coupons  in  the  lower  right  hand  comer, 
riierefore — from  enlightened  self-interest — we  intend  to  make  it 
unadorned  and  straightforward. 

The  Xewspaj)er  Institute  of  America  is  selling  a  home-study 
course  in  journalism  and  practical  writing — not  omitting  a  cou^X)n. 

We  think  it  is  a  good  course.  We  must — otherwise,  we  would  be 
throwing  away  our  appropriation  by  advertising  in  Editor  &  Publi.<!her. 
If  we  had  a  sucker  course,  we’d  hunt  around  for  sucker  magazines. 

Furthermore,  the  agency  that  handles  our  advertising  thinks  it 
is  a  good  course.  One  of  the  men  most  closely  connected  with  the 
account  is  now  receiving  N.I..A.  training.  .Also,  many  advertising 
men  who  have  enrolled  are  enthusiastic  over  what  they  are  getting 
out  of  the  training. 

The  question  is — can  we  convince  you  that  it  is  a  good  course 
for  you? 

The  New  York  Copy  Desk  Method 

“C^OURSE’’  is  perhaps  the  and  from  call-downs  by  his  su- 

wrong  word  for  Newspaper  {)eriors. 

Institute  training.  \\  hat  the  .  ~  . 

ii.i.  luic  I  f,  2.  Typical  important  assign- 

N.I.A.  method  does  is  to  repro-  *  j  -Z 

,  ,  •  1.  1  ments  to  be  covered  and  written 

duce — as  nearly  as  is  humanly 

possible — the  actual  conditions  ... 

under  which  a  man  works  when  Individual  criticism  of 

he  is  attached  to  the  staff  of  a  P>ece  of  copy  submitted— 

great  metropolitan  dailv.  There  the  Copy  Desk  of  the  InsU- 
'  tute.  .A  group  of  men  with  182 

years  of  newspaper  experience 
liehind  them  are  responsible  for 
the  Institute’s  instruction.  Even,- 
sentence  that  the  student  writes 
is  as  carefully  corrected  and 
edited  as  if  it  were  destined  to 
appear  in  the  pages  of  one  of  the 
great  New  York  dailies. 


1.  Talks  (not  lectures)  by 
some  of  the  foremost  newspaper 
editors  and  writers  in  the  coun¬ 
try.  These  talks  sum  up  what  a 
lieginner  would  pick  up  from  the 
hints  and  suggestions  of  the  older 
memlx'rs  of  a  newspaper  staff — 


Why  offer  it  to  advertising  men? 


JTOR  two  reasons;  In  the  first 
place,  the  success  of  ex-news- 
papernien  in  the  advertising  field 
is  proverbial.  Between  60  and 
70  per  cent  of  the  e.xecutives,  ac¬ 
count  handlers  and  copy  men  in 
the  agency  business  today  got 
their  basic  training  in  a  newspa¬ 
per  office.  No  advertising  man 
can  receive  newspaper  training 
and  discipline  without  being  the 
1  letter  for  it. 

In  the  second  place,  was  there 
ever  a  young  advertising  man 
who  did  not  have  the  great 
.American  novel  or  play  lurking 
in  his  mind — or  at  the  bottom  of 


Newspaper  Institute 
of  America 

Af^proied  as  a  correst^ondence  school  under 
the  ton’s  of  the  State  of  Xew  York 

25  West  Forty-fifth  Street,  New  York 
TcUphone  Bryant  0895 


his  desk  drawer?  We  frankly 
believe  that  N.I..A.  instruction 
will  bring  those  writing  ambi¬ 
tions  a  little  nearer  fulfillment. 
Certainly  you  know  of  plenty  of 
newspapermen  who  have  made 
their  mark  as  authors. 

We  would  like  you  to  look  over 
a  Writing  .Aptitude  Test  that  we 
have  prepared.  Its  title  is  self- 
explanatory.  “.Another  hokum 
test,”  you  say,  with  a  sage  smile? 
.All  right,  have  it  j’our  own  way, 
but  let  us  send  the  test.  .After 
you  examine  it,  you  may  even 
consider  filling  it  out! 


Newspaper  Institute  of  America 
25  West  45th  Street,  New  York. 

James  Mc.^lpin  Fyle,  Pres. 

S<nd  me  your  free  (Yriting  Apti- 
tnde  Test  and  further  informaticn 
about  writing  for  pro6t. 

Mr.  ) 

Mrs.  1 . 

Miss  ) 

.Address  . 

(All  correspondence  conlidential.  No 
v.Tlesmen  will  call  on  you.)  33  J-2S7 
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loons  and  contractors  of  all  sorts,  infam¬ 
ous  trading  through  the  police  department 
with  the  “brass  check”  slaves  of  the  ten¬ 
derloin  and  the  wholesale  barter  of  city 
jobs  all  the  way  from  the  common  fire¬ 
man  and  cop  to  judgeships.  The  annual 
plunder  must  have  been  enormous. 


By  MARLEN  PEW 


A  SHOP-T.\LKER  asks  if  I  know 
the  origin  of  the  despised  word 
“muck-raker,”  as  applied  to  the  reform 
writer.  The  first  time  I  ever  saw  the 
slur  in  print  it  was  being  shot  at  Lincoln 
Steffens.  The  meaning  is  simple  enough, 
but  it  was  calculated  to  stigmatize  the 
work  Steffens,  (.'harles  Edward  Russell 
and  many  other  newspaper  men  engaged  in 
during  the  rip-roaring  age  of  crass  politi¬ 
cal  skulduggery  which  reached  its  peak  in 
this  country  arouml  the  year  19U5.  They 
were  courageous  pathfinders  of  reforms 
which  bless  the  daily  lives  and  fortunes 
of  the  present  generation  to  a  greater 
extent  than  is  generally  acknowledged. 
Muck-raking  is  now  the  most  hazardous 
occupation  I  know  of,  yet  there  are  places 
here  and  there  where  the  old  implement 
might  be  applied  with  profit  to  the  com¬ 
munity.  one  would  think.  However,  in 
this  milder  day,  milder  methods  may  be 
effective  enough  to  serve  the  purposes  of 
(iiogress.  The  rake  was  exactly  the  right 
weapon  when  the  present  century  was 
opi'iiing. 


saintwl  cartoonist  Thomas  Xast  whose 
drawings  appeared  in  A'cre  York  Times 
and  Harper's  Weekly  in  the  years  around 
1865-7t),  exposing  the  first  notable  “city 
boss,”  William  M.  Tweed.  Xast’s  cartoons 
better  than  words  told  the  story  of  the 
thievery  of  the  Tammany  gang  of  that 
time.  His  drawings,  some  of  the  originals 
of  which  today  hang  on  the  walls  of  the 
Players’  Qub,  were  masterpieces  of  char¬ 
acterization,  bitter  sarcasm,  pointed  truth 
and  so  hot  was  their  fire  that  a  banker 
who  was  in  league  with  the  thieves  once 
offered  Xast  $300,000  in  cash  and  a  ticket 
to  Paris  (where  he  might  “study  art”) 
if  he  would  let  up  on  Tweed.  When 
Tweed  had  carried  his  graft  to  extremes 
in  the  building  of  the  Court  House  and 
exposure  threatened,  it  is  said  that  he 
offered  a  huge  bribe  to  George  Jones,  the 
then  proprietor  of  the  Times.  Both  Xast 
and  Jones  scoffed  and  continued  the  job 
until  Tweed  was  in  Ludlow  Jail  where  he 
died.  It  was  estimated  that  the  Tweed 
gang  stole  about  $40,000,000  in  three 


'T'HE  crass  inateriali.sm  that  swept  the 
^  country  in  the  half-century  cycle  fol¬ 
lowing  the  Civil  War,  threatening  the 
foundations  of  democracy,  was  a  bluff  that 
needed  to  be  called  by  patriotic,  idealistic, 
fearless  men.  Corruption  had  long  pre¬ 
vailed  in  municipal,  state  and  federal 
government.  It  became  intolerably  gross 
and  menacing  when  machine  politics  joined 
hands  with  privileged  business.  Good 
citizens  deplored  it,  cried  out  for  relief 
from  it,  but  few  dared  tackle  it  with  bare 
fists.  There  were  fighting  editors,  here 
and  there,  bravely  exposing  ItKal  condi¬ 
tions  as  they  found  them,  but  much  of 
their  work  was  superficial.  The  general 
apathetic  attitude  of  the  public  encouraged 
political  bosses  and  excused  their  trea¬ 
sonable  commercial  allies  who  fed  at  the 
troughs  of  privilege.  The  muck-raker’s 
science  was  to  do  a  real  investigating  and 
rep<')rting  job,  dramatize  the  situation  in 
print,  fearlessly  call  things  and  men  by 
their  true  names  and  get  action.  Who 
of  those  who  played  a  part  in  that  great 
reform  forgets  the  terrific  surges  of  pub¬ 
lic  indignation  that  followed  the  almost 
unbelievable  revelations  of  greed  in  high 
places  and  criminal  exploitation  below? 
Who  forgets  the  sweeping  investigations 
that  shattered  conspiracies,  drove  many 
scoundrels  to  prison  and  gave  birth  to  new 
ideas  in  popular  government? 


I 


PilCK  CROKER  was  the  next  con¬ 
spicuous  grafter  to  boss  Tammany. 
He  was  the  pupil  of  “Honest  John”  Kelly. 
In  his  youth  he  had  been  a  prize-fighter. 
1  have  always  had  a  low  opinion  of 
Croker,  and  the  sickish  sweet  stuff  that 
was  printed  about  him  in  the  latter  days 
of  his  life  made  me  groan  as  I  am  sure 
it  did  other  reporters  who  had  experi¬ 
enced  interviews  with  the  grizzled  old 
bear  in  his  den  at  the  Fourteenth  street 
wigwam.  Croker  had  no  conscience. 
He  was  brutally  venal.  He  might  have 
acted  human  at  a  horse  race,  but  in 
politics  he  was  as  cruel  as  they  come. 
The  metropolis  in  his  day  of  power  was 
a  jungle  compared  with  conditions  that 
prevail  today.  Croker  did  nothing  for 
the  city  and  much  against  it.  One  does 
not  forget  the  spectacle  of  cynical  bravado 
he  cut  before  the  Mazet  investigation 
where  he  testified  “I  am  working  for  my 
pockets  all  of  the  time.”  Other  testimony 
taken  by  that  committee,  and  also  the 
Le.xow  committee  that  preceded  it,  re¬ 
vealed  ghastly  election  frauds,  outrageous 
blackmail  of  policy  shops,  pool-rooms,  sa- 


/  A*'  lessor  political  oligarchies  we 
"  '  never  saw  a  tighter  one  than  that 
which  was  bossed  for  30  years  at  Cin¬ 
cinnati  by  George  B.  Cox.  He  started 
life  as  a  bouncer  in  a  gambling  house  and 
ran  his  copper-riveted  political  machine  by 
>heer  right  of  might.  He  was  a  sullen, 
brutal  type,  not  very  foxy  nor  very  dar¬ 
ing.  yet  effective  in  his  game.  Cox  main¬ 
tained  a  little  office  over  the  "Mecca” 
saloon  in  the  heart  of  the  city  and  used 
to  telephone  his  orders  to  his  henchmen. 
He  was  often  content  with  small  items  of 
graft,  but  the  aggregate  must  have  been 
very  great.  The  graft  from  city  con¬ 
tracts  was  said  to  be  big  at  times.  Cox 
was  not  always  liberal  with  his  largess, 
yet  continuecl  to  keep  his  hold  on  his 
district  leaders.  In  1905  the  fact  that 
thousands  of  illegal  votes  ha<l  been  cast  at 
an  election  was  exposed.  The  Cox  ma¬ 
chine  levied  tribute  on  all  sorts  of 
brawlers,  cut-throats  and  aided  many'  a 
crook  to  escape  conviction.  The  barter 
in  public  offices  and  in  city  works  was 
a  continuing  scandal.  Lincoln  Steffens, 
writing  a  series  of  articles  for  McClure’s 
Ma^ia^ine,  prepared  an  installment  called 
"The  Tale  of  Two  Cities,”  which  cov¬ 
ered  Cleveland  and  Cincinnati,  the  former, 
under  the  mayoralty  of  Tom  John.son, 
being  described  as  the  “best  governed  city 
in  the  United  States”  and  Cincinnati  as 
the  “worst  governed  city  in  the  United 
States.”  John  Vandercook  was  the  new 
editor  of  the  Cineimiati  Post,  which  had 
long  fought  Cox  and  his  system.  I  hap- 
liened  to  be  in  Cincinnati  assisting  my 
friend  Vandercook,  but  my  job  was  New 
York  correspondent  for  the  Xewspaper 
Enterprise  Association.  Steffens  mailed  to 
me  an  advance  copy  of  his  article,  full  of 
amazing  charges  against  Cox.  The  old 
boss  hated  the  Post  and  for  vears  had 


refused  to  see  its  reporters.  On  the  morn¬ 
ing  the  Steffens  article  was  to  be  released 
I  decided  to  give  Cox  the  “rush”  and 
went  to  the  office  over  the  Mecca  sal(x)n. 
He  was  alone,  seated  at  a  small  desk.  I 
Itad  never  seen  the  boss  before,  but  greeted 
him  familiarly  and  then  started  to  talk 
rapidly.  “Xow,  don't  get  excited.”  I  said, 
“I  have  got  something  here  which  1  want 
to  read  to  you.  It’s  the  hottest  stuff  you 
ever  heard.”  etc.  His  interest  thus  en¬ 
gaged,  he  did  not  even  ask  my  name.  I 
started  to  read  Steffens’  charges.  “What 
in  hell  is  this?”  asked  Cox.  I  explained 
briefly  who  Steffens  was  but  urged  the 
boss  to  hear  more.  As  I  went  along  he 
made  comments.  Once  in  a  while  he  would 
burst  out  with  something  important.  My 
attitude  was  that  I  wanted  him  to  listen, 
not  talk,  but  he  insisted  on  talking.  I 
made  notes  on  the  margins  of  the  maga¬ 
zine  proofs.  Finally,  when  I  had  finished 
reading  Co.x  was  in  a  wild  rage.  He 
paced  up  and  down,  talking  freely  and 
very  unwisely.  I  continued  to  make  notes. 
When  he  began  to  cool  off  I  urged  him 


SUPPOSE  that  the  first  great  “muck- 
raker”  in  the  field  of  municipal  politics, 
though  he  was  never  called  that,  was  the 
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to  talk  of  this  and  that  and  he  did  answer  years.  He  was  re-elected  to  the  U.  S.  SHUMAKER  FIGHTING 
a  few  iiuestions,  but  presently  1  discerned  Senate  after  the  amazing  disclosures  of  cCKITCMrT  IKir'DCACir 

that  the  time  had  come  for  my  escape.  I  fraud  incident  to  the  collapse  of  the_  dtilN  1  irNi.^KbiAotli 

pocketed  the  proofs  and  notes  and  began  People's  Savings  Bank,  a  deiiository  of  - 

to  back  toward  the  door.  Then  Cox,  who  public  funds.  When  Quay  was  indicted  Anti-Saloon  League  Editor 

for  23  years  had  worked  in  silent  con-  he  escaped  by  pleading  statute  ot  limita-  d  t  n-  ■  i  c 


for  25  years  had  worked  in  silent  con-  he  escaped  by  pleading  statute  ot  hmita- 
tempt  of  the  newspaper  press,  woke  up.  tions,  thus  preventing  the  use  of  important 
‘•\Vho  are  you?”  he  shouted.  1  repli^  evidence,  and  the  boss  left  the  court-room 
that  I  w”as  a  New  York  newspaper  re-  cheered  as  a  hero  by  the  mob.  The  Pen- 
porter,  which  was  true.  Cox  turned  to  rose-McXichol  gangsters  in  1912  put  this 
;iis  desk  and  I  retreated  to  the  exit.  Just  writer  in  jail  in  Philadelphia  for  telling 


Indiana  Anti-Saloon  League  Editor 
Flies  Petition  for  Dismissal  of 
Attorney  General’s 
Request 


a^I  reached  the  top  of  the  stairs  leading  just  a  little  of  the  truth  abtnit  their  opera-  tTlismLra^?ecent^mot1on"  of  ^ 
to  the  street  he  again  asked,  “'Veil,  what  t.ons  but  only  tor  a  couple  ot  hours,  and  , 

are  you  doing  out  here?  and  as  I  fled  they  took  great  pains  never  to  try  the  libe  ,  s  Shumaker 

down  the  steps  I  yelled  back.  "Cmcmnati  issue.  If  shop-talkers  would  be  interested  .„.^rinteiKlent  of  the  Indiana  Anti  Saloon 

Post."  Whereas  I  anticipated  a  bump  on  we  might  discuss  that  pleasant  little  epi-  “e™  on  t£  eroun^ 
the  head  from  a  coal  scuttle.  Cox  merely  s.xle  some  day  in  the  future.  A  16-year-  .u  .  ^  " 

slammed  the  door.  Steflfens’  charges  and  old  bov  in  Philadelphia,  product  of  the 

Cox’^defense  made  a  storv  calculated  to  slums. 'once  confided  to  me  that  he  had  jurisdiction  was  filed  with  the 

sef Cincinnati  on  fire.  I  g^und  copy  for  voted  16  times  in  one  city  election.  With  court  late  las  week  by  James  Bingham, 
hours  on  end  and  the  story  occupied  more  power  thus  gamed  the  gangsters  for  many  '  ®  ...  .  ... 

than  a  page,  as  I  recollect  it  now.  We  years  sold  out  their  city  to  rich  corpora-  Htest  motion  pointed  out  hat 

beat  the  Cox  candidates  for  the  first  time  tions  and  played  all  of  the  games  that  ®  action,  if  granted,  would  place 

in  many  a  year  at  the  next  city  election,  bossism  has  ever  devised  to  corrupt  a  Shumaker  in  jeopardy  twice  for  the  same 

Mayor  Johnson  told  me  later  that  he  had  government.  The  “gang”  has  hung  about  ^  Gilhom  s  move  is  an 

talked  with  Cox  during  a  legislative  hear-  the  shrine  of  American  independence  like  fo  supplement  the  original  action 

ing  at  Columbus  when  he  was  the  “broken  a  millstone,  but  Philadelphia  has  never  an  issue  not  constituting  any  part 

boss,”  and  that  he  had  admitted  having  been  wholly  “contented,”  by  any  means,  o*  the  alleged  ottense. 

"talked  too  much.”  He  remained  in  poli-  Time  and  again  the  people  have  arisen  to  .  v  holds  that  the  court  has  no 
tics  until  his  death  in  1916,  but  his  power  shake  off  the  monster.  The  Blankenburg  jurisdiction  because  judgment  has  already 
was  lost.  administration  did  much  to  clean  the  city  renders  and  that  the  move  is  an 

«  «  4c  Qf  jtj  darkest  blots  attempt  to  abridge  Shumaker  s  privileges 

ANE  has  only  to  remember  the  frightful  *  ♦  ♦  immunities  as  a  citizen  without  due 

VJ  that  nrevailed  in  San  Francisco _  .  .  .  process  of  law.  _ 


abuses  that  prevailed  in  San  Francisco  y-xvrr  _ _ ir  ,u  «*  • 

the  days  of  Mayor  Schmitz  and  Boss 


of  its  darkest  blots.  attempt  to  abridge  Shumaker’s  privileges 

^  ^  ^  and  immunities  as  a  citizen  without  due 

process  of  law. 

CE  might  go  on  recalling  the  “crimes  Shumaker  was  sentenced  to  60  days 
of  the  cities”  to  the  point  of  boredom,  at  the  state  penal  farm  and  fined  $250  by 


Abe  Ruef  to  justify  the  service  to  the  ot  tne  cities  to  me  point  ot  boreaom.  at  me  state  penai  larm  ana  nnea  ;^3u  oy 
community  of  the  fighting  editor,  such  as  Pittsburgh,  the  Supreme  Court  several  w^eks  ago 

Fremont  Older,  and  the  muck-raking  Bathhouse  John  of  Chicago  Lomassy  w-hen  found  guilty  of  contempt  by  a  vote 
crew.  Every  branch  of  that  beautiful  ?/,  ®^°ston  Brayton  the  blind  boss  of  of  three  to  two.  His  alleged  contemptu- 
city’s  government  was  honeycombed  with  Rl’ode  Island,  the  contemptible  “Doc’  ous  statements  were  made  m  his  report 
graft  and  corruption  and  when  Schmitz  9^  Minneapolis  and  their  ilk.  Very  m  the  Aniencan  Isstte,  Anti-Saloon 

was  re-elected  bv  the  Union-Labor  party  ‘ew  cities  were  without  bosses  and  the  cor-  League  organ,  m  1923  criticising  the 
in  1905  he  and  Ruef  started  one  of  the  Biey  spread.  Nor  shall  we  forget  court  for  its  handling  of  liquor  law  viola- 

most  sweeping  systems  of  spoliation  ever  '  ^  m  greater  oligarchy,  the  tions.  .  .  • 

known  in  municipal  politics.  They  sold  Pfoad  fields  of  state  and  national  poli^^^^^^  The  prosecution  w'as  based  on  m- 

favors  to  gambling  houses,  prize-fighters,  I  latt  the  easy  boss,  .Aldrich  the  formation  filed  bv  Gilliom  a  year  and  a 

criminals,  bawdv  houses,  blackmailed  mampulator,  Mark  Hanna  of  the  half  ago  against  Shumaker  and  Ethan  A. 

legitimate  business  right  and  left,  and  got  ^Bar-mark  costume  made  famous  by  Miles  and  Jesse  A.  Martin,  attorneys  for 
the  big  swag  from  public  utility  franchise  Homer  Davenport,  all  complacent  advo-  the  league.  ,  ,  ^ 

trading.  They  levied  assessments  on  city  system  the  muck-rakers  at-  Martin  was  found  guilty  but  Miles 

pmnlnve^;  In  everv  conceivable  wav  these  tacked.  However,  for  each  one  there  was  exonerated.  Sentence  is  to  be  im- 
Zs?rous  il^o^ks  WeTe^  uS^^^  -sprang  up  men  of  the  type  of  Johnson,  posed  on, Martin  Oct.  5. 

Thanks  to  the  able  efforts  of  courageous  P«ngree.  Folk  and  I^Follette.  Gilhom  s  request  that  the  court  increase 

citizens  led  on  by  newspaper  men  and  ""o  ably  fought  that  system.  The  great  Shumaker’s  penalty  was  made  immedi- 
“muck-rakers,”  300  of  the  gangsters  were  .‘orumg  point,  as  I  see  it  came  with  the  ately  after  the  publication  by  the  Indian- 
indicted.  William  J.  Burns  made  a  na-  "isurance  investigation  m  IW3.  The  crass  apolis  Star  last  week  of  correspondence 
tional  reputation  as  the  detective  in  this  combination  ot  corrupt  politics  and  busi-  between  Shumaker  and  Senator  James  E. 
case  and  Francis  J.  Henev  added  to  his  ”9^*  Watson  and  statements  by  Shumaker  and 

fame  by  his  prosecution  of  Schmitz  and  '*^1'  Charles  IL  Hughes,  as  counsel  for  Senator  Arthur  R.  Robinson,^  which 
Ruef  .As  a  special  writer  I  covered  the  *hc  Armstrong  Committee,  brought  out  hinted  at  alleged  attempts  to  influence 
Ruef  trial,  held  in  a  temporary  court-  ,  “^’.^unding  facts  as  that  the  New  the  State  Supreme  Court  in  the  Shumaker 
house,  as  the  county  court  buildings  had  .^1  ’  c  nsur^ce  Company  s  officers  case. 

been  destroyed  by  the  fire  and  earthquake.  _f,,  blind  '  —  ■  - 

He  was  a  beetling  little  criminal,  this  fi  annex  account 

Ruef.  Cunning,  slipperv  and  conscience-  $233,000.  although  this  amount  «  17  D  D  I  H/I  A  If 

less,  he  did  not,  however,  bluff  out  Hene>  lobbpst  at,  Al-  MllKKllVlAGK 

or  that  jury.  He  got  14  years  in  state’s  ^  IV/I  A  P  If  F  X 

prison  as  his  penalty,  little  enough  when  L,  years  he  had  received  $10,0W  IVl  A  tv  lx  E.  1 

one  remembers  the  horrors  of  the  San  „  ,  greenbacks  from  the  Equitable  11  m  j  f  w.-  m 

Francisco  underworld  that  he  protected  f.®  consideration”  for  party  goods  de-  Lowell,  Maw.,  and  Lawrence,  Maw. 

and  grafted  from,  let  alone  his  other  These  were  but  incidents  of  the  . 

crimes.  Schmitz  was  found  guilty,  but  greater  grafting.  One  3Q  Major  Industries — all 

escaped  on  a  legal  lejhnicality.  the  Lncial,  railroad  a“5  different— provide  Steady 

TVTO  summary  of  municipal  corruption  in  federal  which  the  work  at  High  wages. 

It^^r'kiSoSa^sSr  Which  provides  steady 

stingingly  characterized  as  “corrupt  and  ^^fer ’JS"  bStel'lK'’’  Grrat”cr'edit'”i  repeat  orders  for  national 

Sc'lllLtllV;^^^^^  ’  advertisers  from,  our 

was  developed  to  a  fine  art  by  such  ^  2,906  retailers  and  45 
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MARKET 

Lowell,  Mass.,  and  Lawrence,  Mass. 


worthies  as  Matthew  Quay,  Penrose,  Mc- 
Nichol  and  the  Vares.  More  audacious 
gangsters  never  plagued  an  American 
commonwealth.  Did  they  get  away  with 
it,  and  with  honors?  They  surely  did! 
Quay  held  public  office  from  the  time  he 
reached  age  to  his  death,  except  for  4 
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•UR  OVN  VOQ!^ 
"Or  LEtT£R5 


hi  f'jes  and  the  rrize  cats  and  dogs,  the  base¬ 
ball  champions  and  the  tennis  winners — every- 
btvdy  and  everythinjr  that  people  are  talking 
about — and  do  it  quickly,  while  their  reputa¬ 
tions  are  fresh.'* 

Still  speaking  of  pictures  Mr.  Lord 


By  JAMES  MELVIN  LEE 


CHESTER  S.  LORD,  for  vears  man-  .  As  I  have  said,  occasional  reading  of  sensa- 
1'^  r  \T^  t'....  tional  newsianers  may  do  little  harm,  but  con- 

editor  of  the  Afrw  J  OKk  y  -taut  r-^adinK  cannot  hut  be  bad.  Take  the 

continues  in  the  Saiurday  Ez^cnvig  Post  young  i)ers»)n,  the  working  girl,  for  instance, 
his  reminiscences  about  American  journal-  becomes  her  only  source  of  general  informa- 

.  ,T-  A.  ‘u  i.' _  4.U..  turn.  She  has  no  other  mental  nourishment 

Ism.  His  contribution  to  the  issue  tor  grabbed  from  this  sensational  source. 

Sept.  10  carries  the  head,  “The  Modern  .^ho  conus  to  think  and  to  talk  in  its  inflamed 


^  bw  I  I  |i^»  I  I  have  always  thought  that  the  old  Sun  lost 

I  ninch  of  its  iKipularity  and  distinctly  retarded 
-  its  circulation  because  its  owners  discouraged  the 

use  of  pictures.  Illustrations  were  sparingly 
I  LEE  used  in  the  Sunday  Sun,  but  never  to  anv  ex¬ 

tent  in  the  daily.  Pulitzer  came  ah.ng  with  the 
have  said,  occasional  reading  of  sensa-  II  orld  atid  began  to  put  cuts  in  the  daily  edi- 
lu-wspaiK-rs  may  do  little  harm,  but  con-  tion,  and  Hearst  followed  with  even  more  in  the 

■ailing  cannot  hut  be  bad.  Take  the  Journal.  Hut  because  the  Pictures  were  crude 

lierson,  the  working  girl,  for  instance,  uml  without  artistic  beauty,  Mr.  Dana  did  not 
mes  her  only  source  of  general  informa-  print  them  in  the  Sun,  and  Mr.  L.anan,  who 
She  has  no  other  mental  nourishment  succeeded  to  the  Dana  ownership.  \vas  equally 

»  grabbed  from  this  sensational  source,  impatient  over  their  use.  The  Aca/  i 

mes  to  think  and  to  talk  in  its  inflamed  Timr.?  did  not  iisc  cuts  in  its  daily  edition  w-hen 


Newspaper,”  feverish  language.  She  becomes  a  victim 

*  T  *  ’  r  4,1.:  1 _ T  ulc  to  cheap  reading.  Everyl)ody  is  influenced  by 

In  spite  Ol  this  head  Mr.  Lord  in  his  reads,  young  people  especially,  and 

opening  paragraphs  takes  a  backward  view  habitual  cheap  reading  must  produce  cheap 
in  order  to  show  how  the  present-day  press  il'inking  and  cheap  expression  of  thought  and 
u  .1  .  .  f  /%  11  Tn  c« lusequcntly  cheap  moral  conduct.  It  is  in  this 


and  feverish  language.  She  be^mes  a  victim  the  World  and  the  Tournal  began  their  profuse 

to  cheap  reading.  Everyl)ody  is  influenced  by  display,  hut  it  was  a  tnoneer  in  using  and  per- 

what  he  reads,  young  people  especially,  and  fecting  the  present  rotogravure  process,  and  to 

habitual  cheap  reading  must  produce  cheap  its  very  great  advantage. 


has  broken  away  from  old  traditions.  In 
the  early  70’s  newspapers  were  very  par- 


Mr.  Lord  concludes  his  chat  with  some 


direction  that  the  sensational  press  and  the  remarks  about  human  interest  storics — the 
the  earlv  70’s  newspapers  were  very  par-  cheap  so-called  literature  of  the  dav  have  their  stuff  that  made  the  \ew  York  Sun  a 
ticular  to  keep  their  columns  free  from  cheap  J  newspaper  of  members  of  the 

what  today  is  commonly  called  dirt.  In  ,,1^  z  ■  e  ^^orking  press, 

divorce  cases  at  that  time  testimony  was  comparison  of  editorial  pages  is  *  ♦  ♦ 


what  today  is  commonly  called  dirt.  In  ,,1^  ^ 

divorce  cases  at  that  time  testimony  was  comparison 

.^ited  so  as  merely  to  indicate  the  cause  Lord, 

for  complaint  and  the  ^me  care  was 

exercised  m  murder  trials.  Charles  A.  wider  field  of  discuss 


working  press. 


volume  to  Frank  M.  O’Brien,  who  is  said 
to  be  connected  with  the  Xnc  York 
Herald  instead  of  the  A'cri’  York  5im. 
Hut  such  slips  do  not  detract  from  the 
worthwhile  information  given  to  amateur 
journalists. 

*  «  * 

V^H.XT  are  French  newspapers  like? 

Golda  M.  Goldman  answers  this 
cpiestion  in  The  Outlook  for  Sept.  7  with 
an  article  which  carries  the  head,  “Pub¬ 
licity  in  the  French  Mind.” 

In  the  first  place,  the  French  newspaper 
has  just  six  pages.  It  does  not  increase 
its  size  either  on  Sunday  or  on  any  other 
day.  It  has  no  such  thing  as  a  per¬ 
sonality  column.  Occasionally  it  may  re¬ 
produce  a  human  interest  photograph, 
such  as  one  showing  Mistinguett.  of  the 
Moulin  Rouge  Music  Hall,  on  the  beach 
at  Deauville — but  that  is  going  about  as 
far  as  the  French  newspaper  ever  goes. 

Mrs.  Goldman,  who  has  done  interviews 
for  both  American  and  French  news- 


'T'HF  house  organ  of  The  Chicago 

;xercised1n ‘mn“;derTriaL:“‘^Ch:des  >  wide7* field ‘‘^of  “l„^^‘Vo^thT■reas"onTha'^  \  Y 

Dana  is  ^uut^.*d  as  being,  especially  insist-  invention  and  discovery  have  developed  so  manv  trinute  to  i  iiiiip  L,.  rsarker  wuose  I  ales 

ent  that  nothing  suggestive  or  unpleasant  I'’'  "’r  Typestickers,”  a  series  of  sketches 

should  appear  in  his  newspaper  and  so  eVJtrrdty  and  itV  u''ses"’have"'set  ma^^edUorial  composing  room  of  the  old 

he  barred  out  the  words  “rape,”  “seduc-  brains  nhirlinK  and  pens  scratching.  But  there  Ixputie,  attracted  considerable  attention 

tiivn  ”  ‘•aninnr  ”  “liiet  ”  “adiiltprv  ”  and  "o*  much  difference  in  the  quality  of  com-  when  thev  first  appeared, 

lion  amour,  lUSt,  aauiiery,  ana  posiHon  Language  in  general  is  a  bit  plainer.  '  ‘ 

the  like  because  he  thought  they  started  a  trifle  more  robust  and  abrupt  in  contrast  with  ♦  ♦  ♦ 


he  barred  out  the  words  “rape,”  “seduc¬ 
tion.”  “amour,”  “lust,”  “adultery,”  and 
the  like  because  he  thought  they  started 


when  they  first  appeared. 


a  nasty  train  of  thought.  “I  won’t  have  the  smoothly  flowing  sentence  that  graced  writ- 
anything  printed  in  the  .9.ot”  said  Dana.  et^  t.dJ" 


“that  1  would  hesitate  to  read  to  my 
daughters  at  the  breawfast  table.” 


tne  smootniv  nowing  sentence  tnat  gracea  writ-  -nTTuiTM  K..  _ U„,-i 

ing  in  the  Victorian  era.  In  particular,  how-  \V'  HEN  editors  are  asked  by  high  school 
ever,  we  have  no  present-day  approach  to  the  students  for  a  little  liook  that  will 

t  helpful  in  the  pnxlnction  of  the  school 
he  their  political  enemies.  The  editorial  joumal  they  will  make  no  mistake  in 


TUf»  ftref  hr#>al-;nfT  qwqv  frr»trj  iUfi.  nl.1  he  their  political  enemies.  ihe  editorial  jwunmi  uicv  iimivc  nu  iihmcikc  hi 

.  ..  .  ®  .  ^Q7e  ^ iJ  article  of  today  is  much  more  informative,  recommending  “Journalism  for  High 

tradition  came  m  lo/5  wnen  the  lyeio  argumentative  and  persuasive,  and  less  assertive.  'i.-Lrinlc”  C T-T^ircniirf  Ttmeo  X-  Prs  1 

York  Trilrmie  reported  the  court  proceed-  Politics  was  the  chief  toidc  then.  Editors  were  v*  p,,.  r,  ’j  r  ,v,  n  ♦ 

itips  vprhatim  of  tho  trial  of  Henrv  Ward  a"*ious  to  lead  and  to  influence,  to  run  the  William  N.  Otto,  head  of  the  Department 

ings  terbatmot  the  trial  ot  Henry  Ward  p.^rtv  organ,  to  he  the  mouthpiece  of  Presi-  of  English.  Shortridge  High  School, 

Beecher.  The  Tribune  at  that  time  was  dents  and  eovemors  and  party  chiefs,  to  be  in  Ttidiutinru-ilic 
an  eight-page  paper  and  had  to  print  the  consultation  with  them  and  help  to  form  party 
news  of  the  trial  as  a  special  supplement —  policies.  .  ^ 

something  of  a  mechanical  triumnh  be-  Credit  for  the  introduction  of  pictures 


something  of  a  mechanical  triumph  be-  Credit^  for  thc^  introduction  of  j: 

cause  the  multiple  press  had  not  yet  been  ffius  given  to  Frank  A.  Munsey : 

invented  II^  been  in  New  York  so  v< 

Mr.  Lord  then  adds :  . 


divorce  suits  and  crime.  The  Beecher  trial  had  "  f 
turned  the  tide,  and  KrAciually.  with  increasing;  almost  ot  cl 
laxity,  we  have  reached  present-day  conditions  maRazine  « 
of  plain  lanRuage  and  verbatim  testimony  and 
unblushinR  descriptions  of  the  details  of  crime.  J*  j 


dents  and  governors  and  party  chicts.  to  be  in  Tnrlltjtt'srkrtllc 
consultation  with  them  and  help  to  form  party  anapoiis. 

policies.  A  few  slips  could  have  been  avoided 

Credit  for  the  introduction  of  pictures  if  the  manuscript  had  been  read  by  a 
is  thus  given  to  Frank  A.  Munsey  :  practical  newspaper  man  before  puhlica- 

He  had  not  been  in  New  York  so  very  long.  tion.  In  reprinting  the  editorial,  “The 
and  he  was  getting  a  hit  discouraged  over  the  Unknown  Soldier” — considered  bv  the 

leisurely  advance  in  the  circulation  of  Munsey  s  p„i:..„._  c..t,™i  „r  r _ .  i _ .u 

Magazine.  Dining  at  the  Union  League  Club  ^  ullt/cr  Schwl  of  Journalism  to  be  the 
with  a  young  newspaper  man,  he  said,  in  tones  best  editorial  for  the  year  1921 — -credit 


ie  reply  in  something  like  this  fashion: 

Fill  it  full  of  pictures.  Everybody  is  ai¬ 
ded  bv  them.  Put  in  pictures  oi  people  who 


‘  *  *  tracted  bv  them.  Put  in  pictures  of  people  who 

After  commenting  about  some  recent  are  doing  something,  who  are  attracting  at- 
lYiiirdpr  triolc  ctiitc  \tt-  T  r.f-d  tention— actrc-^ses  who  are  filling  theaters,  Mike 

muraer  trials  ana  duorce  suits,  Air.  l.ord  Dwyer  and  his  brother  who  are  winning  all  the 
thus  takes  up  another  innovation  m  Amer-  horse  races.  Rulie  Wood,  who  got  the  prize  for 
ican  journalism:  casting  the  longest  trout-rod  line.  Joe  Cannon 

/  1  -  ,  ,  who  raised  that  rumpus  in  the  House  the  other 

I  nder  guise  of  physical-culture  instruction  ,iav.  Picture  the  singers  Gerster  and  Pauline 


ican  journalism:  casting  the  longest  trout-rod  line.  Joe  Cannon 

/  1  -  ,  ,  who  raised  that  rumpus  in  the  House  the  other 

I  nder  guise  of  physical-culture  instruction  ,iav.  Picture  the  singers  Gerster  and  Pauline 
some  ot  our  flash  newspapers- are  printing  sug-  t.ucca  and  Svlvia  C.errish:  show  the  new  race 
gestive  pictures  of  show  girls  taking  exercise. 

They  are  conducting  most-heautiful-girl  con- 

to  very  M 

limit  of  good  taste.  They  delight  in  printing  II  I®^* 

faked  interviews  with  their  heroes  or  heroines  ^ 

who  may  he  defendants  in  the  courts.  In  ad-  F  mMlKr 

dition  to  the  news  reiKirts  of  a  celebrated  case.  ^  0 

they  print  alleged  accounts  signed  by  clergy-  U 

men.  actresses,  or  other  public  persons.  A 

student  of  literary  style  might  well  marvel  that  ^  t  f 

the  child  bride  seeking  divorce  and  telling  the  H  — _ *  .,4* 

story  of  her  life  and  the  actress  reporting  a  H  MtWr  81 . 

murder  trial  and  the  flapper  victim  of  a  daring 
robbery  all  write  with  an  amazing  similarity 

of  style  and  with  a  knowledge  of  construction  ■  ,  .  ..  ....  .. 

that  usually  comes  with  practice.  The  schools  W  making  *•**  eighth  consecutive 

of  journalism  require  a  three  years’  course  to  month  of  circulatmn  and  adver- 

tiirn  out  a  student  to  start  at  the  liottom  as  a  tising  gains  for  the 

reporter.  The  sensational  newspaper  of  today 

can  turn  out  a  finished  writer  in  fifteen  min-  ^  w-v 

iites  who  will  stand  for  what  she  writes.  I  I  I  F  J 

Of  the  cheapening  of  the  newspaper 

diet  Mr.  Lord  has  this  to  sav :  ^  >->1 

NEWS 


Detroit 

Fourth 

Largest 

City 

For  most  complete  and 
economical  coverage 
concentrate  in  one 
paper — 

The  Detroit  News. 

Offers  advertise^ 
unusual  opportunities 


Largest  circulation  of  any  daily  paper 
in  the  South 

CIRCULATION  GAIN 

Net  paid  August 

NEWS . 144,374 

Evening  Sun . 123,549 

ADVERTISING  GAIN 

(local)  first  8  months  1927 
NEWS  gained  181,104  lines 
Eve.  Sun  lost  643,651  lines 
Post  lost  193,285  lines 

NOTE;  The  NEWS  hss  shown  s  gain  in 
local  advertising  for  each  of  the  Ust  8 
months  compared  to  the  montUy  losses 
of  tho  other  two  eveelng  papers. 


for  writing  the  same  is  given  in  the 

SUjE  lUorninQ 

the  leading  newspaper  in  Tlie- 
atricals.  Turf,  Finance  and  Mo¬ 
tion  Pictures,  prints  all  of  the 
day’s  worth  while  general  news, 
with  exclusive  features  covered 
by  a  great  staff  of  special  writers. 

It  has  the  largest  professional 
circulation  of  any  newspaper  in 
the  United  States. 


^ve  you  a 
ifriend  in 
Kansas  City 

Ask  him  if 
he  doesn’t 
read  The 
Kansas  City 
Star 


Over 
260,000 
Homes  in 
Michigan 
served  by 
Booth 
Newspapers 
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The  Flint  Daify  Journal 
The  Saginaw  Newa  Courlar 
The  Kalamazoo  Gazette 
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ne  Ann  Arbor  Timet  News 

National  Advertising  Representativet 
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Pacific  Coast  mail.  Wood¬ 
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one  of  the  ideally  located  and 
efficient  landing  fields  of  the 
air  mail  service. 
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papers,  fit’ds  that  she  is  obliged  to  use  newspapers.  To  Harper  s  Magasine  for 
^soliitely  different  tactics  in  each  case.  September  he  contributes  the  leading 
She  illustrates  her  points  by  personal  article,  “Our  Courts  and  Free  Speech.’’ 
reminiscences.  Attempting  to  get  stories  His  article  should  appeal  to  every  per- 
about  broadcasting  in  France,  she  found  son  interested  in  the  editing  and  making 
that  no  reporters  are  ever  admitted  to  of  American  newspapers  because  of  the 
the  radio  stations.  After  much  effort  she  sane  way  in  which  this  important  topic  is 
finallv  (Stained  an  interview  with  an  an-  treated, 
nouncer  who  agreed  that  she  might  come  ♦  *  ♦ 


to  the  studio  during  a  performance,  pro¬ 
vided  she  would  write  her  story  as 
though  she  had  not  been  there.  This  she 
agreetl  to  do.  But  when  she  arrived  at 
the  studio  she  found  that  heavy  draperies 
had  been  drawn  between  her  and  the 
artists  so  that  she  sat  alone  in  the  big 
room  and  saw  nothing  at  all — yet  this 
broadcasting  station  paid  heavy  e.xpense 
every  montli  for  its  publicity.  These  pub¬ 
licity  experts  simply  could  not  be  made 
to  realiite  that  American  newspaper  read¬ 
ers  might' ,  be ,  interested  in  biographical 
notes  about  artists  and  announcers. 

In  France,  written  recgicsts  for  personal 


WriLLIAM  HEYLIGER  knows  a  lot 
”  about  the  newspaper  business. 
Therefore,  his  new  novel,  “The  Making 
of  Peter  Cray"  (IX  Appleton  &  Lo. ), 
ought  to  be  a  rattling  good  tale  because 
it  is  the  story  of  the  life  and  adventures 
of  a  young  chap  who  makes  good  as  a 
cub  reporter  on  a  small  newspajKr. 


■^"ITH  the  passing  of  years  fact  and 
”  fiction  have  become  so  interwoven 
about  Boss  Tweed  that  a  book  has  long 
lieen  needed  to  give  the  truth  about  one 
of  the  most  extraordinary  and  picturesque 

interviews  usuallv  go  unanswered.  Tele-  figures  in  the  political  history  of  America.  .  . — .  —  - . 

phone  requests-^ight  times  out  of  ten-  -Recognizing  the  need  of  an  authoritative 

are  retused,  with  French  politeness.  F-veii  work,  Denis  Tilden  Lynch,  a  member  ot  a  mountain  in  the  West  was  named  for  the 

the  staff  of  the  Nen'  York  Herald  Tribune  •’resident  he  put  the  tallowing  caption  below 
and  president  of  the  New  York  News-  \Vo«m  M^'cmdidwr  “  reproduction  df 

jtaiter  Club,  will  publish  this  month  “Boss 


shown  by  the  publisher  of  the  Journal, 
David  ^1.  Stone,  in  organizing  the  first 
Associated  Press.  For  years  Mr.  Stone 
was  president  of  the  parent  organization 
in  co-operative  news  gathering.  One  of 
the  most  distinguished  editors  of  the 
Journal  was  (jerard  Hallock,  whose  edito¬ 
rials  had  a  national  influence.  Another 
editor  of  distinction  connected  with  the 
Journal  was  William  Leete  Stone,  Jr., 
whose  father  edited  for  so  many  years 
the  A'cri'  )'ork  Cantinereial  Adzrrtiser. 
The  present  editor.  H.  Parker  Willis, 
Comes  from  a  family  long  identifted  with 
American  journalism. 

*  *  * 

A  SMILE  or  two  may  be  found  in  the 
department,  "By  the  Way,”  in  The 
Outlook  for  September  28.  I  refer  to 
the  following  item : 

Tlte  .\<’W  )  ork  Herald  Trihune  is  said  to 
have  a  stringent  rule  that  every  member  of  its 
staff  must  always  preface  the  President’s  name 
by  **Mr.’*  No  one  writing  for  the  p;iper  is 
allowed  to  refer  to  the  chief  magistrate  as 
■(  al.”  It  must  be  Mr.  Coolidge  at  all  times. 


READS  OWN  OBITUARY 


But  Alexander  McBride,  Veteran  News 
Man,  Quickly  Denies  the  Report 

.\  case  of  mistaken  idenlily  and  dupli¬ 
cate  name  gave  .-Mexander  ^icBride.  vet¬ 
eran  Albany,  N.  Y..  newspaiKrman.  now 
living  at  Filizabeth,  N.  J..  the  opiH>rtuttity 
of  exiteriencing  one  of  those  rare  moments 
when  a  man  reads  his  own  obituary  in 
the  papers. 

Mr.  McBride’s  death  was  given  page 
one  prominence,  with  a  single  column  cut, 
in  the  Albany  (N.  Y.  I  livening  Xezes. 
A  glowing  account  t>f  hi>  career  as  prin¬ 
ter.  reporter  and  editor  was  published  and 
customary  tribute  was  renderetl  on  the 
editorial  page. 

The  next  day  space  had  to  be  allotted 
on  page  one  for  an  item  saying  Mr.  Mc¬ 
Bride,  the  newspaperman,  is  in  excellent 
health,  despite  his  ‘>2  years,  and  that  it 
was  another  .Mexander  McBride  who  had 
died. 


when  one  sees  the  victim  face  to  face  it 
is  extremely  difficult  to  ask  a  Frenchman 
a  personal  question  without  being  con¬ 
sidered  insulting. 

Incidentally,  Mrs.  ’  Goldman  prints  a 
criticism  of  -American  reporters  when  she 
says  that  she  greatly  admires  the  French 
attitude,  even  though  it  takes  money  out 
of  her  pocket.  She  believes  that  a  man’s 
private  life  is  his  own  and.  that  if  his 
business  or  political  accomplishments  can¬ 
not  stand  alone  “it  is  pretty  cheap  stuff  to 


Tweed’’  (Boni  &  Liveright)— the  story 
of  a  grim  generation.  For  years  Mr. 
Lynch  has  h«en  getting  material  for  this 
volume.  Dedicated  to  the  memory  of 
George  Jones,  sometime  editor  of  the 
.Veto  York  Times,  it  will,  upon  publica¬ 
tion.  be  more  extensively  noticed  in  “Our 
Own  World  of  Letters.’’ 


popularize  him  with  the  public  by  making  newspaiiers  in  the  United  States 

him  out  a  good  fellow,  with  his  charming  T  one  hundred-  years  of 

•  •'  •  '  good 


and  stylish  wife  thrown  in  for 
measure.” 

When  Mrs.  Goldman  is  refused  pictures 
of  the  interior  of  a  French  philanthropist's 
house  because  he  feels  that  his  house  is 
for  his  friends  and  not  for  strangers,  she 
admits  that  she  has  lost  some  money.  But 
she  also  admits  that  she  shares  the  same 
opinion  as  that  held  by  the  philanthropist. 
To  her,  the  assignment  of  a  staff  of  spe¬ 
cial  renorters  to  cover  the  summer  vaca¬ 
tion  of  the  president  of  a  republic  is  a 
form  of  barbarism. 

In  the  advertising  columns  of  F'rench 
newspapers  the  copy,  in  her  opinion,  is 
crude  and  antagonizing  rather  than  at- 


continuous  publication  under  the  same 
name.  Among  these  few  is  the  Jounial 
of  Coinmeree  of  New  York  City  which 
this  week  will  publish  a  centennial  num¬ 
ber.  It  ought  to  deserve  a  permanent 
place  in  any  newspaper  library. 

While  the  Journal  of  Commerce  today 
is  what  might  be  called  a  class  newspaper, 
it  has  a  record  of  past  contributions  to 
journalism  of  which  it  may  well  be  proud. 


/'OBVIOUSLY  “Selling  Magazines  by 
Mail”  (Ran.sdell  Inc.,  Washington, 
D.  C.)  compiled  by  T.  M.  Rcxllun,  who 
is  connected  with  the  circulation  depart¬ 
ment  of  the  United  States  Daily  at  Wash¬ 
ington.  D.  C.,  addresses  itself  to  circula¬ 
tion  men  in  the  magazine  field.  It  does, 
however,  contain  many  points  that  are  of 
e<|ual  value  to  circulation  managers  of 
newspapers. 

Mr.  Rodlun  begins  by  showing  that  the 
profit  in  safety  razors  is  not  in  the  first 
sale  but  in  the  repeat  blade  business.  The 
same  condition,  in  his  opinion,  obtains 
for  subscriptions.  Particularly  valuable 
to  publishers  is  what  is  .said  about  the  law 
of  diminishing  returns. 

An  interesting  introduction  is  contrib 
uted  by  John  H.  Ransdell.  In  it  he  prints 
a  brief  sketch  of  Mr.  Rodlun.  This  book¬ 
let,  which  is  unusually  attractive  from  a 


tractive.  In  many  of  the  French  news-  Washington  to  New  York.  Its  picturesque 
papers  much  of  the  advertising  is  sprinkled  -  ..... 

through  a  column  called  “Echoes,”  which 
one  reads  in  the  hopes  of  finding  news. 

In  general,  she  believes  that  if  France 
is  awakening  to  the  advantages  of  pub¬ 
licity,  the  awakening  is  going  to  be  slow 
and  spasmodic.  Her  reasons  are :  first,  the 
Frenchman  is  too  individualistic  to  care  to 
indulge  in  personal  advertising;  secondly, 
he  is  too  conservative  in  the  adoption  of 
new  business  methods  to  realize  the  ad¬ 
vantages  that  may  accrue  to  one  through 
talking  cleverly  about  one's  self  or  one’s 
product. 


Unless  I  am  greatly  mistaken,  it  was  the  typographical  point  of  view,  is  .said  to 
first  to  have  its  own  pilot  boat  to  meet  fic  the  first  of  a  series  that  will  deal  with 
incoming  ships  off  Sandy  Hook  in  order  the  subject  of  direct  advertising, 
to  obtain  the  latest  news  from  Europe.  It 
was  a  pioneer  in  establishing  a  pony  news 
service  to  relay  the  political  news  from 


"Black  Pony”  was  a  familiar  figure  along 
the  postroads  of  New  Jersey  and  incident¬ 
ally  was  something  of  an  advertisement 
for  the  enterprise  of  the  publishers  of  that 
newspaper. 

The  Journal  was  one  of  the  few  news¬ 
papers  in  New  York  that  escaped  libel 
suits  which  were  brought  in  wholesale 
number  against  the  .American  press  by  the 
distinguished  novelist,  James  Fenimore 
Cooper.  The  Journal  did  not  hesitate, 
however,  to  give  Mr.  Cooper  some  ex¬ 
cellent  advice  about  his  conduct  in  insti¬ 
tuting  these  suits.  One  of  its  editorials, 
which  advised  the  novelist  to  appeal  to 
the  public  and  not  to  the  press  for  his 
nounce  for  immediate  publication  reputation,  brought  forth  from  Mr.  Cooper 
“Our  .\ncient  Liberties”  by  Leon  R.  a  rather  sharp  letter. 

The  greatest  contribution  to  American 
journalism  in  general  and  to  that  of  New 
York  in  particular  was  the  enterprise 


'J'HE  H.  \V.  Wilson  Company  an- 


Whipple,  Associate  Professor  of  Jour¬ 
nalism  in  New  York  University.  The 
volume  is  the  story  of  the  origin  and 
meaning  of  civil  and  religious  liberty  in 
the  United  States. 

*  ♦  * 

TONG,  before  the  New  York  Globe 
stopped  revolving  on  its  editorial 
axis  John  T.  Flynn,  its  managing  editor, 
was  tremendously  interested  in  the  im¬ 
munity  of  the'  courts  fmnj  criticism  by 
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'Advertising 
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Missouri  river 
LOS  ANGELES 
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Complete 
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of  circulalion  m  your  firat  con- 
ridoration. 


henino; 


With  Sunday  Morning  Editions 

Washington,  D.  C. 

will  have  yonr  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
I  i  Dan  A.  CarrtA 

CUesiCO  Offieo-^Toirar  BoOdSng 
J.  E.  Lots 


Space  is  space  —  but 
the  BEST  Classified 
A  d vertising  publicity 
justifies  its  daily 
appearance  in 
your  newspaper 

THE  BASIL  L  SMITH  SYSTEM.  Inc. 

International  Classified  Advertising 
Counsellors 

Packard  Bnilffing,  Philadelphia 


A  DVERTISERS  who 
fc/l.  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 
lOlMA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA. 
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ONTARIO  C.  P.  MEMBERS  MEET 


Newt  Editors  Also  Attend  Toronto 
Press  Service  Conference 

Ontario  members  of  the  Canadian 
Press,  with  their  news  editors,  met  in 
Toronto,  Sept.  26,  for  the  purpose  of 
news  service  betterment,  particularly  in 
regard  to  the  speedier  collection  and  ex¬ 
change  by  evening  papers  of  Ontario 
regional  news. 

W.  B.  Preston,  Brantford  Expositor, 
presided,  other  Ontario  directors  present 
being  \V.  J.  Wilkinson,  Toronto  Mail  and 
Empire,  and  .Arthur  R.  Ford,  London 
Free  Press.  Among  others  present  were  ; 
Kmile  Boucher,  Ottenva  Droit;  L.  R. 
Brindley,  Otta^^M  Citi::cn;  W.  Rupert 
Davies.  Kingston  Whig-Standard;  Claude 
Tice,  Belleville  Daily  Ontario;  John  R. 
Heron,  Peterborough  Examiner;  A.  R. 
Allow  ay  and  H.  J.  Davis,  Oshawa  Times; 
A.  D.  Garke,  Toronto  Globe;  John  R. 
Bone,  Toronto  Star;  W.  Percy  Robin¬ 
son,  Toronto  Telegram;  Roger  Irwin, 
Hamilton  Spectator;  Major  H.  B.  Bur- 
goyne  and  \V.  A.  Moore,  St.  Catharine’s 
Sta^tdard;  F.  H.  Leslie,  Xiagara  Falls 
Review;  A.  T.  Whitaker  and  J.  H.  John¬ 
son,  Brantford  Expositor;  William  Tem- 
pleman,  Guelph  Mercury;  Allan  Holmes, 
Galt  Repeater;  W.  J.  Motz  and  A.  H. 
Lowe,  Kitchener  News-Record;  M.  M. 
Hood,  Woodstock  Sentinel-Reziew;  M. 
W.  Rossie,  London  Advertiser;  E.  A. 


Spence,  London  Free  Press;  T.  J.  Dolan, 
Stratford  Beacon-Herald ;  C.  J.  Mc- 
Favish,  Owen  Sound  Sun-Times;  W.  E. 
Mason,  North  Bay  Nugget,  and  James 
V.  Xicol,  Sudbury  Star. 

By  invitation  there  were  also  present 
John  Scott,  Montreal  Gazette,  first  vice- 
president  of  the  Canadian  Press,  and  F.  J. 
Burd,  Vancouver  Province,  director  for 
British  Columbia.  Also  John  W.  Tibbs, 
assistant  general  manager,  and  J.  F.  B. 
Livesay,  general  manager  of  the  Canadian 
Press. 


MARITIME  WEEKUES  ELECT 


MacGillivray  Named  President  of  Can¬ 
adian  Press  Group 

C.  J.  MacGillivray,  editor  of  the 
Antigonish  (N.  S.)  Casket  was  elected 
president  of  the  maritime  provinces  sec¬ 
tion  of  the  Canadian  Weekly  Newspaper 
Association,  at  the  annual  convention  held 
in  Amherst,  N.  S.,  recently.  Mrs.  P. 
Fielding,  editor  of  the  Windsor  (N.  S.) 
Tribune  was  elected  vice-president  for 
Nova  Scotia  and  King  Loggie  of  the 
Chatham  (N.  B.)  Commercial  vice-presi¬ 
dent  for  New  Brunswick.  A.  R.  Bernard, 
editor  of  the  Summerside  (P.  E.  I.)  Jour¬ 
nal  was  named  vice-president  for  Prince 
Edward  Island.  H.  B.  Anslow,  editor 
of  the  Campbellton  (N.  B.)  Graphic  was 
re-elected  secretary-treasurer.  Additional 
members  of  the  executive  committee  are; 


Warren  Gilman,  Baddeck  (N.  S.)  News; 
F.  H.  Beatty,  Bridgetown  (N.  S.)  Moni¬ 
tor;  R.  Robinson,  Pictou  (N.  S.)  Advo¬ 
cate;  S.  E.  Granville,  St.  Stephen  (N.  B.) 
Courier,  and  Carey  Davis,  Sussex  (N.  B.) 
Record. 

The  chairman  of  the  meetings  was 
Don  R.  Fraser,  editor  of  the  New  Glas¬ 
gow  (N.  S.)  Chronicle  who  has  been 
president  since  the  founding  of  the  branch 
in  1922.  Louis  J.  Ball,  manager  of  the 
Canadian  Weekly  Newspaper  Association 
was  one  of  the  speakers.  In  attendance 
at  the  convention  were :  C.  C.  Avard, 
editor  and  publisher,  Sackiille  (N.  B.) 
Trilmne;  W.  B.  Foster,  editor,  Truro 
(N.  S.)  Citizen;  E.  D.  Edons,  Halifax 
(N.  S.)  Gazette;  Harry  Anslow,  editor. 
Hants  {X.-S.) Journal;  G.  F.  McWilliams, 
manager,  Newcastle  (N.  B.)  leader; 
John  A.  Fisher,  editor  and  publisher, 
Pictou  (N.  S.)  Advocate;  Miss  Forbes, 
Windsor  (N.  S.)  Tribune,  in  addition  to 
those  mentioned  previously. 


STARTS  MOVIE-MAKER  COLUMN 

The  Springfield  (Mass.)  Union  has 
started  a  special  department,  “with  the 
.\mateur  Movie  Makers,  a  Department 
for  Those  Whose  Hobby  is  Taking  and 
Projecting  Their  Own  Motion  Pictures,” 
in  the  interests  of  the  more  than  3()0 
amateur  movie  fans  in  its  territory.  R.  K. 
Winana  is  editor  of  the  column,  which 
appears  twice  weekly. 


Classified 


EDITOR  &  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charce  at  same  rate  per  lias 
par  insertion  as  earned  hy  frequency  o(  iq. 
section.  Minimum  Contract  space,  thrss 
lines.  The  Editor  A  Publisher  reserves  the 
Hcht  to  classify,  edit  or  reject  any  advsr. 
tisement. 


ADVERTISING 


Copy 

Copy  Writer— Booklets,  circulars,  women’s  and 
children’s  products.  Illustrated  if  desired. 
Elizabeth  (jwynne,  158  East  56th  St.,  New 
York. 


_ SwppHeo _ 

Sbadhir  Shoots  for  Art  work  and  Bcadajr  ef¬ 
fects.  Bourges  Service.  Inc.,  144  West  32nd 
street.  New  York.  _ 

{Continued  on  following  page) 
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Ser 


USED  NEWSPAPER  PRESSES 

iiScott  16.  24  and  32-Page  Preaoeo 

GOSS  34  and  M-page  presses  good  for  black 
or  color  work,  also  Goat  Scataple. 

HOE  Pony  Quadraide,  Qnadmple.  Sextuple, 
Sextuple  color  Press,  Ootnple  and  Doublo  Sex¬ 
tuple  Presses. 

DUPLEX  lictropolitan  (Quadruple  stereotype 
presses— print  np  to  32  pages. 

Available  for  Early  Dalivary 

WALTER  SCOTT  &  COMPANY 

Ksln  OSos  A  Psstory . FlalaAsld,  H.  3. 

Vsw  Tork  OiKes..Breksw  Bldg.,  1437  Broadway 
Ohisago  OSsa . MoaadnoA  Bloek 


Modern 

Composing  Room 
Furniture 

as  made  by  ns  will  speed 
ap  production  and  reduce 
costa — a  real  saving  in 
your  Pay  Roll.  Are  yon 
interested?  If  so,  consnlt 
yonr  regular  dealer  in 
printers’  supplies  or  write 
ns  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses 

A  striking  installation 
of  General  Electric 
press  drive  and  control 
Is  being  made  at  the 
Omaha  (Neb.)  News- 
Bee.  9  Hoe  units;  three 
100-h.p.  alternating- 
current  drives. 


GENERAL  ELECTRIC 


A  copy  of  EDITOR  &  PUBLISHER 
reaches  practically  every  Publisher  and 
his  executives.  Your  advertisement  in 
its  columns  is  a  salesman  ever  present 
— barked  by  the  prestige  gained  and 
maintained  by  this  publication  in  every 
newspaper  office. 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  r»- 
casta  as  far  aa  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
T^  Wool  Monlders 
(All  Shea) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper  Supply 
Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  I^NSCO 
Worcester,  Mass. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Factory  Rebuilt  Presses 


21 - in.  Col.  Goss  High  Speed 
Octuple  Press. 

22- in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 

22-in.  Col.  Goss  Five-Decker 
40-page  Press. 

22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 

22-in.  Col.  Goss  High  Speed 
Octuple  Press. 

22-in.  Hoe  High-Speed  Super- 
Imposed  Unit-Type  Octuple 

Press.  _ 

Others  for  Early  Shipment 

LET  US  KNOW  YOUR  WANTS 


The  Goss  Printing  Press  Co. 

Main  Offiea  dk  Factory  Chicago,  IH. 
New  York  Office  220  W.  42nd  St 
San  Francisco  Office  646  Call  Bldg. 


Hoe  Pedestal 


A  compact,  convenient  and  effi¬ 
cient  Saw  Table  with  a  world- 
famous  Hoe  Saw  that  has  the 
requisite  number  of  Teeth  prop¬ 
erly  set  for  cutting  Wood  or  Metal. 
The  Table  is  adjustable  as  to 
height  to  vary  the  protrusion  of  the 
saw  while  the  Side  Gauge  can  be 
set  quickly  through  a  Hand  Wheel 
and  a  Lock  Nut. 


If 


It’s  a  Hoe,  It’s  the  Best. 


R.  HOE  &  CO.,  Inc.  504-520  Grand  Street,  New  York  City  ' 

Sharon  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Water  St. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON 


Saw  Table 
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business  opportunities 


Brokar* 


EMPLOYMENT 

Help  Wanted 


EMPLOYMENT 


MECHANICAL 


Situatiolu  Wanted 


Equipment  for  Sale 


Acjaccnt  to  New  York  City,  in  desirable  resi¬ 
dential  city  of  U.OUO,  IS  available  an  exclusive 
newsi»aper  property  showing  annual  lmsine>s  over 
$10*1,000  and  operating  proht  a\eraging  better 
than  $20,000.  Book  value  on  official  audit  about 
$130,000.  Is  purchaseable  at  $130,000  cash. 
Prop.  I555x,  Also  publishing  business  in  city 
of  25,000,  within  easy  reach  of  Boston,  showing 
over  $12,000  net  annually,  available  tor  $53,000, 
$40,000  down.  Prop.  1551x.  The  11.  F.  llen- 
richs  Agency,  l-itchfield.  111. 

Paper  in  South  for  $15,000,  or  two- thirds 
interest  for  $10,000.  Fstablisbed  high-grade 
publication  with  fine  opportunity.  Chance  lor 
advertising  man.  Harris-Dibble  Co.,  345  Madi¬ 
son  Avc.,  New  York. 

Middle  West  Properties — Exclusive  listings, 
Xc  damaging  publicity.  Personal  service  in 
every  deal.  Everything  confidential.  High 
grade  newspaper  bonds  f‘*r  sale.  Clyde  H. 
Knox,  851  Boad  of  Trade.  Kansas  City,  Mo. 

Evening  Paper  wanteil  in  middlewcst  for  de¬ 
sirable  customer  with  exiierience  and  m<mey. 
Publication  must  have  merit  and  be  available 
at  a  fair  price.  In  replying  give  particulars 
and  state  price.  J.  B.  Shale,  Times  Bldg., 
New  York. 

Newspapers  Wanted 

Small  Dai!y  or  Wf  kly  in  ne»-d  of  manage¬ 
ment.  Buy  iHitripht  «vr  invest  part.  Mean 
biL-ii'ess.  1>-515,  Kditor  &  Publisher. 

Will  Buy  Before  Xmas  l>est  small  daily  in 
Middle  West  availaNe  for  down  payment  of 
$3).*100.  Nliist  offer  opiM)rtunity  for  growth. 
Srnd  1  n>iH>siti<‘n  to  Editor  &  Publisher. 


Advertising  Salesman  in  displa>  dciartment ; 
.\ew  F.iiKland  pa|>er  of  18.b00  circulation.  State 
-alary  and  exi»erience.  l)-50o.  Editor  \  Pub¬ 
lisher. 

Advertising  Solicitor,  t<^  evening  near 

i  hicago.  Must  i>e  a  man  ot  considerable  ex- 
I>erience  in  sjKice  selling  as  well  as  adept  in 
making  layouts  and  writing  cu|y;  permanent 
l-».^iti«-n  to  right  man.  Slate  age,  expenence 
and  salary  expecteth  C-9S8,  Editor  &  Pub¬ 
lisher. 

Acvertising  Writer  or  Newspaper  Reporter  is 
ilesiied  by  large  advertising  company  m  New 
York  City.  An  unusual  writer,  i>relerably 
with  some  knowleilge  or  printing,  engraving 
and  art  work  will  Iind  an  exceptional  oppoi  • 
iMfiity,  rapid  atlvanceineiu  and  unusually 
intcre-iting  work  in  congenial  organizalxn. 
Write  us  fully,  stating  your  age  (3«)  to  4*)  pre- 
terreil).  naii‘ nality.  c.xperience.  previous  con¬ 
nections  and  duties,  p’-esent  sala*’y  and  how 
M)on  you  would  he  available.  Prompt  interview 
wil!  i>c  arranged.  1)-518  Editor  &  Ikiblisher. 

C  ty  Editor — C)n  progressive  evening  paper. 
New  Knglaiul  A  man  with  tact  and  initiative 
State  ex]>erience  ami  salary  retpiired.  l)-507. 
Editor  &  Publisher. 


Circulation  Manager,  now  employed,  desires  For  Sale  iTne  Gridgrai>h  Fotball  Scoreboard, 
change  to  larger  held.  Twelve  years*  exp^i-  Excellent  condition.  I’rice  $35i>.0i).  Waterbury 
ence  on  Morning,  Evening  and  Sunday  public*-  Republican  and  American,  Waterbury,  Con- 
tions  of  from  25.000  to  I50,0U0  circulation.  nect.(.ut. 

Have  made  sixty  per  cent  increase  in  drcula-  - - — - - - ; - ; - 

tun  for  present  publisher  with  correaconding  r®*”  Ttade  or  Will  Sell — $20,000  equity  in  morn- 
increase  in  revenue.  Substantial  references.  daily  of  3.000  circulation.  Southwest  city 

Age  29,  good  habits.  Salary  deaitad,  $85.  15.000.  Only  morning  paper  HX)  miles  every 

C-V72.  Editor  &  Publisher.  direction.  Will  trade  for  small  daily,  big 

- — — - - - weekly  that  could  be  converted,  or  good  plant 

Circulation  Manager,  experienced  on  morning,  ^hat  could  l>c  moved,  (live  list  equipment,  cir- 
evening  and  Sumlay  papers,  familiai  with  all  business,  etc.  D-503. 


delivery  systems,  promotion  and  A.  B.  C.  rec¬ 
ords.  Can  guarantee  improved  department. 
Moilerate  salary.  References.  C-971,  Editor 
Publisher. 


Editor  &  Publisher. 

For  ^le  12  Cnit  (2olor  Press,  like  new.  G«>ss 
12  I’jiit  color  press  (Pancoast  Tyj»e)  used  only 
few'  years.  Proiluces  perfect  color  work.  In- 


Circulation  Manager — Morning,  evening  and  *inire:  lJ-502,  Editor  it  Publisher 
Sunday  exi>erience,  availafde  at  once.  Tiiorough 
knowledge  all  phases  promotion  and  olfice  rou¬ 
tine.  First  class  references.  34  years  old. 
married,  strictly  reliable.  ( -999,  Editor  it  Pub- 
li-iher. 


Circulation  Manager — With  metropolitan  news- 
paj>er  and  magazine  exi>erience  of  national 
character.  Excellent  reconl  as  prixlucer  of 
IH-rmancnt  results.  References  of  the  best. 
!)-524.  Editor  &  Publisher. 


For  Sale-  16-page  Scott  Web  Newspaper  Press, 
('lass  X,  two  plates  wide  two  decks  high.  An 
extra  deck  can  be  added  to  give  24  pages.  In¬ 
cludes  20  H.P.  motor.  Will  sell  cheap  to  move 
ijuickly.  An  excellent  bargain.  In  first-class 
condition.  Thomas  W.  Hall  (  ompany  Inc.  575 
W  ashington  St.  New  York. 


Classified  'Y<ning  W'oman  ((Tiristian)  living 
Hudson  Co.,  N.  J.,  to  take  charge  (lassifieil 


Columnist,  any  other  capacity.  New  York  or 
vicinity.  College  graduate,  young  wonian,  cx- 
IH*rienced  publicity,  repi>rting,  reviewing,  fea- 


I'li  small  daily.  Excellent  opportunity  for  one  turrs.  column  cimtributnr,  content 


who  car.  build.  State  salary  and  details.  0-521, 
Editor  &  Publisher. 

Reporter— Real  reixuter  to  cover  ('ity  Hall, 
feature-  and  esjieciallv  Sports.  Tell  all  fir-it 
letter,  experience,  education,  salary  wanted, 
what  daily  features  you  cmild  maintain,  etc. 
Send  «aniples.  D-523,  Editor  &  Publisher. 


D-510,  hilit^w  &  Publisher. 


(Zompwhig  Room  Foreman  Resourceful,  sys¬ 
tematic  txecutivc  who  will  improve  tyin^- 
raphy  and  get  large  or  small  daily  out 
iwomptly  at  minimum  cost;  unu  n.  E.  Land- 
fear.  C'omposing  R*wnn,  New  York  Evening 
Post. 


Job  Presses,  Paper  Cutters,  Wire  Stitchers, 

etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Tyi>e  \  Engraving  Co.,  114 
E.  13th  St.,  N.  Y.  City. 


Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  (loss  Printing  Press  Co..  153 
So.  Paulina  St.,  Chicago.  Ill. 


Partnership  Wanted 


Situationa  Wanted 


Composing  Room  Supermtendent,  15  years*  ex¬ 
perience  producing  morning,  afternoon  and  Sun¬ 
day  issues,  desires  change  to  afternoon  paper. 


Web  Presses — Special  Bargain  in  a  24-page 
Hoe  with  complete  stereotype  eiiuipment  for  dry 
mats. 

32-page  Metropolitan  Duplex  with  comi>Iete 
w.,  .V  stereotype  equipment. 

Newspaper  Man,  thi>rcm!ih1y  exiierieiiced  in  all  Advertising  Manager— Eight  years’  record  of  Xo*  employed.  Write  C-990.  Editor  &  Pub-  Two  Model  B  Intertypes,  guaranteed.  $1,500 

ingles  of  newspaper  making,  but  more  parti-  success  in  selling,  promotion,  merchandising,  nowr  n^her.  each.  Weight  fonts  display  tvi«.  l.S  to  120  pt., 

cularly  advertising  promotion,  desires  connection  employed,  desires  new  connection  with  news- - -  .as  new,  25c  Ih.  Steel  com;Kising  room  furniture. 

with  daily  newspaper  where  there  is  chance  for  paper,  agency  or  national  advertiser.^  _Youn^  Editorial  Writer,  news  executive;  metrot>olitan  Big  job  plant  sale  soon.  (let  our  lists.  Peck- 

partnership  after  he  has  familiarized  himself  college  graduate.  Has  energy,  initiative  and  and  small  city  exiierience;  total  alistainer;  ham  Machinery  t'o..  l,i2.S  Bro.adway,  N.  Y. 

with  field  and  its  possibilities  and  has  demon-  f**®*  insures  success.  C-997.  Editor  cat-able  producing  outstandiiig  paper  and  build-  City. 


strated  to  other  party  his  ability.  Have  cash  &  Publisher, 
for  investment,  hiit  am  conservative  to  extent 
that  I  want  to  know  first-hand  what  I  am  huy- 
I)-504,  Editor  &  Publisher. 


mg. 


Service 


Newspaper  Accounting'  Systems  installed  and 
elhcittitly  operated.  Personal  service  and  in 
vestigations.  Production  costs  analyzed. 
Ready  Oct.  15th  for  new  territory.  What  is 
cijen’  1)-515.  Editor  &  Publisher. 

CIRCULATION 


Promotioii 


iiig  pt”'manetit  circulation  at  mM.imum  co<t: 
itt  w  employed;  desires  inrimancnt  pla-  e  .South¬ 
east.  D-Sil.  Editor  &  rublisher, 

E<!  it  or ‘Writer  2U  years*  exi>erieiice  in  various 
branches  of  journalism,  now  managing  editor 
magazine  of  national  circulation,  wants  new 
jol)  affording  escai>e  from  dull.  m*'noton«ms 
einidoyment ;  familiar  with  national  and  inter¬ 
national  nolitics;  age  3S:  familv:  salarv  ob¬ 
viously  imi>ortant,  but  secondary.  Address 
D-519,  Editor  &  Publisher. 

^  ^  In  A^  Capacity— Young  woman,  three  years* 

Advertising— Young  man  wishes  to  start  in  experience  on  semi-weekly,  wants  position.  New 
olfice  of  an  agency.  Is  quick  at  figures.  Best  S’ork  or  vicinity.  College  graduate.  Expert 
references.  Salary  optional.  Available  immedi-  stenographer.  C-976.  Editor  &  Publisher, 
ately.  C-998,  Editor  &  Publisher. 


Advertising — Publishers'  Representative — Five 
vears*  experience  with  newspaper  donrnant  in  its 
field,  bringing  me  into  close  contact  with  pub- 
lishcr<.  slnmbl  make  me  valuable  man  for  pro- 
grc.'sivc  i*iiblisher*s  ReiireseiUalive.  l)-500, 
Kditor  &  Publisher, 


Managing  Editor  or  new« 


Circulatioiv  When  quick,  additional  circulation  ^verbsin*- A  oung  man  (married.  28  years  permanent  location  in  midwest.  Afteri 
coverage  becomes  necessary,  remember  that  “!<*>  e'’'rlvyed  as  Oassihed  solicitv.r,  de-  in  city  of  more  than  50,000.  Can 

our  twenty  vears  in  this  one  line  of  endeavor  southwest  nr  on  Pacihc  coast  month.  .Nothing  under  $(.0.  D-505, 


editor  must  make 
Afternoon  paper 
reixirt  in 
Editor  & 


is  your  proof  against  experimenting.  Write  or 
wire  Ikacific  Cnast  rirnilaiion  Service.  Bell 
\V.  Block,  Cincinnati,  (^hio. 

Circulation  Bidlders  Blair  &  Austin.  1504  Cen¬ 
tre  ave..  Reading.  Penn.  Orginators  of  Sales¬ 
manship  Club  Campaigns. 

Greatest  Results  per  Dollar  expended  in  circu¬ 
lation  biiibling  campaigns.  23  years  of  leader¬ 
ship.  Myers  Circ.  Organization,  Box  288, 
Waterloo.  Iowa, 


on  growing  paper  that  offers  greater  oppor-  Fbildisher. 

tuxiitits  in  local  display  department.  Had  prac-  -  -  _  - - 

ticallv  2  years’  experience  in  Classifiod  and  Newspaper  Builder  of  highest  order  desires 
can  furnish  excellent  references.  His  past  rec-  connection  to  accomplish  life  work.  Title  un- 
evd  will  prove  his  ability  produce  results,  important :  scope  for  creative  effort  all-import- 
D-522.  Editor  iS:  Publisher.  ant.  Brilliant  news  executive;  expert  analyst; 

- great  ability  in  co-ordination  for  maximum  prof¬ 
its  and  prestige.  Aggressive  personality.  Re- 
Advertising  Manager-^icitor -Valuable  ex-  fers  to  university  president  and  $150,000  ^ 
pericnce  cities  up  to  150,*iiX>.  Will  put  your  vear  counsel.  Now  on  important  work  for 
dipartnunt  in  order,  go  out  and  sell,  write  naner  in  nation’s  largest  group,  city  of  350,000. 
copy,  handle  promotion,  work  and  fight  tor  C-989.  care  Editor  &  Puhlisher. 
lin.ige  with  energy,  initiative  and  .ability.  Em- 
]>lf  yefl  near  New  York  but  will  travel.  0-512. 

Editor  Publisher. 


i  WE  CONNECT  THE  WIRES 


■^^RITER  with  “natural  gift." 

whose  “genii’s  is  certain,’’ 
available  hec.anse  of  newspaper 
merger.  Six  years  with  small 
city  anil  metropolitan  dailies  as 
reporter,  rewriter  and  fe.atnre 
man;  also  contributing  to  maga¬ 
zines.  “One  <  f  the  outstanding 
stars:  his  name  will  he  known.’’ 

\‘.e  25,  m.arried.  ready  at  around 
$4(1  to  $45.  Our  No.  6.«9. 

FERNALO'S  EXCHANGE.  INC. 

Secu!4ity  Bldg.  Springfield.  Mass 


Superior  Circulation  Builclers — The  \V.  S.  Ken¬ 
dall  Company,  104  North  Bailey  avenue.  Louis¬ 
ville.  Kentucky.  The  circulation-building  or¬ 
ganization  th.at  has  set  the  standard  for  aggres-  ~  ~L.-  -  o  i-  ■.  . 

sive.  successful  circulation  campaigns  for  nearly  Advertismy  Solicitor,  thoroughly  comi^tent, 
twenty  vears.  capable  copy  writer.  Large  and  small  city  cx- 

-  •  •  '  *  —  perience.  No  objectionable  habits.  Best  refer¬ 

ences;  good  reason  for  desiring  change.  If  you 
can  use  a  man  who  will  give  you  100%  service, 
write  Hill  A.  Fiardiner,  care  of  Daily  Press, 
NcwjMjrt  News,  \’a. 


Reporter,  Beginner,  22,  university  training, 
wants  position  to  Icam  the  profession,  any¬ 
where.  Salary  secondary.  C-952.  Editor  & 
Publisher. 


The  World’s  Largest  Circulation  Building  Or- 
fanizaticn  -  The  only  circulation  building  serv-^ 
ice  in  Newspaperdom  furnishing  publishers* 
affidavits  of  the  exact  results  of  its  every 
campaign.  The  Charles  Partlowe  Company, 
Occidental  Building,  Indianapolis. 


EDITORIAL 

Correapondents 


Eurapewn  Articlea — EnKlishman,  Staff  (>orre- 
SDondent  London  and  New  York  Dailies,  resi¬ 
dent  25  years  Italy,  Spain,  France  and  Portugal, 
offers  services.  Subjects:  Finance.  Trade,  En- 
rneering.  Political.  General  Industries.  Mar¬ 
tin,  Villa  Cristy,  Ospedaletti  Ligure,  Italy. 


Business  Manager  or  assistant  to  .active  pub¬ 
lisher.  Acccuiitaiit  and  statistician.  Experi¬ 
ence  covers  advertising,  circulation,  financial 
management,  purchasing,  office  man.apcmcnt, 
credits  and  collectimis.  ci  ntred  of  mechanical 
departments.  Can  show  successful  record. 
References.  Married.  Family.  D-514,  Editor 
&  Publisher. 

Circulation  Manager,  34,  employeil.  Not  seek¬ 
ing.  .\wr.its  inquiries.  l')-52P.  Editor  &  Pub¬ 
lisher. 

Circulation — Young  married  man  with  success¬ 
ful  record  on  four  publications,  who  has  made 
intensive  study  of  circulation  system,  promotion 
and  finance,  is  seeking  a  location  with  paper 
that  will  afford  him  a  definite  opportunity  for 
personal  progress  and  permanence.  For  a  con¬ 
nection  with  the  right  publication,  is  willing  to 

7^; - — - ; - - - ; -  - r  make  some  salary  sacrifice  at  the  outset.  Will- 

Mvertising  Manager  for  Southern  California  jng  to  pay  one-half  of  expense  in  going  for  in- 
daily.  Opportunity  for  one  who  has  ability  both  terview.  Correspondence  invited  from  puh- 
»s  salesman  and  executive.  State  experience  in  lishers  in  cities  of  150.000  or  less.  C-996.  Ed- 
first  letter.  Box  D-508.  Editor  &  Publisher.  itnr  It  Puhlisher. 

Advertising  SnIemtn  wanted  on  big  metro-  Ciretdatian  Manager^Availahle  short  notice. 
Niitan  daily;  $25  weekly,  plus  commission.  Twenty  years’  experience.  Reasonable  salary. 
Future  assur^  to  producers.  Write  particulars  References.  Married.  Family.  r>-514.  Editor 
•o  J.  G.  L.,  C-982.  Editor  4  Publisher.  ,’v  Puhlisher. 


Reporter  -Young,  employed,  wants  better  posi- 
tirn.  Five  years’  geueral  experience.  Sound 
references.  Will  consider  .anything.  11-501, 
Editor  &  Publisher. 

SecretiuTr— Young  lady.  10  years’  experience, 
stenographer,  correspondent,  sales  promotion, 
(mpvwriting.  layouts,  research — printing  and  ad¬ 
vertising.  C-969,  Editor  &  Publisher. 


EMPLOYMENT 

Help  Wanted 


Always  An  Opportunity! 

The  problem  is  to  locate  it. 
A  man  can  go  from  door  to 
door  looking  for  it  or  he  can 
invest  a  small  amount  of 
money  in  a  Classified  Ad  in 
Editor  &  Publisher.  This 
publication  has  a  record  as 
a  result-producer. 

CLASSlHED  SERVICE 

Editor  &  Publisher 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confideatial 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  MetfiMin  Ave.  New  Yerk 

Pacific  Coast  Representative: 

K.  C.  Hoore,  sis  N.  Canon 
Drive,  Beverly  Hills,  Calif. 


CONSOLIDATION 

The  merging  of  newspaper  interests  is 
a  subject  that  has  received  special  atudy 
and  investigation  by  this  firm  for  nearly 
(7  years.  It  is  a  big  subject  and  requirM 
considerable  technical  knowledge,  both  as 
to  valuation  and  operating  methods. 
When  properly  organised,  the  results  are 
never  disappointing. 

We  have  been  factor*  in  many  im¬ 
portant  consolidationi,  tales  and  ap¬ 
praisals.  • 

HARWELL  &  CANNON 

TiiBM  Bldg.  N«w  York 


i 
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Editor  &  Publisher  for  October  1  ,  1927 


have  been  written  by  an  adult.  This 
should  bring  in  news  items  that  other 
wise  might  never  reach  the  paper  in  the 
way  of  personals,  etc.,  and  might  offer  a 
tip  once  in  awhile. — Thora  Eigemann. 


N.  J.  MEETING  OCT.  3^ 


■^^HAT  about  a  special  Hallowe’en  edi- 
”  tion?  Every  newspaper  should  get 
extra  revenue  from  the  event,  if  only  one 
or  two  special  pages.  Get  your  chamber 
of  commerce  to  sponsor  a  celebration  for 
your  city. — Davis  O.  Vandivier. 


This  advertisement  is  set  up  in  three 
columns  that  are  the  same  width  as  two 
ordinary  newspaper  columns.  Bits  of 
live  local  news  and  several  good  jokes 
are  sandwiched  in  with  short  items  that 
tell  about  the  coal. — J.  W. 


In  celebrating  its  40th  anniversary  sale 
last  year,  a  Lincoln,  Neb.,  firm  advertised 
as  follows:  “Look  for  the  Coins  of 
1886.  Worth  much  more  to  you  during 
this  40th  anniversary  sale.  We  take 
pleasure  in  anr.ouncing  this  unique  fea¬ 
ture  of  our  40th  anniversary  sale. 

“Bring  the  following  gold  and  silver 
coins  with  readable  18^  dates  on  them 
and  get  an  increased  amount  of  mer¬ 
chandise  in  exchange. 

Gold  Coinage:  1886  Double  Eagles, 
$20,  worth  in  trade  $40. 

1886  Eagles,  worth  in  trade  $15. 

One  Half  Eagles.  $7.50;  three  dollars, 
$7.50;  quarter  Eagles,  $5. 

Silver  Coinage  1886:  $1,  $2;  one-half 
dollars,  $2;  one-fourth,  $2. 

In  speaking  of  the  outcome,  the  store 
manager  said,  “This  idea  proved  to  us 
quickly  the  effectiveness  of  newspaper 
advertising,  for  customers  started  bring¬ 
ing  in  their  coins  about  9  o’clock  the 
morning  after  the  announcement.  Dur¬ 
ing  some  periods  of  the  dav  long  lines  of 
people  were  waiting.” — Thora  Eigen- 
mann. 


.\n  Indiana  newspaper  has  launched  a 
“Start  Your  Christmas  Shopping  Now” 
campaign,  backed  up  by  various  adver¬ 
tising  along  that  thought.  The  advertis¬ 
ing  will  run  regularly  from  now  on  until 
three  weeks  before  Christmas. — B.  A.  T. 


Staff  photographers  often  have  difficulty 
in  getting  the  all-important  names  to  go 
with  a  photo,  left  to  right,  especially 
where  the  number  exceeds  four  or  five. 
Here’s  a  neat  equipment  that  solves  the 
problem  in  one  way,  and  is  working  well. 
It  particularly  saves  a  group  of  men  or 
women  from  impatience.  The  camera  man 
carries  a  dozen  or  more  small  pencils 
(regular  pencils  quartered  and  sharpened) 
and  small  slips  of  copy  paper,  numbered 
consecutively.  He  passes  these  out  with 
pencils  left  to  right,  seeing  to  it  the  slips 
are  in  correct  numerical  rotation.  Each 
writes  his  own  name  and  the  collection 
of  pencils  and  paper,  with  names  properly 
assorted,  is  done  in  a  jiffv. — Oxie,  Utica, 
N.  Y. 


“Don’t  Worry,  Mother  and  Daddy”  is 
the  title  of  a  unique  two-column  box 
ad  in  the  Prozndence  (R.  I.)  Journal 
which  appeals  to  parents  to  send  the 
Journal  to  their  boy  or  girl  who  may 
be  leaving  in  a  few  days  for  college  or 
school.  The  idea  of  the  ad  is  that  the 
children  are  going  to  have  the  “blues” 
and  that  they  may  be  overcome  by  a 
daily  message  from  home,  the  Journal. 
The  subscription  rates  are  given  for 
handy  reference. — D.  P. 


Chicago  doctor  recently  said  babies 
born  of  mothers  who  smoke  die  or  are 
unhealthy.  What  do  local  doctors  think? 
In  some  places  the  Chicago  man’s  state¬ 
ment  has  been  ridiculed. — T.  J.  B. 


Prof.  Crawford  and  A,  R.  Holcombe  of 
N.  Y.  Herald  Tribune  Among  Speakers 

Publishers  and  editors  of  New  Jersey 
newspapers  will  meet  at  Rutgers  Univer¬ 
sity  Monday  and  Tuesday  for  the  1927 
Newspaper  Institute,  held  in  conjunction 
with  the  department  of  journalism  of  the 
University. 

Among  the  speakers  on  the  program 
will  be  Prof.  Nelson  Antrim  Crawford 
of  the  U.  S.  Department  of  .\griculture, 
and  A.  R.  Holcombe,  managing  editor 
of  the  New  York  Herald  Tribune.  Pro- 
fess(^r  Crawford  will  speak  on  “The 
Ethics  of  Journalism”  and  Mr.  Holcomb 
on  “Standards  of  Journalism.” 

The  Rutgers  department  of  journalism 
will  be  represented  by  Prof.  Allen  S.  Will 
and  Prof.  Hubert  R.  Ede.  Professor 
Will  will  speak  on  “Our  New  Year  in 
Teaching  Journalism  at  Rutgers,”  and 
Professor  Ede  on  “Higher  Standard 
Required  of  the  Reporter.” 


.\s  a  copy  reader  I  find  a  small  calen¬ 
dar  an  aid  in  writing  headlines.  In  count¬ 
ing  the  units  and  swelling  out  the  decks, 
I  use  the  numbering  from  1  to  31,  Not 
only  does  the  calendar  make  for  more 
speed,  but  it  also  enables  me  to  write 
better  balanced  heads. — E.  C.  H. 


In  order  to  get  people  to  read  his  coal 
advertisements,  a  North  Dakota  dealer, 
runs  a  continuous  advertisement  in  his 
local  paper  under  the  title  “Track  News.” 


Developing  advertisers  by  running 
neighborhood  sections  at  the  open  rate 
has  proven  profitable  to  some  newspapers 
in  larger  cities.  A  certain  settlement 
in  a  certain  part  of  the  city  is  taken, 
solicited  for  business,  and  published  with 
a  story  about  the  history  of  the  section 
and  two  or  three  photos.  Two  and  three 
pages  of  advertising  and  publicity,  on  a 
70-30  basis  can  be  developed  this  way. — 
B.  R.  M. 


Prominent  doctors  of  Baltimore  are 
supporting  a  birth  control  clinic  to  open 
this  fall.  What  do  your  local  doctors 
think  of  this? — P.  N.  S. 


SPONSORS  AIR  CIRCUS 

To  spur  civic  interest  in  establishment 
of  a  municipal  airport  the  Kingston 
(N.  Y.)  Daily  Leader  brought  several 
noted  aviators  to  the  city  under  contract 
to  put  on  an  air  circus.  Many  spectators 
availed  themselves  of  the  opportunity  to 
ride  in  an  airplane. 


What  Do  You 

KNOW 

7 

• 

A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


trow  would  you  like  to  travel  one  and 
one-half  million  miles  on  the  rail¬ 
road  ?  That’s  a  feat  few  perform.  The 
Springfield  (O.)  Daily  Nezi’S  discovered 
an  engineer  who  had  served  45  years  in 
railroad  service  and  whose  mileage  ex¬ 
ceeded  the  amount  stated.  It  made  a 
good  feature.  How  about  some  of  your 
vetenin  railroaders? — B.  A.  T. 

The  Worcester  (Mass.)  Telegram  has 
devised  a  feature  calculated  to  attract  at¬ 
tention.  please  proud  parents  and  offer 
an  excuse  for  printing  baby  pictures  as 
a  women’s  page  feature.  I’nder  the  box 
head  “Future  Citizens”  the  Telegram  is 
printing  one  baby  cut  a  day  with  a  brief 
sketch  on  the  child  and  his  parents. — 
R.  B.  S. 

Please  your  former  subscribers  by  run¬ 
ning  some  feature  stories  about  the  main 
roads  into  your  city,  and  the  homes  along 
each  highway.  Such  a  series  of  stories 


Distinctive  Reporting  of 
World  Telegraph  News 
is  Available  to  your 
Newspaper 

Through 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


would  hold  interest  for  several  weeks, 
with  one  story  a  week.  On  each  road 
there  will  be  at  least  one  house,  or  farm 
or  place  _  of  local  historical  interest. 
People  will  become  interested  very  soon, 
and  if  urged  a  little,  will  write  letters 
giving  additional  interesting  information. 
—Frank  D.  Hicks. 


The  Blomington  (Ind.)  Daily  Tele¬ 
phone  advertises  that  it  will  give  two 
cents  for  each  news  item,  written  out 
and  brought  into  the  office  by  a  school  boy 
or  girl,  stipulating  that  the  item  must 


STELLA'S 

HOROSCOPE 

“A  year  ago  1  predicted  that  Gene 
Tunney  would  win  the  heavyweight  cham¬ 
pionship.  This  year  I  make  the  same 
prediction.  If  it  is  a  straight  fight  Gene 
Tunney  will  prove  the  better  man.”  First 
paragraph  of  Stella’s  reading  of  the  stars 
on  Dempsey-Tunney  fight. 

Her  Horoscope  feature  has 
gained  readers  for  other  papers, 
let  it  do  the  same  for  you. 

We  invite  you  to  test  its  value. 

Graphic  Syndicate  Inc. 

350  Hudson  Street 
New  York,  N.  Y, 


United  Feature 
S3mdicate 

World  Bldg.  New  York 


Today’s  News  Today” 


ms!*JA 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


Che  aantia 

These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  6(X),(XX)  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

Gbe  aaoiui 

PuIitXM*  BaUdiBy,  New  YmIi 
Tribun.  Town:,  Chieaco 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  836  Exchange  Ave.,  Chicago, 
IlL 


NO  CHARGE  TO 
EMPLOYERS 


